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» Vision



Contribute to Society by Creating Value
through Innovation and Entrepreneurship
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» History and Track Record



Profile Ecosystem Rakuten Capitall

Platform (MNO & Logistics etc) IRR +23%"

(Sep 2020) o o
Founded 1 9 97 by 2 staff internet Ride Sharing
& I:> ¢l & SHOPBACK (@ carousell careem  Glovo
o o OneSignal ? epic/ (Asset Financing)
with 1 3 Merchants Communication @ onel 2 P @ gojek (G cabify
v & :> Me:rk;enrjhlp ¢ & FinTech Healthcare
Pata 0BlueVine @\ Upstart Rakuten Medical *
2019 2019 Digital . (Affiliated.Comepqny) )
Global Annual GTV Domestic EC Annual GMS & :> content ¢' & et cenessree
. * Lyft and Rakuten Medical were transferred from Investment Business in Apr and Sep 2019
3 7 SerVICeS respectively, and treated as exited investments for return calculation
1 9 Tri”ion yen ® Trillion yen Internet Services FinTech Contents & Communication
Rakuten Rakutencard R Pay Rakuten Mobile
(Ijllob?ol , :: pan ;i?‘li:tered Rakuten Travel 20:27“:9" Eank-t- R Rakuten kobo
embershi . . akKuten Securities gqy .
(as of Jul/20) P (as of Jul/20) Rakuten Advert|8|ng . Edy Rakuten Viber
— Rakuten X &£ k7 -
1 4 . 1 O O Rakuten Ebates) Rakuten FXi&fx RakutenTv
. Billion Million+ )
Branding
2019 2019 Non-GAAP Rakuten | & Rakuten &s. Rakuten Rakuten
Revenue Operating Income s oo e Sjaraersite ot Partnrof he B s croiris

MONKEYS o Rakuten Rakuten — MarieKondo

1.3 Trillion yen 95 Billion yen ;ﬁi&’i“& Rakuten & pavis cup RokutenFashionWeek 1oko  KonMari



Rakuten Growth and Innovation Track Record

MNO entry

G I (o) bd I GTV JPY 1 9 tn Revenue exceeds JPY 1tn

“EARTH MALL with Rakuten" Open
J League entry ‘ ‘

Annual Rakuten Ichiba .
Revenue JPY 1 .3 tn GMS exceeds JPY 1tn ‘ "Rakuten General Insurance” acquisition

“One Delivery” announcement
“Rakuten Point Card” issuance

Dom EC FinTech mMobile Others “Viber” acquisition
“Rakuten Edy” acquisition “Ebates” acquisition
=0=" Global GTV Englishnization “Rakuma” launched
US/France EC acquisition ' Partnership
. . with FC Barcelona
Listed on TSE 1st Section
Baseball entry «Rakuten Bank” “Viki” acquisition
acquisition ‘
“Rakuten Securities” % » « t9
it “Taiwan Rakuten Kobo™ and “Wuaki
acquisition ! acaquisition
Ichiba” launched q .
“Rakuten Life Insurance”
“Rakuten point B » acquisition
service” launched Rakuten Ecosystem |
announcement

“Rakuten Card” issuance
US LinkShare acquisition

“Rakuten Travel”
”Rakuten Books”
launched

IPO on
Foundation the OTC market

“Rakuten Ichiba” launched L

4 \__ A -

97 98 99 00 O1 02 03 04 05 O6 O7 08 09 10 11 12 13 14 15 16 17 18 19

*|FRS is applied from 2011. Related segments are summed up before 2013. "Others" includes Communication & Sports businesses, overseas businesses, minority investments, etc.
R * Mobile segment is added from 2019 due to disclosure segment change.
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Growing New Businesses to Become No.1

Rakuten Card

# of Credit Card
holders (mm)

m*

20.0
3.8x
5.3
Jun/10 Jun/20

*No.1in number of card holders

Rakuten Bank

# of Internet bank
accounts (mm)

o1

9.1
2.6x
3.5
Jun/10 Jun/20

Rakuten Mobile

# of MVNO
subscriptions (mm)

o1

l
2.3
11.3x
0.2
]
Dec/15 Dec/19



Overtaking Traditional Industries

)

CAGR
+15%

Domestic EC GMS vs Retail Sales Value

*Ministry of Economy, Trade and Industry, Commercial sales valug&Japan Tourism Agency, Travel Agency Transaction

( Domestic EC GMS
annHEs
. «=nn 01 I
i +31%
25383 BLYDIQoEYRYILOrDD
o
SRS~ RIRRRR
Retail Industry Sales Value*
S5N8ILEDYIEYRNTILOrDO
o
SRLA22293823~RIRIRRKRR

Travel GMS

( Rakuten Travel

2017 —
2018
2019 ==

2005 =
2006 =
2007 m
2008 m
2009 mm
2010 =
2011
2012 w=m
2013 mmm
2014 =
2015  n—
2016  —

Travel Industry*
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o
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N
o
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Advertising Business

f Rakuten Ad Revenue

CAGR
|II|

2016 2017 2018 2019
Traditional Media Ad

I ipendltu re*

2016 2017 2018

CAGR
-3%

2019

*Ad expenditure of news paper, magazine, radio, TV

by type of business *Dentsu: 2019 Advertising Expenditures in Japan
Credit Card Shopping GMS / Bank Deposit
Rakuten Bank
Rakuten Card
- - = un n 1 I I I I I I I I I I
gggggoggg‘i&gb@ -IlIIIIIII
S S 5828822223 6 0 D DO O DD 6O DO
< 8 Q 8 8 & N ~ N. N N N NN Q,QQ %Oo q,QQq,QQ Q,OQ q/O\ '_LQ\ q,d\ ,]/0'\ q,Q\ q/o'\ q,o\ q,Q\ '19\ q,d\
Credit Card industry* .
I I I I | All Banks
TRERRNNE +7% TERNARNERRY ”
n © N 0 O O < 0O O N
©O 0O 90O 00 =55 555 =5 = O O L OO LD XL O QO
\888888‘“8888888 \q,ooq,goq,ooq,ggq,ogq,o\%oq,Q\q,Q\q,Q\q,Q\q,Q\q,Q\q,o\q,Q\

*Ministry of Economy, Trade and Industry, Statistical survey on dynamics

of specified service industries: Credit Card

(o

*Japanese Bankers Association, National bank deposit




A strong global workforce enabled by “Englishnization”

B Rakutenis arare Japanese company that made English the official company language in all offices across the world
B ‘Englishnization’ makes it possible to acquire and retain global talent including the world’s top engineers

Employee nationality ratio*

Non-Japanese Japanese
nationality nationality

23% 77%

Number of employee / nationalities*

20,000+ Over70

*As of December 31,2019

R 10
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» Strength of Rakuten Ecosystem



Rakuten is a Membership Company

Rakuten
Mobile
Rakuten
Viber
Ra ku ten MQ“E PCIYI‘:‘IQ nt
Travel Rakuten
BHXRIRIT
raten If [
GORA Life & Leisure
BRAND
Rakuten T MEMBERSHIP II|| I|
Rakuten VIKI Dlgltul Content Securities Rﬂkut:en
- ﬁfﬂ#
Rakuten kobo
Ads & Media % Insurunca
Rakuten Sports & Culture Rakuten
Advertising . - s
Rakuten Rakuten
Marketing Platform SEAGLE = % SRR
Rakuten

MONKEYS

olerrTo

Global Membership

1.4bn
One Brand

A single "Rakuten” brand for domestic and overseas
services improves awareness and image of each service

One ID - Membership
More than 100 million users in Japan can use multiple services
in the ecosystem with a single ID

Rich data

Enormous purchasing data of more than 100 million users
connected to demographics, such as age and gender, and
consumer interests.



ligh Quality Data from 100M+ Rakuten Members

100M+ Rakuten Members

Accurate Demographic Online and Offline
Membership Attributes Purchasing Data /

Geo Data in all areas

Retail, Sports,
Entertainment
and FinTech
= )
2N J

CONFIDENTIAL 13

(o



s Department
Store e

_Content Payment

Rakuten

E-Commerce FinTech - - Sy

Convenience ‘ — Mobile 7 S Fast Food

Store
" ID
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Membership Value of Rakuten

Membership Value
Target

ipy 10tn

Q3/20
Membership Value

wpy 7.8tn

4 MSV =3 LTV - CAC A
Rakuten ~ LTV-CAC + LV
Rakuten Travel + LTV - CAC : X?:i:ve Users
RakutenCard ., LTV-CAC 4 CrossUse |

15
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Rakuten Everywhere - Online to Offline Expansion

Capturing the Consumer’s JPY 352 Trillion® Wallet Share

(JPY tn)
R R RPay Rakuten Rakuten
Rakuten Rakuten i Education Edy POINT ~— Marketing Insight
Mobile  Viber Rakuten - Trasport 8.8 e - R EEREECL Y EEEEEEE
Tovel | SgiiEs Rakuten
Rakuten  Rakuten ~ Ichiba
MONKEYS

_c;_?':ff‘ ____________________ ~Rakuten  Rakuten
Rakuten Rakuten Direct 99
Card FRIRT quuten Rakuten SEIYU
;q——fali(gil[t;n Financ 7““/ 71 *“J Fz_’ \o_
R ak:l ten Rakuten Mobile Rakuten  RokutenFashion
FXIER BRER oo Ready Rakuten

Rakuten Capital medca o vty Rakuten  Rakuten

(Airwave, Genesis Healthcare) - 394 STAY Energy

* Internal estimation based on public information

16
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> Innovation
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World’s First-
Fully Virtualized Cloud Native Mobile Network

Full Virtualization that Enabled Significant Reduction in CAPEX and OPEX

(7o

—_— MEC( computing )
I | | Radio Access Core Network Internat
) o LT
) [ ] [ ] [ ] [ ] L
Jﬁ—‘ ejlellefle]]e

Simple and
Low-cost Base Stations Full Virtualization

Significant cost reduction results in lower price for customers

* As a large-scale commercial mobile network (as of October 1, 2019) /Source: Stella Associa



Rakuten Mobile

Become No.1 MNO in Japan'with Low Pricing and High Quality Service

Transition of Applications Quality

User Experience Data Usage
Equivalent to other MNOs Twice as much as
Other mobile carriers

Exceeded 1.6 Million Applications since launch

Become No.1 I

User Experience Data Usage

Rakuten (M[\IO)‘ i‘ B Other MNOs  ®Rakuten (per user / month)
Number of Applications " Average >
and Target
2X
Rakuten
UN-LIMITV
(from September 30)
Rakuten

UN-LIMIT 2.0
(from April 8th)

Exceeded

Free supporter program 1.6 Million
started Full launch

5 Thousand 20 Thousand

2019/10 2020/04  2020/M

i

4G Availability

Games Voice App
Experience Experience

/ | se : OPENSIGNAL (June 2020)
oy P A @ommlunications (March 2020) "Current status of mobile communication traffic in Japan" an®Rakuten Mobile research

Average



Going Global with Rakuten Communications Platform
Going Globg,

MNO Ser ViCe

yopan

Developed and Deployed
World’s First Virtualized Network

Targeting the
$1tn+ Mobile

[ | Redefined how mobile telco networks are designed, built, operated
[ | Significant reduction in CAPEX and OPEX due to virtualization, automation an
open architecture

industry via
Innovation

Traditional Site Deployment Rakuten Virtualized Site Deployment

n,

| || Integrated RRH

Board Rectifier & Battery

(%
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B Ra ku.‘ten' E«C.Osyst_ethIoba I Expansion . -

. -
o .
o

InvestmentS . BT

Advertising

B it e .
O R . oL
: PRI o .
. ore )
2 . SR SRR
g

FmTech




Based on photoimmunotherapy,

Rakuten Medical is developing the

[lluminox”

Platform

Rakuten Medical is developing precision,
cell-targeting investigational therapies
based on its llluminox™ platform.

Drug Component

A targeting moiety
conjugated with one or
more dyes leading to
selective cell surface
binding

2

Device Component
Delivers the light that
actives the drug

7

April 2019: Received Sakigake (fast
track) designation under the
Sakigake Designation System

May 2019: Obtained Japanese
Manufacturing/Marketing business

- license for pharmaceuticals and

medical devices.

March 2020: Applied for approval
in Japan for head and neck cancer.
(May: Received Conditional Early
Approval System designation)

| September 2020: Received

/

marketing approval to treat
unresectable locally advanced or
recurrent head and neck cancer

B
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» Growth Strategy



Global GTV

DD

+15.2% YoY

Rakuten Card
Shopping GTV

JPY 209 tn

+20.7% YoY ¢ b=

R

Q3/20 Highlights

Consolidated Revenue

JPY 361 04 bn
+13.2% YoY i @

Rakuten Card
Holders

20.76 .~

*As of September 30, 2020 ‘ Ll

Domestic EC GMS

JPY 1 01 tn

+11.7% YoY _..].\;’

Rakuten Securities
Accounts

4.72 mm’

< [ >
*As of September 30, 2020 ‘ @

*As of September 30, 2020 ‘

Shopping EC GMS

voy +29 e 3 %
=

Rakuten Bank Accounts

9.45..




owerful and Unigue Rakute OSYS

Digital
Transformation

Rewards
Program

Communication




e-Learning

Online
Content

S

FinTech

Advertising

eizir

e-Commerce

5G
Dmmunications

T

Ly



Walk Together

Rakuten

Contribute to Society by Creating Value
through Innovation and Entrepreneurship



. EC Core Businesses
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Domestic E-Commerce GMS™

(JPY bn) 1,098.6 +11.7% YoY

1,030.9
oes 983.8 1,025.0 y
' 895.2 920.9
837.4 844.6

Jul-Aug

Domestic EC

+15.6%
YoY

Q3/18 Q4/18 Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20

"1 GMS comprises Ichiba, Travel GTV on checkout basis, Books, Golf, Ticket, Fashion, Dream businesses, Beauty, Delivery, Rakuten24 (Direct), Auto business, Rakuma, Rebates

Rakuten Seiyu Netsuper, etc.

*2Eliminated internal transactions in some businesses. This has resulted in retroactive adjustments

30



Domestic E-Commerce Results*

(JPY mm) 149,228
133,170
27352 00 e
118,969 116,795 ’ Revenue
108,528 +17.2% YoY
102,212
Operating Income
+0.9% YoY
15343 "12897 eom  2mo | ®108 49267 10206 1003 19237 /
. . . . . . . . excl. logistics-related investments/cost
= +12.0% YoY
Q3/18 Q4/18 Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20

*Domestic E-Commerce = Ichiba, Travel, Books, Golf, Ticket, Rakuten Fashion, Dream businesses, Beauty, Delivery, Rakuten24 (Direct), Logistics, Auto business, Rakuma, Rebates, etc.

R 3
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(JPY bn)

Q3/20 Domestic E-Commerce
Operating Income Breakdown

Logistics-related investments / costs,
others.

COVID-19 negative impact
- Rakuten Travel etc.

B

+ Rakuten GORA

+ Rakuten 24 (Direct)

+ Rakuma

+ Rakuten Books

* Rakuten Fashion

+ Rakuten BIC

+ Rakuten Seiyu Netsuper etc.

oosted by COVID-19
Rakuten Ichiba

17.8

Q3/19
Domestic E-Commerce
Operating Income

Q3/20 Q3/20
Domestic E-Commerce Domestic E-Commerce
Operating Income Operating Income

(excl. logistics-related investments/costs)

32
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Domestic E-Commerce GMS

Rakuten

Rakuten Travel
Rakuten GORA
Rakuten 7'v7x
Rakuten Delivery

Rakuten Car

Rakuten

Rakuten
Rakuten SEIYU
Rakuten KRU=LR RypkX=/\-

_ RakutenBic
Rakuten Fashion -
Rakuten
_ Rakuten
Rakuten 597 MAGAZINE
Rakuten kobo |
Rakuten BEAUTY
Rakuten toto GMS over
JPY4tn
(Forecasted)

Rakuten 75

GMS over
JPY1tn

GMS over
JPY3tn

GMS over
JPY2tn

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

YPWEILTAIT7 Ok

33



EC market and Family Expenditure

Family Expenditure

approx. JPY 300tn™

EC market
approx. JPY 20tn-

Rakuten FY2019
Domestic EC GMS

JPY 3.7tn

"I Cabinet office "Quarterly Estimates of GDP”
2 Ministry of Economy, Trade and Industry “E-Commerce Market Survey”

R
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Domestic EC Services and Market Size by ltem®
4 Clothing & N( Private N

ﬂ)od, Daily necessities, Furniture, Home cpplicnc& Footwear transportation, etc. / Meals outside '_Che home \
Culture & Recreation goods JPY 9.36tn JPY 8.89tn Recreation

JPY 90.82tn JPY 24.18tn
Rakuten
Rakuten Rakuten?24 Rakuten Rakuten Travel

RakutenBic ., .. sev RakutenCar || Rakuten GORA

O Rokuten Fashion \ /

KRG kuten 7wox TYHEZ-N

Rakuten
/ \_ /(" Personalcare ) Rakuten

) Rakuten
services \UTJW{A?—{?T"% 1 FULL

La

Books, etc. JPY 3.68tn JPY 3.42tn
Rakuten 7'v72 Rakuten kobo

Rakuten BEAUTY

- J

Daily 2" ﬁ ﬁ ey (3O Y E:g [r] 314 (5,:3_% :‘E E)@O \,‘ @Leisure

* Market size by item: Estimated number referring to Ministry of Internal Affairs and Communications "The Family income and Expenditure Survey 2019- Yearly Amount of Expenditures per
Household” and Cabinet office "Quarterly Estimates of GDP”

R 35
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Shopping E-Commerce” GMS

Shopping ECGMS ™" Shopping e-commerce” GMS
QFOWing strongly +27.1%

+25.9%
\3.1%
2 years CAGR

Jul/20 Aug/20 Sep/20

* Shopping e-commerce = Ichiba + 1st Party (Rakuten Fashion, Books, Rakuten24 (Direct), Netsuper + Open EC (Rebates, Checkout) + Rakuma

36
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Ichiba Purchase Amount and Retention Rate

Jul-Aug Q3/20
Monthly purchase amount User retention rate

Ratio of users who made a
purchase on Ichiba in
Q2/20 repeating in Q3/20

+10.9%

YoY

approx.75%

37



Rakuten Travel vs Travel Agency Industry

GMS rate of change from Jan 2020

Jan/20 Feb/20 Mar/20 Apr/20 May/20 Jun/20 Jul/20 Aug/20 Sep/20

— ROkUten*l
Travel
Rakuten Travel GMS

recovered more quickly
than travel agency industry

0

Travel agency industry™

Q4/20
Booking GMS YoY growth
Expected to be positive

“I Checkout GMS
*2Source: Japan Tourism Agency “Travel agency handling amount prompt report*

R
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Rakuten Rewards (Ebates)

Rakuten Rewards GMS Logo Awareness® Expansion in the US

(USD mm)

25.4pt

2,970 2930
2,686 ’ 2,746
2,537 2,418
] I I | [

Q3/18 Q418 Q19 Q2/19 Q3/19 Q4/19 Q1720 Q2/20 Q3/20 Before rebranding

*Aided Rakuten corporate logo awareness survey conducted by Rakuten (Sep 2020)

R

As of Sep 2020

39



. EC Core Business: GORA
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GORA Online Golf Course Booking
Website Awareness No.T’

Rakuten GORA

BERGORADEVA ~ILT  Babhvvd  ZRAER

Rakuten GORA el AR =N v~ (Frowz - ms) 1 aggr_tw
«
OV LIAFH OOABH  EAPRH Frosn—> BEE-LYR> Is—bhad—2 JLIPZITY BEIVIU— DLJHS Eia

PERESRER PFOESRBRE »FIv oAy PRAVPHAE pIARFSU= PASTFOVT

Online Booking

PLAY SAFE -1 . i} =

Hx
o \RHERT / + Qg [| ##3-x03BkEAS * °
=JU—H (a(8lamrs_v]ams o
= sx1.600%25. 1 =1
"To2 lmesn LB JLEVh JIN\
Du=s-=Ee -~ | [BERLY]|ELNSEELRLY|R &
mE ~ _Q
H %ﬁi = 25— E m % #g * YIN—D) )
Dzse O~sEa Oea O7Ea ——
OsxE OeEa (Joisa [(J108A& T=B=111 o
wi) =225 5000 | .9 000 wdareness
L RR
D#sIe . |«#%% Ezes ] X y Hﬁ'
neEeal FFKGORA BIAN D *
OANL—-TL—
O 2UL&E Oz~ O®ars> B [LABA)TICER F400ART—HFooR—"2 1 (11/4)
OB&s OFAHh—bE OFv>«1ft B 18~4B0FAIEZ ZEMFHFTroN_—"1(11/1) .
OsHZFL—B<  OJLyAVEL M=EPAVE-3S
BT TORHREF N>
B -3 EBERL | =3 = -
. megnoemansTL-T/ WP AFEISTHE 2 bs)
8 METRRGRE N ApEEELOT \ s 2E1TI-2ERMERN
Q ‘&= woll ®773 { _500#1b & Taiheiyo Club
- FHEIC ":l Y 1EE2572E170-R
D 5ol afaRUCBETD o b ! Pl Z b
& Lt o |

* Source: MACROMILL, ”A survey for golf course booking website” (Internet survey, from Jan 23, 2020 to Jan 24, 2020, 1,034 people, 10’s —60’s male and female who used golf course booking
website in a year)
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GORA Online Golf Course Booking
Website Awareness No.1

Rakuten GOR

B - BMCOAINTEZELBAELES !

EHaoF D+ AAOHEC VT

L
[ % R

ARAER
AN

T3
15y FOTISEM

L TEL B
08 5. 7onars020m

Ay 7FEBAFALoEATE
ﬁ CEEL PR TR TR

& | MR-
B SUmMamL - b e BENL

Fry s UFLus oL
% B AL RN ESTE TR

B= kNl
B - rmane

| o

ARTETOR

IO+ ILADHEICOWT

B Tanees (6 smanuasn avzsan

ﬂ;‘ CTTEE RS Mg MFTEATALBELIR
WA PEE ¢ %

LBy ot PO T AL &L R

[ 18 -merri— (8 sensiusmmonmenavas  EB »-ranms

s
T8 otlen.canun

aum
B wrnrcas

LAY SAFE

EXBOYRIEA

EEROEEOEH, T
LIBREYTDIRY
HHEEBLTEDE
£

JILZ7B0HEBEIO0F T 1 )L AL FE

EXGORATIFHWILRE T2 <OIILTFIHT.
ChsoREITHRDHATVET.
A, JL7BICk->TREZBANITIVES,

I

HERO®RE

FLOA-ILETERE RS
L. 8FHIKCHBER
WiTsEhEd, £, I
LI7BALy JLEEE
AL. WkERoTED
E 3

L had |

=F (ZH -B&% -8
#®) sRIIALD. BF
HroiEEl. ELURSR
v 78 OB E R ICE#R
LGNS TRAESHET
HEET.

FIVILER—FOHE
=}

MkBELHEE LT, 7
SUNNR—F—>avE
HESHETHWTIEDE
v (—#. REOHEWID
—Z2BHTTVET) .
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Synergy with Rakuten Ecosystem

Q3/20 Cross-use Ratio of
GORA users and Other Services of Rakuten Group®

76.8%

*Number of users who use GORA and more than one other Rakuten Group services / Number of total users of GORA

43
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Q3/20 GORA GMS

Rakuten GORA
GMS Record High




. EC Growth Phase Businesses
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Market
Place

(%

Growth Phase Businesses:

Further Expansion of Rakuten Ecosystem

Rakuten24 Rakuten7vw7X

(Books)

Strengthen 15t party sales and

Rakuten SEIYU lineup of each genre

=wkz-)¢—  RakutenBic

(Netsuper)

Rakuten Fashion
Rakuten Aiming to acquire wide range of

age groups focusing on young
generation

Rakuten » Rakuten 5797

Rakuten Ichiba Flea market app

46




Evolution of Rakuten Fashion

App launch and expansion of Acceleration of acquiring Launched Rakuten
awareness popular brands Fashion Luxury

Rakuten

JOURNAL $ STAN DARD RakutenFashion

Rakuten

. Launched in
FaShion RREReY, i LUXURY

— I E N A GRAND OPEN

TOMORROWLAND =

LUXURY

\7—71‘\“/@3*5*!/

Rc:ku’gen
Fashion

MARC JACOBS

Marc Jacobskd, REZXUNY 77y avd
WM ENELRIE Y,
L
2

&L?ru:; £
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Fashion and Apparel Business in Rakuten

B GMS of fashion and apparel business of Rakuten (Ichiba + Rakuten Fashion) is no.1in Japan E-commerce

Fashion and apparel related genre GMS**2

Approx.

2.3 timeS,.,Z’

No.1GMS
in Japan

ZOZOTOWN Rakuten

*'Comparing Gross Merchandise Sales in 2019 in ZOZO’s IR disclosure, and GMS in 2019 of fashion and apparel-related genre in Ichiba and Rakuten Fashion
*2 Fashion and apparel-related genre in Ichiba: apparel, fashion accessories, sports goods and beauty goods, etc.

R
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Further Expansion of Rakuten Ecosystem
through Rakuma (1/2)

Rakuten 597 [N °°°° * - DS
R BRI

EXAKA P #

BIETe{EAD!

ERXRAT7TVEFMALT
AVEZRBETEAS!

ssssss

¥19,800
. ( L EBRRAUP
s s
‘‘‘‘ - % > < ({1 EF T
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Further Expansion of Rakuten Ecosystem
through Rakuma (2/2)

User spending of Rokuma sales
Age group of Raokuma users (Rakuten Cash)

60’s 10’ Rakuten Books Others

50’s Rakuten Point Card—

Rakuten Ichiba

Other Rakuten
Group Services

40’s
Approx. 45%

Rakuma

Rakuten Pay

Below 30’s
Approx. 70%

. . %0 Also spentin other
High ratio of young age group Rakuten Group services

*Rakuma users can spend their sales at Ichiba or nationwide stores by charging to Rakuten Cash. Based on the number of payments in April 2020 that users who charged their
sales to Rakuten Cash in April 2020

50
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. EC Investment Phase Business
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Strategies for Capturing
E-commerce Consumer Demand

« Merchant Growth

=Growth of Rakuten Ichiba

- Improve user convenience

j se fulfilment center coverage . Enh d
and efficiency of own delivery n que cost af‘ :
operational efficiency

0
.....
ooooo
-------
ooooooo
tH

* Introduce uniform shipping for merchants
for worry-free shopping experience ¥

Rakute kuten
SUPER LOGISTICS

+ Expand logistics and last mile delivery
to capture E-commerce demand
growth under the pandemic

- Provide safe and reliable service to users

+ Logistics support for Ichiba merchants
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Logistics Centers Map

\

o ————— i ——————

/"~ Rakuten SEIYU ™\
L RypX=-/\-
|
: Kohoku 2020
|
|
|

R (N Tr i

~ —— e — — — — — — — —— — —
~N —_—————— — — ———

Y —_————— e e — — — — — — — — —— —— — —

Rakuten Direct Rakuten 5w RokutenFashion
A - Rakuten
Ichikawa 2020 Ichikawa 2019

's

quanish?‘%%ﬁ

53



Rakuten EXPRESS Population Coverage

Jan 2018: 4.0%
Jan 2019: 17.2%
Dec 2019: 47.7%
Jan 2020: 61.1%
Jul 2020 : 62.5%

Sep 2020

63.5%

(%
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Rakuten EXPRESS Initiatives

Unattended delivery

Combining orders in

Non face-to-face

service one delivery
We launched an Strengthening the development of (Planned)
unattended delivery service non face-to-face pick-up Sending items in one box from
ahead other delivery companies and multiple merchants

delivery lockers
.YV ' . _o /

For COVID-19 countermeasures, Rakuten provides above services depending
on user requests

55



Merchants Using Rakuten Super Logistics

Merchants preparing to use

B Merchants using now

From Aug 2018

Approx. 9X

2018/8 2019/1 2020/1 2020/9
R o6
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Rakuten Super Logistics Shipments

From Aug 2018 ;

Approx. 9X

2018/8 201971 2020/1

2020/9
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Rakuten Seiyu Netsuper Expand Strongly

Q3/20 GMS® Oct/20 GMS™
Rakuten SEIYU

RKYRZX=)\=-

*Order based Revenue (Product sales + Fees)
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