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AEON Hokkaido Corporation Financial Results for the 3rd Quarter Ending Feb.28, 2021
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1. REME (Financial Highlights)

2021%1H13H

[E{I: BAH ;% (Millions of Yen; %) ]

2018/11 2019/11 2020/11 2021/2
ATHALE BIEALE BIEALE (Forecast) ATEALE
Amount YoY Amount YoY Amount YoY Amount YoY
L& 135, 405 99. 6 135, 926 | 100. 4 234, 259 172. 3 320, 000 172. 1
Net Sales
=
TOHDERIA 13, 626 98. 7 13,788 | 101. 2 13, 621 98. 8 18, 707 100. 6
Other Revenues
s
E¥H¥H 149, 031 99.5 149, 715 | 100. 5 247, 880 165. 6 338, 707 165. 6
Operating Revenue
—
E**IJ.E 4, 936 96. 1 4, 635 93. 9 5, 337 115. 8, 500 104. 9
Operating Income
aln
ﬁé'?.’*uﬁ 4, 882 94. 8 4,615 94.5 5, 292 114. 7 8, 500 105. 8
Ordinary Income
P54 SR 28 2,523 55. 4 3,011 | 119. 4 3, 679 122. 2 5, 300 136. 8
Net Income
L+ 1) O oK
THR 7= Y PO SRR 2 (F) 23. 90 55. 3 28.50 | 119. 2 26. 48 92. 9 38.13 104. 0
EPS(yen)
2019/11 2020/2 2020/11
R R L Bkt
Amount Amount Amount
Share Share Share
WERE 112, 061 100. 0 106, 942 | 100.0 146, 640 100. 0
Total Assets
T
MENAE 28, 248 25. 2 24, 921 23. 3 35, 798 24. 4
Current Assets
BREEEE
Property, 70, 288 62. 7 68, 413 64. 0 89, 007 60. 7
Plant and Equipment
BEEEEE
Intangible Fixed Assets 1, 524 1.4 1, 483 1. 4 1, 878 1.3
AP P
BEZOMOAE 11, 999 10. 7 12, 124 11. 3 19, 955 13. 6
Investment and Other Assets
=F
E.IE’&E 83, 813 74.8 82, 020 76.7 110, 841 75. 6
Fixed Assets
2= =
ABEE 50, 334 44.9 44, 301 41. 4 70, 343 48.0
Current Liabilities
= ==
EERE 15,011 | 13.4 14,969 | 14.0 16, 595 11. 3
Long-term Liabilities
HEE 46, 715 41.7 47, 671 44. 6 59, 701 40. 7
Net Assets
et |, >
THR ST UREE E (F) 44, 077 — 449. 83 — 428. 06 —
BPS(yen)
==
ﬁﬂ%ﬁ{ﬁ. 15, 637 14. 0 14,174 13. 3 24, 448 16. 7
Interest-bearing Debt
2. ¥EBAM (Selling, General and Administrative Expenses)
[E{L: B5AH; % (Millions of Yen; %) ]
2018/11 2019/11 2020/11
&% ATHEALE FE Ltk €% ATHALE FELblt Giof) ATHEALE SEELt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 19, 393 100. 3 14. 3 19, 536 100. 7 14. 4 31, 135 159. 4 13. 3
Personnel Costs
B
'Jiﬁﬁ . 3, 029 97.8 2.2 3, 068 101. 3 2.3 3, 601 117. 4 1.5
Advertising Costs
Rt &
. 3, 324 99. 4 2.5 3, 242 97.5 2.4 4, 867 150. 1 2.1
Selling Costs
EiEE
16, 733 100. 8 12. 4 16, 969 101. 4 12. 5 22, 482 132. 5 9.6
Facilities Costs
—
kel 3, 591 100. 5 2.7 3,872 107. 8 2.8 5,417 139. 9 2.3
General Costs
e
T':'O;':l 46, 073 100. 3 34.0 46, 689 101. 3 34. 3 67, 503 144. 6 28. 8




3. ELHFEBHFLEDIKR (Sales by Store Type)
[BfI:- B5AH; % (Millions of Yen; %) ]

2020/11
sEEE HEREE ATHEALE EIHRAELL
Sales Share YoY Same .scale
ratio
GMS
General Merchandise Store 127, 321 54. 4 96.6 96.6
SM . ,
Supermarket Store 72, 381 30. 9 (106. 6) %1 (103. 6)x2
DS . ,
Discount Store 30, 371 13.0 (107. 5) %1 (102. 8)x2
X [GMS B |- #ERX—/\—(SuC BL) . [SMEZE |- R—N\—T—IrEEX [DSEE| - TARANIUIEHE

X1

BTEALEIZ DNV TIK, IBR YR N 2t EMR R R D201 9FEFR ERIGED LR ELGYET,

X2 RRBELEIZDONTIE, 2020 F ERAEEFHE V. BV IANY 1L BEKRXSH D201 9FEREEREREET .

4. BRAFTLEOWRR (Sales by Product Category)
[Bf:BEAM; % Millions of Yen;%)]
2018/11 2019/11 2020/11
LA | ML | WM | B | mEm | #e | ek | Bk | mEm | s | e | DT
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
ZK*‘I' 24,730 18. 3 94. 4 94. 4 24,942 18.3 | 100.9 | 100.9 19, 760 8. 4 79. 2 78.9
Clothing
E)???l 83, 092 61.4 | 101. 4| 101.2 83, 015 61.1 99. 9 99. 8 183, 035 78. 1 220. 5 102. 8
EERER
Home, Digital 26, 619 19. 7 99. 3 99. 3 27, 067 19.9 [ 101.7 | 101.7 30, 706 13. 1 113. 4 98. 9
and H&BC
Tt 963 0.7 91.7 91.7 900 0.7 93. 5 93. 5 756 0.3 84.0 85.5
Others
T%j; 135, 405 100. 0 99. 6 99. 4 135,926 | 100.0 | 100.4 | 100. 3 234, 259 100. 0 172. 3 99. 6
[(ERFIDAER]
SR LT AR REA, FURX A0 AKX
‘B&70Y)— TA— RE.KE.BE. TN #EE
ERRER - REXE AL EHFEE. A—LT7var H&BC
- ZDfth- - - REERFE. FER. FTME. 2O
¥1 2020511 AQBRBFELICOVTIK, By RN 1t GBS R H OBREESEEEZSATRYET,
5. AERBFEETLE#MUE (Comparable Store Sales Growth by Month )
[BifI: %)
20/3 20/4 20/5 20/ 6 20/ 7 20/ 8 20/ 9 20/ 10 | 20/ 11 REt
Z‘Eﬂ A34.6 A48. 0 A38.7 A2.3 A3. 1 A14.8 A21.8 1.3 A20.5 A21.1
Clothing
Ré .4 3.3 7.2 2.8 1.1 1.5 AO. 2 4.0 3.4 2.8
Food
EERER
Home, Digital and H&BC A5. 9 A10.0 A1.0 13. 4 7.6 A1 A24. 9 17.0 8.3 A1
e
Tno::; AB. 3 A4. 3 0.9 3.6 1.5 AO. 4 AB. 6 51 0.9 AO. 4

XKIBRY AN b mEMA S OBREEREEEZSATEYET,

6. BIFEDEH - THIN - RE[/BOAMAALLHER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

Number of Product Sales

2018/11 2019/11 2020/11

BIEALL(YoY) ATEALE(YoY) AT EE(YoY)
gﬁ 0, o, o,
Number of Customers 98. 6 & 99. 2 % 93.4 %
& 5l . 100.9 % 101.0 % 106. 7 %
Average Spending per Customer
AR5T R 100. 4 %

. ) 99. 2 % 98.8 %

¥ 2020F11BIZ2WTE, By RN\ b EK XS OBRFEEHERBESATHYET,




7 . BARAIE DIK;

(New Store and Closed Store Details)

[E4 FriEith SeimmEE (m)
Store Name Location Retail Space
#ls 202043278 FNET FoLdt13%BEITHIE AIRHILR 143
New Stores
2020%3A27H H-EvITE—IIE BT 2, 003
2020%4A17H FOMET (FoLAL235&FE6THIE LIRm AL 219
2020%7H24H VYR 1BHFIE =N 2, 063
2020%9A25H FWETFoLmOEBEI1THIE IRTT P RE 156
&4 FrTEith SeimmEiE (m)
Store Name Location Retail Space
BAIE

Closed Stores

A

8. higtAl - EKREHETH

(Number of Store : By Region and Store Type)

AR SV - oMo
General Merchandise Supermarket Store Discount Store Other
Store

FLIETH 13 29 9 42
BT 4 3

g, dL3kh 2 6

N 1 6

LT 1 4

FERh 1

g | SIERET 2 4

LR LIS D 3hisk 16 22 3

it 40 67 19 42

X2020F 12 AR

M1 INBIR—/S—TFEWNET T2 141 TEEHETA AU INA OFRTERIE 1 ERYET,




