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O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022
Financial Results Digest for Second Quarter of Fiscal Year Ending March 31, 2022 [Consolidated]

m [Year-on-year] Ordinary income slightly declined. Ordinary profit fell owing to the impact of upfront investment.
m [Vs. plan] Ordinary income was roughly in line with the plan. Upswing in ordinary profit compared with the plan due primarily to
lower-than-expected expenses resulting from delays in upgrade to a new ATM model caused by semiconductor supply shortage.

Vs. FY20 2Q Vs. plan

Ordinary income ¥67.4 billion (1.3%) +1.2%
Ordinary ¥52.3 billion +5.6%|  (2.9%)

EXPENSES

Ordinary profit ¥15.0 billion (19.7%)| +18.1%
Net income attributable ¥10.8 b 1 on (23.9%) +21.3%

to owners of the parent

EBITDA ¥22.9 billion (10.1%) _

Notes:
1. Amounts less than one hundred million yen have been truncated.
2. Comparisons with the previous year and plan are based on the units used in these materials.
3. Exchange rates used in the consolidated income statement:
FY20 1H $1 = ¥108.23, FY21 1H $1 = ¥107.82, FY21 plan $1 = ¥103.00
3. All EBITDA in this material are Ordinary profit + Depreciation and amortization. 3




O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022

Trend of Second Quarter Performance [Consolidated]

& SEVEN BANK

m [Ordinary income] Slight decline from the same period a year earlier. Down 9.5% compared with two years ago, before the coronavirus.

m [Ordinary profit] Down 19.7% from the same period a year earlier. Down 25.3% compared with two years ago.

Ordinary
iIncome

74.5
683  67.4

FY19 FY20 FY21
H1 H1 H1

COPYRIGHT 2021 SEVEN BANK, LTD. ALL RIGHTS RESERVED

54.3

FY19
H1

Ordinary
expenses

52.3
49.5

FY20 FY21
H1 H1

Ordinary profit

20.1
18.7

15.0

FY19 FY20 Fy21
H1 H1 H1

Net income

14.2
13.0

10.8

FY19 FY20 FY21
H1 H1 H1

(Billion yen)
EBITDA
27.5
25.5
22.9
FY19 FY20 Fy21
H1 H1 H1



O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022
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Year-on-Year Change in Ordinary Profit (Approximation) [Consolidated]

m While the number of ATM transactions increased, ordinary profit declined approx. ¥3.7 billion due mainly to an increase in costs
related to introduction of new ATM-related fee income system and investment for growth.

(Billion yen)

18.7 +1.1
I

+0.1

Strategic moves for growth

Introduction of the
new ATM-related fee
income system

Increase in the
number of ATM
transactions

Increase in ordinary
income for financial
services, etc.

FY20 1H

(2.3)

—p Increase in the number of ATM
transactions and the number of ATMs

Investment for growth,
cost increase
(upgrade to the fourth-

Difference

generation ATMs, etc.) between A new business by

consolidated and |=—* gypsidiaries
non-consolidated

_ ordinary profit 15 O

(1.9) (0.6)

——p Creation of new values

FY21 1H
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O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022

Income Statement [Seven Bank]

m [Year-on-year] Ordinary income slightly declined. Ordinary profit fell owing to the impact of upfront investment.
m [Vs. plan] Ordinary income was roughly in line with the plan. See the digest of consolidated results (p. 3) for the reasons behind
better-than-expected profit

Vs. FY20 2Q Vs. plan

Ordinary income ¥54 6 billion (0.9%) +0.7%
Ordinary - ) i
expenses ¥39.9 billion +6.9% (4.3%)

Ordinary profit ¥14.7 billion (17.4%) +17.6%

Net income ¥10.0 bilhion (18.6%) +16.2%

EBITDA ¥21.9 billion (9.1%) +8.9%
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O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022

Income Statement of Main Operating Companies [Non-consolidated, Before Consolidation Adjustment] il )
illion yen

Subsidiaries in Japan Overseas subsidiaries

Bank Business Factory | Seven Payment Service FCTI

[Contract-based back-office

support] [Money transfer, settlement] [ATM operation in the U.S.] [ATM operation in Indonesia]

Ordinary income 938 207 11,525 585
(Changes from FY20) +77 +30 (1,139) +431
Ordinary profi (78) 49 1,501 167
(Changes from FY20) (63) +63 +35 +130
Net income (53) 41 1,461 167
(Changes from FY20) (38) +55 +1 +130

Lower profit on higher Higher profit on higher Higher profit on lower Higher profit on higher

income income income income

Income increased but profit declined ATM cash receipt service expanded Improved profitability by removing The business is on track. _

due to upfront investment for business steadily low margin ATMs Significantly increased installation of

expansion ATMs

Note: Exchange rate: FY20 1H IDR 100 = ¥0.744, FY21 1H IDR 100 = ¥0.755
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O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022

Financial Position [Consolidated]

Balance Sheet (as of September 30, 2021) (Billion yen) Other financial information

m Consolidated net assets to total assets ratio
49.30% (preliminary)
m Credit ratings (long term)
S&P: A/ R&l: AA-
Cash and due from banks Deposits 772.3
' (Individual deposits: 536.9)
930 Payout ratio (%)
65.6
47.0 49.6 49.9 A
A A—A/
Bonds 105.0
ATM-related temporary advances: 47.3 ] 5.25 6.00 5.50 5.50 5.50
" er — PI
Securities 72.9 o 28.2 "
ATM-related temporary payments: 84.6 Total net assets 2399
' 4.75 5.50
Other 100.8 Resuls
Assets: 1,192.7 Liabilities + Net assets: 1,192.7 FY17 FY18 FY19 FY20 FY21
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O 1 Financial Results for Second Quarter of Fiscal Year Ending March 31, 2022

Financial Results Forecast

Full-year forecast for fiscal year ending March 31, 2022 [Consolidated]

» No change to the full-year plan

Ordinary income ¥137.6 billion

- Roughly in line with the plan through 2Q, except for
: : - the downswing in expenses
Ordinary profit ¥283 billion - The business results forecast was left unchanged
given the uncertainties over the abatement of the

Net income attributable AT spread of the novel coronavirus infection
to owners of the parent ¥19-7 billion

*Corrected the exchange rate as the base of the consolidated profit-and-loss plan for the second half to $1 = ¥108.00 ($1 = ¥103.00 before the correction)

Dividend forecast for the fiscal year ending March 31, 2022

» No change from the initial plan

Interim dividend: ¥5.50 per share (Year-end dividend of ¥5.50 per share for annual dividend of ¥11.00 is planned.)
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02 Progress in Medium-Term Management Plan

Overview of Medium-Term Management Plan (FY2021-FY2025) [Repost of the Medium-Term
Management Plan materials]

We give concrete shape to the second phase of growth with focus on “growth strategy,” “contributions to solving
social issues,” and “corporate transformation.”

Core ATM Platform Business

Growth Strategy

Domestic Retail strate
Evolve from cash platform to ATM+ business gy
Growth
Corporate strategy
Expand growth fields that come after ATMs by leveraging our strengths
(business diversification) Overseas
business

11



02 Progress in Medium-Term Management Plan

Growth strategy(ATM Platform Strategy 1 Key Figures)
ATM Usage

m Average number of transactions: +8%;
Total number of transactions: +10%

(Million Daily average transactions per ATM (Transactions/day/ATM)
transactions)
038 : 935 9?.2 97A.0

90.5 i Ao
S 87.6 A
A A/
Total number of
i 447
s el 431 432

(Million 403

transactions) 75

Total number of transactions for deposit-taking financial
institutions (million transactions

FY19 FY19 FY20 FYZ20 FY21 FY21 H2

H1 H2 H1 H2 H1 Plan

Current
Last year .
fiscal year

q
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Number of ATMs

m +554 (7&i Group: up 217; outside the group: +337)

Number of ATMs outside
the 7&i Group

25342 /95015 25382 25676 25,936
2,426 2,384 2,628

Number of ATMs in the 7&i Group

Sep. 30, Mar. 31, Sep. 30, Mar. 31, Sep. 30, Mar. 31,
2019 2020 2020 2021 2021 2022 plan

E
ast year fiscal year

Notes: 1. The total number of ATM transactions and daily average transactions per ATM do not include balance inquiries, e-money charges, PIN changes, withdrawal limit changes, or other operations.
2. In this report, securities, life insurance, credit card, consumer credit, consumer financing companies, and code payment companies are all referred to as “non-banks, etc.”
3. ATM-related fee income per transaction for FY21 1H: ¥109.8*ATM-related fee income per transaction = ATM-related fee income / (Total of transactions — Total of transactions without ATM-related fee income [i.e. sales proceeds deposits])

12
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02 Progress in Medium-Term Management Plan
Growth strategy(ATM Platform Strategy 2)

Expand installation of fourth generation ATMs. More than 30% of replacement has been completed.

(No. of ATMs)
Nov. 2020 : .
Sep. 2019 N Currently being replaced in the _
Debut Installation in Tokyo Kanto region Fourth generation
completed. ATMs

S 285
1,150

Third generation
ATMs

24,065

2019 2020 2021
Sep. 30 Dec. 31 Mar. 31 June 30 Sep. 30 Dec. 31 Mar. 31 June 30 Sep. 30

13



02 Progress in Medium-Term Management Plan

& SEVEN BANK

Growth strategy(ATM Platform Strategy 3)

Large-scale feasibility study of ATM authentication began
m In September 2021, we began accepting address change for Shizuoka Bank account holders using about 1,000 fourth generation

ATMs in specific areas of Tokyo

proost

Main screen of fourth generation ATM Flow of the procedure
S, wFoR— o—ramnan\ T/ -\ E) =22 .. 1) E 8 2 QR I-FRsnn DOWEBTCER&
<OWE| = FSANTORS| TOFHE NS G
ﬁ OW -?203:2 & @ 1iternationat : e
E Ie “é’ N = / ‘ \\n/' Card Info. / - . - ¢ ﬂ - ATM
P e .'-' .
| €y ‘e
N—RzANnizs5 L) 9 = R
‘l - " e § ——
mglb (;L/g )5:"3' Ko | Note: QR Code is a
@ £?iiif;,¥3:&fif£ registered trademark
| BeEI55 ) ) ° BEANE © P41 p-? <N of Denso Wave
N— U [ e enovemre ) | — { | Incorporated.

Start here

Install online personal authentication

service “proost”

(offered by consolidated subsidiary

ACSiON)

[Expansion plan]

Opening a bank account Service member registration

and more

Prior check-in at hotels

Every day a better way

Expand safe and secure service scope of ATMs




& SEVEN BANK

02 Progress in Medium-Term Management Plan

Growth strategy(ATM Platform Strategy 4) ootbe o0 o0s
From October 20, 1
The government began full-scale

Application for the use of Individual Number Card as health insurance card (March 2021) o
use of Individual Number Card as
health insurance card

m Easy application by having the ATM read the Individual Number Card

Main screen of ATM Flow of the procedure
gs || P || e || e | S CREOMBIERA T ES() TAFUN— D= REANTL S
\ E A -1 = - \ R > N-KEE (FEOBVE L TANTEEL
[ TAFRA Y N DEBRAFH j ax
Start here bo :
Hh—RE&E A5 [ RERRIREER A DERAH j X :
" " (’ I' i L T.. J
BSIMILEWET e=NETL
@ 'lnser‘tliq‘L.J”r‘ (I:ard | EBELICLTEEY
D AT — \
< N
BREMIERIAOSAH BRERIABDSAH
RAFUN—H— RONBELRMB/ 20— K% BFH/ELTVET
BFORIVTRL TSN > BUTTAFUN— - RESELLET o =
Procedure can be done at all Seven Bank ATMs  SOMERSEN-KIBRTAE<RYET g §
wn
©
. . CID:-EXID- = 2
Note: Third generation ATMs also can be used. 21+ —h—K% % 2l
RIRFELL THIATEET a S
123
- RBSERR/NO-K 0000 e

— Every day a better way

Expand functions offered in administration and medical fields




02 Progress in Medium-Term Management Plan
Growth strategy(ATM Platform Strategy 5)

Expand operation of ATMs for other banks and installation of ATMs outside the 7&i Group

m Began joint use of ATMs with Toho Bank at York Benimaru m Started installing ATMs at Tobu Railway stations
outlets in Fukushima Prefecture

Peran x e

=0ATM<pASmOo. |
Fr—Fraar

% |

™ 20: %5 g O TFAER

Every day a better way

Seven Bank ATMs anytime anywhere to increase further

7
& SEVEN BANK
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02 Progress in Medium-Term Management Plan
Overview of Medium-Term Management Plan (FY2021-FY2025)

7
& SEVEN BANK

[Repost of the Medium-Term
Management Plan materials]

We give concrete shape to the second phase of growth with focus on “growth strategy,” “contributions to solving
social issues,” and “corporate transformation.”

Growth strategy

Evolve from cash platform to ATM+

Expand growth fields that come after ATMs by leveraging our strengths

(business diversification)

Domestic
business

Overseas
business

Growth

ATM Platform Business

Retail strategy

Corporate strategy

17



02 Progress in Medium-Term Management Plan

Growth strategy(Retail Strategy 1 Key Deposit Figures)

Trend in Number of Accounts and Balance of Deposits (Individual)

m Both number of accounts and balance of deposits increased strongly

Number of accounts 2,442
(1,000 accounts) 23{34 —h
2,25/
- — 536.9
2097 o 499.3 519.0
458.6
Balance of 134.5
time
deposits
(Billion yen)

Balance of ordinary deposits (billion yen)

Sep. 30, 2019 Mar. 31, 2020 Sep. 30, 2020

Mar. 31, 2021

Sep. 30, 2021

Current
fiscal year

7
& SEVEN BANK

/News!

My Seven Bank App won the
Support DX Award 2021

S 1]
e R E105!

e TCIKARARTERSE!

~




02 Progress in Medium-Term Management Plan

Growth strategy(Retail Strategy 2 Key Financial Service Figures)

Personal loan services

m Improved product attractiveness significantly:

+13%

Note: Including services offered by Credd Finance

Balance at end of period (Billion yen)

25.8

22.9 228

Sep. 30, 2019 Sep. 30, 2020 Sep. 30, 2021

International money transfer

services
m Number of users declined due to restrictions
on entering the country: - 6%

Note: Including services offered by Seven Global Remit, Ltd.

Number of transactions
(Thousands of transactions)

593 607

569

FY19 FY20 FY21
H1 H1 H1

& SEVEN BANK

Debit services

m Transactions increased along with
advance of cashless transactions: + 6%

Number of transactions
(Thousands of transactions)

9,285
8,723

6,408

FY19 FY20 FY21
H1 H1 H1l

19



02 Progress in Medium-Term Management Plan

Growth strategy(Retail Strategy 3)

Started offering Seven Bank Post Payment Service

& SEVEN BANK

m In addition to recharge (pre-payment) at ATM, post payments for small amounts also available

Started offering the service to external businesses (prepaid card issuers, etc.)

[Scheme diagram]

Member store
agreement

Offering of

n i e

P

v

LI

' Offering of post payment I
service

-

o

by Kanmu.

B erusE X OEF:

VANDLECARD

~

In the first round, we are offering the service to “Vandle Card” issued

/

Till now

Credit knowhow for card loans

+

Small-sized, short-term EC credit

New

knowhow

——

Every day a better way

Expanding financial services that suit
various shopping styles

20
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02 Progress in Medium-Term Management Plan

Growth strategy(Retail Strategy 4)
Expand multi-layered business targeting foreign residents
OCre.ddF;anceQ Seven Bank International Money :
ol Transfer Service P sevennm

Piliin ang wika.

Sendy Credit Card From August 2020 - . | e—— e
— Easy money transfer using § RFRTIEE. N i
SEVEN GLOBAL RemiT AP Without a bank account Selecione o idioma de exibigao. (_ Portugués )
. . Seleccione el idioma de la pantalia —‘ Espafiol )
International money transfer services 3
| Vit am )

From March 2021 Terjemahkan bahasa. (_Indonesian )
: @

Loan by purpose

Sendy Personal Loan From October 2020

e N -
‘ =]
H foowr | an ‘
SRS S Lt T BFATMT TAYY NEENS ARIFALCNBSEERAD
WDOTEREFv—> WD TEBINES RITOBAAER
) O ' KT LY UFILGA LL—
MLl REETSHIUE SEENIG ERTseBrEnET

Every day a better way

Making everyday life of foreign residents more comfortable.

21



02 Progress in Medium-Term Management Plan

Overview of Medium-Term Management Plan (FY2021-FY2025)

7
& SEVEN BANK

[Repost of the Medium-Term
Management Plan materials]

We give concrete shape to the second phase of growth with focus on “growth strategy,” “contributions to solving
social issues,” and “corporate transformation.”

Growth strategy

Evolve from cash platform to ATM+

Expand growth fields that come after ATMs by leveraging our strengths

(business diversification)

Domestic
business

Overseas
business

Growth

ATM Platform Business

Retail strategy

Corporate strategy

22



m Respond to various ATM cash receipt needs and its applications are expanding further

02 Progress in Medium-Term Management Plan

Growth strategy(Corporate Strategy 1)

B to B: ATM cash receipt service

é\

Refund

: +
Campaign
prize money

__9Q_

—4 e

Gratuity, Payment of
money gift transportation and

other expenses

Advance wages,

compensation

CI - RAAVFI—-EX

ATMEZ R

From business to individual
Money transfer service that does
not require a bank account

P

SEVEN BANK

B Y- NAAIFI—EX

sabem aouenpe

Jo a|dwexa uy

Offer infrastructure to enable workers themselves to design the process of
working and receiving wages

Reqister attendance
record

Finalize the amount
available for advance

Every day a better way

“Easy money transfer and anytime receipt” in various scenes.

(

Advance N
application

Apply for cash receipt

using smartphone
No need for a bank

account

Instant cash receipt at ATM
Receive cash around the
clock, 365 days a year

Sep. 30, 2019

Sep. 30, 2020

Changes in the number of client companies

483

Sep. 30, 2021

23
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02 Progress in Medium-Term Management Plan

Growth strategy(Corporate Strategy 2)
B to B to X: progress in platform business (contract-based service business) Bap,yggfg-“g";";‘i“g;gw_

m Support anti-money laundering measures and non-contact DX promotion by leveraging knowhow accumulated at Seven Bank
April 2021

Changes in the number of client
companies

Offer online account opening service to Sony Bank
- Integrated offering of contract-based back-office support for online account
opening and office work processing system -

April 2021

offer anti-money laundering measures to 7 regional
banks in Kyushu and Okinawa

August 2020

A
®
o
)
)
—
>
@D
=
9]
-
Gl
®
jab)
n
@D
wn

Seven Bank subsidiary Bank Business Factory receives contract from SBI Sumishin
Net Bank
for office work of online account opening service for

corporate customers
- Enabling opening of a corporate account as early as the next day by utilizing
eKYC function -

Every day a better way

. . . . . L L 2019 2020 2021
We support streamllnlng and Improving customer convenience at financial institutions Sep. 30 Sep. 30 Sep. 30

24
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02 Progress in Medium-Term Management Plan
Overview of Medium-Term Management Plan (FY2021-FY2025) [Repost of the Medium-Term
Management Plan materials]

We give concrete shape to the second phase of growth with focus on “growth strategy,” “contributions to solving
social issues,” and “corporate transformation.”

Growth strategy

ATM Platform Business

Domestic

Evolve from cash platform to ATM+ business Retail strategy

Growth
Corporate strategy

Overseas
business

Expand growth fields that come after ATMs by leveraging our strengths

(business diversification)

25
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02 Progress in Medium-Term Management Plan

Growth strategy(Overseas Strategy 1 U.S))
Number of ATMs and Number of Transactions F CTI

NATIONWIDE ATM NETWORK

m As flow of people returned, the number of transactions has been stable. Removal of ATMs installed at locations
other than SEI stores also progressed.

58.3
554 554 53.6 56.3 —
12,165 \ Daily average transactions
per ATM at SEI
10,886 (Transactions/day/ATM)
_ Number of ATMs 3 782 9 368
talled at locat J )
otIII:Zre:hzn [;Elogﬁ;rzgsat 2’421 9’006
the end of the term 815

355

Number of ATMs
installed at SEI stores
at the end of the term

FY19 FY19 FY20 FY20 FY21
H1 H2 H1 H2 H1
Notes: The number of ATMs as of the end of September 2021
1. Total number of transactions for U.S. ATMs includes balance inquiries. was 9,041 (preliminary)

2. 1H = Jan. to June, 2H = July to Dec.
26



02 Progress in Medium-Term Management Plan
Growth strategy(Overseas Strategy 2 Indonesia and Philippines)

AATMi

PT. Abadi Tambah Mulia Internasional
m The business is on track. Accelerated installation of ATMs.

- Theratio of recently installed ATMs is high and daily average transactions
per ATM declined

Indonesia

96.4

A
\.-,--~E7l 84.9
/ “

Daily average
transactions
per ATM
(Transactions
[day/ATM)

100

] -

FY19 FY19 FY20 FY20 Fy21
H1 H2 H1 H2 H1

No. of ATMs installed at end of term
units

‘'he number of ATMs as of the end of September 2021

was 1,763 (preliminary)
Note: 1H = Jan. to June, 2H = July to Dec.

7
& SEVEN BANK

)
Pito l-ng
| v

m Both ATM installation and number of transactions expanded smoothly.

Philippines

February 2021 71.2

Started A
65.7A/

installing ATMs

Feb. Mar. Apr.

May Jun.

The figure as of the end of September 2021
was 678 (preliminary)

27
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02 Progress in Medium-Term Management Plan

Overview of Medium-Term Management Plan (FY2021-FY2025) [Repost of the Medium-Term
Management Plan materials]

We give concrete shape to the second phase of growth with focus on “growth strategy,” “contributions to solving
social issues,” and “corporate transformation.”

Contribution to solving social issues

Review basic policy and structure of sustainability promotion

Further develop initiatives for the five materialities

Cooperation with the group and external contractors for solving

environmental issues

28



02 Progress in Medium-Term Management Plan

Contribution to solving social issues

& SEVEN BANK

Seven Bank’s sustainability initiatives to enter a new stage

Promotion of five materialities

1. Offering of safe and secure settlement infrastructure

3. Creation of a society where everyone can be active
3 DAL 4 E:f:f::m% 5 CroH-THE B v.w;::. 10 APHOFFE

Started social contribution activities proposed by employees

on their own accord

Held workshops on 10 themes for college students studying
sustainability. Solve social issues by leveraging learning

<Chi|d poverty) ( LGBTQ+ )
Regional
revitalization

C

Japan-Korea
relationship

Education
issues

Issues faced by
foreign residents

Women'’s active

participationin
o . society
living in Japan .

Issue of students
not attending
school

Environmental
issues

29



I O 3 APPENDIX



4/ SEVEN BANK
03 APPENDIX "

Statement of Income <Consolidated>

(Billion yen)

FY20 FY21

Results

Changes from Difference with
Full year EY20 plan Full-year H1

Ordinary income 137.2 68.3 67.4 (0.9) 0.8 137.6 66.6

Ordinary expenses 101.6 49.5 52.3 2.8 (1.6) 109.2 53.9
Ordinary profit 35.6 18.7 15.0 (3.7) 2.3 28.3 12.7

Net income attributable to owners of
the parent 25.9 14.2 10.8 (3.4) 1.9 19.7 8.9

31
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APPENDIX

Statement of Income <Seven Bank> (Billion yen)

FY20 FY21

Results

Full-vear Changes from Difference with
. FY20 plan

111.6 55.1 54.6 (0.5) 0.4 110.9 54.2
0.3 20 w2 0 01 o8.1 s
77.0 37.3 39.9 2.6 (1.8) 83.6 41.7
159 8 0.2 04 02 161 a0
209 101 106 03 05 223 111

Depreciation and amortization 13.0 6.2 7.2 1.0 (0.4) 15.7 7.6
s 178 147 o 22 273 125
180 s y o) 05 0. e

EBITDA 47.6 24.1 21.9 (2.2) 1.8 43.1 20.1

No. of ATMs installed at end of term (units) 25,676 25,382 25,936 554 (24) 26,226 25,950

Full-year H1

ATM-related fee income per transaction (yen) 121.4 124.4 109.8 (14.6) (1.2) 110.9 110.9

Daily average transactions per ATM
transactions/ATM/da

Total number of transactions (million) 836 403 447 44 5 902 442 32

90.5 87.6 95.2 7.6 13 95.5 93.9
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03 APPENDIX 6’

Statement of Income <FCTI> (Million USD)

FY20 FY21

Results

Changes from Difference with
Full-year EY20 plan Full-year H1

Ordinary income 227.0 117.0 106.8 (10.2) 5.2 210.3 101.6
Ordinary expenses 204.1 103.4 92.9 (10.5) 1.4 188.4 91.5
Interest expenses 17.1 10.2 7.6 (2.6) 1.4 12.3 6.2
ATM placement fee expenses 115.8 58.2 55.0 (3.2) 1.6 109.6 534
Outsourcing expenses 15.5 8.1 7.0 (1.2) 0.6 12.8 6.4
Maintenance fees 16.0 8.1 6.1 (2.0) 0.7 11.7 54
Depreciation and amortization 6.7 3.3 3.1 (0.2) (0.3) 6.9 3.4
Ordinary profit 22.8 13.5 13.9 0.4 3.8 21.8 10.1
Extraordinary income and losses 2.1 0.0 (0.2) (0.2) (0.1) 0 0
Net income 24.6 13.4 13.5 0.1 3.5 21.7 10.0
EBITDA 29.6 16.8 17.0 0.2 3.4 28.9 13.6

No. of ATMs installed at end of term (units) 9,368 10,663 9,006 (1,657) 390 8,664 8,616
At SEI (units) 8,553 8,494 8,651 157 35 8,664 8,616
Daily average transactions per ATM
transactions/ATM/da 48.8 45.1 54.1 9.0 (0.7) 56.1 54.8
At SEI (transactions/ATM/day) 56.3 53.6 58.3 4.7 4.3 56.9 54.0
Total number of transactions (million) 183.1 88.2 91.8 3.6 5.2 179.0 86.6

33



4/ SEVEN BANK
03 APPENDIX 6’

Statement of Income <Other Subsidiaries> (Million yen)

BEP

Results

NS v Changes from Difference with cyyeqr 1
Ordinary income 2,025 861 938 77 (13) 2,130 951
Ordinary expenses 1,804 877 1,016 139 71 1,920 945
Ordinary profit 221 (15) (78) (63) (84) 210 6
Net income 144 (15) (53) (38) (57) 147 4

B2 RAAIVFY=EX

CHET100%F =4t

Changes from Difference with

*
s
i

s

Full-year FY20 plan Full-year H1
Ordinary income 369 177 207 30 (23) 521 230
Ordinary expenses 347 191 157 (34) (81) 518 238
Ordinary profit 22 (14) 49 63 56 3 (7)
Net income 16 (14) 41 55 48 2 (7)
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Statement of Income <Other Subsidiaries>

(Million yen)

- Y20
AATMi

Results

PT. Abadi Tambah MuliaInternasional Changes from Difference with

Full-year Full-year H1

FY20 plan
Ordinary income 429 154 585 431 30 1,501 555
Ordinary expenses 300 116 417 301 (114) 1,287 531
Ordinary profit 129 37 167 130 143 214 24
Net income 114 37 167 130 143 214 24
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