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Agenda

1. Company Overview




Our Vision

Create the Company that
Attracts People in the World.

We stick to creating a company and our services we are proud of to
continue being an attractive company that people want to cheer for.
We will become an essential company in the world
as Japan’s global company.




Japan’s First

People Tech Company

Redefined our company with a hope for
“Creating business that expands people’s possibility through technology”.




What We Value

|||||||||||||||||||||||||||||||||||||

Making people who
are involved happy

o afn - Cog @)

Employees Clients Stockholders Partners ... and Society

Company
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Value Cycle of “Making People Happy”

By keeping this cycle and expanding the circle of people involved,
we will pursue the creation of a sustainable organization and achieve our vision to
“Create the Company that Attracts People in the World”.

The most competitive advantage
in the intellectual industrial
society is “human capital”
Pursue employees’ happiness and make
them feel rewarded which will lead to
hiring capable members and making an

Employees’

Clients’ Providing value through
happiness

happiness business we believe in

environment for them to flourish
e Social Shareholders’ T
contribution through patronage, contribution hap plﬂm through the growth of sales and
employment, tax R
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Agenda

2. Financial Highlights




Sales 1 ,884 Millionyen  YonY +7-5 % Progress 50-9 %
First Half Operating Profit P2 miionyen  YonY +129.5 % progress 118.4 =

of FY2021 4 Bk on pragrenesd nasxpectod

The forecast for operating profit remains unchanged
due to strategic investments to accelerate future growth.

Green's key indicator, the number of active users grew by +22.5% YonY
The next quarter will be a growth phase, despite the impact of the COVID-19

Sales of Green declined by /.0.2% YonY, but will enter a growth phase in the future
from the recovery trend in QonQ

Business

The number of jobs posted reached a new record high

Monthly churn rate of users for wevox remains less than 1%

Accelerated adoption of wevox by large corporations

SaaS wevox achieved sales growth of +87.2% YonY



L
Quarterly Financial Highlights

Sales continue to increase at YonY despite impact of the COVID-19

Growth phase from the third quarter onward

YonY QonQ YonY

o | e, || o | e
Sales 998 911 9.5% 886  12.6% 1,884 1,753 7.5%
Green 802 804 AND.2% 713 12.5% 1,915 1,549 MN2.2%
wam 176 943?2% 156 123% | 332 177 87.6%
E::ness En 13 ....... 533% ............ 1? ........ 1-,-5% ............ 3 ;,- ............ 2? ........ 3?0%
g:';':‘::g 684 848 A\19.3% 608 12.5% 1,292 1,495 A13.6%
ppoTsg 314 63  398.4% 278 12.9% 592 258  129.5%
ﬂa"f;;'“g 31.5% 6.9%  246pt  31.4% 01pt|  31.4%  147%  16.7pt
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YonY Comparison (saies)

Investment in advertising with emphasis on ROl in the first half

Pursue accelerated growth in the second half

YonY YonY
- FY2021  %of @ FY2020 % of % FY2021  %of | FY2020 % of %
Q2 Sales Q2 Sales First Half Sales FirstHalf Sales
Sales 998 100.0% 911  100.0% 9.5% 1,884 100.0% 1,753 100.0% 7.5%
Operating
stk 684 68.5% 848 93.1% A19.3% 1,292 68.6% 1,495 85.3% /A13.6%
oot 16 1.6% 14 15% 14.3% 28  1.5% 29 17% A3.4%
SG&A f;gpm 287 28.8% 461  50.6% A37.7% 557  29.6% 860 49.1% /A\35.29%
o
mmm 56 5.6% 138 15.1% /A59.4% 73 3.9% 138 7.9% A47.1%
o 179  17.9% 137  15.0%  30.7% 339 18.0% 274 15.6%  23.7%
Other 146 14.6% 98 10.8%  49.0% 205  15.7% 194  11.1% 52.1%
E;‘;:"“g 314  31.5% 63  6.9% 398.4% 592  31.4% 258 14.7% 129.5%

* Operating Expense includes the cost of the Sports Tech Business.
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For Reference : Quarterly Financial Highlights

FY2019 FY2020 FY2021

(Milon yor) a1 02 a3 Q4 Q1 Q2 a3 04 a1 Q2
Sales 749 736 811 933 842 911 875 802 886 998
oo | 04 81 751 87| 745 804 758 655 718 802
R R o Fs I L S o
o | o 19 1| 14 18 10 15 17 2
i 524 500 624 871 647 848 565 638 608 684
S 14 12 15 16 15 14 10 13 12 16
SGEA i %oend 317 298 348 460 399 461 302 288 270 287
Newsmaona| O O 50 13 o 1 o s 17 s
e s S — T g S et o
e | & 78 s | e 98 105 13 149 146
i 225 236 187 62 195 63 310 164 278 314
D 30.0%  321%  23.4%  6.6%  232%  69%  354%  204%  31.4%  31.5%
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Agenda

3. About Business




Our People Tech Business

Job offer media with
contingency fee

Advancing the mobility of
human resources and
energizing people and
organizations through optimal
matching between job seekers
and employers.

Engagement Analysis Tool Business Networking App

Visualize employee 1 .
engagement in order to Accelerate business with a

activate organization, utilize valuable match between persons
and nurture sustainment of
personnel via SaaS model
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Job Search Website for IT Industry
with Contingency Fee

m The first model in this industry

High recognition from both users and clients due to the leading advantage.

m Inexpensive uniform fixed price

Comparing with competitive services, low cost of hiring excellent talent without risk.

The origin of the name “Green” m Direct recruiting platform

Traffic light "green light" means that we can go.
The site “Green"” means that job seekers can find Job seekers and companies can take action and communicate interactively.
their own "green light®.

@2021 Atrae, Inc.
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“Green” Job Search Website for IT Industry with Contingency Fee

Attain Efficient Matching Via Technology

Labor intensive business model is being replaced by IT in many industries.
Green is replacing recruiting agencies by matching job seekers and companies through IT.

e.q. Replacement of Travel Agency by Expedia . : N
N . T
5 Al ,;w e : a e o ok
4 . =xXxDela =
> O E | w i : coono
| 2 - . == -
Customer Travel Agency Accommodations  Customer : > : Accommodations

Internet Platform
Replacement of Recruiting Agency by Green :
020

e
Job Seeker

Recruiting Companies Job Seeker
Agency

Companies
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“Green” Job Search Website for IT Industry with Contingency Fee

Green Established a Unique Position

Technology x Low Cost x Superiority

Stock and Use of Price Predominant
Big Data Competitiveness Superiority
Stocking and making use of Low price due to no need of Pioneer of Contingency fee
data via Green .1 advisers and facility cost model (over 15 years )

Number of Cumulative

2 9 (4 . . Registered Company
g 2 Q Q Professional Adviser T 7,700

-
making use of ‘han Number of Registered
e :rm Counseling Facility User ID
High precision within
the use of big data

More than 850 thousand

Business with no fixed cost
High competitiveness High recognition among
in terms of cost recrulting companies

#1 Action data, profile data, selection data
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“Green” Job Search Website for IT Industry with Contingency Fee

Companies from Various Industries Introduce Green

Though companies adopting Green is mostly in the IT/Web industry, digitalization is
taking part in many industries. With the raise of credibility and recognition due to the
market change to 1st section of TSE, many prominent companies have introduced Green.

ﬂCyberAgenI:. @Alfiatsulfci MmMiXi GROUP é—jﬂmﬂ/ EJLIFULL
=SoftBank BAEIEARA |E¥J <SBliix TOPPAN

T T Communicatons
e BIGL@BE Q@ @@wmsmx® CUC f Cygames

Gunosy Mirrotiv ¢ TikTok & LIVESENSE LITALICO B bitkey
EMHINDO Hi#Eit TSUTAYA W ZS=2 EUPHORIA

K

HATARIBA

‘-;? CIURET S omiozormis Rokuten X7 @ DAERMmHNSM

ippon Commerncal Development Ca, Ltd.
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“Green” Job Search Website for IT Industry with Contingency Fee

The number of active users reached
a new record high

(number) The number of active users

48,494

43,665 44,136

17,080
15443 il 15,758

12,842

1u|m|3n 40 1ﬂ|2l:!|3l1 40 1E|20|3ﬂ|4ﬂ 1Q|2Q|3ﬂ.4ﬂ 10|2ﬂ|3ﬂ 4Q 1l1|20
FY2016 FY2017 FY2018 ! FY2019 FY2020 FY2021
#1 Active user . Job seekers who log in at least once a month among job seekers who are registered with Green #Quarter transition
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“Green” Job Search Website for IT Industry with Contingency Fee

Despite /A5.8% YonY decline,

the recovery trend in QonQ will lead to
a growth phase in the future

{"um':)ec::] Hired Employees (Quarter)
1‘ .................................................................................................................................................................................................................................................

YonY /\5.8%

820 798

788 774

2

1Q|2‘E 30'40 1Q 2ﬂ|3ﬂ:|4ﬂ 1M 20 30 440 140 20
FY2018 Fr2019 FY2020 FY2021 =Quarter transition

1Q m|an 4a 10 m|sn 4Q
FY2016 Fy2017

@2021 Atrae, Inc. 20



“Green” Job Search Website for IT Industry with Contingency Fee

Steady Increase of
Newly Registered Companies

Cumulative Registered Companies

FY2015 FY2016 FY2017 FY2018 FY2019 FY20201Q FY20202Q FY20203Q FY20204Q FY20211Q FY2021 2Q
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“Green” Job Search Website for IT Industry with Contingency Fee

The number of jobs posted reached
a new record high

Jobs Posted

6,000 -

1@ 20 34 | 4Q 1a 20 34 40 1Q 0 20 3um1u|m|3n|m 1ﬂ|2‘ﬂ.|5ﬂ|dﬂ 1 | 2Q
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 wQuarter transition
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“Green” Job Search Website for IT Industry with Contingency Fee

Potential Growth of Green

Green covers not only IT industry but also sales, accounting, and more.
Occupancy of Green towards the market size is insignificant, meaning there is huge potential of growth.

%3 w4

Recruitment Green’s Market Size  Green’s Occupancy

Market Size

Allindusty 303 Byen 181 Byen 1.3%

IT Industry 90 Byen 54 B yen 4.6%

#1 Yano Research Institute "Current Status and Future of Human Resource Business 2019 Edition

#2 DODA job change job offer magnification report (July 2018) figures calculated for how many candidates for mid-career recruitment
are applied to one job applicant

23 Green is a discounted model of Recruitment Agency by 60%

=4 Green's sales calculated as 2.5 B yen (FY2020 Actual)

22021 Atrae, Inc.
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WEVOX

Energize your feam with honest communication cycle

Engagement

Index to measure the understanding and
contribution of each employees for the
company's strategy or goal.

Causal relationship with perfermance is
academically proven.

Engagement Analysis Tool
utilizing pulse survey and
machine learning

m Visualization of engagement score

The first platform to visualize engagement in Japan, supervised by
professor Shimazu of Keio University, a leading expert in the country

m Utilizing technology

Automatically analyze the huge amount of data collected and enables
immediate grasp of the organization's issues

m Affordable price with SaaS model

Offer a low price of ¥ 300 per employee per month

22021 Atrae, Inc.
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“wevox” Engagement Analysis Tool

wevox’s Competitive Advantage

o Pulse survey e Usability

Monthly periodic observation enables | Easy -to-use design for various devices
real-time understanding of (PChtablet-type device/smartphone)

organization issues
GOOD DESIGN
@ AWARD 2019 : | é
o Data analysis o Academic basis

Applying over 49 million responses to Supervised by Professor Akito Shimazu,
machine learning Keio University, a leading expert in the

engagement research

22021 Atrae, Inc.



“wevox” Engagement Analysis Tool

wevox Use Case

Answer

---------------------------------------- *1
s Settings
*a .‘ .....................................................
Register Employee Data

Choose Delivery Frequency

wevox
Engagement Cycle

Tally automatically real time Take action towards problems
Analyze each group and category

#1 wevox introduces “pulse survey” that is a simple guestionnaire which repeats every 1-2 months

22021 Atrae, Inc.



“wevox” Engagement Analysis Tool

Continuous improvement of Ul / UX

Built an algorithm based on the user's response record and provides high usability.
High response rate by easy user interface

.)
foafoNEmNBCIP YA CEEL
THETET

e
D
HECEEERSARCRALTLETS T

L LT ETLWRLTLS

8-

Compatible with various communication tools and various devices
(e-mail - Slack - LINE WORKS - Workplace)
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“wevox” Engagement Analysis Tool

Adapted the needs to visualize the condition of
organizations due to COVID-19

Facing difficulty to grasp the employees' condition due to remote work

Released a new survey that enables to grasp both physical and mental health of the employees

WevOX

AVRZIANIZAREEDOREREIC
Byad—~qz8m!!

ALN]

~IVH—TAY MIHIA, &Y BV DREER | #THE I~

BECHRELIBLETH T

LR
- Ll - -
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“wevox” Engagement Analysis Tool

View results in real time

Analyze by various attributes such as department, position, year of joining,
new graduate / mid-career

L B e | SYFV-7LOERT EELER LB TR RHXSREE AaFEH
" . O @ QF @ @ m @ @ %
A BHNHREE O S% BENE HE BECRE it xE AT B0 BEEEE HmEL ke
e aioe | €Y | 86 86 65 ° 68 69 63 74 73 70
i e N B- | 7o | 73 | z1 Pag| 75 | 78 | 78 | 76 | 70
= way soox | CF IRTON ss  [NZ0NNNZER 77 SNEE R T2 S (72 N7

HAVATLE . | c* se ez 69 ° 67 68" 49 3 72 73
= LAT LM a [ 65 &4 70 58 48 69 73 72 68
= MR - B 65 57 % &0 73 48 67 74 72 71
20124 N B~ 73 73 74 &0 76 76 79 76 73
=4y TLORRE ct ¢s 65 64 66 68 66 74 72 68
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“wevox” Engagement Analysis Tool

Periodic observation by pulse survey

Enables detailed analysis through comparing with the past data

@2021 Atrae, Inc.



“wevox” Engagement Analysis Tool

wevox has been introduced in many industries

Companies adopting wevox cover many different industries and sectors such as IT, securities, bank,

medical, food, sports teams. Currently, wevox is adopted by more than 1 ,900 companies.
Increase of users more than the growth of the companies and organizations introduced.

MS &AD @
W™ MDD LR S yaneo! LINE 37 z0z0

=HiFREEE et

KHIGES o svpcEmEs MZwo i () oo ﬁ}ﬁ{mm Eisai
o

L I x I L . W @ EEE_!‘! Sansan oMo~ @ LIFENE]  @BEENOS

NEC=wY T X774 E!EEEH‘) OmyNer GYAO BIGL@BE wgeechs  FFujikura

Faraiminmeal Lotgmng

2075 fEhos ESurempace R/ inurnkr  oiigok )

Refarence from wevox homepage
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“wevox” Engagement Analysis Tool

Increase of Answer Data

Continuously developing new features using response data to take competitive advantage

{number)
49,489,944
42'0{)0'“{)0 .............................................................................................................................................................................................................................. 40,533,736
FERODDOD iR R S . i i ity S—

15809792

11,699,359

8,448,040
6,512,151
4,998,759
— g 2645171
288,178 731427 1372479 S
3a aa 1Q za | 3a | 4a ‘ 1Q 20 | 3a 4a ‘ 1a | 20 3a 4 ‘ 1Q 20 *Quarter transition
FY2017 FY2018 Fy2019 FY2020 FY2021
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“wevox” Engagement Analysis Tool

Realize a subscription model
with high growth potential

Transition in the number of

remains less than 1.0% 192

176
companies adopted Transition in Sales -
(¢ YonY +87.2%
Gompany) (Million yen)
Monthly churn rate
1,900
1,800
1,690
1,500 1:550
1,280
1,100

Qz

a az a3 Q4 * Y o] Qz a1 Q2 Q3 o4 a

FY¥2018 F¥2020 Fyaon21 F¥2018 F¥2020 Fy2021
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“wevox” Engagement Analysis Tool

Improvement of additional value through the
accumulation and analysis of data

Visualize the degree of influence of each factor on engagement by analyzing
accumulated data. Enables effective organizational improvements based on data

@2021 Atrae, Inc. 34



“wevox” Engagement Analysis Tool

Potential Growth of wevox

Price Potential
Potential target Competitiveness Market size
All Employed Persons More than

240B°

yearly

67.2M.....

Wide range of industries Pursuit the expansion

Targeting wide range of

including sports and clients via SaaS model

of the market size by
educational organizations

rising wevox'’s pricing

#1 Ministry of Internal Affairs and Communications Statistics Bureau
%2 Calculation : Number of Employed Person 67.25M peoplex¥300per personx12months =%¥242B

22021 Atrae, Inc.



Store

;‘a‘, Google Play
i L W |

Professional Networking App to Create
“Encounters for Accelerating Business”

Create an attractive encounter

beyond organizational boundaries
Promote open innovation, diversification of working methods,
productivity improvement, etc.

Utilizing technology

Artificial intelligence realizes large number of matches

High user satisfaction

*4.1 (880 responds)
Most responds are positive with a high satistaction rate

22021 Atrae, Inc.
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Yenta Business Matching App

User Cases

Capital and business alliance Obtained work Co-founded a startup company
An entrepreneur and Venture Capitalist Used to actively job hunt and freelance at ~ An architect who worked overseas became co-
from the same Tokyo Tech University the same time, but met people via Yenta founder of a real estate startup with the people
met through Yenta and concluded a and obtained work from more than 7 they met via Yenta.
capital and business alliance. companies. This led to having the Making use of the skills as an architect,
confidence in continuing as a freelancer. created a new business in Japan despite the

lack of network.

Other than listed above, realized recruitment and meeting mentors through Yenta.

@2021 Atrae, Inc.



Yenta Business Matching App

Potential Growth of Yenta

Shifting from companies to High Active Rate

individuals Expansion based on cities

Company Individual

Platforms such as SNS or Currently, Yenta has a high active Since Yenta is an app, it is relatively
Crowdfunding have expanded and rate despite saving on easy to expand tlcltfl'l l:in:-|:|'||e~stiu::.';\lIy.nr
widened individuals’ stages, which advertisement expenses. and gici.:-aliy. Es;:_-ecral!y in South
lad 10 an era Indepetident froim In the future, Yenta will start East Asia, there is a high Idemand
A — strategic advertisement and aim to on meetups bE‘WHfEE” busu-!ess
obtain more users by expanding persons. The national version was
areas. released in Japan in May 2020.

The global version was released in
India, the first country to launch the
app globally in August 2020.
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D
FY2021 Full-Year Forecast

Pursuing to expand market share by leveraging Green's competitive
advantage in the job market

Strategic investments planned to accelerate wevox's growth

Create and monetize new businesses in order to sustain long-term growth

Consolidated Parent-only
FY2021 FY2020
{Million yen) Sullvwar filyair Variance %
Sales 3,700 3,430 270 7.9%
Green 2,970 2,962 8 0.3%
Wevox 700 416 284 68.3%
L 30 52 A22 A\42.3%
Operating
Expense s SO e S M.
Stock-based
compensation 100 35 65 185.7%
expense
Operating
Profit 500 732 A232 AN31.7%
Operating

22021 Atrae, Inc.



Transition of Sales Per Employee

Despite the decrease of productivity due to the impact of the COVID-19,
productivity improvements will be focused
as a key management indicator.

(Million yen)

FY201& FY2017 FY2018 FY2019 FY2020
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L
Shareholding Structure

More than 50% owned by domestic and foreign institutional investors

Foreign carporation

Trust Bank

Financial Instruments Business Operators
Other Corporation

Individuals

Founder

FY2020 Q4 FY2021 Q2

22021 Atrae, Inc.



Business Outline

Foundation
Management
Employee

Capital Stock

Location

Appendix

:Atrae

Atrae,Inc.

Green : a contingency fee basis job site
wevox @ an engagement analysis tool
Yenta : a matching app for business professionals

October, 2003
Yoshihide Arai, President & CEQ
68 (As of March, 2021)

1,123 (in JPY MM)

Minato-ku, Tokyo, Japan
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This material has been prepared based on information gathered at the time of its
preparation and is not in any way intended as a commitment to future implementation.
Also note that information contained herein has not been audited by an independent
certified public accountant or audit corporation, and includes financial information
based on past financial statements or accounting documents as well as

management figures not based on financial statements or accounting documents.
This material is an English translation of the original Japanese language document
and has been prepared solely for reference purposes. No warranties or assurances
are given regarding the accuracy or completeness of this English translation. In the
event of any discrepancy between this English translation and the original Japanese
language document, the original Japanese language document shall prevail in all respects.
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