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translated document and the Japanese original, the original shall prevail.
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ABC

Consolidated Results

(Millions of yen)

FY?20/3 FY21/3 % Change
Net Sales | 82,937 78,344! -4592| -5.5%

Operating Expenses|  79,548! 75,650} -3,.898|  -4.9%

Cost of Sales 54,9501 52,393 i 2,566 4.7%
aminaame ppences | 24,5881 23,2561 -1,332 -5.4%
Operating Income |~ 3,3881  2,6941  -694| -20.5%
Ordinary Income | 3,633! 3,033} 599 -16.5%

Profit Attributable to 2,278 : -930 i _3’209 —

Owners of Parent

s|re1sdg

L--------_.

(Note) FY21/3 refers to the fiscal year ending March 31, 2021 and all other fiscal years are referred to in the same manner.
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Consolidated Net Sales and Operating Income in 11 Years ©ABC2021
(Millions of yen) ww Net sales ===Operating income
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Results by Segment ABC

©ABC2021

(Millions of yen)

Broadcasting Housing
mmw Net sales
=m=Qperating income 11,474 12,545 12,372 12,958
68,645 68,550 69,605 .
64.602 1,083 1,060 1,101 ]
/ 874
(Fy) 18/3 19/3 20/3 21/3
R s 3,475
I/ Golf
[ |
- 2,186 871 890 283
49 X 72
I T T T [ T T T D 1

(FY) 18/3 19/3 20/3 21/3 (FY) 18/3 19/3 20/3 21/3

Adjustments FY20/3 FY21/3

Operating Income

(Millions of yen) 4



ABC TV Results

ABC

©ABC2021

—

(Millions of yen)
FY20/3 FY21/3 % Change

Net Sales 57,605! 51,288! -6,316 -11.0%
e 56,2031 49,935! -6,268 -11.2%

35539! 30,855/ -4,683 -13.2%

) Cost of Sales
S meme 20,664 | 19,080! -1,584  -7.7%
Operating Income 1,401 1,353]  -48  -3.5%
Ordinary Incorne 14521 14111  -40| -2.8%
Pro 8341 8821 48  58%

FY20/3 FY21/3 YoY % Change

Program Expenses

17,777y 15,175 -2,601| -14.6%

------------




ABC TV Revenue Performance
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ABC

©ABC2021

(Millions of yen)

TV Business

Event

I—57'041

C 55,596

54,320

41,623

1,512

{'1,506

Content-related v
900

(Fv) 18/3

19/3

958

4? 1,061

20/3

48,537

973

768

21/3

*Event revenue in FY18/3 includes radio-related events.

FY18/3

FY19/3

FY20/3

(Millions of yen)

FY21/3

Other

458

6



Detalls of TV Business Revenue

ABC

©ABC2021

—

= Spot
- YoY 11.9%]|

m Network (Time)
-YoY 6.2%)|

mLocal (Time)
-YoY 11.0%]

mProgram Sales (to affiliates)
- YoY 30.9%]|

BTV Program Streaming (TVer etc.
-YoY 77.8%1

)

57,041 55 506
! 54,320

48,537

(FY) 18/3 19/3 20/3 21/3
m Spot 34,923 33,169 31,298 27,587
" Network (Time) 13,964 14,060 14,347 13,461
i Local (Time) 5,909 5,973 6,225 5,538
® Program Sales (to affiliates) 2,149 2,225 2,276 1,573

E TV Program Streaming (TVer etc.) 95 168 172 306

71

= Other




ABC™
Spot Revenue of TV Business (Quarterly performance)

(Millions of yen)

FY19/3 8,028 _ .- 3 077 ___—88,464

— . - -
FY20/3 Tl TR o) 8,053

Rl T 7,905

8,019 AN YT
FY21/3

5,369 5,675

10Q 20Q 3Q 4Q
(Apr-Jun) (Jul-Sep) (Oct-Dec) (Jan-Mar)



ABC™
Spot Revenue of TV Business (By Top 20 Industries)

FY20/3 FY21/3
Il SR
Foods 94.3% 10.0%, 89.4% 10.1%,
'gg\r;ir;(;rtation / Leisure / Food Services / 102.9% 12'2%i 20.9% 9'8%i
[Information / Communications 81.3% 8.1%l 90.0% 8.2%d
|Pharmaceuticals / Medical Supplies 95.4% 7.9%: 88.6% 8.0%:
|Beverages / Liquors 95.0% 7.1%i 92.7% 7.5°/(i
Automobiles 86.9% 7.3% 83.6% 6.9%
|[Finance 86.3% 6.6%0 81.1% 6.1%y
[Home Electric Appliances / Computer 110.9% 6.0%d 88.2% 6.0%d
Cosmetics / Toiletries 78.8% 5.4% 91.4% 5.6%
|Hobby (Movie / Game / Music etc.) 79.9% 5.1% 96.0% 5.5%
Government / Political Organization 122.8% 3.3% 102.4% 3.89d
IMail order sales 108.3% 1.6% 203.8% 3.6%
|Housing / Real Estate / Construction 89.9% 3.9% 77.2% 3.4%
IPublications 108.9% 3.0% 95.3% 3.29%
|Energy/ Machines / Materials 101.3% 2.5%9 102.4% 2.999
IFashion (Apparel / Jewelry etc.) 98.4% 3.0% 78.5% 2.6%
|Househo|d Products 97.3% 1.4% 127.6% 2.1%,
|Distribution 89.1% 1.7%d 92.8% 1.8%d
|Logistics Services / Businesses / Events 128.7% 1.8% 67.5% 1.3%
VVarious Organizations (Law Office etc.) 126.1% 2.0% 54.2% 1.3%
Others 300.6% 0.29d 105.8% 0.29d
Total 100% _ _ _____100%

*Year-on-year comparisons 9



ABC™

Other Broadcasting Businesses (Non-ABC TV-Related (1)) e
*Companies for which the bulk of revenues are from non-group sources (Millions of yen)
ABC Radio ABC FRONTIER Group (Content-related)

Net Sales ===Operating Income
2,837
2,637 2,520 2,505 2,209 2,237
2,119 1,488 791
68 82 - £22 °2
2165 134 n—8
| ey e | |
(FY) 18/3 19/3 20/3 21/3 (Fy) 18/3 19/3 20/3 21/3
Sky-A (CS broadcasting revenue) AMC (Mail-order business/Radio program production, etc.)

3,163 3,118 3,202
3,122 3,186 3,212 3088 ' 2,999 ’

259 41I3
162 188 132 164 135 179
| | = (] | ] ﬂ
(Fy) 18/3 19/3 20/3 21/3 (FY) 18/3 19/3 20/3 21/3
(Millions of yen)

(Note) Outsourcing music publisher business from AMC to
ABC Frontier Holdings in April, 2020

10
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ABC

Other Broadcasting Businesses (Non-ABC TV-Related (2)) s

*Companies for which the bulk of revenues are from non-group sources

(Non-consolidated, Millions of yen)

*We began consolidating Mash/DLE (Group) into our PL beginning 2Q of FY20/3.

1,668

mMASH* Net Sales
=-0Operating Income
(Fy) 18/3 19/3 20/3

mDLE(Group)*

Excerpts from the DLE financial results. Please refer to the DLE financial
statement for detailed information.

(Fy) 183 19/3 20/3 21/3

11



©ABC2021

Television Viewer Ratings in Kansai Region for Apr 2020-Mar A B C/

2021* [ Individual (ALL) ]

(*March 30, 2020 to March 28, 2021)

(Source: Video Research)

Individual All Day Golden Time  Prime Time Prime 2
(ALL) (6:00-24:00)  (19:00-22:00) (19:00-23:00) (23:00-25:00)
1 YTV YTV YTV YTV
4.5% 7.1% 6.8% 3.8%
> KTV NHK ABC ABC
4.2% 6.4% 6.6% (+0.0) | 3.2%(-0.3)
3 ABC ABC KTV MBS-KTV
4.0%(+0.1) | 6.3% (0.0 6.1% 2.6%
4 MBS KTV MBS .
3.6% 6.2% 5.6%
5 NHK MBS NHK NHK
3.2% 5.6% 5.4% 1.3%

mABC (TV Asahi network) mMBS (TBS network) mKTV (Fuji TV network) mYTV (Nippon TV network) mNHK

*Figures in parentheses represent the company’s year-on-year change.

12



FY22/3 Consolidated Financial Results Forecasts

ABC™

©ABC2021

(Millions of yen)

FY21/3 (actual) FY22/3 YoY ) Change
Net Sales 78,344 1 82,000 ! 3,655 4.7%
. | |
Operating Income 2,694 : 2,300 : -394 -14.6%
Ordinary Income 3,033 2,500 | 533 -17.6%
i i
Profit Attributable to I I
Owners of Parent -930 :_ 1,600 : 2,530 o
(Millions of yen) == Net Sales -~m-Operating Income
78,847 81,484| [80,691] [81,059] [82302| [g0,991] |81986| | 82937 75 344 82,000
o T
] : O ' 2588 2,300
O O O -
Cl
C]
Fy) 13/3 14/3 15/3 16/3 17/3 18/3 19/3 20/3 21/3 22/3

13
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ABC

FY22/3 Financial Results Forecasts by Segment and Business =~ crsco

(Millions of yen)

Net Sales iUl
Income

proadcastingand | 67,800 1,700
e Broadcasting 54,900
g_ Content 12,600
é Other 300

Lifestyle 14,200 900
. Housing 9,800
= Golf 900
é' At-home shopping 2,900
’ Other 600

Other -300

reportable segments as of the current fiscal year (FY22/3). Comparisons with the

In accordance with our medium-term management strategy, we have changed our
previous year are not presented for this reason. 14




ABC™
FY22/3 ABC TV Results Forecasts i

(Millions of yen)

FY21/3 (actual) FY22/3 % Change

Net Sales 51,288 54,300} 3,011 5.9%
Operating Expenses 49,9351 52,8001 2,864  57%
Operating Income 1,353 i 1,500 i 146 10.9%
Ordinary Income 1,411 :L______l;G_O_O_i 188 13.3%

‘ FY21/3 (actual) YoY % Change

Program Expenses ‘ 15,175} 16,000 | 824 ‘ 5.4%

15
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ABC

FY22/3 ABC TV Revenue Forecasts s

(Millions of yen)

FY22/3

Broadcasting Business Revenue 49.600
Spot 30,000
O Network 12,600
% Local 6,000
1;¥VPerro§]trc<:31.;n Streaming 350
Content Business Revenue 4.300

/[Changes in Item Categories] \

Classified into two categories in accordance with new medium-term management strategy policy:
Broadcasting Business and Content Business

W Broadcasting Business revenue: Mainly advertising revenue obtained through broadcasting (including

revenue from TVer, a service distributing past broadcasts)

W Content Business revenue: Revenue obtained from multifaceted production and development of content

and intellectual property, including videos and events (including program sales to affiliates, content
\development derived from TV programs such as Virtual High School Baseball) /

16
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Capital Investments / Depreciation and Amortization oABC2021

FY21/3 (actual) FY?22/3 (forecasts)

Consolidated ABC TV Consolidated

i
Capital e e e e 1
nvestments | ¥9-1 billion ' ¥0.4 billion i ¥7.0 billion  ¥5.9 b|II|oni
Depreciation : :
and ¥3.0 billion ' ¥1.4 billion} ¥3.3 billion  ¥1.7 billion!
Amortization 1 J|

17
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Dividends AB C

©ABC2021

m Interim dividend mYear-end dividend

26
18 18 18
(Forecast)
10 12 10 11
5 6
6 6 . 5 8

12/3 13/3 14/3 15/3 16/3 17/3 18/3 19/3  20/3  21/3  22/3 (Fv)

(Yen)
30

25
20
15

10
4.5

4.5

<On Dividend Policy and Dividends in FY21/3 and FY22/3>

Regarding shareholder returns, we will make determinations on dividend payment in a consistent, stable,
and flexible manner, after comprehensive consideration of the balance between strengthening and
maintaining our financial position and investing toward improved corporate value and toward our growth
strategies. We maintain a target consolidated dividend payout ratio of 30% and have set a minimum annual
dividend level of 10 yen per share.

Therefore, for the fiscal year ending March 2021, we will issue annual dividends per share of 10 yen, and
for the fiscal year ending March 2022, we expect to issue annual dividends per share of 11 yen, including
an interim dividend of 5 yen and a year-end dividend of 6 yen. 18
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Disclaimer e

The financial results in the period in this presentation are determined on the information available at the moment
and are based on the assumption that the Japanese economy will gradually recover. As a result, the information in
this presentation contains inherent risks and uncertainties.

The outlook may significantly change due to external factors such as domestic and overseas economic trends in
the future, as well as when COVID-19 comes to an end and the range of its impact. Should any event arise that
affects the financial results of the Group, the Company will promptly announce it.

Corporate Information Website

\

ABC https://corp.asahi.co.jp/en/

For all shareholders, more detailed information such as consolidated financial
reports, annual securities reports and corporate reports can be found on the website.

19



