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Basic Data EAIER

Editorial Policy &4t

Ricoh publishes the ESG Data Book 2020 with the aim of focusing on the ESG-related data which it discloses separately through such channels
as the Integrated Report and the corporate website. Please refer to the Ricoh Group Integrated Report 2020 and our website.

It is positioned as a tool for stakeholders who have a strong interest in ESG investment.

Referring to multiple ESG reporting guidelines, it has been organized according to ESG topics for easier reference.

Looking ahead, we will continue to ensure that our ESG Data Book serves as an effective communication tool which contributes to consecutive
dialogue. To do so, we will strive to improve the clarity of our reporting based on the valued feedback we received from our stakeholders.

COMNJA=TI—TESGT =5 T v 2020)1& [V I—=T)b—THERESE 2020/ T TY A MEETHRU CVDESGEIEIFERDHFTH
F=HIHELTEREDTVET . [UD—JIL—THERESE 2020/ P TV A hEGLOETTELZEW
FICESGEREICEADDEVWAT —IRILY—ICCBRVEEK UIR— bE UTEBODESGUIR—T « VT HA RS A V7ZSHRO L, ESGDIEEHRIC
BEUBHRO—EMZEHTVET,

SBREERDSDCERZSE(ICLEDNS LD DDDPITVREBICEDLDIUEZR DI ET. AT —IRILI—DEREDNHEICETD
d=2=5—Y32Y—=)LELTVEFT,

Publication date SE{THHA Scope of coverage MEXIRIERM
October 2020 (Published every year as an annual report) Ricoh Co., Ltd. and its 229 consolidated subsidiaries (Ricoh Group (Global))
2020 108 (FREREELTEFFIT) Organizations covered by the data are specified in tables or graph.

HAEHY I—BLOEEFRE 229t (UI—-J)L—T70—)\L)

. . RIS ECHLTVF T,
Reporting period #R&EXSREM 7

FY2019 (April 1, 2019 to March 31, 2020)
20194 E (2019548 18~202043831H)

The environmental data have been revised in part retroactively due to the
sale of multiple businesses, coverage changes, and accuracy improvement.
BHOBEHFTH, T —YRSEEDOEESLORBED LT,
RIET—YD—8ZzBEICH> CRELRU.

Company Data &#EXIER

Total number of employees

Company name Ricoh Co., Ltd. DI —TeEEH
) 3-6, Nakamagome 1-chome, . -

Head office Ohta-ku, Tokyo 143-8555 Japan ASE‘;?ST;T‘

Representative director Yoshinori Yamashita President and CEO 10.2%

Capitalization 135.3 billion yen (as of March 31, 2020) China——+ JEaszan

Number of consolidated companies 229 companies (as of March 31, 2020) ;P% 90 141 35.1%
persons

Fxaca) HRAEHUI— Europe — FY2019

AHFRTE FEREAAXSHEIA1-3-6 ﬁﬁg“ .

rEs HEHTEE TR o The Americas

ars 1,353(8M(20204F 38 31 HIRAE) Gl

: N T 27.0%
EENR TR - EEST 229%t (20203831 HIRE)

Unit FY2016 FY2017 FY2018 FY2019
Bifif 20175E38HA | 2018E3AHA | 2019F3AH | 2020438

Towl person 105,613 97,878 92,663 90,141
J;;a” pejfo" 35,490 33,796 31,905 31,648
The Americas person
Total number of employees HM A 30,516 26,995 25,953 24,299
I TR Europe person 17,652 | 16,680 | 16,150 | 16,410
Chi erson
il pers 11,925 10,574 9,518 8,542
Asia Pacifi erson
LT pers 10,030 9,833 9,137 9,242
Number of consolidated companies
EERRT AL BBAN 228 222 220 229
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Financial Data 8#%>—%

Sales by geographic areas

AT S
Other
ZOAt
8.3%

Europe, Middle East,

Japan
Africa [SES
FRMN-HRER -7 T U B 43.4%
21.7% million yen
=Ehals)

FY2019

The Americas
EN
26.6%

Sales by product categories
HENHHT LS

Industrial printing ~ Thermal media ~ Other
EEEEIRISDER Y—xILDE Z Dt EF
1.1% 8.5%

Commercial printing
PEFRENRI D B

8.9%

Office service
F T4 AT —EZHE

28.3%

3.1%

\

\
\

2,008,58
million yen
BAH
FY2019

0
50.1%

Office printing
FILRTVIT AV I5HEF

Unit FY2016 FY2017 FY2018 FY2019
Bifi 20174E38HA | 20184E3AHA | 2019438 | 2020438

Sales Total
55t st
Japan
B#
Outside Japan
B

Sales by geographic areas The Americas
RIS L M

Europe, Middle East, Africa
FRN-FRER -7 T U7

Other
ZDtth

Office printing
FITARTVITAVINE

Office service
T4 AT —EXNE

Commercial printing

Sales by product categories ~ |FAHRERNE

HEDFRFE LS Industrial printing
EEZEENRI D 27

Thermal media
Y—ILDEH

Other
ZDMHE

Operating profit

=E Sl

Profit attributable to owners of the parent
Bt OmAEICRET ST

Total assets

EEAE

Equity attributable to owners of the parent rati
BoaumEERBEEILE

Return of Equity

ROE (BT EAFE)

Capital investments

RfIREER

Depreciation for tangible fixed assets
peafili=palid

R&D expenditure

mrpaRE

Ratio of R&D expenditures to sales
7 LEMFRRRE

millon yen | 2,028,899 | 2,063,363 | 2,013,228
milienyen | 767,522 | 799,904 | 805,799
millonyen | 1,261,377 | 1,263,459 | 1,207,429
milionyen | 609,098 | 577,559 | 567,442
milonyen | 456,471 | 477,554 | 458,856
milionyen | 195,808 | 208,346 | 181,131
m”'éic;gmye” 1,165,979 | 1,144,053 | 1,086,428
milonyen | 425612 | 447,973 | 481,392
mi”éiggmye” 186,110 | 185,933 | 185,292
m“gmyen 11,883 19,200 20,692
million yen 57,287 61,458 | 66,368
milonyen | 182,028 | 204,746 | 173,056
mil%%wpgen 33,880 | (115,676) 86,839
millﬁi%wmyen 3,489 | (135,372) 49,526
millonyen | 2,759,287 | 2,641,030 | 2,725,132

% 37.8 34.4 34.2

% 0.3 -13.9 5.4
million yen 75,447 72,285 72,462
milléic;gpgen 68,007 68,436 65,437
millonyen | 114,398 | 111,015 111,013

% 5.6 5.4 55

2,008,580
872,378
1,136,202
534,181
436,458
165,563
1,006,274
568,955
178,396
23,006
61,896
170,053
79,040
39,546
2,867,645
32.1

4.3
86,596
62,528
102,851

5.1
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Basic Data EAIER

Governance FH/I\FVZR

Environment RiE Social #=

Concept of Sustainability v2F7rcuFc0DE2x75

(] Refer to our website HL<EDITUAA

Concept of sustainability https://www.ricoh.com/sustainability/sdgs/
YRFFEUFADEZTT https://jp.ricoh.com/sustainability/sdgs/

IFUTUT«(EEHRIRRE) https:/jp.ricoh.com/sustainability/materiality/

Materiality for the Ricoh Group https://www.ricoh.com/sustainability/materiality/

Leveraging the power of business to
materialize social sustainability

We are undertaking a range of initiatives in keeping with our
sustainability message, which is Driving Sustainability for Our
Future. The message conveys our determination to create new
value to resolve social issues and help materialize a sustainable
society through business. The Ricoh Group pursues such
sustainability through a Three Ps Balance-Prosperity (economic
activities), People (society), and Planet (environment).

We accordingly endeavor to resolve social issues through
business, reinforce our operational underpinnings, and contribute
to society, and will help to reach Sustainable Development Goals
(SDGs) agreed to by the international community.

Sustainability management structure

In April 2018, the Ricoh Group established the ESG committee
to ensure that the group's medium- to long-term issues in
environmental, social and governance-related areas are discussed
at the management level on an ongoing basis in order to raise
the quality of management of the entire group.

The committee is chaired by the CEO and consists of
members of the group management committee, corporate
auditors and the head of the sustainability management division.
Meetings are held on a quarterly basis to facilitate cross-
divisional discussion on sustainability issues, and the heads of
business divisions related to topics selected for each session also
participate.

Board of Directors EUf#f&=
I

EYVRADNTHGAIREFH R ZRIRE

UOd—=JI—TF BRFTFEUT 1 Xwvt— [Driving
Sustainability for Our Future.] Z#8lF. Y RXFFEUFr@LE
[CAIFTSEEZHE L TVE T, DAV E—IICF HREFRE
EEERT DI UWVREIEZEHFH L. EYRAEB U TRHRAIAE
HFHEOERRICEML TV EVSBUVEEDAH SNTWVET,

UIO—J)b—71F BEIRNEHRUELHROEZ, &5
(Prosperity). *t% (People). #hEkKER1E (Planet) D3 DMDPMD/\
SUAPMRIENTWD = [Three Ps Balance] &ELTERULTW
Fd. COBBINETHRORRICEIT. [BEZBUCHARE
EFR ] [REEBOR][HaEm] D3 DDEEICED .
ERMHRCERINC (Rt RESRFE R (SDGs) ] DERIC
BEULTVEET,

YRAFFEUT o HEER]

BE - # ANFURDBICBIFDYUI-J)—TDHER
BYIERE AR E LAV TIMENICER L. JIL—T2F0RER
BOE_EIZDEFTVL e, 2018F4BICESGEERERE
ULE U, ESGEBRIF. CEOEEEREL. JIL—TIYRY
XY ROZ VT 4 AN EEBEB ROV RTHE U T 56T
B OB INET T, MFEHIC—ERESNDIZERTIFHER
95T —XICMUTEEBFIDEEERBEL. TRATFEU
T o R AR (CARET - B L CLOIKIERIZE R TLE T,

Group Management Committee JI)—TIIRXI XY IZvF 4

The Group Management Committee (GMC) consists
of executive officers and is a decision-making
body empowered by the Board of Directors.

R SHERERS NI RRURTERKE.
—EDEREMR =T HITRE TR

ESG Committee ESG ZER
M Chairman: President and CEO
Hl Members:

CFO, CTO, CMO, CVP in charge of Financial Affairs, CSVP in charge of Supply Chain and
Procurement Affairs, Chief Internal Control Officer, Auditor, Head of Sustainability Management

B£8R : TRTRE CEO
W X ){—: CFO, CTO, CMO

MBEARE. £E - TS F 1 —VESRE. AERHIESRE. BER. YATIFEUT «BHKRE

ESG Committee Secretariat: Sustainability Management Div.

BHEB  URTFEU T « HEEERP

Working Groups BEEF—Y&SHT—F2II)IL—F

RICOH Group ESG Data Book 2020
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Materiality and ESG Targets for the Ricoh Group

I UI—J)I—TDITVUT7 VT« (EBHREE) EESGHIE

The Ricoh Group has set materiality based on the trends in the
international community, SDGs, expectations from stakeholders,
Ricoh's Mission Statement, and the MTP as well as opinions from
experts, and regularly reviews it.

With the start of fiscal 2020, we have identified seven material
issues in two areas, “Resolving social issues through business,” and
“Robust management infrastructure,” and set 14 ESG targets in
linkage with the material issues. By linking achievement levels of
ESG targets with executive compensations, we make executive
officers clearly responsible for ESG/SDGs initiatives. We are also
educating all employees to be able to reflect and speak about the
ESG and SDGs connections with their own work, and will endeavor
to enhance groupwide efforts in that respect.

Seven Material Issues and SDGs
7DD FUPUF4ESDGs

Resolving social issues

through business

UIO—=J)b—T1F. ERHEZ0OEB[TERIELHEAERR
(SDGS). RAT—IRILF—H SO, UId—DREER. &
HRERE. HAEHEOREZRIATCYT U7 UT « ZRE
L. EFNICEELZDTTVET,

2020FE LD, [FFZBUCHRTRERR] ETNZEXR
5 [REREBO®RE] D2DORLT7IDOONT U7 YT « =24
ETHEELHBIC, BEYTUFPUT 4D 14DESGERZER
ELTWET, ESGEEDEREEVNERERMZEESED T
& T, ESG/SDGSDED I IH T REBOEEZHIEICT
DEEBIC, BHEICHUTESDEHEEESG, SDGsDDIED
DZERHUEBENDLDICHBL., JIL—T2HOROEHFDEL
[FZH>TVERT,

Prosperity

EEEEUHRRERR .
= R I AR e
/_\ s, I
il | &
Creativity from Work
‘IS DOEE
People /7\ Planet
RO gEl s . B aIRE I ERIRIE
Zero-Carbon Society
RRRLRDOEIR
QoL :
an g, [ Enhancement ——— e [z
J—— ircular Economy ) s
—"’\/;' A o < EERHRORE QO | &
4

Robust
OGBS Stakeholder Diversity and
infrastructure Engagement Open Innovation Inclusion
BB AF—URILY— HElA/R—=YaY FAN—-IFT18&
IVF—IXVb AVI—TJay

-I] PARTNERSHIPS
FOR THE GOALS

9 ovenismocnse f] 17 ot s 5 tum 8 oucaon ff 10 s
S

| D i | =
v
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Basic Data EAIER Governance H/\FUZR Environment i3 Social #&

Seven Material Issues and SDGs
720D FTU7UT 4T BEDIEHFEESGER

Resolving social issues through business
BEEBUIATRBERR

Materiality
(Material issues)

XFUTUT4

2030 targets
20305 E1R

Resolution of social issues and business strategies

HARRERR R

ESG targets

(April 2020 -

March 2023)

ESGEZ
(20204£48-202343R)

Targets
BiRiE

Social issues HaRE
For sustainable development, companies need to RSN RBOOIC. XTI,
— , reform employees” work styles, boost productivity @3ﬁ§¥¢£1F[C$5$§l¢E Evaluation
Creativity Contribute to by using IT and increase employees’ work f;;i?‘ﬁgg DLOELDRE | scores in Top score
from Work fCrea;c/L\/ntyk" p satisfaction. ° customer rate*' 30%
rom Work o surveys =
P " Ny T ROAT R
Br5<" OEE allhcustomedrsllto Business strategies B BEBETO 30%
e — whom we dellver | \we will help customers achieve “Creativity from FIL Y —EADEHT, | FERIT
et [l | value Work” by providing them with digital technologies =~ BEHDIF5 DREZRE
~ & fHE#IEHTS and services. L&,
4 IRCOBED
RIS OEECER | Major business area ErEEE Enhancement level of the value
»Office printing/office services A T4RIIT 4 /F T4 | delivered to customers
H—EX
BEENDRMMETLTTE
Social issues HaRE
oL It is necessary to eliminate disparities in medical, SOEECE FE, BhHCMS T,
Q educational and regional services between I’i‘%-%\}lﬁﬁf‘w—txo)*ﬁﬁm Number
Enhancement . developed and developing countries and between ~ FPHDSESEOTNET.
. Contribute to the urban and rural areas of people
EEOHOA L enhancement ‘ to whom
f social . . we have -~
GOOD HEALTH quaTy ﬁ]f?;);tlraucture for Business Strateg|es EES 07 contributed 10 million
el o We will help improve medical, educational and FTAAYYI—Y3VTHESTE X - people
30 million people ; . i o ! RS L EiRE )\ Es | DY improving
v |!!|l regional services by utilizing the digital technologies C%—IJEE %ﬁzﬁmﬁﬁb‘ Do | social 1,0005A
3,000 - ERBE - |3
E;ﬁgjg.gjg)w 2%?Cle<r;gmt?§r¥;/ that we have accumulated for kil infrastructure
AR ' SRR b
Major business areas EISEEE HRA
eHealthcare NIVRTT B
eSmart social infrastructure CAX—MERAV TS
Social issues HaRE
As the impact of climate change is becoming more  SEZBORELHECLESTH GHG
severe, it is necessary to enhance and speed up D HRDBIEERAE—RTYTH i 0
countermeasures. RECT. fgjﬁ?ﬁg.j rate 30%
Zero-carbon . for scope 1 (Relative to
Societ Srend:sc'gnGsl_kl)G 630, | Business strategies EE S and 2 P 2015)
y p ISs1 Y ° Upholding the Science Based Target (SBT) of 1.5°C,  SBT1.5CEZRZBIF. Bt BHHD )
bk OES ordscopge ]1 and 2, | \ve will work to reduce GHG emissions substantially GHGOXIRHAZIED fR2HE | GHGRI—T1,2 (20155
an 203/" or and supply products and solutions that contribute g?ﬁﬁﬁiﬁgéﬁmﬂh_ M=
13 cuw Scope to the decarbonization of society as a whole. - ¢
@ GHGRI—71,20
63%HIBB RV . Major business areas EAE-E 0 GHG
AT=T3D20%HLR »Office printing/office services A T4RTVVTAVD /F T4 | emissions 10%
eEnvironmental and energy gex reduction rate (Relative to
SRR LIRLE for scope 3 2015)
;E;éj_ﬁ (20154 )
Social issues AR
For sustainable use of natural resources, it is %%é;ﬁ@%ﬁa’m@}ﬂéﬁjﬁglc
necessary to foster the recycling of resources and 9Bl %F@f’éfﬁﬂﬁg’;*ﬁﬁ
Ensure efficient reduce the use of new resources. BAFRORIBDBEHRECT .
Circular use of resources ) )
Econom throughout the Business strategies $¥¥_ﬂﬂ§ i Resource
y entire value chain We will further enhance our 3Rs measures and 3RISAFVIHINEZESSIC conservation
EERUELADER d achieve 509 reduce the use and foster the substitution of plastic ~ 3#{EL. JU~N7 >/ RDR
and achieve 50% : . e - BT LD, DEFOEROHER | rate of 30%
of product resource | Materials and provide on-demand printing service, 5 el SE TR > roducts °
L=t conservation thereby helping customers make efficient use of - ° p
- . resources. WROEERLE
m gUJ—fg_—‘JQKOD
BREWERE . .
gﬁg{g;ﬁmxso% Major business areas FIFRERE
»Office printing/office services A IARTVIT AV /F TR
eCommercial printing/industrial printing *T—EXI |
eThermal media :EEEE}/E%EM

RICOH Group ESG Data Book 2020
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Robust management infrastructure

REREBEDRL

Materiality
(Material issues)

NTUT7YUTA

Requests from society and management strategies

HEDSOEFBLZEHIE

Requests from society

For the sustainable development of
society, companies are required to
enhance the sustainability of their

HEHNSDEE

HEDRRIELSFEREDC
ol =Sl EermEIAVIAN
Ua—Fr—V2@fOY T

ESG targets
(April 2020 - March 2023)
ESGEIZ
(2020%48-202343A)

Acquisition of RBA*? certification
at our production bases

HEEEHLERDRBA™ ERETENS

Targets
BiRE

Acquire certification at all the six
major production bases

FEEECHRST

. lobal val hai FEUT 4 DBIEDKDHSN
entire global value chains. TVFET, Percentage of suppliers who have . )
) . . Have all the important suppliers
signed the Ricoh Group Supplier ian the Code of Cond
Management strategies B Code of Conduct gn the Code of condudt
== = =
Stakeholder We will strengthen collaboration with PYRZI—NF—EDBE | B TS5/ v—DFananses ERYTSAV-OBERT
Engagement | | our business partners and build Win- #3a{b. Bt EYRA (=
25— RIS Win-Win relationships between our é{?%@é&%wm_wm@ Enhance security based on the
T—JIN - 4 : R = ° 3
TUs X company, business partners and society. International security standards ?\ltlasr}ialrds set by ISO/IEC*” and
ik T 1
ERET LT RE ISO/IEC™, NIST*([CR D tFaUT 31t
16 fosme™ | 17 e =T
-zz Evaluation scores given by each partner
(suppliers, distributors/dealers, development partners)
&)~ —DSDFHER T (FTS5A v — BT RS, %) (—h o —)
Recel\(e hlghe§t—level evaluation DJSI, CDP and others
in major ESG indexes
EBESGEFAON TR DISLCOPE
Requests from society HEHSOEF

Open
Innovation

el
A/ R—=3y

PARTNERSHIS

9 oo § 17 fnweos

&

For sustainable development,
innovation needs to be promoted
across a range of industrial sectors.

Management strategies

We will attribute importance to open
innovation with universities, research
institutes, other companies and business
partners, and foster collaboration

with these partners to solve social
issues through efficient research and
technological development as well as
to create new value.

BHRIUEEFERDIDIC,
BROBEFREIS—TA/
N—2aVBEDkHSNT
W&,

RE

KPR MR ES.
N—=hF—ELDHAIZER.
HRRBEARICEIT o2
RN s N i faN i
BRI DD DEHZHE D
EEH

Create new value through open innovation

HElCLDFRIMERIL

Diversity and
Inclusion
FLIN—IF1&
AV0W—I3ay

DECENT WORK AND
ECONDMIC GROWTH

5 G

Requests from society

For sustainable development and
innovation, it is necessary to promote
decent work, which gives satisfaction
and is humane, and respect diversity in
society.

Management strategies

We will respect the diversity

of employees, upholding the
empowerment of self-motivated
employees in our management policy
and strive to create workplaces where
employees can work with vigor.

HEHNSDEE
FHRE TR A /R—V3
JDIEDIC T A—ENT—
J(BELAVDHDIAESL
WS DRER. LHMEOE
BNREICTEOTVET,

RE
[BRUMBDER] ZRE
TIEHICIBIFH B DS HKEE
BE. AFAFEMIDELD
BRBEBEATVEFT,

RFG** engagement score
RFG** LS —IAX VN OT

At least 50 percentile in each
region
Eithig50/\—t>51 )L E

Percentage of female managers
pegid=tiduhies

At least 15%
(At least 7% in Japan)

20—/ Ub15%LE (ER7%LLE)

*1 Top score rate: Highest score selecting rate
*2 RBA: Responsible Business Alliance

*3 ISO/IEC: International Organization of Standardization/International Electrotechnical Commission
*4 NIST: National Institute of Standards and Technology
*5 RFG: Ricoh Family Group

¥ 1 by TRAO7E: HoEBFHVFHEODRERE

%2 RBA : Responsible Business Alliance (B2 1%R%)
%3 1SO/IEC : International Organization of Standardization/International Electrotechnical Commission
%4 NIST : National Institute of Standards and Technology CKEEIAZ4ER TR ZRAT)

%5 RFG : Ricoh Family Group

RICOH Group ESG Data Book 2020
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Basic Data EAIER Governance H/IN\FVZ Environment IRiE Social #&

Corporate Governance I—iRU—k-HIFUR

] Refer to our website #LEDITYAA

O—RU—MHINF VR https://jp.ricoh.com/governance/governance.html

Corporate governance https://www.ricoh.com/sustainability/governance/governance.html

The Ricoh Group is working to enhance its governance system in
accordance with social awareness and various stakeholders aimed

at strengthening competitiveness and continuously improving the
system while ensuring transparency based on corporate ethics and
legal compliance. In this way, the Ricoh Group will achieve continuous
growth, and improve corporate value and shareholder value.

The Ricoh Group established The Ricoh Way as a set of guiding
principles and values that serves as the foundation for all our
business activities. The Ricoh Way, which comprises our founding
principles and management philosophy (mission statement, vision
statement and values statement), is the foundation of the Ricoh's
management policy and strategy, and also is the basis of its
corporate governance.

UI—=J)L—T. REEDEHZSCEEEHEHIER
NREISEL. ZERERT—IRILY —DHBRFICIA S5ND K
SIS, EEMEBOEEOFE®ICEDE. REOFHMZRELD
D, mEHOEEZERLUCO—RU— b - HI\FVADFEIC
WDOBATNET, TNICKD. FdVFmRCEEEAMmE - #kZTAh
EDE EZR > TEWVNDET,

UO—=J)b—T&. EEEHOERLLDIER - MEHRZ
[UOd—D14] EULTESHTVET, U= A (& [Al
EOEM] BXRU [cBDMESR - cBDBEETE - Wb
DIfEER| TSN TWE T, REDE - BEsEU -0
[CEDEREINDLEE, UI—D A (FEENFLI—RL— -
HINFVADRENEEZ T EFEOTVET,

For the following items, refer to the 120th ordinary general meeting of shareholders. https:/www.ricoh.com/-/Media/Ricoh/Sites/com/IR/events/pdf/meeting 120.pdf
TECEE QMK 120 0 ERKERRIBET B ZTELEEL,  https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/IR/events/2020/pdf/meeting120.pdf

Policy 75t Basic policies for corporate governance (page: 32) [3—RL—h-7/\FVRICEITHEARFEER 7] (P.35)

Structure #fl Corporate governance structure (pages: 33-44) [3—RL—h73/\F R4 (P.35-43)

Corporate governance structure (as of June 29, 2020)

T—IRb—h- A\ R 4E4 (202056 529 HIRAE)

Inside director Outside / Independent director
HARE WIHSNEE

Ordinary General Meeting of Shareholders

ANFVABHE

Board of Directors Audit and Slgervisory Board S EEDEAEOHE
B e EER

Appointed / Dismissed | #fE B | Governance Review Meetings| Appointed / Dismissed | E{E/f#{E

FHE

Appointed / Dismissed | Z{F /R
Judges appropriateness
of accounting audits

Independent Auditor

Cooperates

i

Board of Directors

f Dir _‘ Nomination Committee {2 ZE8S&

Audit & Supervisory

Accounting audits
Internal control audits

Board Office

R ERE —‘ Compensation Committee §EM§§§‘ EERE
Reports
implementation Advisory Meetings R iR 3 & ‘ Audits
of operation 7
BT IR Supervises E5Ef

Business execution / Control system
AT - HEHEH

President and CEO
HRMITERE

Group Management Committee
JIW—TIRIAYFIZTVT 1

Risk Management Committee
URIIRIAY MEER

Disclosure committee
HTRZEER

Investment Committee ‘

2EEE

PIERHH B

R ——

Cooperates Cooperates

EHE

ESG Committee
ESGER SR

1
'

'

'

'

'

'

'

'

'

'

!

Internal Control Committee H
REBFEHESS H
i

'

'

'

'

'

'

'

'

'

'

'

'

I

Business Division Business Division Business Division

Principal Aidministrgtive Divisions

EBF3

Group Companies
JIv—7

WA BT WA e S FEEELIES | mE

Functional Corporate Internal Audit Office

Y — : Internal audits

| ABBEE
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https://www.ricoh.com/sustainability/governance/governance.html
https://jp.ricoh.com/governance/governance.html

For the following items, refer to the 120th ordinary general meeting of shareholders. https:/www.ricoh.com/-/Media/Ricoh/Sites/com/IR/events/pdf/meeting120.pdf
TEIEB OIS 1 20 AERMERRIBECEN ] ZTELZEL),  https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/IR/events/2020/pdf/meeting120.pdf

Election criteria for directors
B 1R DB

Chairman of the board of directors

iR =HB R

Standards for independence of directors

HRf (R DRI M E A

Diversity policy for directors
R DB ERMEICEIT D7 8

Directors' work histories and years of

service as director
B 1 DR FE - EEHA R

Performance evaluation of CEO/ directors

CEQ /RBD) T — >V A5¥fi

Election criteria for directors (page: 45)

[EUH R DEERAE] (P.44)

The board of directors (page: 120)

[ERiFi& =] (P.36)
[#EMRBDIRII MR | (P.52)

Diversity (page: 46)
[F14I—=2F4(2DNT] (P.44)

[ERif {8 TBED I (P.9-26)

Evaluation of effectiveness of the board

of directors
VG GECESOES L il

Link between compensation and
medium- to long-term performance

FRRAEECHMDES)

Claw-back provision
20—\ IRKIEDER

Board of directors structure
B R DB

Number of board meetings
RN S
Board meeting attendance

Audit & supervisory board
structure
EBREDBR

Election of eight (8) directors (pages: 6-24)

Evaluation of CEO and CEO succession plan (pages: 47-48)
[CEOFHELE Do 2yya> TS5 | (P.45-46)

Standards for independence of outside directors and outside audit & supervisory board members (page: 54)

Results summary of the evaluation of effectiveness of the board of directors held during FY2019 (pages: 50-53)
[2019F & BUfiR R DR MEFHED SRR ZEDFIR] (P.49-51)

Policy of compensation for directors (pages: 48-49), Revision to the Formula for
Calculating Directors’ Bonuses Linked to Key Performance Indicators (pages: 49-50)
[ERfFR DERMICRI S DE A 771 (P.47). [EEIEEEEB UICEUHRE S T4 —=<2 5 \DMEICDNT] (P.48)

Notice Regarding Introduction of a Stock-based

Incentive System with Stock Price Conditions for

Directors of Ricoh

Number of audit & supervisory board meetings

ERAIRFIEDEL

Audit & supervisory board meeting attendance

BEARIEE

[ERHR S g UM AR DB IOV TOHRSE ]

Board of directors person
e A 1" 10 8 8
Outside / Independent directors person
SHIRIT AR A 4 4 4 4
Female directors person 1 1 1 1
SHLIMEEHR A
" 13 15 12 14
% 98 95 99 98
Audit & supervisory board members person
wE A 5 5 5 5
Outside audit & supervisory board
members peion 3 3 3 3
SHEHARER
Female audit & supervisory board
members pe;ion 0 0 0 0
SHELMEER
sesson 13 13 13 14
=l
% 98 98 98 97

RICOH Group ESG Data Book 2020

08



https://www.ricoh.com/-/Media/Ricoh/Sites/com/IR/events/pdf/meeting119.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/IR/events/2019/pdf/meeting119.pdf

Basic Data EAIER Governance H/IN\FVZ Environment IRiE Social #&

I Nomination Committee / Compensation Committee E&-HBHMESS

Unit FY2016 FY2017 FY2018 FY2019
iy 201746358 | 20185388 | 2019388 | 20204385
6 5 5

Nomination committee ;\lgcgn%néatlon committee members peion 6
structure T outside directors T person """""""""""""""""""""""""""""""""""""""""""""""""""
= A utsiae directors
HEREERDEN S5tV ERGE A 3 3 3 3
Number of nomination committee meetings session 5 4 6 4
B L (. S S N R R
Nomination committee meeting attndance
nation ¢ 9 % 100 97 97 100
EREEREFE
. . C ti itt b
Compensation committee e peion 7 7 6 6
structure i Cpeson | L,
= A utside airectors
IRMEZE DR Stk oI Az 4 4 4 4
Number of compensation committee meetings session 3 5 5 4
R o L (N E N R R
Compensation committee meeting attendance o
_ %o 100 96 94 96
HNEER TR
I Compensation R
Breakdown and ratio of Director Compensation
R EHMONRE
Fixed Short-term Medium to long-term
ExE =8 hiRE
0 Basic compensation 9 Bonuses*' g © Compensation for acquiring stock*’ 6 0 3 0 1 x4
(reflects roles and capabilities) *1 Excludes Outside Directors © Stock-based compensation with stock = ]
. g 3
= B5H - E;'Cledcogdl_'s'%ns* s e 4 Thg above ratios are rough
POy e — ,3 Excludes Outside Directors and nonexecutive Directors - estimates based on the
(e ) - o business results for fiscal 2019.
HRTUES B RUEREM
REMSR T RETCERR 2 #4 EEEDLLEE, 2019FEDRMIC
52, 3 HATIRB LTI AR EERElES
Formula for calculating Directors’ bonuses from fiscal 2020 onward
2020 FELEDOEMBRES J4—=21> Point (i) Point (ii)
Additional return on Additional
Formula for calculating Directors’ bonuses capital indicator ESG indicator
IFRESEER KA VRO EIN DERRE IR A VM@ BT BESGIEIR
——— Portion determined based on operating income —— — Return on capital factor — ~ ESG factor
ERARBAICIOTRET 285 AU GRS ESGHREL
Base points Profit factor Achievement of target ROE DJSI Rating
H¥ ~ in the current fiscal year = *Result is received in September
Individual HEERR Vb FUEHRER x Result/targety x catvgear Shetecied m o
bonus — Positi int Factor determined based on *Target is published each year paid the subsequent year
amount o;{lgjr;f;);n S #N\, consolidated operating income ROEDLHEE EECESGERE DJSI Rating
BARSE el EEOEERIDSRES B - RAE-EEE P
(Factor = operating income in thousands of yen / 20,000) HEREEETAR SRETERSIRR
(=257 (FF9)+20,000)
Degree of achievement | Factor Factor
Director’s position Position points 110% or more 12 World 1.05
E1R DIRAL BAIBIRA U 110%LLE ) Asia/Pacific 1.00
President #tf& 6,000 105 or more and less than 110% 11 Not included #ADEL]| 0.95
Corporate Executive Vice President 57§ 3,040 105% E110% K )
None 7%L 1,680 100 or more and less than 105% 10
100%_F105% 5% )
95 or more and less than 100% 0.9
95%L1_F100%#57 )
Less than 95%
95%:K o8

RICOH Group ESG Data Book 2020
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Compensation: Directors Total million yen
eV — e =5 470 399 368 324
Compensation: Audit & Total i
supervisory board members ;_tf m%?%%/en 85 86 86 86
BRI RN
Compensation of all employees and CEO compensation Averagelannua! sCaEIaOry of L . 114 114
CEOLH BOEBICHII2HEE STRys - ' :
H BTN | CEOFRE
FHLEDTITARA

Risk management https://www.ricoh.com/sustainability/governance/risk.html

URAIIRIAUN  https://jp.ricoh.com/governance/risk.html
As the environment surrounding the company becomes ERZROERBEDEMD DZRET P, UI—JIL—T

more complex and diversified, the Ricoh Group positions risk
management as an essential initiative in appropriately controlling
the various internal and external uncertainties that surround the
group's business and in implementing management strategies
and achieving business objectives. All group employees strive to
improve risk management.

Management structure
HEE(R ]

Risk management system

Tl TURIIYRIAY N ZRHEICEHT DHRANDRLTEATE
Rt EYICERL, REBEPEXRENZETULTCVWCLET
AEARDBDEMBED(S. 2ERBETIODHEATVET,

URIRRIAVMEH]

Fiscal 2019 annual securities report “RISK FACTORS”

Risk identification
UR IR

(pages: 18-28)

Risk management training

for board members
REICHITDURAIHE

members

The Ricoh Group’s risk management systems can be divided into

two main levels, as shown in Figure

“Risk Management Structure” (page 11).

1. Managerial risks, which are selected and managed
autonomously by the GMC for management items of
particular importance, within the management of the Ricoh
Group

2. Divisional or company-specific risks managed by each
organization, under the responsibility of each business section

These two levels exist for the purpose of clarifying bodies

responsible for risk management so as to facilitate agile decision-

making and swift action in response to each level of risk, and
together form an integrated risk management system. The
management of some risks may be transferred from one level

to the other, due to changes in the level of impact caused by

environmental changes.

Training for directors and audit & supervisory board

20195 EAMEZHREE [EEFDURT(P.19-26)

‘EODN—=2T

UO—=JI—TDURIIRIAY NIRRT AT TURD
TRIAY MEFI DR PINICRIT LDICKEL2DDBENRD
hET,

1.GMCHU D= IL—TDREICBNT. EEEABLEE

ALERERZETANSRRL. BEIIERREURY

2. BEEWTHBOIETZR > T. BEBOURIEEZTD

BOFY - ErtU RS

CD2DDEF. URIDUNILT & ITHENERRRTE - 1
RILEEZTREE TN BETARZHEEICT DIeh(CFELT
BD. 2BET—DDURAIIRIAY NIAT LEZEBRUED,
Fo. BEZEICMUCHEEDELICE DT, BETRSUX
IDABRAFEMTONET,
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https://www.ricoh.com/sustainability/governance/risk.html
https://jp.ricoh.com/governance/risk.html
https://www.ricoh.com/-/Media/Ricoh/Sites/com/IR/financial_data/securities_report/pdf/AnnualSecuritiesReport_120th.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/IR/financial_data/securities_report/pdf/AnnualSecuritiesReport_120th.pdf
https://www.ricoh.com/sustainability/governance/governance.html
https://jp.ricoh.com/governance/governance.html
https://www.ricoh.com/sustainability/governance/risk.html
https://jp.ricoh.com/governance/risk.html

Basic Data EAIER Governance H/IN\FVZ Environment RiE Social #&

Risk management Structure

URIRIA MM
President and CEO
HEMTEE Exectives
Group Management Committee (GMC) wEE
II—TIRIAVRIZYT+(GMCO)
Risk Management Committee*
URIRRIAVNERR* - —
Risk Management Support Division
URIIRI A NZHEERFT
R | rrerererempearymeee can | I | rrverer e Ty
] Managerial risks anageria stra.tgglc risk responsible anageria oper'aTu.)na *ns responsible
1 EEEEY XY ) divisions divisions :
| ERREEERUR TEX(R) BEREEFNV—YaF VIR FER(R)"
1
Divisional Representative Team (Responsible manager and person in charge of promotion of each division) ® ® ®© @ ® @ ceee
BPIRRE T — L (SEFIDHEE. HE&EENE) LT T T 1 7]
2 i-__._ _h-'____-_l_'_l:_ First level or organization directly First level or organization directly @ o

: ;;;nl;;;?j;? ks reporting to the President and CEO reporting to the President and CEO - -
| . FE—RES SUHREEHRRE F—REES SUHRESEERE Responsible Person in
1l manager charge of
———————————————— BEE promotion

Cooperation between affiliates andlthe relevant responsible divisionss EEEE

B4t & EEEFT & DiEE
G C i bj lidated C i bj lidated 1: o o
! Affiliates’ risks ompanies subject t_o consolidate ompanies subject t.o consolidate: i - -
| RgESERY R accounting afcountmg ! : i
E = EERENRR EERENRRT ! Renﬁgg;‘;'ebr'e Eﬁ;’;gg
————————————————————————————————————————————————————————————————————————————— - S promotion
HEHERRY
Strategic risks Operational risks

HiRU R FRV=YaFIVURY

* Chaired by Executive Officer, Fellow, or a person in a similar role.
¥ ZERFPITREFFTIO0-DE

Business risks

BEZEDURY
Classes Descriptions Impact* Urgency*
U555 U2 DEHEA TEE" gRE"
For details on the impact on the Ricoh Group and the Group's response to
COVID-19 COVID-19. please refer to the latest information on our website. Large High
FELOOF DAV FELIOF DA )V AEZAE (COVID-19) DUT—I)L—TNDFELRBICDOVTIS, DT IY X =]

We consider the major risks apart from the impact of COVID-19 to be:
*US-China trade friction

Economic situation in major markets | ®Brexit, etc. Large High
FEMBICBFRFRR EECCOVID-19DF BN DEBIFUR I EL T TR X =]
O KRPESEER
*Brexit’g&

New product launches by competitors
eIncrease in price competition; demand shift

More competitive markets #Changes in the modality of competition due to COVID-19, etc. Large High
FRADRBE FRAICKDITRBDFT x =)
fEAEFREDBE. BEDTH

*COVID-19[CIDEFMDE L 5L

Movements in materials markets
eImpact of movements in exchange rates on the business results of foreign

Business Fluctuations in price of parts, subsidiaries recorded in local currency

. t materials and/or foreign currency eImpact of movements in exchange rates on the value of assets and liabilities Medium High
enwionmen exchange rates recorded in local currency, etc. ch =
SREE BB BB, BEL—OZH | HROTRER

SEAFRUDRIBEE CRADREL—NEUTE
RHBRECHE SEOREL—tEEEE o

Cancellation of alliances due to a discrepancy in interests
eDifference in aims due to lack of information for consideration

Alliances with other entities,

. #Difficulty in integrating businesses, technologies, products, personnel, etc. Large Medium
strategic investment HIE DR — B & SIS DEH * o
ALEDRFRS, Wi IR RRICK B DAL
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, CEE Bl W AMBEORAORLE BE

Information collection and prediction on technological changes

#Establishment of domains for focused strengthening of technologies in response to
Responding to technological changes, and appropriate resource allocation Medium Medium
changes #Stronger technological capabilities in new domains, etc. o :p
FEAZAEANDIIIE B L DIERIESFA

S ZAEIS IR UI BRI LA DRE. EEEEROR T
CHRBLICH I R L
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Business
environment
BERIE

Business
operation
BXES

Accounting
system
RETHIE

Environment,
disasters
Rig-KE

Securing Personnel

AMODHER

Finance business
TPAFT I AEE

Information Security
BEREFIUT

Product liability
BEYEE

Long-term delay/suspension in
supply of products
HEORHIBENVELE

Protection of intellectual
property rights
HINFAEREDRE

Responding to government
regulations (import/export
management)
REYVSFRHIN DI (FHAEER)

Responding to government
regulations (legal)
RNIVTFIRHINDIIN OFEH5)

Responding to government
regulations (personnel)
REYISHREIN DI (AZ)

Responding to government
regulations (environment)
RNEVTFIRHINDII (BRHR)
Impairment of goodwill and fixed
assets

DN A ETEEEDRIE

Defined benefit plan obligations
TR G AR

Climate change-related effects
SIRZECRIS DR E

Effects of disasters and other
unpredictable events
KELBECFDHE

Securing skilled personnel in accordance with plans
Human resources development
Loss of skilled personnel, etc.

BHEAN DHEESDDHELR
AMBR
BREEAMORE &

Recovery rate of credit extended
Interest rate mismatch between fixed-rate long-term operating receivables executed
with customers and some floating-rate short term borrowings by the Ricoh Group
Significant revisions to legal, taxation or accounting systems, etc.

ERHSEDEIRE
BEFRMEUCEESAORREREESYI—I)IL—TOEEBEFHCLo—EBRBEADE
Fl=
EE BBBRORFHESEOKIBLEEE  FE

For the Ricoh Group:

Cyber attacks and other risks related to corporate security
Product security risk inherent in products, goods, services, etc.

UI—I)IL—TIZBFD
YAN=THvoIEET—RU—hEFaUT((CBDDURY
HER T—ERALECNET D TOYIMFIUTAURT BE

For Ricoh Group products and goods:

Serious safety problems (fire damage, casualties)
Legal issues related to safety or the environment
Prolonged quality issues, etc.

UI—I)Ib—TDRERD
BAELZEMME(FHE A8
Re RFENE
REFEORAL L

Unexpected circumstances, causing:

Delay or suspension in the supply of parts, suspension of manufacturing by factories
Suspension of operations by distribution agents, suspension of supply to sales
companies, etc.

TRDEEICLD
BB RAEDEE N E L R TIHORSDELE
EEHBIDFLL. iRFERHUNDHHEELE L

Contractual issues, etc., relating to intellectual property rights in the context of

alliances, joint research and development with other companies

fbtt DR, HEZ - FIFICOII DHNFTEECR T 2N ST IVIgEE

Impact on production and sales from administrative sanctions such as export

suspensions due to violations of laws related to import and export, loss of business

opportunities due to the loss of social credit, fines and criminal penalties, etc.

BHABSEEDERIC R DTS IEIFEDITHHIHIC R DA - IRFTNDRE, HARIERDKEEIC

FBHG DHERIBK. SR PHBEEE

Subjection to fines (administrative dispositions), criminal penalties, suspension of

business with government agencies, and loss of social credit, etc., due to violation of

antimonopoly and competition laws

MERIDEFRFEDERICKIDRME (TEILD) DEEPHES]. BAFEDES B HRER

DREIFE

Loss of social credit due to compliance violations related to personnel (harassment,

employment- or human rights-related issues, etc.)

ABBEDOEBIVTSA P VRER (\SAAVS, BARE, MELLE) LR RIERDEE

$E

Subjection to administrative dispositions, fines, criminal penalties and loss of social

credit, etc., due to violation of environmental laws

RIFFEEEDERICKRDITBILY . SREE DB, MESICHRMERDKELL

Impairment of goodwill, property, plant and equipment and intangible assets for

businesses arising from corporate acquisitions, etc.

BEBENOEICELEDONA BERDRL LSBT EEEED SO RLEEDMIEERE

Unexpected and unforeseen movements in the equity and debt markets related to

plan assets held to provide for defined benefit plan obligations and retirement plans

(causing a decline in revenue from plan assets), etc.

EERMHIEEBOROFEHEDEREICE T /I PESTBEEDFRILEIENTTRZE) (H

EEEDGIHET) 5E
Decline in market competitiveness due to late response to the transition to a
decarbonized society
Increases in the price of raw materials or interruption of the supply chain due to
natural disasters (torrential rain, flooding, forest fires), etc.
BERFHRBIT DN BN RS TIZREDE T

Damage to people (including families) and property in the Ricoh Group due to the
occurrence of natural disasters, emergencies and accidents, etc.
BEAKESBH BHOREICLDUI—I)IL—TRHDAN (REZD)  PHHRELE

Medium
th

Medium
th

Medium

th

Medium
h

Medium
h

Small
J\

Medium
h

Medium
h

Medium
th

Medium
h

Medium
th

Medium

th

Medium

Medium
th

Medium
h

High

il

High

I

WG

High

I

Medium

High

=

High

=

High

=

High
%
Medium
h

Medium

*Impact: Large - risks that could have a significant impact on business performance, Medium - risks that could have a relatively large impact on business performance, Small -
risks that have a relatively small impact on business performance

*Urgency: High — within 1 year, Medium — within 5 years, Low — over 5 years

KPR K—EENDOFEDREILED 50D, F—EENDFEDLBEINAEIEDIDDD. IN—EE DT EN LBV BD

HERE: & 1FLA. R-5FLR. E-5Fi8
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Basic Data EZIEHR Governance H/I\FVZR Environment i3 Social #H=

Compliance 175472

(] Refer to our website #LBEDZTYAA

Compliance https://Awww.ricoh.com/sustainability/governance/compliance.html
AVTISATVRA  httpsi//jp.ricoh.com/governance/compliance.html

Code of conduct Ricoh Group code of conduct D= — T (TERE
ETERE https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csrivision/pdf/code_of_conduct.pdf

Coverage of code of conduct
ERTERBOBEHEE

=t

All executives and employees of the Ricoh Group YOI —TD2EE 1tE8

Ricoh Group code of conduct “7. Ensuring fair corporate

N UD—D)b—TEETERE  [7. RIESEEFEORE] (P.8-13)
activities” (pages: 8-13)

Bribery and corruption policy

SEEEBINEICRS T DA & https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of _conduct.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of _conduct.pdf

Whistle-blowing system Whistle-blowing system PIEBERIE

POERIE R https:/ ricoh.com/sustainability/governance/compliance.html https://jp.ricoh.com/governance/compliance

Boundary FY2016 FY2017 FY2018 FY2019

Y SR &6 201753888 | 201853888 | 20195F3AH | 20205385

Number of serious violations of law Ricoh G Global

or incidents and accidents ;.ff_jzgyg_(ﬂj’wa) c?;‘e 0 0 0 0
BREEDER. B4 SHAEHH

Number of penalties for bribery and Reoneroln o case

S T Do B~ o 0 0 0 0
SERRINBED L

Number of anti-competitive practices|ricoh Group (Global) case 0 0 0 0
RERERITR II—(&Za—) L) #*

Number of code of conduct or ethics Ricoh Group (Global case

breaches e G o 19 27 33 24
TENREDER

Political contribution and other spendings (Ricoh Group)
BUamE BRSO ZEDMDH (UI—T)L—T)

Unit FY2016 FY2017 FY2018 FY2019
=={v] 201753881 | 201853888 | 2019538 | 2020538
Lobbying, interest representation or similar million yen 0 0 0 0
O —&E8% B8hH
Local, regional or national political campaigns / organizations il
/ candidates m'ﬁ'(;?%en 0 0 0 0
BUREE) BUAREANDXZ
Trade associations or tax-exempt groups (ex. Think tanks) million yen
EREOU SRR (V95> 9158 e 77.5 76.7 74.8 751
Other (ex. Spending related to ballot measures or i
referendums) m'ﬁ'(;?%en 0 0 0 0
ZOM(FREEFEERIEL)
Total million yen
A%t =5 77.5 76.7 74.8 75.1
Tax Strategy HEs#iS
Tax policy Ricoh Group tax policy UD—J)L— TRt 758t
BB HE https w.ricoh.com/-/Media/Ricoh/Sites/com/governance/pdf/tax_policy.pdf https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/pdf/tax_policy.pdf
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https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/governance/pdf/tax_policy.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/sustainability/governance/compliance.html
https://jp.ricoh.com/governance/compliance
https://www.ricoh.com/sustainability/governance/compliance.html
https://jp.ricoh.com/governance/compliance.html

FHLLFDTTYA b

Information security at the Ricoh Group https://www.ricoh.com/sustainability/society/information-security-management-system/
UI—JIL—JDiEHREF1UT+ https://jp.ricoh.com/security/management/

The Ricoh Group recognizes the importance of information
security in delivering products and services that customers can
use with peace of mind. We formulated the “Information Security
Basic Policy” and the “Information Security Basic Regulations

for Products, Services and Solutions” and ensure that these
policies are fully known and understood throughout the group.
We strive to enhance information security initiatives based on
the international standards, require all employees to participate
in these initiatives and make sure that daily management and
continual improvement are carried out in the front lines. We also
encourage the development of products and services reflecting
the added value gained in the process and their active internal
use before presenting them to customers.

Policy
T3t

Management structure
HEEAR

ISMS certification status
BREFAUTAVRIAINIRT A
SRELENS

Code of conduct for customer

information
BEEBROIMDKRWVICET HITERE

Information security training
BREF2UTAHE

Internal/external audits
MEREEE BT

Ricoh Group information security basic policy
Ricoh Group information security basic regulations for

products, services and solutions

Basic policy for personal information protection

(privacy policy)

Information security promotion system

ISMS certification status in Japan and overseas

Ricoh Group code of conduct “8. Earning trust by proper

information management”

Information security training for all employees

Cybersecurity maturity assessment

Information Security/Data Privacy

EREFIVTA/T—5TSA)\—

Number of serious incidents and
accidents involving information

security

BREFIUTABREN FHHH

Number of breaches of customer
privacy (complaints from outside

parties)

BEDTZA)\V—REICEHISNIRFIL

(A BRHHBE(CKDERIL)

Number of breaches of customer
privacy (complaints from regulatory

bodies)

BEDTZA)I\V—RECEHIORREAIL

(FRHIZBIC K DEIL)

Ricoh Group (Global)
Ua—J)L—>7(@ZO—)Ub)

Ricoh Group (Global)
Ud—J)L—>7(@a—)UL)

Ricoh Group (Global)
Ua—J)L—>7(@Z0—)Ub)

BRAOFZEERH T I—JIL—TICEOT. Bt
FAUT A FBRRICZDULCTHBV LD E®m - Y—EX
ZRHEUCVLKTEDDARARDERERH L CVE T, D
O [UD=JIL—TEREF2UT BRG] SXU [EER -
Y—ERDBEREF 21U T «BATGE ] ZED. JTIL—TRICE
HITDEEHIC, EEMNTEFIUT (RECEDE. BRE
Fa2UT 4 DEDHEIZERIELTVE T, CNSOIDEIZE
ESMNOESEMUENT. B - SARCOHELOEE SR
WEZEDDEEDIC, TNOSZREBE UTHEEADOMIERS
ZBEEUCBHEm - U—EROBENEHAERZREE L TL)
ESER

U= —TEiFaUTEAT 8t
A U —ERADEREF VT BEATTE

UI—=0)b—7 BABRREEATE

&R 2T HEEG]

ERHN DRI

U= —T ¥ TERE
[8. BYIIFERY RI AN K DERERF ]

EIEREQIEREF2UTHE

YA N\ —FaUTREHE

case

" 0 0 0 0
case

o 0 0 0 0
case

" 0 0 0 0
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https://www.ricoh.com/sustainability/society/information-security-management-system/outline/
https://jp.ricoh.com/security/management/outline/
https://www.ricoh.com/privacy/
https://jp.ricoh.com/privacy/
https://www.ricoh.com/sustainability/society/information-security-management-system/outline/
https://jp.ricoh.com/security/management/outline/
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/registration_scope.html
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/registration_scope.html
https://jp.ricoh.com/security/management/activity/
https://jp.ricoh.com/security/management/activity/registration_scope.html
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/sustainability/society/information-security-management-system/activity/training/
https://jp.ricoh.com/security/management/activity/training.html
https://jp.ricoh.com/security/management/activity/
https://www.ricoh.com/sustainability/society/information-security-management-system/
https://jp.ricoh.com/security/management/

Basic Data E#&IER Governance H/I\FVZR Environment RiE Social #H=

Environmental Management BiEvxIxvh

[ Refer to our website #LEFOITYAA

Environment https://Awww.ricoh.com/sustainability/environment/
BBIE  https://jp.ricoh.com/environment/

Our goal is to help build a society in which the impact on its e BHBEEITREHARDEF. BT OREERHNHEKRE
environment is maintained at a level that never exceeds the DBELEEEHDEEN(ICHIZ SNERET T, COEBEDH(C. =
earth's self-recovery capabilities. To make this happen, more than EER S BB R EEHCIDESO TR . EEIEES(C
merely |mplement|ng environmental conservation act|vmes‘|s. TPy 5 Y& BEEER LD B e DB EDEEH EE
necessary; society needs to formulate clear-cut long-term visions

and goals that will guide the specific actions required. C9.

At the Ricoh Group, we have set environmental goals for UI—=J)—TJTE. BiETZICATo@EERE LT20304,
2030 and 2050 as milestones toward the final goal. We also 2050 FDREBEZEZRTEL. BFEF/IV3a VIS VEREL
determine action plans every year and promote sustainable TEERETEDTVET,
environmental management. HIRIRIBE S ROFRRICEMT Sich. UI-JIL—TF

In order to contribute to the future of the global
environment and society, the Ricoh Group will make efforts with
a focus on long-term vision and clear goals.

HNEEY 3 EBREFERZR > CEBLTVER T,

Ricoh Group environmental declaration UI—JI—TRIEES
Policy https://www.ricoh.com/sustainability/environment/strategy/target.html https://jp.ricoh.com/environment
Vakay Ricoh's environmental principles RIEHR
https://www.ricoh.com/sustainability/environment/management/principles.html https://jp.ricoh.com/environment/management/principles.html
Management structure Environmental management system BRETRIAN
HEEELA A https://www.ricoh.com/sustainability/environment/management/system.html https://jp.ricoh.com/environment/base/system.html
Environmental goals Environmental goals VD~ )L~ T ORHEE (20304 /20504 E1%)
REER https://www.ricoh.com/sustainability/environment/strategy/target.html https://jp.ricoh.com/environment/strategy/target.html
EMS certification 1SO14001 15014001 DERAEENS
BRENYRIAVNYZAT LFRE https://www.ricoh.com/sustainability/environment/base/iso.html https://jp.ricoh.com/environment/base/iso.html
Third-party verification Third-party verification of environmental and social data BiE #HAaTF -y DE=EHRI
FE=FREL https://www.ricoh.com/sustainability/environment/data/third.html https://jp.ricoh.com/environment/data/third.html

Environmental management structure
BRIBVRIAYNEERT]

CEO #E

ESG Committee ESGEER

Sustainability Management Division
Y27 FEUT 1 HEEERF

Respective Divisions Affiliates
=11 B iERT

Manufacturing Subsidiaries In Sales and Services Subsidiaries Regional Sales Headquarters
and Outside Japan in Japan Outside Japan
EA - iEERT EMERSTE - Y—EZXR1t BERTER L

Boundary Unit FY2016 FY2017 FY2018 FY2019
T RETE (i1 201753888 | 20184E3HHA | 201943AH | 20204385
Penalties and fines concerning the , case 0 1* 0 0
. Ricoh Group "
environment e e e ]
RIEICRT 2% B usb 0 245,990 0 0

*Ricoh Electronics, Inc. was fined for violation of reporting obligation under the US Toxic Substances Control Act (TSCA).
#Ricoh Electronics, Inc. BAEDEEWERFHLE(TSCA) CHIFDMERFERICRDETRERINFE U,

RICOH Group ESG Data Book 2020
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https://www.ricoh.com/sustainability/environment/strategy/target.html
https://www.ricoh.com/sustainability/environment/management/principles.htm
https://jp.ricoh.com/environment
https://jp.ricoh.com/environment/management/principles.html
https://www.ricoh.com/sustainability/environment/management/system.html
https://jp.ricoh.com/environment/base/system.html
https://www.ricoh.com/sustainability/environment/base/iso.html
https://jp.ricoh.com/environment/base/iso.html
https://www.ricoh.com/sustainability/environment/data/third.html
https://jp.ricoh.com/environment/data/third.htm
https://www.ricoh.com/sustainability/environment/
https://jp.ricoh.com/environment/

Eco Balance Ta/{5x

Ricoh Group (Global)

Paper 227kt
#
Metal
R o7k Procurement of Greenhouse gases
' terials and parts sl -
ReSin y raw ma ‘?rla sna_n parts m%g@%ﬁx 723kt co2
52kt R - SRR EEE
i)
Other
e 24kt
Greenhouse gases 338kt-CO
SREMRAX 2
5 Chemical substancfes 265
nergy discharged / transferred t
IxRILF— 4'003-” IEFYEFLE BEE
NOx 77t
Wat
b 4,008x10°m’
BT Production sites , SOx 3t
Water reused an ’ E-£ 311 " Water discharged 3.3
recycled 635x10°m’ BEK 3,050x10°'m
B BEURK BOD ot
Chemical substances 1,468t Total amount of discharged
e EmRRE ! matter generated 63kt
BRI RES
Total amount of landfill waste
EERYRRLNE 300t
Fossil fuel (oil equivalent) Logistics and transportation Greenhouse gases
TRILF— (RO 171ML = Wi - E SEERRAR 420kt-CO,
Electric power Use Greenhouse gases
B 631GWh = f£Fm SBENRAR 287kt-CO,

Amount reused and recycled

to product
HEUI1—X-UbAU)UERE

6kt =)

= Procurement of raw materials and parts: The products subject to accounting consist of
copiers/multifunctional copiers, printers, production printers, digital duplicators, facsimiles,
peripheral equipment, office equipment supplies (including toners, toner cartridges, copier
paper, etc.), digital cameras, electronic devices, embedded modules, thermal media, gas
alarms, projectors, video conference system, and LED lighting.
Greenhouse Gas emissions coefficients are calculated according to the original database*
developed by our company.

® Business sites: Regarding the amount of chemical substances handled, discharged and
transferred, data on substances covered by the Japanese PRTR act is collected from the Group's
sites inside and outside Japan.

= Logistics and transportation: Data for Japan covers transportation of cargo shipped by Ricoh
or our sales campany, Ricoh Japan. For data outside Japan, international transportation as well
as some transportation within the same area / country is also subject to the calculations.

= Use: Products subject to accounting include copiers / multifunctional copiers, printers,
production printers, digital duplicators, facsimile machines, projectors, video conference / web-
based conference systems, and LED lighting.
For calculations, regional greenhouse gas emission coefficients (kg-CO,/ kWh) for electricity
that are latest available are used.
Sources: (Japan) The Electric Power Council for a Low Carbon Society, FY2019 Follow-up
Results; (outside Japan) IEA “CO, Emissions from Fuel Combustion 2019."

m Collection and recycling: To promote reuse business, collect the used products including
copiers and toner cartridges, and use them for reuse and material recycling.
57 thousand tonnes of metal and 52 thousand tonnes of resin in the procurement of raw
materials and parts include 2.6 thousand tonnes and 2.5 thousand tonnes of recycled materials
(managed under the resource conservation targets of products) respectively.

*Change in calculation methods and data reporting (fiscal 2012) : The Ricoh Group is aware
of the importance of lifecycle environmental impact evaluations and has adopted its own
accounting method that incorporates a lifecycle perspective in the early stages. To step up its
efforts, the Ricoh Group revised the accounting method in fiscal 2012 in light of the scope
3 accounting standard of the greenhouse gas protocol initiative, which is an international
accounting guideline.

*QOriginal database developed by our company : To calculate greenhouse gas emissions arising
from the procurement of raw products and parts and use stages, we use data prepared by
Mizuho Information Research Institute, Inc. based on the LCA database (fiscal 2009, version 2)
published by the life cycle assessment society of Japan (JLCA). Mizuho Information & Research
Institute organized the data by expanding the system's boundaries and supplementing missing
data.

Collection and recycling
BUR- U1 TIL

u [FA1H - BBAREEE | HENRBRE. |ER BAK. TUYY—. TJOY I3V TUYS— FTIY)
ENRIEE. 77 0=V B0, 47« AEHER (T — M —H— Uy I PPCARIEE) TIY
WAOXS BFF)ARMERAHFAIZ Y b U—NILXT (7 ARERE. TOJ 05— TUERSE
YR F Ls, LEDHREA,

SREMRARFHAEMS, BAEIRERREO T — I R—2 EEM,

B EERS EPYEORRE. S E BBHEICOVTE. ENOPRTRYRWEE S 0—/ VUL TES .

YR  ENE Y D—E U =Y v ) \UDFELED S, BNFEREERREERER U — S AEED
BENR.

uER BENRRAR. EEHK BAK. TUYY— JOY Y3V TUIE— FIYILERIE. T 7
IVI,. JOVIIY— TUERSE WebR#EY AT L, LEDEEH,

BHDREHRAAGLEF. EHBICEFDBHCO MM FMZBNTE L,

H HER(BRIBEERFHLRBHER 1 2019FE 7 7 O—7 v T5=H). BH (EA:CO, Emissions from
Fuel Combustion 2019)

INSITMR. FBICHBFRBOHE RIE~EWEER) . RO TRILF—ERCOUNDBEHRARX
ZEZ R,

BEUR - UYL T UI-AE IR ADREDcH. BEH. bF—H—bU v IREZBIRL. U1—
APFEMUTA I IVTERLTVET,

R BRIEDEES 7Tt MEES2 T ZNZN2.6FtE2 STIOBEM ZESHEF I (TOHIEF
RRPOEERERTEE - BETETVDHDH).

XBERHE T—YEBICDNT(012FEHLS)
UI=J)b—T TR DRTHSSA THYA V)L hDREFEHEDERH 2R L. FLREN SN
[CEDBATEE U BRNEEEAA RS54V THAHCGHGTO M- A ZYFF IDRAI—-T3DE
EEELRSUEDE. 20126E(CUI—I)L—TREICMD A TELEESEDRE LZTVE U,
MREREDT —FN—RICDNT
R BRERIE, ADRT —IDREDRAADERECIE LCAHRT 7 —S5 LHRELTWS JLCA-
LCAT = X—2 (20094 E 52/R) [CEDE, & FIFHBRMEH () 1R (C T LBEROIER. RET—H
DHFEFEDT —IBEBEZRBEVICIZVWCBDZNAULTVET .
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Input
ATk

Output
T

Basic Data EAIER

Procurement of raw materials
and parts
R B EREEE

Production sites
BENS

Logistics and transportation
Y- BE

Collection and recycling
OUN- U A2

Procurement of raw materials
and parts
RATHE- B R

Production sites
BENR

Logistics and transportation
WA Enx

Use

R

Governance H/I\FVZR

Water reused and recycled
BEA - BEFAK

Chemical substances
L YEEURE

Energy (Oil equivalent)
TR)LF—(FoHRE)

Electric power

=3

Amount reused and recycled to
product

1=

K@UI1—R-UYA(T)UERE

Greenhouse gases
SREMRAX

Greenhouse gases

REMRARX

Chemical substances discharge /
transferred

{EFMEBHHE - BEIE

Hek

Total amount of discharged
matter generated

BHBRS LR

Total amount of landfill waste

FEEMRCINDE

Greenhouse gases
IREMRARX

Greenhouse gases
IREMRARX

Environment IFiE Social #%=

Unit FY2016 FY2017 FY2018 FY2019

EAfi] 20174F3RH8 | 20184F3 A | 20195385 | 2020381
1,000t 247 246 248 227
B e e
B Lt e
e |2 w| ] ow
T Y e Y
Dl | asis| a3is| a3e| 4008
Dl | noss| e e e
o s s e s
D | e e s
Do | oo et s et
e | d 7 s 6
1,000t-CO, 746 746 761 723
oo, | ant|  as|  ws| 3
N B e
e nloe| e m
S Y Y
Cwoom | 3312|3200 3071|3050
e 2 ) )
e | 2| e e e
D | 0s| 03| 03] 03
oo, | ado|  ass|  ass| a0
oo, | as0|  as|  ws| 2w

RICOH Group ESG Data Book 2020

17



Energy Conservation /

Prevention of Global Warming &I =-S8E{tRsiL

Energy consumption by category
IXRIF—IERERERE

Gasoline  Kerosene Heavy oil A
AYUY Jap:i AEH
Lightoil 9.1% . 0.3% 1.4%
23 AN Town gas
10.1% — WHHR
Heat 12.7%

) \
0.1%

Natural gas/LNG
4,003 KARHZ -gLNG

Steam TJ o
S FY2019 20.2%
1.3%

Electric power

purchased LPG

BAED 1.0%

43.9%

*Scope of data collection: Ricoh Company, Ltd. (production and non-production
sites), production subsidiaries both inside and outside Japan, non-production
subsidiaries in Japan, and overseas sales subsidiaries (main sites)

*Data coverage: This data covers more than 99% of Ricoh Group's entire
operations.

RUREE: MIA U — (EE IHEESER). ERSEERSBRT. ERIFEERERT.
BAIRFTRA (T BIFIR)
KT —FHN\—F: AT =& UI—=T)L—T2EFEDI9% U LZH/N—LTVET,

Energy
IxRIF—

Energy consumption by category (TJ)
TRILF—TEERIE AR (1))

5,000
4,460
376 4,003
4000 a75 /2 417 2 364
/39 /45
3,000
2,000
38 39
1,000
565 [N 63
13 12
FY2016 FY2017 FY2018 FY2019
: Kerosene T I : Electric power purchased BAZES
I : Heavy oil A AS3H I Steam #X
I Town gas  #BMAHR I Heat #
I - Natural gas/ LNG  RAHRING : Light oil - #m
[ LPG I Gasoline VU

FY2019
20205388

Total calories

Kerosene

ap:i

Heavy oil A

AEH

Town gas

AR

Natural gas/ LNG

FAHR NG

LPG

LPG

Electric power purchased
BAESH

Steam

R

Heat

Light oil
Bh
Gasoline
AU

FY2016 FY2017 [ PANE]

20174E3RH | 20185388 | 20195384
T 4,460 4,397 4,416
T 13 13 12
T 60 61 63
T 565 582 573
T 908 879 916
T 38 40 39
T 1,984 2,013 1,932
T 39 40 45
T 2 2 2
T 475 459 417
T 376 308 417

4,003
12

56
507
810
40
1,757

52

403

364
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Basic Data EAIER Governance H/I\FVZR

Greenhouse gas emissions (Scope 1, 2)
SRENRHRBEHE (Scope 1,2) %
(t-C0O,/ 100 million yen)

(1,000 t-CO,) (t-CO,/ f&M)
800 18.6 20.0
‘\6'.8

600 15.0
430.6 409.3 1748

400 . 338.0 10.0
275.7 266.6 232.9

206.0 5o
200 .
1.8 1.1 15 24

FY2016 FY2017 FY2018 FY2019

[ : Scope 1 CO,

[ : Scope 1 Non-energy related greenhouse gas emissions (CO, equivalent)

FTRILF—IIRGHG (CORE)
1Scope 2 CO,
—o— Emissions per sales unit  HrHE7 EEREA

Environment IRiE Social #H=

Greenhouse gas emissions (Scope 3) (1,000t-CO,)
SREMRARFEHE (Scope 3)#H(1,000 t-CO,)

3,000
2,393
2,308 2,258 2,143
2,000
1,000
0
FY2016 FY2017 FY2018 FY2019
Renewable energy ratio (%)
BETTREIRILF—ERLE(%)
15 12.9
10 9.4
5 2.9 2.4
0
FY2016 FY2017 FY2018 FY2019

*Scope of data collection: Ricoh Company, Ltd. (production/non-production sites), production subsidiaries inside and outside Japan,

non-production subsidiaries in Japan, and sales subsidiaries outside Japan (main sites)
*Data coverage: This data covers more than 99% of Ricoh Group's entire operations.
*Non-energy related greenhouse gas emissions : CO,, CH,, N,O, NFCs, PFCs, SFs, NF;

RUREE: MNAU D — (B JFEESER). BNSEER SR EPSFEERSERT. BAIRTAT (FEERR)

KT —HFNN\—F: KF—F(F, UI—J)L—TLEDI9% LI EEH/\—LTVET,
$IETRILF—H2IRGHG: CO,. CH,. N,O. HFCs. PFCs. SFs. NF;

Renweable energy

BEAREIRILF—
Renweable energy ratio
BEARETR/LF—(EMLLR
The ratio including renewable energy from electric power
company electricity supply sources
BARH OB RBRTDOBEIREIRIVF—ZESHIBADLE

FY2016 FY2017 FY2018 FY2019
201753858 | 201853888 | 20195388 | 2020538
% 29 2.4 94 12.9
% 15 15 18 24

Greenhouse gases emissions FY2016 FY2017 FY2018 FY2019
BEMRAAGHE 20174E38HA | 2018438 | 20194388 | 20205385

Energy related CO, )

TRvE—gsco | iR B [t It It B
Scope 1 |Non-energy related greenhouse gas

emissions(CO, equivalent) 1,000t-CO, 1.8 1.1 1.5 2.4

FITRILF—ERGHG (COI%E)

Energy related CO, )
Scope 2 TP RO, 1,000t-CO, 275.7 266.6 232.9 206.0
L‘;’fa' Total (Scope 1 and 2) 1,000t-CO, 430.6 409.3 374.8 338.0
=k Scope 1,245t
Emissions per sales unit* t-CO,/ 100 million yen . . 186 16.8
FHET FRRE t-CO,/ &M : :
Total (Scope 3) 1,000t-CO, 2,393 2,308 2,258 2,143
Scope 3 &&T

*From FY2018, emissions per sales unit have been calculated based on the current business domain.

#2018 F LR, IREDEERBICEDVCREM G LR ZHEHLTVET,
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Cat.1 E;litf;;s%eu:ggciogjs\and services 1,000t-CO,
Cat.2 ;Iai;a' goods 1,000t-CO,
Fuel- and energy-related activities not included in
Cat.3 |[scope 1 or scope 2 1,000t-CO,
Scopel, 2 [CEFNEWVARI RO TR)LF—EEEE)
Cat.d $l%ip;_:\téae;r(nJ:';;;\nsportatlon and distribution 1,000t-CO,
Cats \é/;;t\gig;g;;ed in operations 1,000t-CO,
Cat.6 Ed‘;éi”ess UG 1,000t-CO,
Cat.7 FE%;J%%; commuting 1,000t-CO,
Cat.8 Sfigg&'%?se" assets 1,000t-CO,
Cat.9 %oﬁwgag(?ﬁns transportation and distribution 1,000t-CO,
Cat.10 | Processing of sold products 1,0001-CO,
Cat.11 %;&ié%%&gdum 1,000t-CO,
Cat.12 EEﬁ;tgj;E;};;atment of sold products 1,000t-CO,
Cat.13 | DOWnstream leased assets 1,0001-CO,
Cat.14 ;r;gi‘:j; 1,000t-CO,
Cat.15 'h;‘i‘gs"me”ts 1,000t-CO,

240

53

466
18
20
88
39

0.1
12

490
36

175

(N/A)

Scope 3 emissions Unit FY2016 FY2017
Scope 3 HiHHE B 20174E3888 | 20184E3HHA
746 746

234

53

471
17
19
84
29

0.1
13

426
35

174

(N/A)

FY2018 FY2019
20195388 | 202053888
723

761

231

49

488
16
18
73

(N/A)
0.1
14

375
37

186

(N/A)

10

276
44

453
15

18

73
(N/A)
0.1
13
287
33
198
(N/A)

10

CO, emissions in logistics by Ricoh Group

MIRICHF B COHEHE

Domestic logistics
ERT 1,000t-CO,
International logistics between business sites

1,000t-CO
EF LR ' 2
Overseas logistics within the same area / country
. ; 1,000t-
TSP 000t-CO;
LC:tal 1,000t-CO,
&t

28.3

340.3

71.7

440.3

27.1

326.9

100.6

454.6

25.8

319.8

107.2

452.8

Unit FY2016 FY2017 FY2018 FY2019
BAfif 20174E38H | 201853881 | 20195388 | 2020385

22.6

288.8

108.8

420.2

CO, emissions during product use Unit
KmEEREFDCO, Bif
CO, emissions during product use

‘ 1,000t-CO,

REERKDCO,

FY2016

20174355
490.4

FY2017
2018%E3HHA

425.9

FY2018
20194384

375.1

FY2019
20205381

286.7
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Basic Data E#&IER Governance H/I\FVZR Environment RiE Social #H=

Sustainable Products Program
YRFFINTOI Y IOIS 1

[ Refer to our website #LEFOITYAA

Sustainable Products Program https:/Avww.ricoh.com/sustainability/environment/product/sustainable/
YRFFIINTOFoYTOTS5 L https://jp.ricoh.com/environment/product/sustainable/

This program evaluates Ricoh products in two dimensions, namely
environmental-friendliness and user-friendliness. Then Ricoh self-
certifies those products that satisfy the specific standards of
environmental performance and usability as “Sustainable Products’.

Ratios of the products complying with the Ricoh

Sustainable Products Program Premium rank (%)
UO—YRFFIIL7O5 oV 7055 A Premium BEEEEE (%)

Those products that demonstrate the industry’s top performance will 100 - 94 88 160
be certified as“Sustainable Products Premium”. 20 68 Target
60
ATOTT AR, BREE HERCPILL] & TAIZPELWLY] D 20
2DDOAIEHSFHE L. EREEDRE S N)LERAEERE T TIFE L, 2
BT S, REEICBVWC—EDEERE B UcRRZE [TXTT
70O 0V ATHER MY JOMEZFORERZ [UATF FY2016 FY2017 FY2018 FY2019  FY2020-22
)OO Y Premium| & UCB#HTRATDEDTT, —e— : Ratio of certified with sustainable Product/
Sustainable Product-Premium ranks ~ E#@EG%
Avoided emissions Avoided emissions (1,000t-CO,)
HiREmE HImEmEHR (1,000t-CO,)
- ' 483
Resource-conserving Provision of energy-saving 500 467 432 5
production process products 68 68 427
BROBEA BTl E AR 400
14.1% S
427 196
xX103t-CO, 300
FY2019
Solutions/services related 200
to energy conservation
VUa—av iRt 100 203
36.3%
FY2016 FY2017 FY2018 FY2019

I : Provision of energy-saving products &TIR/LF—RERORHE
[ : Solutions/services related to energy conservation YUJa—a>vdigdt
. Resource-conserving production process H@DEERIL

*The amount of contribution is calculated based on energy usage assumed to be
required for using our products and services in a standard scenario; thus, the
indicated values may differ from the actual ones.

NHIAEMEF, BHRE - U—EADTHADBEDRENEY UL BIEBREZRELIC ETD
BHEDCH, REDHIRELFREDET .
Avoided emissions FY2016
201753848

FY2017
201838/

FY2018
20194384

FY2019
20205384

Hlim S B RIR

Provision of energy-saving products )

AT L R 1,000t-CO, 203 226 181 212
Solutions / services related to energy conservation

SUm s m R 1,000t-CO, 196 190 181 155
Resource-conserving production process )

SRR 1,000t-CO, 68 68 70 61
TA‘era' 1,000t-CO, 467 483 432 427
[=)=]

CDP climate change score

FY2016

FY2017

FY2018

FY2019

CDP [UREERAI7
CDP climate change score
CDOP [URZEH AT

20174384

201838

20195384

20205384
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Resource Conservation and Recycling

HER- UYLV

Product

D
Policy Ricoh Group Plastic Policy for products VD= —TRRTSAF v Tt
sk https:/www.ricoh.com/sustainability/environment/practice/cycle/ https://jp.ricoh.com/environment/practice/cycle/

Take-back program
EINTOI S A

Products: resource conservation / recycling
https://www.ricoh.com/sustainability/environment/product/resource/01_01.html
Ricoh Global Recycling Initiative

https://www.ricoh-return.com/

RBERROEROEMNER
https://jp.ricoh.com/environment/product/resource/05_01.html
J0—/)ULRREIRTOT S L

https://www.ricoh-return.com/

Own recycling facilities
BHOUY 1 IV

Global Network for our reuse and recycling activities
https://www.ricoh.com/sustainability/environment/product/resource/05_01.html

UI—=I)I—TDUI—Z- U A T)brvhDT—2
https://jp.ricoh.com/environment/product/resource/05_01.html

Participation in industry networks

EREGENDOME

Participation in Industry Organizations and Networks
https://www.ricoh.com/sustainability/environment/product/resource/05_01.html

EFREF RVND—ONDS

https://jp.ricoh.com/environment/product/resource/05_01.html

FY2016

FY2017 FY2018 FY2019

Resource conservation rate of products

20174384

2018538 | 20195 3HH1 | 202053AH

%
Ayl b 21.9 22.0 22.0 22.0
Amount of recycled plastics used in products . - 124 271 211
B (K BOHER) [CERASNEBETSAT VI8
Water

K

Policy Policy for the use of water KICBE T 258t

bakag https://www.ricoh.com/sustainability/environment/practice/cycle/ https://jp.ricoh.com/environment/practice/cycle/

Water data (1,000m>)
KBSET—% (1,000m?)

*Scope of data collection: Ricoh Company Ltd. (production/non-production sites),
production subsidiaries inside and outside Japan, non-production subsidiaries in
Japan, non-production subsidiaries outside Japan

*Amount of water withdrawal represents the aggregate amount for municipal

6,000 water, industrial water and groundwater.
*Data include estimated values.
4,579 4,315 4,348 T *Data coverage: 96.7%
4,000 H *Third-party inspection ratio: 95.4%
3,312 3,204 3,071 3,050
MOUREHE: RN O— (7 - FFEFEREM). EPNEERERT . ENFFEERERT.
2,000 BHIFEERERYT
1,035 MEUKE(R, BN THERAK it TFKODEFTT .
811 698 635 EEBEESHET,
0 XF =GP\~ 96.7%
FY2016 FY2017 FY2018 FY2019 W=D (—5: 05.4%
N : Water withdrawal = EUkE
[ : Water discharge k2
. Reused/recycled volume mB{ERA-BEFRAKE
Water FY2016 FY2017 FY2018 FY2019

K 20175E3RH | 20184E3RH | 201943RHA 20205384
Water withdrawal 1,000m’ 4,579 4,315 4,348 4,008
BUOKE
Uiy el 1,000m* 3,312 3,204 3,071 3,050
PokE
Reused / recycled volume 1 000m’ 1035 811 698 635

B -BENAKE
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Basic Data E#&IER Governance H/I\FVZR Environment RiE Social #H=

Waste (t)
B ()

*Scope of data collection: Ricoh Company Ltd. (production/non-production sites),
production subsidiaries inside and outside Japan, non-production subsidiaries in
100,000 Japan, non-production subsidiaries outside Japan
*Data coverage: 88.0%

80,000 71,654 49919 69,054 ¢ 5 66,796, -y 62,898 o *Third-party inspection ratio: 87.7%
4 ’ 5 b

60,000
40,000
20,000

0

FY2016 FY2017 FY2018 FY2019

KUREE - MAREU D — (EE - FEEEERN). BN EERSERT. BRIFEERERT.
EHNIREERERT

KT —FH/)\—%:88.0%

HEB=FIRFIN/N—FK:87.7%

[ : Total amount of waste #BkHE
[ : Amount of resource recovered BERILE

Waste Unit FY2016 FY2017 FY2018 FY2019
B Bifi] 20174E38H8 | 2018438HA | 2019438 | 20204384
Total amount of waste " 71654 | 69,054 66796 | 62,898
WHHE
Final disposal amount
NS t 451 305 290 276
Amount of resource recovered
e t 69,910 67,329 63,434 59,203
Resource recovery rate
pioetyiit % 98.7 99.3 96.4 95.6

Pollution Prevention ;5#psit

Environmentally sensitive substances Unit FY2016 FY2017 FY2018 FY2019
RIERE(LFYE B 20174E38H | 20185388 | 2019538 | 20204384
t

Amount used 5,731 5,434 5,223 4712
EHS )
Am;unt discharged ¢ 906 871 857 711
BiHE
PRTR-target substances Unit FY2016 FY2017 FY2018 FY2019
PRTRMRYIE B 201753888 | 20185E3HHA | 201943AH | 2020438
Amount used t 14264 | 1,573.0| 1,672.8| 1,467.6
B2 _
Amount discharged t 208.6 215.5 2214 185.8
BiHE
Am;unt transferred t 775 728 701 790
BEE
Air pollutants Unit FY2016 FY2017 FY2018 FY2019
ASBERNE BT 2017463858 | 20184388 | 20194388 | 2020&388H
SOx t 4.4 3.5 3.5 2.5
NOx t 70.5 65.3 65.5 77.0
VOC t 580 585 626 531

Conservation of Biodiversity «#zt

HRE

Biodiversity policy Ricoh Group biodiversity policy DI~ TS e
YL RRETT https://www.ricoh.com/sustainability/environment/management/principle2 https://jp.ricoh.com/environment/management/principle2.html
Conservation of biodiversity Unit FY2016 FY2017 FY2018 FY2019
EMZHRERE B 20174E38H | 20185 3AH 20194385 | 20204384
Activity participants ‘ person ‘
SEBS AL e 12,956 23,215 19,525 26,969
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Information Disclosure Based on TCFD Framework

TCFD 7L —LD—OICE DL IEHRET

TASK FORCE on
CLIMATE-RELATED

TCFD |

INANCIAL
DISCLOSURES

(] Refer to our website L<EDITYAA

TCFDIL—LT—UICB I BT

Information disclosure based on TCFD framework https:/Awww.ricoh.com/sustainability/environment/management/tcfd.html
https://jp.ricoh.com/environment/management/tcfd.html

Climate Change Strategy at the Ricoh Group

Climate change is one of the most pressing challenges to global
society. The Paris Agreement is a major international treaty to
address this issue, and aims to decrease global warming by
keeping a global temperature rise this century well below 2°C
above pre-industrial levels. To achieve this, it calls for efforts to
attain "a balance between anthropogenic emissions by sources
and removal by sinks of greenhouse gases (GHG) in the second
half of this century."

To support this endeavor, the Ricoh Group has set long-term
environmental goals to achieve practically zero GHG emissions
across the entire value chain by 2050. We have also set a high
level GHG emission reduction target of 63% reduction in 2030
(compared to 2015 levels), which has been validated by SBTi, an
international initiative, as a 1.5°C level.

To achieve this target, we have drawn a GHG reduction
roadmap for 2030 and is promoting thorough energy-saving
activities and active use of renewable energy sources. We
therefore joined RE100, an international initiative aiming for
100% conversion to renewable energy, as Japan's first member
company.

From 2020, we have set GHG emission reduction targets as
one of the ESG Targets based on our management strategy, and
we are promoting effective initiatives by linking ESG Targets with
executive remuneration.

Ricoh Group Environmental Goals for 2030/2050

UI—J)L—TDREER(20305F 2050FH1R)

Goals for 2030 2030%EE

*GHG Scope 1+2: 63% reduction compared to the 2015 level
*GHGRAO—T1+2:63%HiE 20154t

*GHG Scope 3: 20% reduction compared to the 2015 level
(purchase, use, and distribution categories)
*GHGRO—/3: 20%HIiE 20154 (EE. £/, &% V)

-Source at least 30% renewable electricity
AFLEDFEREHDI0% EBEAEIRILF—ETD

U—J)L—T DR EP LS

[SEZE)| &, J0—-/UltshBEELCVSRDEEFT
KEFED 1 DT,

SRZEIRDERNFER CH D/ \UREC(E, [HFRIR
OB LR ZEESGURICHEN2C LD TAESHFEDEED
[C. 1.5CICHIR 2B HZEK] THELBEZENELTHD,
SHILBEICANBNFREDRIR (GHG) DHEH ERIND/(S
VRZEEDCEZBELTVEFT,

UIO—J)IL—TTlE INURBEZBE X T, [20505F ()
Ua—FI—V2FDGHGHE EFOZBET ] LSRR
BEEZHZELE U, AT, [20304F(CGHGHEH 63 % H
HW(2015FH)] EVSEONFRIEEFZEDTHD. DB
EFIEZEDEBR - =< 77 F J SBTi (Science Based Targets
initiative) D' [1.5C] KEL U TRESNTVET,

CDEBERICEIF2030FF COGHGHIHHIGEO— F¥w
TZHREL. BENGTEATI G ZEDDEEDIC, BETRET
KILF—DREBNFHERZED TWVET, TDIcsh. BERRE
TRIVF—D100% IRz BIE T EENEA 27 F ITH
% [RE100] [CBHEHAEEEULTHHTSIMUE U,

2020FD 5 ([FREEIRICE DUV [ESGEZR] D—DIC [GHG
PEHLHIRER] ZUEDT. REFCREFBORME BEENT
B ETEIHEDD DD EH ZHEHEL TLIE T,

Goals for 2050 20s50%E#E

-Aim for zero GHG emissions across the entire value chain.
JNUa1—F1—VEEDGHGEIHEOZBIEYT

-Switch to 100% renewable electricity.
“BE(CNEILEHZ100%BEIRELRILF—(ICEIDER D
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Basic Data EAIER

Recommended

disclosures
TCFDH#EERRRIEE

Ricoh’s Action

UIJ—oEbH

Governance H/I\FUZR

Environment RiE Social #&

Progress in 2019
2019 EDERKR

Reference
BEN—Y

Governance
Disclosure the
organization’s
governance around
climate-related risks
and opportunities.

HINFUR
SIRRSEDUR IRV

RICEEDDHEBD
HINF VX

Strategy

Disclose the actual
and potential
impacts of climate-
related risks and
opportunities on
the organization's
businesses, strategy,
and financial
planning.

i
EYRZ - I - B
STEICH T D5IREE)

RO RUBRDIER
DRUBIENTE
Risk
management
Disclose how

the organization
identifies, assesses,
and manages
climate-related risks.

UROER

SIRBE U R T 725
Bl - 5l - BET DI
SHICAWLSTOEX

Metrics and
targets

Disclose the metrics
and targets used to
assess and manage
relevant climate-
related risks and
opportunities

EREBR

KRB EDU X I RUH
Rz - EE T HIcsd
[CERT BIEREER

® ESG Committee established to ensure
management-level supervision for climate
change activities

® The ESG Committee discusses
decarbonization roadmaps, confirms progress
toward environmental goals, and decides on
decarbonization-related investments.

®The Group’s climate change action plans
implemented under the leadership of the
Sustainability Management Division

CESGEERICLDREEEBEDREL N
JLCOERE

o RIFEIROEBEIE, HREBEDREY
WDEH

e YT FEUT « HEERFID 2 H DTIRE
BfEERItHE

® Contribution to SDGs given priority in
formulating a Medium-Term
Management Plan

® “Zero-carbon Society” included in the
material issues

® Risks and opportunities identified through
scenario analysis and confirmed by ESG
Committee

© SDGNDEmZERUICFHRESHBEIDRE

CBEEHRFEB(NTUFZUT 4)D—DIC
(BRI RDRER | 7Z57E

OESGEERZEBU. YT UADHICLDUR
U EREDRE

@ The Risk Management Committee
established to manage major focus
managerial risks, which are risks that can
significantly affect business performance
categorized into two groups: strategic risks
and operational risks

CURIRRIAY NEERZEREL. %8
NDOZENKENWIR I ZREERIRY
ELTEBUR O EARV—23F)VUR
TICRIFTTERE

® Sets Medium- to long-term environmental
goals

@ Joins the RE100 initiative; targets set for
introducing renewable energy

o HRABHEDEORT
*RE100(C 1. FHETRET L F¥—EAR

® Climate-related matters deliberated and decided by the ESG
Committee (held five times)
+Discussion of climate change risks and opportunities
*Approval of Medium- to long-term environmental goals for the
SBT 1.5°C approval
+Approval of roadmap for decarbonization by 2030
®Introduced an ESG-linked executive remuneration system that
varies depending on the degree of achievement of the “GHG
reduction target”

S ESGEE R (FH5MEIFME) (CHBWNTES - RESNICRIRBIESEIR
SURZE) XU EHEDFE
+SBT1.5CREICAIFTehRBRIEBEZRDER
2030 F COBBRERICATTcO— R w TDHEER

O RBBIUREHMZNRE UCIGHGRIB BRI DERES(ICK

DZE)T DESGEEFRFIEZEA

® Set new seven material issues including “Zero-carbon Society”

® Conducted a cross-sectoral workshop to consider risks and
countermeasures related to natural disasters

® Promoted decarbonization and customer appeal by sourcing
100% renewable electricity for A3 MFP assembly

® Concluded an agreement of “Sustainability Linked Loans” with
Bank of Tokyo-Mitsubishi UFJ

o [BRFHEDRE | ZSV7TDODERARFERTU7UT ()%=

HICICRE
o EPIEMIT — O > 3w TERBL. BARKEICEHITDU R L3l
ZAREY

® ASMFPHEI TIBE TR 100%(C K D R ER S BESRRKDER
e =ZEUFRITEIYRTFHEU T« - U - O— | 2= s

® Positioned the climate change impact as a priority operational
risk and decided to manage it under supervision by the top
management

RREHCHIDIREEZREERUAILMUBEDTRE MY TD
BEETCEET D EERE

® Set the new Medium- to long-term Environmental Goals approved
to align with the SBT 1.5°C criteria

® Set and disclosed GHG emission reduction targets for 2022 as ESG
targets in line with management strategy

®SBT1.5CK#ELE UTRESN e RRERZZFIC(CRE
O IRE IR (TR DICESGHEIZEE UT20225F TOGHGHEEHI
BEZEZE T LRI

pages: 3,5

pages: 4-6

pages: 27-30

P.27-30

pages: 10-11

pages: 18-21
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Scenario analysis and results

We continued to conduct scenario analysis in fiscal 2019.

The business risks and opportunities for infectious diseases
related with climate change have been added to the scenario
analysis, since COVID-19 is having an enormous global impact.
In assessing business risks, we estimated the financial impact

by assuming that epidemics of mosquito-borne diseases have
occurred every 10 years in the past, and that an epidemic would
occur in Asia, where Ricoh's sales are the largest among the
three regions, where many infections have occurred, of Africa,
Asia, and Latin America.

To increasing number of natural disasters that occur every
year, we discussed and examined risks and possible responses
through a cross-organizational workshop.

Furthermore, we reorganized opportunities we have
obtained while working on environmental management for
many years, as well as opportunities expected to grow in the
future.

As a result of scenario analysis, we see that the natural
disaster risk has become an urgent issue for Ricoh that a large
business impact may occur if we fail to take measures. Although
the risk of infectious diseases related with climate change is not
urgent, once it does occur, it will cause a large financial loss, and
we confirmed the necessity of continuously strengthening BCP.

Meanwhile, active responses to climate change mitigation
and adaptation will bring opportunities to provide products and
solutions that support customers' decarbonization by utilizing
energy-saving and resource-saving technologies and services. We
also reconfirmed that solutions for infectious diseases bring new
value to new normal working styles and have great potential for
business growth of new environment/energy businesses.

We will continue to promote our climate change initiatives
by periodically conducting scenario analysis to identify climate-
related risks and opportunities. We will also continue to discuss
the theme with stakeholders to enhance our approach and
information disclosure.

Implemented scenario ALY FUA

VFUA DI DRIEEFER

2019FEBYFUADHZERELE Ulc, HEIO0F DA )b
AFAFEDIE RIS EZEET R . JURZEN T D RPAEDES
URIRUERICOVTEHFMERICMAX Uiz, BERURID
FHfCH o ClE. BEI0FECEICHEE LTV DBUEN RS
REDFHFLEZRHEE U, BEWED S HEELTERTZTUA. 7
IT . FEROLEHNTHY I—CE& > TRHTELHRENRENT
I T CRTUICBEZRELC. MBEE8ZHELE LI

THICFELENT 2BEARKFBICDVCI(E, B —o
YayTEREL. URITRURNRZRS UE U,

Fle. RERERECHDHETHTESNHEPSEOREK
DS NABR(COVTHH TEELE LT,

TFUADTORBR. BARKEIRI(E. F2IFRNTVD
EUD—[CEDTRELFEEA V)T MMIIED DMATENBE DR
BECHDENDNDR U, [URRBCHDBIEY XTI,
FREFEL<FFEVD —ERET O EATFRFIRRZH
ENB. SEOMEICBCPR{EZN > TWBELR DD T &
DRSS NE LTc,

—75. JURZE)CHITHEM - BIDNDEBIEH TS, &L
R BERE. U—ERAREEZED UTc BB ROBRREZ3Z
EIdEmPYUI1—YaVOREERZBIESULET. .
RREENRICOEN DY U 1 —Y 3V FZa—/—NIVEEIES
NOHFfIFBEREZ DS L. E5IC B - TRIVF—0%
DB PHRERRI L DREROM BN RZ LT AEFH
BEMZMDH TS CENBRES CEF U,

SEROEMNGYF UADT7ZEL CUREREDY X =
ZHEEL. [URRERZHEEL CVWEET T, Ffew ATk
VT —DESTE EDBERIRZE U TR B RURRO L)L
7y IO TVEX T,

1

Scenario 1 vru#1 Scenario 2 vruz2

A world where the average global temperature rise by 2100 is
kept below 2 °C

2100FEF TOFETE EFE D2 CHREITHNZI SNTLDHF

® Dynamic policies such as the introduction of carbon taxes as well as the
development of innovative technologies for renewable energy will proceed

BEARET RIVF—DEHO TR DAL EARBSBER PEATEHH O
ED

® A society in which changes associated with the transition to a zero-carbon
society are likely to have a significant business impact will emerge

BRRFRARANDBATICH SR(ENBEEICHEZRFTIEENBLHR

A world where the average global temperature will rise by 4 °C
by 2100

2100FEF TOHITURLEFENATC L5 T 57

® Extreme weather due to climate change increases risks of unexpected storm and
flood damages, depletion of raw materials, and outbreaks of infectious diseases
SURZEE)C K D EBTRDHEHIER BEL EORKERS - R HED
148 BREYURIDEED

® A society in which physical damages by climate change is likely to affect
businesses will emerge

SIREBC KD YIENSREDRRCHEZRFTTREEN S R
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Basic Data E#&IER Governance H/I\FVZR Environment RiE Social #&

Identified risks and action against risks S<URZEIUR T EXFAL

In fiscal 2019, we evaluated risks identified by the scenario

analysis on the two axes of financial impact and urgency. The E ES Possible managerial risks
financial impact is evaluated on three levels of large, medium, § BREEURIRM
and small (tens of billions to hundreds of millions of yen), and o,
the urgency is also evaluated on three levels based on the timing = Natural
when risk may appear; high, medium, and low (within 1 to 5 § Medium disasters
years or more). 3 y v B

Based on the results, we consider countermeasures at _g “":;;;’:‘
the Risk Management Committee, the ESG Committee, and 2 e
the Group Management Committee, in which managements & small forestpesources
participate. - A =

2 Low

Medium
th

T
g
>

&

2019FEFYF UA D CTHESNEU X T ([CDV CHBFE
BERRED2#M TOFHMRZRELE Uz, MBRERFK - H -
NEHBEREA~HER) O3RE TN, RREIFU R T|REED
AREMN B DRHIE L TE - B - K (1 FLIR~5F8) D3 RMET
FHAHLE Llc. (BRD

Degree of urgency
(Duration until risks can become serious)

F2E
(LT HE LD B

FHEERZTTICREBNSMIOURINRIXY hRER -

ESGEER

LTWET,

Transition Risks

DW= TRARYAY RIS w7 (TR

BITURD

Impact on Ricoh’s Business

U O—~DEE

Financial Impact
MsRE Ricoh’s actions

por!

Carbon taxes and
emissions trading
systems applied to
suppliers

YIS P — DR
FROEE FIROER

Response to
accelerated
transition to a
decarbonized
society by
consumers and
investors

BRERREESNDHEE-
REFRTEHDREFE(

W Carbon pricing (carbon tax / emissions trading) will be
applied mainly to material suppliers with high GHG
emissions, and the price will be passed on to raw
materials, and procurement costs will increase.

B GHGEHEEBDZWHEMRT TS5 A P —Zhibch—RY
T340 0 (REM - SIEEWE) MERASNEMH
NOIMAEEFROESFHE IR MO LR

M Due to the advance demands for achieving the target
of 1.5°C and achieving RE100, additional costs for
implementing measures such as energy saving /
renewable energy facility investment and switching to
renewable energy are incurred.

1 5CEFREM. RE100:ZERDBIE UEKRICHL, &L
R - BIRRMWIRE. BIXRENOVBRL SRR U
DEINERDFELE

B Promoting resource conservation
*Reducing new resource inputs by sales of recycled
machines and utilization of recycled materials
Medium B Promoting supplier supporting activities
=2 +Actively supporting suppliers’ decarbonization activities
and addressing the risk of procurement cost increase
,,,,,,,,,,,,,,,,,,,,,,,,,, B EHEREEDHEE
HERIRTT BEMOERICK DRI AEREOHIE
B Y TSA VAR DHEE
BT SAV—CBIT BB RREE BB 3B L.
Low BEIR N EROU RS (L
((iv]
B Promoting decarbonizing initiatives
+Active promotion of energy-savings and renewable
Small energy initiatives toward to achieve SBT 1.5C
I\ +Financing by sustainability linked loans
B BRERSRIESR DHEE
—————————————————————————— *SBT1.5CEZRICET HETIR - BIRIEROBEBER
(BIRAEDHIESERLLE)
HRTFEUT o - UV - O—VICKDERHRE
(Medium)
()
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Physical Risks

MEURD

Impact on Ricoh’s Business

Y J—~DEE

Financial Impact

RIS E

Ricoh’s actions

Papil]

Rapid increase of
natural disasters
BARKED
SRREE

Regional
epidemics of
infectious diseases

RGYE DRI IETRT

Declining forest
resources

HMEROREL

M Due to climate change, extreme weather has become
more severe, causing more wind and flood damage than
expected at primary production sites (China, Thailand,
Japan).

M Production stops and sales opportunity losses due to
disruption of the supply chain, etc.

B RZBICKDEBIROHAELOES. THEEMLR
(FFE - 54 - BA) TREMELOREKELFE

B TSAFI—VOIHEETEERL - BRFTHEDE
ESAETVN

M Impact on production plan due to parts supply disruption

M Insufficient inventory due to lower operating rates at
production sites

M Decreasing in sales opportunities due to difficulty of face-
to-face business

B BREROTHRE TEESBENDORZENFE - £ET
BOBBEETICLDEERE
W YEARTTO RS C 78 D ARFTREDYR

M Forest damage such as forest fires and pests increases
due to global warming, stable supply of paper raw
materials deteriorates, and paper procurement costs rise

EERE(LICKDILINSE, EREOHFMFEIEBER. HOR
MHRIOREMIGHRIE. MOFEIRA LR

Small
I\

M Strengthening business continuity plans for flooding,
heavy rain, and typhoon
+Disaster countermeasures at production sites
*Formulation of business continuity plans for
procurement/distribution systems

BK, R, BRICHT DBCPDIR(E
EERR COKENE
SEEYRRDBCP TS Y DRES

M Strengthening business continuity plans for infections
«[T-based operation and negotiation
*Decentralization of production bases / Automation of
processes
+Additional stock of parts and products

B BMENERBCPOD3RIE
7 - BROME
AEENLRDOEE, TOEADEENE
SRR OB BEEREMME L

M Promoting Green Procurement
+Using certified paper based on managed forest
materials

B Promoting resource conservation activities
*Reducing base paper usage by silicone-top linerless
labels and rewritable paper

B JU—VFEDREE
EEENAMEN [C L DERELEERA
B EEREENDHEE
DUTVSAFT=UASNL, USAFTILR—)(—
[C KD RAEFIFRDHEIHR
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Basic Data EAIER

=

Opportunities

Opportunities Toward 2030

2030ICAIF R

Governance H/I\FUZR

Current initiatives

Environment RiE

Social #&

IRTEDEE

Expanding sales of services
and solutions to support
customers’ decarbonation
efforts (Mitigation)

BEROBRKRRICZEIET DEm:
VUa—2avOERFEHRK (FEF)

Expanding sales of solutions
against infections -New
Normal(Adaptation)
BPERR (= 21—/ —<IV) [CDIH
3V a1— 3 Y OIRFEHIEA GER)

Expanding environment
and energy businesses
(energy creation/storage/
conservation)

RIE- IRILF—5%
(BITx-BIx AIRBEESE)
DK

Creating and
developing new
businesses

HREXORIL - B

eProviding energy-saving products that greatly exceed the
environmental label standards

eProviding decarbonization support solutions

eProviding office optimization solution

Financial impact - FY2019 results
Sales of products contributing to society’s decarbonization (Energy
Star certified products): approximately 1.1 trillion yen

eExpanding sales opportunities by enhancing environmental
brands and providing environmentally friendly products

Financial impact - FY2019 results
Sales of major business negotiations based on ESG performances:
approximately 12 billion yen

®Providing remote medical treatments, education, interviews,
and work style reform solutions that reduce infection risks

Financial impact - FY2019 results
Sales of solution packages of infectious disease reduction and
decarbonization: approximately 30 billion yen

®Expanding products and parts recycling business
®Reuse and recycling of collected used products

Financial impact - FY2019 results
Sales in the products and parts recycling business: approximately 36
billion yen
®Expanding energy creation and energy-saving businesses:
+Electricity sales with low CO, emission coefficient (including
RE100 menu)
*Solar power O&M
+Lighting/air conditioning control systems

Financial impact - FY2019 results
Sales in energy creation and energy saving businesses:
approximately 30 billion yen

eDevelopment and sales of alternative plastic materials

Future prospect

As substitutions for plastic containers and packaging materials,

we will start shipping samples of foamed PLA, a biodegradable
plant-based resin, in 2020. We aim to expand this material globally
by selling the materials to a wide range of industries including
Ricoh products, providing manufacturing solutions, and license
production.

eDevelopment and sales of dye-sensitized solar cells

Future prospect
Aiming to expand sales by deploying dye-sensitized solar cells, one
of energy harvesting, in various applications

eDevelopment and sales of silicone-top linerless labels,
rewritable laser systems, and labelless printing

Future prospect

We aim to expand sales by contributing to reduction of paper
consumption and waste by providing labels without paper liners
and label-less printing.

OEIESNVEEF KIFIC LO2E T RERDIEE
oiRFZIEV Y 21— a VDiEH
o4 T4 ABLYYa1—T3y

BATEFIR 2019 ERE

fRREMEA (T RIVF—AY—RERG) DFE L

#11,0002M

SEIETS Y REL S EERBEROREC KBRS
HERDIK

EAFESIER 2019 EE RS
ESGXIhsREZz £ 5 A F AT L 1912020

OBRURIZERT DU E— hE2R BB HR. B
EAEEY Y 1—Y 3 VOREM

BTSSR 2019 ERIE
RPEEE - BRRER(IC DD DY U a— 3y
T—IMF L #I300EM

oML, BMALEERDILK
eAIRENTERFHRBOY I - UPA I

BATEAIR 2019 EEE
BUREL - PREEEEBEDTE L #936020
eRIT R, BIREBEDILK
~CO MR DIENVENRTE (RE100AXA Z1—Z0)
ABEHFEEOM
<287 - ZEFAHIE S X T L

BATEIIR 2019 ERE
BITR - AT REEFBEDIT L KI300EM

o RETSAF v UM DRF LR

FRDRIA

ENREDBYIBFREE THDRBPLAZE TS AF Y
IR MEMOREE UT. 20205 (CIFH >V TILE
azBR L. U I—&8R7%(F UHRLEVEREICH T D
SEMERTE. BUEY U 21— 3 VDRHDSA U RE
BEICKDERFIARZBEIET

o BRI EDRFE L ARTT

FFRORA

EhOERECFE T D00 IREEEN OHRET DR
BRE(IRIVF—I\—RXZXT 4V T)D—DEULTE
RAD K S EHEBEHICBVTORIFIFREIEREZER
TERERAGBM RS TUT— 3 VICERRA
UBRFEIhRZBi5g

oY YAYSAF—LVASNIL USAFTILU—F—
DRT I SNV L XENRIDRAFE & ARTE

FRDRA

Rt ZNE L LISV SNILPSNILZDBHDZEHEL
IONIVURHIRIC KD HR(ICHIT DHHEE B
EYHIRICER URFTIERZBiEY

RICOH Group ESG Data Book 2020
29



Regulations in each country to

\ [ e R 0d Disscussions in each country to

achieve the Paris Agreement achieve SDGs

o I ® Introduction of carbon taxes and emissions trading , ® Reduction in differences between nations
Transition ® Strong policies to promote the spread of low-carbon products ® Sluggish population growth
® Strict standards for energy-efficiency labeling ® Postmaterialist and energy-saving oriented consumption
risk ® Post-coronavirus world
= \UREZERLICEIT  SFETHE
BIFURY Ll EXEd soGsEmichl. SETHA
O KFEBL BHHIERNG DA O ERFRRBOL RIBEDEEREIL -

AT RINLDOEERIEL © EREDEEDRL © AOKESERITHE
o HERRYE ATREN ® 7J5—10F DR

4

Soaring cost or raw materials and
products
® Cost increase in response to
regulations such as for carbon taxes
® Price increases due to increased
. forest fires and pest damages
Suppllers Segregated supply chains
BISAY— ® Production halt due to intensified
- natural disasters

RAFE/ BB D
© FERBENIEERHRIGDI,

RfDRNME
© FMAKDIEMN, BRWED
FEBINICKOMIE LR
YIS FI—2 D5
0 BRKBEOHE(TIHEIL

1+

Opportunities #&

Expansion of renewable

energy use

® Stable supply or renewable
energy due to progress of

energy shift
Energy © Rising demand for
TRILFE— maintenance

Expansion of new energy

development

® Energy harvesting

BIXOIK

© IRILF—VTrhhER
BIXDREMRE

O AVFFVADZ—IH
B/Ed

HIRIF—HREOIK

® IHI—)\—RZh

$

® Carbon taxes and emissions trading systems
applied to suppliers

® Response to accelerated transition to decarbonized
society by consumers and investors

® Rapid increase of natural disasters

® Regional epidemics

® Declining forest resources

0 B TSA V- DRFR-FHE
5 IHIEOER

O BRSRARNDHEE RERITED
RESEA

© BRKEDZHIFEM
FED I ETAT
© FMERDFD

Opportunities #=

® Expanding sales of products and solutions to
support customers' decarbonation efforts
(Mitigation)

® Expanding sales of solutions against
infections (New Normal) (Adaptation)

® Expanding environment and energy businesses
(energy creation / storage /conservation)

® Creating and developing new businesses

© BEFDBIRFRLZIET D
B Y U1—23 Y ORFEIA (B

JESISR (Za—/—<ILADR ) [T
DEFHBDYUa—Y 3V DIRFEIEA GE)

OB ITR)LF—F%
(BRI TRBIR- AT REESRE) DK

© FRBREDRIL- R

4

More severe demands
Customers from customers
(Companies) @ Increasing demands for rapid
. transition to the 1.5°C target,

(Ei) GHG emission reduction,
introduction of renewable
energy, etc.

' BERICKDY TS AV —ERDEED

© 1 5TEFNOZRLEHET.GHG
HIRl BT REAZDORENRED

Opportunities #=

Increasing needs for gy

products and zero-carbon solutlons

® Increasing demands for low-carbon
products, renewable electricity,
and O&M seivices for power generation equipment
Providing lighting / air conditioning

® equipment and control systems

Rising demands for New Normal in the

with-corona era

® Remote medical treatments, education, interviews
that reduce infection risks

® Solutions for work style transformation

BAIxEBREY/V21—Yay

——Xo|Eb

(U BIREN ABRBOOSMY —ERABFEEN
FREA-ZEEHEER IS R T DR

WithdOF B =a1—/—2 LB~ DEED

© BRURVERATHIE— MR BB EH.

BEHEE/U1—ay

Opportunities #=
Stakeholders Increase and selection of ESG
(Investors) invesbnen t by investors
2F—H RIS — ® Selection by investors and funders

(1RER) who prefer ESG investment
RERICKDESCREDIEN-ER
g © ESCREZREIFTIRER B

BHETTIC R ORE

1

[ANUEOIMERIEINGERTEEY Natural environment changes caused by climate changes

Physical

ok Intensification of disasters (floods etc.) Increase in forest fires and pests
ris } {

MEYRY

EEEA sEZnics38RBEBOEL
HOKIEEKEDHEE

BN SRREDEM
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Basic Data E#&IER

Human Rights Az

Governance H/I\FVZR

Environment RiE Social #&

(mm] Refer to our website #LBHZTYAA

Human rights https:/Awww.ricoh.com/sustainability/society/human-rights/
AME  https://jp.ricoh.com/csr/human_rights

Human rights are the basic rights that every individual is entitled
to, and the issues related to them are both far-reaching and complex.
Ricoh's respect for human rights stretches back to our company's
foundation, when "love your neighbor" was set as one of the
key components of our corporate philosophy, The Spirit of Three
Loves. Exemplifying the continued application of this tenet are
measures we take to ensure there is no child labor or forced
labor, not only within our own organization but within our
supply chain as well. We mandate the Ricoh Group supplier code
of conduct and regularly monitor our suppliers to make certain
they are complying with the code through CSR self-assessment
reports. Deviations from the code are expected to be corrected
immediately. We also carry out our on-going commitment to
address the controversial issue of conflict minerals and disclose
related information.

UI—DANESEDRRIE, RIZEOEH =28/ O AZ2L
[CHD. CORMZRIZELE. RTICLTWDIEEFERBA
FBBEDADIE. YTSAFI—VICEI OBREICHLTH,
REHBPrRAFBOHFRZZOC [UI-TIL—TYTSA
Y1788 OETFZEBRLLTVET, 2DETRIRE. &
HIRIE [CSREILVI 7 EAXY N ZBUTEZYUV I L. &
BHAEZRLCVE T, Ffo. EFEEEICTE D TSIy
BIEICH LU CH, MEREEE S IBRARZT O CLET,

Human rights basic policy
http:

Policy
Tt

icoh.com/sustainability/society/human-rights/

MNEICRIT DEATT#H

https://jp.ricoh.com/csr/human_rights

Non-discrimination policy

R human rights” (page: 4)

http:

Ricoh Group code of conduct “3. Behaviors respecting

Ud—D)—TRETERE 3. NMEZRTI(TE] (P.4)

https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csrivision/pdf/code_of_conduct.pdf

icoh.com/-/Media/Ricoh/Sites/com/csrivision/pdf/code_of_conduct.pdf

Freedom of association
https:/iv

Policy on freedom of association
fEtDBEBICETDAHE

icoh.com/sustainability/society/labor/

fEOBBICDOVT

https://jp.ricoh.com/csr/labor

Employee council
https:/

Collective bargaining

[Silzsodz icoh.com/sustainability/society/labor/

UO—8HA
https://jp.ricoh.com/csr/labor

Policy on prohibition of child labor

oty L human rights” (page: 4)

http:

Ricoh Group code of conduct “3. Behaviors respecting

UD—=D)L—JRETHRE  [3. NEZRTRATE] (P.4)

https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csrivision/pdf/code_of_conduct.pdf

icoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf

Policy on prohibition of forced labor

S B 5 8 human rights” (page: 4)

https://y

Ricoh Group code of conduct “3. Behaviors respecting

icoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pd

UD—D)—TRETERE  [3. NEZRTAIATE] (P.4)

https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf

Human rights due diligence
NET1— FTAUITVR

https://v

icoh.com/sustainability/society/human-rights/

Implementation of human rights due diligence

NET2— THUITVADENE

https://jp.ricoh.com/csr/human_rights

UK Modern Slavery Act 2015
https:/

UK modern slavery act
RERKNEENDNIT

icoh-europe.com/modern-slavery-act.html

RERAIGERENDXG

https://jp.ricoh.com/csr/human_rights

Response to LGBT

https:/,

Response to LGBT
LGBT DI

icoh.com/sustainability/society/human-rights/

LGBTNDHIE

https:/jp.ricoh.com/csr/human_rights
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https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/sustainability/society/labor/
https://jp.ricoh.com/csr/labor
https://www.ricoh.com/sustainability/society/labor/
https://jp.ricoh.com/csr/labor
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/vision/pdf/code_of_conduct.pdf
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/vision/pdf/code_of_conduct.pdf
https://www.ricoh.com/sustainability/society/human-rights/
https://jp.ricoh.com/csr/human_rights

Human Resources A#t

(] Refer to our website LBEOITYAA

U=/ EAMIRIAUN  https://jp.ricoh.com/cst/labor/

Ricoh way and human resources management https:/Avww.ricoh.com/sustainability/society/labor/

Group employees worldwide make decisions and act in keeping
with the guiding principles of The Ricoh Way. On top of that, we
continue to foster business leaders who can create new value
and make appropriate judgments based on global standards,

allocating these people strategically across the countries and
territories in which we operate in line with efforts to build a
global management system.

To create a structure and corporate culture that motivates
employees, we evaluate attainments fairly and are endeavoring

to enhance and reform employee benefits.

We are committed to diversity and inclusion, as well as to

work-life management.

2HROUI—I)I—THENEARERTHSD [UI—D 1]
([CEDE. HBOERT. MESH CHE. TETDIE. DD
AT HUWIRERLE Y JO—/ULEELE CHRSHN TES
EYXRAU -5 —7Z#EICER L. EPE 7z CEigsIC
RERBEZ{TOEE, JO—/ULUNIVTORYRIAY MR T

LOBFEZERELTVE T,

HE—ANOEDDA FAFLBEHITDER - B I<OICAET,
S - ABOEHEBDITR, BER(CHHZANTVE T, 2R
DEHFEAMD, TNZTNZEWVCERD. BHEPLRENZERARIC
HEBEITDCHDIAN—IT 4 AVTIV—T 3P, £EELE
BEBVLANILTEYSEDETRBLNRZEH T T—2

TAT - RRIAY MOBEBRITHEL TVE T,

Diversity policy

Workforce diversity and work-Life management
A= F4ICBAT D HE https://www.ricoh.com/sustainability/society/diversity

FAN—ITAHEEDT =T 54T IR IAXNDRANLEEZ

https://jp.ricoh.com/csr/labor/diversity

Third-party verification
FE=FHREL https://www

ricoh.com. WSTEW{]W‘H‘/‘ environment/data/third.htm

Third-party verification of environmental and social data =iz #H&T7—5DHE=FRFL

https://jp.ricoh.com/environment/data/third.html

Gender ratio (male: female) (Ricoh Group (Global))
EHBEDSRHE (5 %) J)IL—7(J0—)0L)

Female
&
0,
31% FY2019 ga'e
69%

Percentage of female workers in executive
management positions (%)
_HEESIEEIC 5D DS (%)

10.0
8.9

8.0
6.0
4.0 3.2 2.8
2.0 1,9/2.2—/23*/‘

. 16 1.8 21 2.6

0

FY2016 FY2017 FY2018 FY2019

—— ! Ricoh Co., Ltd. &
" Ricoh Group (Japan) ZIL—2(EA)
. Ricoh Group (Global) ZIL—>7(Z0—/\L)

Percentage of female workers in
management positions (%)
BRI DD LMD (%)

20
15.6
15 13.3
10
5 4.0 4.4 4.8 >3
& ° s——————°
. 3.5 3.8 3.9 4.3
FY2016 FY2017 FY2018 FY2019
—— ! Ricoh Co., Ltd. &k
. Ricoh Group (Japan) ZIL—2(EW)
. Ricoh Group (Global) Z)L—>(Z0—/\L)
Employee turnover rate (%) (Ricoh Co., Ltd.)
BABE (%) (8545)
6
5.2
5
4
3
22 2.4 s
2.4 2
1 1.7 2.2 1.4
FY2016 FY2017 FY2018 FY2019

——  Total turnover rate  #BiEE
. Voluntary turnover rate Bo#AICkDEEEIE
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https://www.ricoh.com/sustainability/society/diversity/
https://jp.ricoh.com/csr/labor/diversity
https://www.ricoh.com/sustainability/environment/data/third.html
https://jp.ricoh.com/environment/data/third.html
https://www.ricoh.com/sustainability/society/labor/
https://jp.ricoh.com/csr/labor/

Basic Data EZIEHR Governance H/I\FVZR Environment i3 Social #H=

Boundary Unit FY2016 FY2017 FY2018 FY2019
IR ETE i 20174E3RHA | 2018438 | 20195388 | 20206385

Ricoh Co., Ltd. &84F 85:15 85:15 85:15 85:15
Gender ratlo. Ricoh Group apar)  £b—7 (&P male female| 46 83:17 | 83117 83:17
Ricoh Group total Z)L—/5t — — 67:33 69:31
Average yearsof servce | g " B jar | 183 191|  196| 200
TR Female % . 19.5 19.7 203 21.0
Male ] 435 44.0 44.5 45.1
Q‘g;a@?e age Ricoh Co., Ltd. 885 Female % a9e 417 422 43.0 43.9
1 G
Total 5 43.3 43.8 443 449
Gender pay gap Iper Ipe;rson Base salary EAWE | .o = = — 103:100
in management level* Ricoh Co., Ltd. &k e
BT A S/ DOBLHHL Toto salary B | T — — — | 102:100
Ricoh Co., Ltd. &24F 3.5 3.8 3.9 4.3
Ricoh Group (Japan) Z/)L— 7 (EM) 4.0 4.4 4.8 53
Percentage of female Ricoh Group (The Americas) ZJL—F CKM) — — — 30.7
‘I:I)v(;)s"llt(leorrsism management Ricoh Group (Europe)  )L— 7 (BM) % — — - 23.3
BEBICEHDLMEDEIE Ricoh Group (China)  Z7)L—17 (FRE) — — — 304
Ricoh Group (Asia Pacifio N I
=IFIP ST || T T T 314
Ricoh Group total  Z)L— &t — — 13.3 15.6
Percentage of female workers|Ricch Co. Ltd. sk e 8, 221 2.8
g‘ogi)’((ie(():rl:zlve management Ricoh Group (Japan) Z)L—7(EA) % 1.9 2.2 2.1 2.6
FHREEBIC ) LZEDEIE Ricoh Group total  2/)L— 75t — == 3.2 8.9
Total turnover rate
Employee turnover rate |, o PEEE | 220 >21 24 18
BiERL R Ricoh Co., Ltd. - &A% Voluntary turnover rate %
SEPAT T 17 2.4 2.2 1.4
Ricoh Co., Ltd. &84F 306 269 279 271
Number of people | L TTT LTI T T
taking childcare leave Subsidiaries in Japan EPIRSHER+T peion 262 362 363 337
BRARAIREN Ricoh Group (Japan) total  ZJL— (ER)E 568 631 642 608
Ricoh Co., Ltd. &
Number of people MoonCo. . &% [ 6l 6l 6
taking nursing care leave Subsidiaries in Japan EPREERT peion 14 11 5 8
TTREARKRIRES Ricoh Group (Japan) total Z)L—(EA)F 21 17 11 14
Employment rate of workers |Ricon
with disabilities (special subsidiary system applied to the group) % 2.18 2.29 2.32 2.33
BHAVEERE UId—WhlFsid)L—TEm)
Percentage of locally hired over beidiari
%rﬁicg;;té@% MNP % 58.1 60.0 533 90.6*
K. =)
Average hours of training
:nmdp:joeyveeelopment B Ricoh Group total Z)L—J&t ggFl%r - - - 22.2
B 1 AHD DFIFHERR]
Average amount spent on v
training and development  |Ricoh Group total  Z)L—775t Feqn — — — 63,000
REEB I ASEODOFETHESE R
Ricoh Group (Japan)
N = 84.5 85.0 85.3
J)L—2(EN)
Implementation rate of ®verseasisuibsidiaricsh [ e e
employee awareness surveys BB EAL % — — 54.5 66.7
*i%%fﬁ%ﬁﬁ%ﬁﬁ% /R_hGK """"" ( Gl bl) """"""""""""""""""""""""""""""""""""""""""""""""""""""""
icoh Group (Globa .
J)—(F0—IVL) a3 7557 755

*1 Benefits for men and women are identical. Differences between male and female salary are due to roles, positions, and age distribution.
*2 The scope is changed from major affiliated companies to all overseas consolidated companies as from FY2019.

1 BAMICHRMEB LR —. Z(FRE. Fik FREROEVICEDDD.
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Occupational Safety and Health

HEIREREE

(mm) Refer to our website

FHULEDTTYA A

Occupational Safety and Health https://www.ricoh.com/sustainability/society/safety/
HERLEE https://jp.ricoh.com/csr/labor/safety

Frequency of work-related accidents

2.0 1.83
1.63 1.66 (EEE
1.5
1.0
05 0.38

0.0

FY2016 FY2017

—@— ! Ricoh Co., Ltd. &4k

0.15 0'21 0.06

FY2018 FY2019

—®—  Major businesses in Japan £EIXEEX

Calculation formula &&=

Toll of the dead or injured in
work-related accidents
(took or did not leave from work)
HEIKEICLDIIGEL

Frequency

EHE

Total of actual working hours
FENSRSS SR EY

X 1,000,000

Severity rate for work-related accidents

FHEKEEREER
0.10
0.10 0.09 0.09 0.09
0.08
0.06
0.04
0.02
oo 0-0009 0.0005 0.0021 0.000051
) FY2016 FY2-017 FY2018 FY2019
—— Ricoh Co., Ltd. &k
—®—  Major businesses in Japan £EFEEX
Calculation formula  5t&z
Total number of days lost
due to work-related accidents
FERFEIRREH
Severity rate
— X 1,000
SRR Total of actual working hours
HENS S BB

Unlt FY2016 FY2017 FY2018 FY2019

Number of major disasters
BERNEREFS

Number of industrial accidents
HEKERLE

Frequency of work-related
accidents

Severity rate for work-related
accidents
FEIKERER

Ricoh Co., Ltd.

Subsidiaries in Japan
ENBhER

Ricoh Group (Japan) total
JI—T(EW) 5t

Ricoh Group (Japan) total
(manufacturing)
JI—T(EN)Et (EER)

Ricoh Group (Japan)
total (non-manufacturing)
JI—T(EWN)5 (EERUN)

Ricoh Group (Japan) total

JIL—T(EW)EH

Ricoh Co., Ltd

Major businesses in Japan
SEFEESE

Ricoh Co., Ltd

Major businesses in Japan
LEFEEE

case
#

case

*Health problems of contractors caused by inhaling solvent odor during painting work. Recurrence prevention measures has been conducted.
HERT ERICREUTRRIRTINS LR DERXEDFHETIR . BREMIEREZREA.
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Basic Data E#&IER

Governance FH/I\FVZR

Environment

=15} Social #&

Customer Relationship Management &ZisiEe

Policy
Tt

Basic policy on CS and quality

https://www.ricoh.com/sustainability/society/consumer/

CSmEICEHT EATT

https://jp.ricoh.com/csr/consumer/

Management structure
HEE (A

A promotion organization of increasing customer
satisfaction
https:/Awww.ricoh.com/sustainability/society/consumer/

BB EEE) LD DHEEAER]

https://jp.ricoh.com/csr/consumer/

Customer satisfaction survey
BEnEEE

Our mechanism of customer satisfaction survey
https:/Awww.ricoh.com/sustainability/society/consumer/

BERBEERFEDENE

https://jp.ricoh.com/csr/consumer/

Supply Chain Management 475/ Fx—r3xIXUk

(] Refer to our website

FELLEDTTYA I

Supply chain management https:/www.ricoh.com/sustainability/report/action/supplychain.html
BISAFI—UIRIRAUN https://jp.ricoh.com/sustainability/report/action/supplychain.html

CSR throughout our supply chain  https://www.ricoh.com/sustainability/society/fair/
BISAFT—2VDCSR https://jp.ricoh.com/csr/fair/

Policy
Tt

Ricoh Group basic policy in procurement activities
https://www.ricoh.com/sustainability/society/fair/

U= —THREEEDREANEEZXTT

https://jp.ricoh.com/csr/fair

Supplier code of conduct
IS4V —1T8RE

Ricoh Group supplier code of conduct
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/fair/pdf/supplier.pdf

UD—=9)L—TY T 54 7 — {78334
https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/fair/pdf/supplier.pdf

Policy against conflict minerals
RN Y DR EECEI T B #f

Ricoh Group supplier code of conduct “8. responsible

sourcing of minerals”
https://www.ricoh.com/-/Media/Ricoh/Sites/com/csr/fair/pdf/supplier.pdf

UI=DI—TYTS5A v — 17833480 [8. BEDDILMFE]

https://jp.ricoh.com/-/Media/Ricoh/Sites/jp_ricoh/csr/fair/pdf/supplier.pdf

Definition and selection of critical

suppliers
BEVISAV—DER KEHE

Critical suppliers selection process
https://www.ricoh.com/sustainability/society/fair/

BEEYTSAV—DRE

https://jp.ricoh.com/csr/fair

Identifying risks associated with

suppliers, supplier assessments
PISAP—DURIDEEET BAXIN

Identifying risks associated with suppliers, CSR self-

assessment system, implementation of CSR audits
https://www.ricoh.com/sustainability/society/fair/

YISAV—DURIDHFE. CSREILT 7 ZAXVMIE.
CSRESEMDENE

https://jp.ricoh.com/csr/fair

Suppliers' decarbonization activities
BISAv—DCO,HIBIEED

Supporting suppliers' decarbonization efforts
https://www.ricoh.com/sustainability/society/fair/

YISV — BRI EE)

https://jp.ricoh.com/csr/fair

Whistle-blowing system for suppliers
YISV —mIFEREE

Supplier hotline

https://www.ricoh.com/sustainability/society/fair/

BISA YV —mubhSA>

https://jp.ricoh.com/csr/fair

Number of suppliers by region

(imaging solution business field)

RIS TS A P —H (@i a1 —3 > 5 8)

Other
ZOAth
Thailand 7%
54
7%
1,844
i companies
e fas
47% FY2019

Regional ratio of purchase amount

(imaging solution business field)

MR E SRR (B U1 — 3> D EF)
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Japan
BE China
39% P

32%

Other
Z DAt

Thailand 6%
g4

9%

3’.6.52 Japan
100 million yen S
= 53%
FY2019



https://www.ricoh.com/sustainability/society/consumer/
https://jp.ricoh.com/csr/consumer/
https://www.ricoh.com/sustainability/society/consumer/
https://jp.ricoh.com/csr/consumer/
https://www.ricoh.com/sustainability/society/consumer/
https://jp.ricoh.com/csr/consumer/

Innovation Management

A RX—3 Y RI AN

(] Refer to our website #LBDZTYAA

Technology  https:/www.ricoh.com/technology/
B#FlcDOWT  https://jp.ricoh.com/technology/

R&D expenditure

KD BRIMKRERRES T LEMRRFERELE R REENR ()
(million yen)
@Fm) %)
150,000 54 55 60,000
5.6 2 ; 5.1 50,638 50,413
1143% 111,015 111,013 102851 >
7,709 6,363
100,000 10990 /g3 ATTA ) 7766 4 40,000
583 1,331 14,922 /
-7 887 8,003 1,334
-6 685 3
32,418 25,827
5,060 23,664
50,000 6,786 2 20,000
0 0
FY2016 FY2017 FY2018 FY2019 Fy2016 Fy2017
[ : Office printing  Z742RFU2F4>0 : Thermal media 9—<)U [ : Japan  B%&
I : Office service Z74AY—EX :Other Z0fth . Outside Japan &84

. Basic research  E#FR
—@—  Ratio of R&D expenditures to sales
T LEMRRERRELE

. Commercial printing  EREDRI
[ © Industrial printing  EEZENR)

R&D expenditure by product categories
KD HRMAHARIEEE

Office printing F74XTU2T4VIH%H million yen

Office service ZT(AY—EXDE million yen &M =
Commercial printing EREIRIZ % millionyen &5 —
Industrial printing EZERI % million yen E7M =
Thermal media Y—<IL7% millionyen &AM —
Other ZDftHE million yen &M =
Basic research EEHiFT million yen &7M —
Total #&sf million yen &M 114,398
Ratio of R&D expenditures to sales 7T LEARBARIEELFE % 5.6

45,484
4,944
32,418
7,887
1,583
7,709
10,990
111,015
54

Patents Registered Worldwide (patent)

47,647

21,696

FY2018

49,654
5,060
25,827
8,003
1,331
6,363
14,774
111,013
55

42,941

18,017

FY2019

Unit FY2016 FY2017 FY2018 FY2019
(i1 20175E38HA | 20184E3AHA | 201943AM | 2020438

41,693
6,786
23,664
6,685
1,334
7,766
14,922
102,851
5.1

Boundary FY2016 FY2017 FY2018 FY2019
WREEE 20174384 | 20185 3HHl | 20194388 | 202053/
Ricoh Group Japan B 24,607 24,248 21,696 18,017
Patents Registered Worldwide |Globa) =~ patent | 5z mn1 | acacc | st acd1 | a4 aoa
HEHRBIEN o1-7 Outsde Japan % | T | 260311 26,1651 25951 | 24,924
o=y Total &%t 50,638 50,413 47,647 42,941
- L} L} | - - A= \
Social Contribution Activities =&t
| Refer to our website #L<EDzIHrb
Social contribution activities https:/awww.ricoh.com/sustainability/society/community/
#HEREW  https://jp.ricoh.com/csr/community/
Ricoh Group’s global policy on social contribution activities — #ARE#OEESH

Policy 7%t

https://www.ricoh.com/sustainability/society/community/

https://jp.ricoh.com/csr/community
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Social #H=

Basic Data E#&IER

Governance FH/I\FVZR

I Social Contribution Programs #&&#7055L4

Programs Indlcators Unit FY2016 FY2017 FY2018 FY2019
0I5 L% =R B 20174F3 A48 | 201853 AH | 201953851 | 20204385

Ichimura Nature School Kanto
M EREEEER

Ricoh Science Caravan
U— YA ITURF+Z/\

Forest Conservation Projects
FMErETOIION

Forest Conservation with Stakeholders
(Ena Forest Projects)
AT =)L — B DFF <D (Z1EDFF)

One Million Trees Project
1005 ARROFZTOITIH

FreeWill, Ricoh's social
contribution club
HEEI ST FreeWill

Support activities for parents and
children through Kid's Album
SODACHIE
[ZIEBRIICIDRFZROEL

TEENZIE

Printed Memories
TUVTYR-AEU—X

Number of graduates

FHEY person
(Accumulated total) A
(ZRBEREE)

Number of caravan events ;
=HEEN SeSé;Oﬂ
(Number of children who experienced

the program) (person)
(FEEOHBES) N
Amount of assistance money million yen
B BAHH
(Number of projects supported) (case)
(HRTOITONY) ()
Number of participants

SINEH

(Number of regional participation) person
(D FHDSHEE) A
(Number of employee participation)

(HESEE)

Number of trees planted tree
HEMAEL i
Number of donation recipients

FRHH case
(Number of group company employees “
who participated in volunteer activities ( )
organized by the club) peECl
(S TERDRS 7 PRSI )
I —THEH)

Number of support activities case
KEH s
Number of employee participation person
HESMEH A
Number of prints (sheet)
(EMR%) )
Amount of donation pound
] IRVR

Environment RiE

(788)

40
(13,824)

867
(593)
(274)

48
(679)

(844)

18
(2,523)

12
(6)

1,064
(684)
(249)

32
(586)

(900)

17
(2,666)

12
©)

1,114
(801)
(249)

31
(646)

(951)

17
(2,183)

1,164
(950)
(152)

10,000

68
(2,459)

12*

*Provision of childcare for sick and disabled children for 12 lone parent families.
¥ 12DV EDRREDB FEAIT 1 D BDRRREFFAHEZDRE

Unlt FY2016 FY2017 FY2018 FY2019

Amount of charitable donations
BT BEDEE

Hours spent for social contribution activities

HEDOH=ERUEIS R

Total contributions to society
HARERRHERE

RICOh Co., Ltd.

SubS|d|ar|es in Japan

Eppmest
Overseas subsidiaries
g
Ricoh Group Global (total)
J)b—T(F0—)VUL)Et

Ricoh Co., Ltd.

million yen
Ehle

Subsidiaries in Japan
ENEEA

Overseas subsidiaries
Esees
Ricoh Group Global (total)
J)—7(FO—)VUL) &t

Ricoh Co., Ltd.

hour
i55]

Subsidiaries in Japan
EREERY

Overseas subsidiaries
moRERE

Ricoh Group Global (total)
JI—7(F0—)UL)Et

million yen
BN
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Commitment and Recognition I=vhXJhESERET

(mm) Refer to our website

FHLLEDTTTA A

Commitment and Recognition https://www.ricoh.com/about/integrated-report/data/commitment/
OZybAVRESEBEHE  https:/jp.ricoh.com/about/integrated-report/data/commitment/

I Commitment to Society #&lCHIBIZIVbXVE

April 2002
2002548

June 2007
2007568

May 2008
2008558
December 2008
2008% 128

July 2009
2009478
December 2010
2010%128
February 2011
20114F28
November 2012
20124118
September 2014
2014498
September 2014
2014498

April 2017
2017548
August 2018
20184%8H
October 2018
2018% 108
August 2019
201948H
November 2019
2019118
March 2020
2020438

June 2020
2020468

Becomes the second Japanese company to sign the UN Global Compact

EEIO—) Vb OV WONCBEAREEVCQEBICER

Signs Caring for Climate: The Business Leadership Platform of the UN Global Compact

EEo0—) UL OV OPDIURICECE T HE IR AU—5 —Hfi8 ] ([CEBR

Signs the Japan Business Initiative for Biodiversity

[EVRREEMSHREICEAT A VTP T4 T -V TEEICER

Signs the CEO Statement for the 60th Anniversary of the Universal Declaration of Human Rights by the UN (Ricoh)
EE[MHFRAES S60EFCEORT A MV ADIRFEHICER (UT—)

Participates in the Japan Climate Leaders Partnership as a founding member

[BASE—F =X I~ —Dy TN ITRIUA VI —FEELTEM

Announces its support for The Cancun Communiqué on Climate Change

SIREE)CEIS D[NV ICER

Signs a statement of support for the Women's Empowerment Principles by the UN Global Compact

EEIO—) Vb DI IR DT ) D —X 2 NRAI(WEPs) INDX FEBRICER

Announces its support for The Carbon Price Communiqué to counter climate change

SURZE) RIS B [H—IRY TS5A R I HBFEBENSH

Announces its endorsement of the Initiative to Support the World Bank Group's Carbon Pricing

[EFERITI I —T D= TSA DV IRKEA Z VT T4 T JICER

Announces its support for The Trillion Tonne Communiqué, a call to keep cumulative CO; emissions below a trillion tonnes
AWIE B LRFRDRIEH B EIR B[ 1>/ H B8 | [T

Becomes the first Japanese company to join the RE100, a collaborative, global initiative of influential businesses
ERNIEA ZVT7F I THBHIRE100] (CEAREELTHIH TSN

Commits to recommendations of Task Force on Climate-Related Financial Disclosures

[URRSER F51BTREAR Y 20 T4 — R (TCFD) [HES\DEFERA

Signs Japan Climate Action Summit declaration

[REZRE7OYaVARYIVNES | CER

The first Japanese company to participate in the Business for Inclusive Growth initiative (Ricoh)

[Business for Inclusive Growth (B4IG) | Z¥ 7 F J(CHARELL THIHTSM(UI—)

Joins the Responsible Business Alliance (RBA), the world's largest industry coalition dedicated to CSR in global supply chains
I0—)OisH T 54 F1—Y D ENEAZH#ET DEEEERBAICHE

Revises Environmental Goals for 2030 and obtains “1.5°C" approval by the Science Based Targets Initiative (SBTi)
2030FBRFEIFEUEL. SBTA ZV TP FIICLD 1.5 CERR DREZEUS

Endorses Uniting Business and Governments to Recover Better

[Uniting Business and Governments to Recover Better] [CE[E)7%ZZBA

I ESG Index Inclusion and Recognition ESGrFvoREAN -5

The Ricoh Group has earned regard externally for its environmental, social, and governance (ESG) initiatives. We have been included in ESG
indexes in and out of Japan (as of September 2020).

UO—J)b—TDESGERE. =, /) DEDEHFDHENDSFHIlS 1. ERMNDESGA T I ADMEH ANEGRE UTERETN
TLWET, (20209 BIRE)

MEMBER OF
DDW JDnBS MSCI J £ X Corporate ESG
i ili i ey apan Empowering Performance
SUStalnablllty [2:“(383 (. Bronze Class 2020 MSCI - Women Index (WIN)
In collaboration With s iuSrESD FESGE
AT,
4 ‘ .
L 4 1 colBll
- 2020
FTSE4Good FTSE Blossom \ ecovadis
Japan QT

https:/Awww.ftserussell.com/products/indices/ftse4good https://Awww.ftserussell.com/products/indices/blossom-japan
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For comments and inquiries concerning this report,
please contact us at the address below.

CDESGT—FTvIDRAICETHTER.
BEVEDEIE T TEROTVET,

Ricoh Co., Ltd.

Sustainability Management Division
3-6, Nakamagome 1-chome, Ohta-ku,

Tokyo 143-8555 Japan

Tel: +81 3-3777-8111 (switchboard)

By I—
BRTFEUT A HEERED
T143-8555 EREABRHPIEA-3-6
Phone : 03-3777-8111(t)



