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Topics for Fiscal Year Ended June 30, 2021

Media
Business

Demand for marriage matching services expanded, reflecting a situation in which people sought
to find dependable partners, regardless of their age, due to the social uncertainty caused by the
COVID-19 pandemic.

Improvements were made in the acquisition of new members, reflecting a rise in the level of
recognition of the Omiai app due to industry-wide growth in demand, coupled with recognition
measures that the Company started in the previous year.

A review was started for approval of IMS certification (The review is currently underway.)

Member information was partially leaked due to unauthorized access from external sources in
May.

Efforts were made to investigate the cause of the unauthorized access, prevent secondary
damage and respond to inquiries from members, while suspending the placement of digital
advertisements. (Establishment of an emergency countermeasure committee.)

Advertising
BUSINESS

Revenue from projects for the category of businesses with physical stores continued to
decline in affiliate advertising after the fourth quarter of the previous fiscal year, reflecting the impact
of the COVID-19 pandemic.

New orders received remained strong with respect to those from businesses types and categories
that tend to be less affected by the COVID-19 pandemic, reflecting new sales activities that the
Company resumed and strengthened in the fourth quarter of the previous fiscal year.

Efforts were made to develop projects related to the stay-at-home advisory, such as financial
services in existing affiliate advertising projects.

Sales expanded as a result of efforts to strengthen programmatic advertising, a business area in
which the Company is unable to obtain a reasonable market share.

As a result of the above, the project portfolio was optimized little by little and the impact of COVID-
19's spread on the business declined gradually.
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—— Financial Results

Financial Highlights

Y

NET
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Sales and income decreased year on year due to changes in the business environment such as

the spread of COVID-19.

However, net sales recovered steadily after the fourth quarter of the previous fiscal year in which
the COVID-19 pandemic, showing a gradual decline in the impact of the spread of COVID-19.

2020.6 2021.6

Actual Actual
Net Sales 14,363 14,011
Gross Profit 4570 4 521
Gross Profit Margin 31.8% 32.3%
Operating Income 735 584
Operating Income Margin 5.1% 4.2%
Ordinary Income 747 592
Net Income 509 336

(Million yen)

Increase/
Decrease (%)

-2.5%
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—— Financial Results

Financial Highlights s

Net sales fell short of the plan slightly but profits exceed the plan, reflecting the temporary
suspension of the placement of digital advertising in the Media Business.

(Million yen)
2021.6 2021.6 Comparison with
Earnings Forecast™ Actual Forecast

Net Sales 14,400 14,011 97.3%

Operating Income 400 584 146.1%

Ordinary Income 400 592 148.2%

Net Income 270 336 124.7%

Year-end Dividend 6 yen 6 yen™? -

*1  Figures announced on February 9, 2021 are presented for comparison with initial forecasts, although we announced revisions to the full-year financial results forecast on July 16, 2021.
*2 The year-end dividend plan for the fiscal year ended June 30, 2021 will be proposed at the ordinary general meeting of shareholders to be held in September 2021.
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—— Sales Trends

NET

Changes in Quarterly Net Sales V| | mancering

(Million yen) COVID-19 pandemic
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4500 Advertising Business 4237 4.254
M M Media Business 3,772
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3,500 3,279 3,224
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3,000 2,709 2692
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2,000 I
1,500
1,000
500
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
<——2017.6 2018.6 2019.6 2020.6 2021.6 —>

Although we announced the consolidated financial results in the fiscal years ended June 2017 and 2018, this report contains non-consolidated results because we
have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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—— Operating Income Trends

Changes in Quarterly Operating Income
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/ MARKETING
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CO. LTD.

(Million yen) Special demand for
certain projects
500 COVID-19 pandemic
F406]
400 Strengthened strategic
investment in Media
Business Commencement
of recognition
300 280 measures
243
211
189
200 170 I [
131 153 132
115 117
93
100 75 82 78 101 94
36
26 0.9
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
<——2017.6 —> <—2018.6 2019.6 20206 ——> <—20216——>

Although we announced the consolidated financial results in the fiscal years ended June 2017 and 2018, this report contains non-consolidated results because

we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.

* Results by business are not reflected in the graph. For details, please refer to the “Summary of Business Results for the Fiscal Year Ended June 30, 2021.”
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—— Media Business

Media Business 2

MARKETING

The number of paying members increased due to the improved efficiency of member
acquisition and the recommendation of long-term plans.
Net sales increased year on year, reflecting the slowdown of a decrease in ARPPU
attributable to the recommendation of long-term plans.
(Million yen)
2020.6 2021.6 Increase/
Actual Actual Decrease (%)
Net Sales 4,529 4,789 +5.7%
Operating Income 448 686 +52.8%
Operating Income Margin 9.9% 14.3%

* Actual results include adjustments (internal sales and corporate expenses).
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—— Media Business

Media Business Vil | mamesrine

Given the leakage of information resulting from unauthorized accesses, we suspended the
placement of digital advertisements temporarily, focusing efforts on cause investigation,
secondary damage prevention and responding to members.

Profitability rose temporarily with the suspension of the placement of digital advertisements.

(Million yen)

2020.6 2021.6 Increase/
4Q Actual 4Q Actual Decrease (%)

Net Sales 1,046 1,197 +14.4%

Operating Income 175 289 +65.0%

Operating Income Margin 16.8% 24.2%

* Actual results include adjustments (internal sales and corporate expenses).
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—— Media Business

NET

Media Business V|| maneerne

(Million yen)
Net Sales
1,400 _
Il @ Operating Income 1,238 1,238

1,209
1,200 1130 1141 1,143 1,197

1,000
835

792
800 740 766
687
640

572
600 595

400 939

200 144 4,q 152 §62 181

73 4, 85 99 L, 72 74
0.... III.AlOASII

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q

101 113

2017.6 2018.6 2019.6 2020.6 2021.6

* The figures in the graph include segment adjustments.
* Although we announced the consolidated financial results in the fiscal year ended June 2017 and 2018, this report contains non-consolidated results because
we have changed to non-consolidated financial settlement from the fiscal year ended June 2019.
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—— Media Business

NET
Media Business Y| e

The number of paying members increased year on year due to the optimization of a range of KPIs.

Even so, the number decreased slightly from the level in the fourth quarter of the previous year

due to the impact of the suspension of the placement of digital advertisements halfway through
the current fourth quarter.

up 9,732 cvov
(Members)

100,000 l l

86,993 89,589 86,417

80,888
80,000 76,801 76,685
60,000 53,407
20,000
0
1Q 2Q 3Q 4Q
2017.6 2018.6 2019.6 2020.6 2021.6

Number of paying members Number of members who use th_e monthly subscription service (excludes members who do not use the monthly subscription
service and have purchased the point premium pack only)
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—— Advertising Business

Advertising Business Tl | e

During the fiscal year under review, we stepped up efforts to increase new orders while also facilitating sales
activities with a focus on businesses types and categories that tend to be less affected by the COVID-19 pandemic.

As aresult, net sales recovered to the previous year's level, reflecting a gradual decline in the impact of the COVID-
19 pandemic, although profitability decreased due to rises in the sales activity cost and procurement cost.

(Million yen)

2020.6 2021.6 Increase/
Actual Actual Decrease (%)

Net Sales 10,142 9,660 -4.8%

Operating Income 891 556

Operating Income Margin 8.8% 5.8%

* Actual results include adjustments (internal sales and corporate expenses).
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—— Advertising Business

Advertising Business Tl | e

Sales and income increased significantly from the level in the fourth quarter of the previous year,
when the COVID-19 pandemic had already started, despite the continued impact of the pandemic
on some projects. The increase was attributable to the operation of new projects and upselling of
projects that are free of the negative impact of COVID-19.

(Million yen)

2020.6 2021.6 Increase/
4Q Actual 4Q Actual Decrease (%)

Net Sales 2,113 2,648 +25.3%

Operating Income 112 126

Operating Income Margin 5.3% 4.8%

* Actual results include adjustments (internal sales and corporate expenses).
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—— Advertising Business

NET

Advertising Business L

(Million yen)
3,200 Net Sales 3,107 3,017

B M Operating Income

2,800 2,660 2 567 2,648

2 449 2 447 2431 2,439
2,400 2189 2224
2031
2000 97 1,968 1 ggg
1,704
1,596 1,545

2,113 2,140

1,600
1,200

800
367 375
400

0

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
2017.6 2018.6 2019.6 2020.6 2021.6

* The figures in the graph include segment adjustments.
* Although we announced the consolidated financial results in the fiscal years ended June 2017 and 2018, this report contains non-consolidated results because
we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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—— Balance Sheet

Changes in Net Assets and Ratio of | e
Shareholders’ Equity to Total Assets

With the ratio of shareholders’ equity to total assets, cash and deposits and net assets
standing at 56.6%, 3,360 million yen and 3,010 million yen, respectively, we succeeded in
maintaining a stable financial base.

(Million yen)

4,000 55.3% : 56"6% f 60.0%

3,500 :
. = 50.0%

43.4% : :

3,000 41.4% 42.3% < : :
2 4 : :40.0%

2,500 : :

30.4% : :
2,000 ¥ : : 30.0%

23.5V : :

1,500 4 :
. : 20.0%

1,000 :
: 10.0%

500 . .

i : 0.0%
2015.6 2016.6 2017.6 2018.6 2019.6 2020.6 = 20216
Net assets mmmm Cash and deposits —eo— Ratio of shareholders’ equity to total assets

©2021 Net Marketing Co. Ltd. All rights reserved. 16



Earnings Forecast for the Fiscal Year
Ending June 30, 2022



Application of the New Revenue
Recognition Standard

NET

N
/ MARKETING
M

CO. LTD.

The Accounting Standard for Revenue Recognition (ASBJ Statement No.29) is applied, starting

from the fiscal year ending June 2022.

Net sales plan
(Million yen)

15,085

(Before the application of the

Revenue Recognition Standard)

Portion removed from sales

due to the application of the

14,011
(Aft
Reven
2021.6
(Actual)

Revenue Recognition Standard

the
dard)

2022.6

(Forecast)

Impact on the Company

conventionally calculated net sales.
* No impact on the Media Business segment

» There is an impact on net sales recorded by the Advertising Business segment (no impact on income).
— Net sales are posted as an amount calculated by subtracting posting expenses to be paid to the media from

©2021 Net Marketing Co. Ltd. All rights reserved. 18



—— Earnings Forecast

Fiscal Year Ending
June 30, 2022

NET

N
/ MARKETING
M

CO. LTD.

Net sales were forecast to rise before the application of the new revenue recognition standard.

Having said that, for the fiscal year ending June, 2022, we will strive to grow into a more trusted
company, actively making investments to strengthen the security and management systems.

2022.6
Increase/Decrease (%)
Financial Results Forecasts 2021.6 (Increase/decrease before the
(Previous standard*: Actual application of the new revenue
(Million yen) Reference) recognition standard)
Net Sales 5,785 15,085 14,011 +7.7%
Operating 500 500 584
Income
Ordinary 500 500 502
Income
Net Income 375 375 336 +11.4%

* Figures show those for the case in which the Accounting Standard for Revenue Recognition (ASBJ Statement No.29) is not applied.
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—— Dividend Policy

Dividend Policy for Fiscal Year gy o
Ending June 30, 2022 S

NET
MARKETING
CO. LTD.

Our policy is to maintain annual dividends, taking into consideration a balance with internal
reserves.

Dividend forecast: Dividend per share

2020.6 2021.6* 2022.6

(Forecast)
Interim Dividend 0 yen 0 yen 0 yen
Year-end Dividend 6 yen 6 yen 6 yen
(Payout Ratio) (17.4%) (26.4%) (23.9%)

* The year-end dividend plan for the fiscal year ended June 30, 2021 will be proposed at the ordinary general
meeting of shareholders to be held in September 2021.

Basic dividend policy

The Company will return profits to shareholders based on the results, considering
the balance between medium-to long-term initiatives to maximize the corporate
value and retained earnings, which are necessary to expand business.
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—— Media Business

NET

M ed | a B us | ness Forecast for the Love and Marriage Matching Market Projection —— V| | markeTING

CO. LTD.

The dating and matchmaking market recorded a high level of growth, with almost no impact
from the COVID-19 pandemic.

The market is expected to continue growing sharply through the recognition of its appeal and
social necessity.

(100 million yen) 1657

1463

1264

1077

911
768

622
510

386

2018 2019 2020 2021 2022 2023 2024 2025 2026
Projection Projection Projection Projection Projection Projection

Love and marriage matching market

Source: MatchingAgent, Inc./digitalinfact Graph prepared by the Company based on figures in the Domestic Online Love and Marriage Matching Service
Market Projection for 2018-2026.
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—— Media Business

Media Business

Dating and matchmaking app “Omiai”

NET

N
/ MARKETING
M

CO. LTD.

Online-based dating and matchmaking services in which members are referred to prospective partners for

dating and marriage online.

Membership
registration
Price plan
(example)
(limited to male
members) Provision of _ _
services Dating and matchmaking app
Monthly plan

(one month)

4,800 yen

" .

(tax-included) Payment of user O m I a I
There are other

fees ——

monthly plans

Premium pack
4,800 yen
(tax-included) Matching

Membership
registration

Provision of
services
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—— Media Business

Media Business ] | Weerine

CO. LTD.

Following the occurrence of a number of incidents, we have renewed our recognition that the
Omiai app is a social infrastructure and a service that should be socially responsible.

We will put an emphasis on a user-first approach and seek to offer secure and safe services.

Establishment of user-first oriented services
(Security and safety-conscious design and
improvements in usability)

Investment by leveraging revenue /‘ Z Z ’\ Security measures
to provide more services Response to the needs of users

- e
>
Q.
»

1 Omiadl

Expansion of future =
sales/income

Enhancement of

recognition
(improvement of (Investment in sales promotion)
growth potential)
w Promotional activities to make
Efforts to increase the number of active members sure that people know and select
the Omiai app.

Efforts to increase the number of Enh t of .
opportunities with which members nhancement ot services

have dating partners (Helping users (improvement in the matchup rate)
to have successful experiences)
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—— Media Business

NET
M ed I a B u S | n eS S Initiatives for us z er-first oriented services —— N/M “c"é\.RfTEDT.'N G

We will design and establish user-first oriented services, redoubling efforts to
ensure security and safety, and respond to the needs of customers. By doing
so, we will seek to improve the level of customer satisfaction.

Functions / Support ‘ Contl n Uatl on and Rebu | I d | ng a.nd Information securi
further development strengthening
Security functions to protect privacy Strengthening of system security
)
A0 BE
iy o Optimization of an age confirmation method

.
A customer support system offering users O m I a
a peace of mind —
|
|| ‘ Review of policies for personal information protection
i \

2485M1365HD RERI—H—(&
BEREREE ES FrBgsEs

Application according to public order and morals

Efforts to ensure the removal of dishonest contractors
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—— Media Business

NET

M ed | a B u S I n eS S Initiatives for the enhancement of recognition —— N/M hcAg.RfTEDT.ING

Work to enhance recognition and improve advertising efficiency by increasing channels, etc.

Bird's-eye view of channels for
sales promotion and PR activities

Offline

Webpage

Enhancement

= Program exposure

Applications
= CM

Enhancement = LINE advertising
SNS = Twitter advertising
= Transportation

advertising

Web
media

= YouTube advertising

= Universal app campaign

*Universal app campaign
Campaign able to deliver advertisement on most platforms for Google advertising such as Google search, Google display network, Google Play and YouTube by
registering advertising copies and assets (images, videos, texts, etc. necessary for advertising).
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—— Advertising Business

NET

Ad Vertl S | N g B us | AT2XRofll Forecast for the Affiliate Advertising Market Projection —— MARKETING

CO. LTD.

The affiliate advertising market has been growing mainly in the e-commerce and financial
service areas, even amid the COVID-19 pandemic.

This trend will remain unchanged going forward and sustainable growth is expected.

(100 million yen)

4,951
4,501

3,669

3,258
2,870 3,098
2,582

2017 2018 2019 2020 2021 2022 2023 2024
Forecast Projection Projection Projection Projection

Affiliate advertising market

Source: “Trends in and Outlook for the Affiliate Marketing Market 2021.” Graph created by the Company based on figures announced on January 29, 2021.
Note: Estimate for FY2020 and forecasts for FY2021 and beyond The market size was calculated by adding the rewards for results from
affiliate advertising, fees and various expenses.
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—— Advertising Business

Advertising Business

programmatic advertising

Forecasts for the market size of

NET

N
/ MARKETING
M

CO. LTD.

The market size of programmatic advertising decreased year on year in FY2020 due to the impact

of the COVID-19 pandemic.

However, if the COVID-19 pandemic ends, the market is expected to rebound with high growth

rates in FY2021 and beyond.

(100 million yen)

26,172
23,352
19,539
15,195
11,607 12,608 12,433
2018 2019 2020 2021 2022 2023 2024
Forecast Projection Projection Projection Projection

Source:Graph created by the Company based on figures from the Status and Outlook of Net Advertising and Web Solutions Market 2020 announced by MIC Research

Institute on September 18, 2020
Note: Estimate for FY2020 and predictions for FY2021 and beyond

Note: The above figures show the market size of programmatic advertising in the advertising agency market.
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—— Advertising Business

NET

Advertising Business V| e

Affiliate advertising consulting

Since we launched services as an agency dedicated to affiliate advertising, we have been improving out
performance by making multi-faceted proposals that we have nurtured as the leading company in the
affiliate business area.

Advertisers and

agencies

Purchase Purchase
of ad spots of ad spots

Sending
customers

Viewing

Own advertising
measurement tool

Pay-for- Pay-for-
RIGEL performance performance
Own advertising analysis tool

Purpose of placing 1
AF advertising
+ Sales promotion CEVEGICE Strategy planning
activities performance Purchase of ad spots
* Acquisition of 2
customers

* Acquisition of
potential customers

h 4

Operation support

Pay-for-performance

* ASP: This stands for an Affiliate Service Provider which is an affiliate advertising delivery company.
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—— Advertising Business

NET

Advertising Business V| e

Consulting of programmatic advertisements

We maximize achievements with a focus on social advertising by leveraging the operational expertise
that we have developed through the Omiai app.

Advertisers and

Internet users

agencies

p NET
e Mf\HkET\NG Facebook
CO. LTD.

Instagram
Sending customers Purchase of ad spots Twitter Viewing
: LINE
Consulting
9 |
Programmatic Tech Google
advertising
Purpose of placing \ \ Yahoo!
advertisements L4 r 4
* Sales promotion N S Smart News
e Distribution expenses Distribution expenses
« Acquisition of etc.
customers

« Acquisition of
potential customers
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—— Advertising Business
NET
IS I Key Issues and Initiatives —— N/ MARKETING
Advertising Business K w] | o

We will step up efforts for further value creation in the programmatic advertising area, the

market size for which is large, while simultaneously making sure that the affiliate advertising
area grows sustainably.

Upsell existing projects Increase new orders E)

xpand service areas

Strengthen

consultation Xﬁ =
EE' Strengthening @
’ organizations ®' @I ®' &

!
tj'@",_. Establishment ad
technologies
&l
. . Strengthen
. Optlmlzoerttfr:)elrigrmect programmatic
\4 P advertising
Improve the level of |:||:|
services EI[]
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This material was prepared by Net Marketing Co. Ltd. (hereinafter referred to as “the Company”) to increase understanding of the current status of the
Company. The information contained in this material is derived from various sources including knowledge within the Company and public information

available to the Company and the Company makes no guarantee of the accuracy of such information. The actual performance of the Company may differ
due to a variety of factors.



