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Q2 FY03/22 Results | Summary WOW

WOW WORLD

B Consolidated net sales amounted to ¥1,388 million, up 50.7% year on yeat,
and representing a 12th consecutive year of growth.

m With the contribution of growth of existing services and newly consolidated subsidiary
Connecty Inc., cloud services sales amounted to ¥768 million, up 33.8%.

B EBITDA reached a record high of ¥317 million, up 62.1% year on year.

B Ordinary profit amounted to ¥214 million, up to 38.6% year on year,
mainly due to the amortization of goodwill associated with the new consolidation of
Connecty Inc., amortization arising from the issuance of stock options, and costs related
to preparing for the transition to IFRS accounting.
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Q2 FY03/22 Results | Business areas and segment structure WOW

WOW WORLD

development and sales of enterprise CMS "Connecty CMS on Demand" more effectively, website production
provided by Group company Connecty Inc. support, Consult,ing and operation of

® Development and sales of marketing platform "WEBCAS" series and ® Consulting to utilize the "WEBCAS" series
"Connecty CMS on Demand®.

Digital
Marketing
Operational

Enterprise
Software

(CRM/CMS)

Support
(CRM/CMS)

iOperation of “Babychu”, an e-commerce site for
baby clothes by group company Mamachu Inc.
Used as a research position to obtain hints for

product development.
Others ® System development etc.
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Q2 FY03/22 Results | Sales trends

(Million yen) B Enterprise Software B Digital Marketing Operational Support E-Commerce Others
1,500

m up 50.7% year on year
B a 12th consecutive year of growth
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Q2 FY03/22 Results | Profit and loss statement(Consolidated)

WOW

WOW WORLD

B Net sales increased by 50.7% year on year and EBITDA increased by 62.1% year on year due to

growth of existing services and newly consolidated subsidiary Connecty Inc.

B Ordinary income rose 38.6%, limited due to amortization of goodwill resulting from making
Connecty Inc. a consolidated subsidiary, amortization related to the issuance of stock options,

and costs of preparing to transition to IFRS.

(Million yen)
FYOQ32/21 Ve GE)

Net Sales 920 1,388 +50.7%

EBITDA* 195 317 +62.1%
EBITDA margin (%) 21.3% 22.9%

Operating profit 153 216 +40.6%
Operating margin (%) 16.7% 15.6%

Ordinary profit 154 214 +38.6%

Profit attributable to owners of parent 98 117 +20.0%

X EBITDA = Operating profit +Depreciation + Amortization of goodwill + Share-based remuneration expenses
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Q2 FY03/22 Results | Non-consolidated year-on-year / plan comparison WOW

WOW WORLD

B WOW WORLD experienced a slow recovery from the impact COVID-19 on our large-scale cloud services project in Q1, falling short of plan.
However, we but performed well beginning in Q2, and operating income grew both year on year and in comparison to plan.

B FUCA operating profit fell approximately ¥20 million short of plan due to the impact of restrained investment among apparel and cosmetics
companies, the company's main customers.

B Mamachu posted negative growth year-on-year and in comparison with plan due to sluggish demand for apparel worn outside the home caused
by the COVID-19 pandemic.

(Million yen)
Results Results Plan Change vs Plan Net Sal
WOW WORLD FY2102 FY22Q2 FY2202 (%) ) o
illiony
1 2
Net Sales +15.7% (3.6%) | 1000 " Q
Operating Profit 213 +46.8% +4.8%
Results Results Plan Change vs Plan
Connecty FY2102* FY22Q2 FY2202 (%) % |
Net Sales +18.9% (7.3%)
=0l mQ2
Operating Profit +10.8% (18.2%) | 500
U FYZ].QZ FY22Q2 FYZZQZ (%) (%) Profit Profit Profit
mQl mQ2 m0l #Q2 wmQl m0Q2 mOQl mQ2 mQl mQ2 mQl mQ2
Net Sales +12.5% (6.8%) | 250
Operating Profit 2 (11) 7 | (508.1%) | (245.7%) I I
Eszt“z t‘s;;“z FYF;"';“Z crange | g | 1l =ws 01 s _
Q Q Q 0 0 FY21FY22FY22 FY21FY22FY22 FY21FY22FY22FY21FY22FY22 FYZlFYZZFYZZ FY21FY22FY22 FYZlFY??FYZQ FY21FY22FY22
Net Sales (33_4%) (31_1%) Results Plan Results Plan Results Plan Results Plan Results Plan Results Plan Results Plan Results Plan
Operating Profit (2) (12) (2) | (472.0%)  (514.9%) LD MOIEY PO
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Q2 FY03/22 Results | Factors that increase or decrease EBITDA WOW

WOW WORLD
B Increase in purchasing, subcontracting, and personnel expenses tied to the increase in net sales resulting from the
consolidation of Connecty as a subsidiary.
B The decrease in non-consolidated outsourcing expenses at WOW World was due to the normalization of the unusual increase
in outsourcing expenses for large-scale projects in the previous fiscal year.
Q2 Q2 Factors of increase / decrease
(Million yen) FY03/21 FY03/22
Net sales 920 1,388 ® Increase in net sales in Connecty Inc.(+365)
Purchase and 157 ® Outsourcing expenses in Connecty Inc.(+77)
163 ® Decrease in outsourcing expenses in wow

Outsourcing expenses
| world(-50)

Personnel expenses 407 6_2_5 ® Increase in Connecty Inc.(+165)

® Incresse in Fuca(+33)
® Increase in wow world(+20)

Advertising expenses 33 H1

® Strengthening listing adverts(+4)

Fete) expenses and 66 ® \Website renovation due to company name change(+4)
subcontracting expenses 39 ® Joint promotion with Connecty(+3)

® Increase in Connecty Inc.(+7)

Other operating

expenses 62 143 ® Consulting costs for preparing IFRS(+10)
® Consulting costs for customer success(+6)

EBITDA - 195 - 317 ® Cost of strengthening marketing(+4)

® Increase in Connecty Inc.(+44)
® Increase in education costs(+6)
® Increase in server maintenance costs(+2)
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Q2 FY03/22 Results | Factors that increase or decrease operating profit WOW

WOW WORLD

B Depreciation and amortization including amortization of goodwill related to Connecty Inc.”,
and Share-based remuneration expenses associated with the issuance of stock options.

Q2 Q2 Factors of increase / decrease
(Million yen) FY03/21 FY03/22
EBITDA 195 317
Share-basgd 15 21
remuneration expenses I l o Employee share options(+7)
Depreciation I 24 - 2 ® Depreciation in Connecty Inc.(+23)
Q(r:;%r‘;cviizlftion of | 2 . 27

® Amortization of goodwill in Connecty Inc.(+27)

Operating profit _153 _ 216
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Q2 FY03/22 Results | Factors that increase or decrease net profit WOW

WOW WORLD

B Income taxes increased due to the non-deductibility of the amortization of goodwiill
related to Connecty Inc. and stock option expenses.
B We subtracted non-controlling interests of Connecty Inc., which became a consolidated

subsidiary
i Q2 Q2 Factors of increase / decrease

(Million yen) FY03/21 FY03/22

Ordinary profit 154 214
. Corporate tax increases.
Effective tax rate : 35.7% Effective tax rate : 40.6% Expgnses that are not deductible (tax

| 85 income) are as follows

ncoms taxes - 56 —_— ® Goodwill amortization (+27)

® Employee share options (+7)

Profit attributable to ® Deficit (+12)
non-controlling interests 8

‘ ® Subtraction of non-controlling interests(+8)

Profit attributable to
owners of parent - 98 _ 117
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Q2 FY03/22 Results | Net sales by segment

WOW

WOW WORLD

B In addition to growth in existing CRM, the Connecty CMS contributed to overall growth of 50.7% year-on-year.
B On-premises sales increased 27.3% due to the contribution of large-scale projects accounted for under the

percentage-of-completion method.

(Million yen)
Q2 (o) 9
CRM 574 657 +14.5%
Cloud services
CMS 92* 110 +19.6%
Enterprise Software
574 768 +33.8%
On-premises 138 176 +27.3%
712 944 +32.5%
CRM 114 126 +10.7%
Digital Marketing Operational Support
CMS 215* 254 +18.1%
114 380 +233.7%
E-commerce 91 61 (33.4%)
Others 2 1 (33.6%)
Total Net sales 920 1,388 +50.7%

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Q2 FY03/22 Results | Breakdown of cloud service sales

WOW

WOW WORLD

B Overall cloud services grew 33.8% YoY due to the consolidation of Connecty as a subsidiary company.

B CRM sales grew 14.5% year-on-year due to upsales of customer success initiatives in the standard version and
increased digital demand under the COVID-19 pandemic.

B Initial sales of the premium version increased only marginally due to the absence of large-scale projects of the
type conducted in the previous fiscal year.

(Million yen)
Q2 Q2 9

Initial 57 58 +0.8%
“WEBCAS” Premium version

Monthly 314 339 +8.0%

CRM Initial 15 19 +27.0%
“WEBCAS” Standard version

Monthly 186 240 +28.8%

574 657 +14.5%

CMS Connecty CMS on Demand 92* 110 +19.6%

Total cloud service sales 574 768 +33.8%

Copyright (C) WOW WORLD Inc. All Rights Reserved.

subsidiary (not included in the total).
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13



Q2 FY03/22 Results | Negative factors in the initial sales of the premium

[ ] L
_ _ WOW
version compared to the previous quarter LT
B Beginning this fiscal year, we have applied a new accounting standard to the initial sales of cloud services.
v' The results of recalculating sales for the current term based on the old accounting standards are indicated below.
v' Excluding the impact of large-scale projects in the same period of the previous year, regular projects are on an
upward trend this fiscal year.
Q2 Q2
FY03/21 FY03/22
(Million yen) 57
Change of revenue recognition
* Premium version B Revenue recognition changed as follows from FY03/22.
Initial sales are v Initial sales of standard version are divided into 20 months.
apportioned to 36 v Initial sales of premium version and “Connecty CMS” are
‘‘‘‘‘‘ months

devided into 36 months.

(Including past
recordings )

B The new standard will reduce the impact of large projects
on business performance and promote the leveling of sales.

Old accounting

Old accounting
standard

standard
(reference)

New accounting

standard

(disclosure)
Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Q2 FY03/22 Results | Cloud service KPI WOW

WOW WORLD

ARR (Annual Recurring Revenue)

(Million yen) 1,381
' 1,281 1338 CcMs
1,272 ™

181
172
156 165
1,020
984 -
g3 984 996 CRM
888 “WEBCAS”
828 828 840 standard
739 756 744 version
672 684 696

612 648
CRM
“WEBCAS”
s2ofllso. 0 I N R i e premium
272396 10342008220 444139 4168 version
16Q2 16Q3 16Q4 17Q1 17Q2 17Q3 17Q4 18Q1 18Q2 18Q3 18Q4 19Q1 19Q2 19Q3 19Q4 20Q1 20Q2 20Q3 20Q4 2101 21Q2

¥ Calculate by multiplying monthly sales of cloud services as of the end of each quarter(MRR) by 12

Copyright (C) WOW WORLD Inc. All Rights Reserved. 15



Q2 FY03/22 Results | Cloud service KPI(CRM) WOW

WOW WORLD

B Subscriptions for the premium version decreased as some customers opted to downgrade to the standard version.
B Subscriptions for the standard version increased steadily due the shift noted above and an increase in digital demand
under the COVID-19 pandemic.

Renewal contracts ("WEBCAS” premium version) Renewal contracts ("WEBCAS” standard version)

1,237
1,168
237234 1,126
232 232 1,131,
224 '
221
219 “4* 917
209 212 1,005
198 959
192 951 934
179 o -
175 176 176 174 860 g44 852
165 167 797 794
155 10 B
707 708 721
662

16Q2
16Q3
16Q4
1701
17Q2
17Q3
17Q4
1801
18Q2
1803
18Q4
1901
19Q2
1903
1904
20Q1
20Q2
20Q3
20Q4
21Q1
21Q2
16Q2
16Q3
16Q4
1701
17Q2
17Q3
17Q4
1801
18Q2
1803
1804
1901
1902
1903
1904
20Q1
20Q2
20Q3
20Q4
21Q1
21Q2
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Q2 FY03/22 Results | Cloud service KPI(CRM) WOW

WOW WORLD

B Subscriptions for the premium version decreased as some customers opted to downgrade to the standard version.
B Although subscriptions to the standard version declined slightly year on year, customer success initiatives drove
performance higher.

ARPU ("WEBCAS” premium version) ARPU ("WEBCAS” standard version)

(Thousand yen) (Thousand yen)
300 50
250 40
246
34
200 O=—r+ 30 e~
150 20
100 10

16Q2
16Q3
16Q4
17Q1
17Q2
17Q3
17Q4
18Q1
18Q2
18Q3
18Q4
1901
19Q2
19Q3
1904
2001
20Q2
20Q3
2004
2101
21Q2
16Q2
16Q3
16Q4
17Q1
17Q2
17Q3
17Q4
18Q1
18Q2
18Q3
18Q4
1901
19Q2
19Q3
1904
2001
20Q2
20Q3
2004
2101
2101

ARPU = Average monthly sales per contract (excluding initial sales) X Excluding option contracts and spot contracts
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Q2 FY03/22 Results | Cloud service KPI(CRM) WOW

WOW WORLD

B Churn rate for the premium version remained low.
B Churn rate for the standard edition stayed at the same level as the same period in the previous fiscal year
due to effective customer success initiatives.

Churn rate ("WEBCAS” premium version) Churn rate ("WEBCAS” standard version)

(%) (%)

3 3
2.4%
2 2
1 1
0.3%
0 0
o o < — [N o™ < — N ™ <t — N N o <t — [N o™ < — N o <t H N
o o © o o © o o9 o o o <9 ¢© © o ¢© o ©o © o o o o o 9o <o
00 00 0 o) o)) o)) o)) o o o o by 0 00 00 o) o)) o o) o o o o — —
— — — — — — — N N 'V N N N — — — — — — — ~N N N N ~N N
X Average of churn rate calculated by churn sales in MRR at the end of the month for the past 12 months X Excluding option contracts and spot contracts
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Q2 FY03/22 Results | Cloud service KPI(CMS) WOW

WOW WORLD

B Increase in customers due to the success of service recognition and positive sales activities.
B Only one case of cancellation in the last two years.

Renewal contracts ARPU
(Thousand yen)

600
34

33
445

30
29 29 400

28

26

25
200

1903
1904
20Q1
20Q2
20Q3
20Q4
2101
21Q2
1903
19Q4
20Q1
20Q2
20Q3
20Q4
2101
21Q2
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Earnings forecast for FY03/22

ed.
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Earnings forecast for FY03/22

B No change from the earnings forecast announced on May 11, 2021

Profit and loss statement(Consolidated)

WOW

WOW WORLD

(Million yen)
=

Net Sales 2,356 3,150 +33.7%

EBITDA 565 850 +50.3%
EBITDA margin (%) 24.0% 27.0%

Operating profit 411 600 +45.8%
Operating margin (%) 17.0% 19.0%

Ordinary profit 425 600 +41.1%

E;cr)(fairtltattributable to owners of 999 339 L5939

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Earnings forecast for FY03/22 |

Net sales by segment

WOW

WOW WORLD

B Overall sales expected to exceed the previous year by a significant margin due to growth in existing
CRM and the contribution of the CMS business of newly consolidated subsidiary, Connecty Inc.

(Million yen)
Results Forecast 0
CRM 1,216 1,520 +24.9%
Cloud services
CMS 105 210 +100.4%
Enterprise Software
1,321 1,731 +31.0%
On-premises 359 323 (10.0%)
CRM 253 275 +8.4%
Digital Marketing Operational Support
CMS 250 632 +152.5%
E-commerce 165 184 +11.4%
Others 5 4 (30.6%)
Total net sales 2,356 3,150 +33.7%

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Topics | Contents WOW

WOW WORLD

WOW WORLD Group

Our officer was in charge of email marketing instructor at Digital Marketing Human Resources Development
Online Course “Digimana” (August 6)

Participated in the programming contest "PG BATTLE 2021" as a sponsor (August 24)

Notice regarding decision on matters related to acquisition of treasury stock (August 26)

Release of English site for IR (September 6)

Sponsored "JAPAN CHALLENGER AWARD 2021" (September 13)

Free online event for web professionals [DIGITAL RELATIONS 2021 Autumn]| (September 28 )

C‘—r”(%) Product development

Release of Connecty CMS on Demand Ver.2.11.0 (8/17)

Launch of joint sales for CDP service Connecty CDP, developed by group company Connecty (10/1)

Introduction of WEBCAS e-mail V9.0, the latest version of the e-mail broadcast system (10/5)

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Topics |

B Free online event for website managers on the topic of increasing customer engagement

Free online event for web professionals
[DIGITAL RELATIONS 2021 Autumn] (September 28 ) WOW WORLD

WOW

B Introduced case studies from Sompo Japan Insurance Inc. and Saison Asset Management Inc.; held a panel discussion on
building relationships with customers

B Number of pre-registered participants: 119; number of live viewers: 107

KeySession

WOW WORLD Inc.
President Kazuo Mino

Sessionl
Leveraging CRM Platforms to Activate
Digital Communications With Customers
Sompo Japan Insurance Inc.

Business Design Strategy Department
Manager Hiroomi Shimizu

N
ih

Copyright (C) WOW WORLD Inc. All Rights Reserved.

Creating Relationships Between Customers and
Companies That Create WOW Experiences

Webls 4R WH 725 1A A

DIGITAL”,
RELATION

MEIVY=IAVPOBDHE

~ERCEIAIa= -3V EERIEI8EWebtA MO D LERS

2021.9.28(4) 14:00-17:00

WOW : <€ONNECTY

2021 Adtumn
N\

Panel discussion
The Shape of Company-Customer
Relations in the Future

Session2

Case Studies: Using WEBCAS to Strengthen
Customer Engagement

WOW WORLD Inc.

Marketing Manager Ryujiro Nakamura

Session3

Website Redesign With a Purpose: Co-Creation
Between Companies and Customers

Connecty Inc.

President Yasuyuki Hattori

Session4

Creating Websites That Foster Understanding
and Using CMS for Deeper Communications
SAISON ASSET MANAGEMENT CO.,LTD.
President COO Takahiro Sonobe



Topics | Product development plan WOW

WOW WORLD
B Launched the latest version of WEBCAS e-mail and Connecty CDP platform
v
. 1st half 2nd half 1st half 2nd half 1st half 2nd half
“ E B CAS FY03/21 : FY03/21 FY03/22 FY03/22 FY03/23 : FY03/23
) | e-mail Ver9.0 > ¥ Released on October 5
WEBCAS : ' : (Enhanced HTML email editor , Follow-up mail deFvery function,
e-mail : g pre-header function enhancement, etc.) :
Mail delivery ‘ e-mail new version (scheduled) >
system : : :
WEBCAS
formulator :
“Formulator”, L formulator Ver6.0 > Released on July 5
. . L ( Complete renewal of UI/UX, Enhanced aggregation function )
Questionnaire : : :
management system \ formulator new version (scheduled) >
Cnnnecty CMS on Demand Ver2.11 >V Released on August 17
: ( Enhancement of data editor function, site operation rule
settlng function, etc.)
ConneCty Connecty CDP Service >V
CMS on Demand Released on October 1 :
( Data integration / analysis, marketing automation :
cooperation function, etc. :

A
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Topics |

Released a new version of the mail delivery system
"WEBCAS e-mail V9.0"

B HTML e-mail editor for simple, intuitive HTML e-mail generation included as standard

m A total of

Major Improvements

B HTML e-mail editor included as standard
Design templates for specific use cases
Follow-up e-mail broadcasts

Pre-header function

Updated preview design (prevents
configuration errors)

Improved image upload function

WEBCAS email_ s vxees
(B L
Il ,’i
1
> 7 10 (oo P

- . ] \‘
= 5
\ )

fm &L

—— = — = =

[

HTML mail editor
Sopbhisticated Ul / UX and design templates
support efficient HTML email creation

Copyright (C) WOW WORLD Inc. All Rights Reserved.

the next day 2 days later
Document
{ request —B Clicked mmmms) B

We will show you an Click here for online
easy-to-understand video consultation

lil Document Download Uinalieed

Special discount
campaign in progress

Follow-up email delivery function

Automated e-mails based on scenarios tied to clicks, opens, and other actions,

such as sending an email X days after request for literature.

A=K
2RE

® WEBCAS STORE 11:18
FHSALEZ 7 A FIL kR 5 — b Hdfitz—Jing -
5 2EIEDCAS STOR t
cHt na o 5 4 | ' Tl ¢ I

Pre-header function
The open rate is improved by the function to display the
contents of the mail in the mailbox.

IR

WOW

WOW WORLD

functional improvements, including action-triggered follow-up e-mail broadcasts
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Topics | Released a new version of Connecty CMS on Demand WOW

WOW WORLD

B Installed with a data editor enabling faster site construction.
B Improved role configuration function for flexible site operation design.

Allows for website-database
integration without complex
configuration tasks

CMSonDemand @OF2e= 1 0l =52 E =0y EEHEEETEEED @ 7ut:- O 16:49 +09:00 & ConnectySup..,
AF-v Ir4R

oy 2] Usage screen of role setting function

Role Function Use Case:

Separate the functions or locations accessible by the
designer and site updater, allowing for safe website
management by multiple people within the company.

“;iH
i

AE—F«—ICEEREEEMNST—FBMLTEIMME [F—FI7145)

Usage screen of the new function "Data Editor"
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Publication of owned media CMS NEWS to

Topics 2 . WOW
P | leverage CMS for digital transformation (DX) *Japanese only WOW WORLD
[528 - WebiBLE D78 DWeb¥BEIER % L 8 ! Sﬁ&éctlémg CMS ¥ it 3R - WebiB ¥EDEEA —
“ A h i
BB —a—X HAZH ARk 5% - Foft
Ly News

News

.
M-EEZS5VFCDPY—ER

[F—SIF7445) WM !
KDERZYA MNEBOL—LENTESIRMEEER

2021F108U1)—-2Z Connecty CMS on Demand
(—23>2.11.0

Connecty CDP Y | ...
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Topics |

Launch of joint sales for CDP service Connecty CDP,
developed by group company Connecty

WOW

WOW WORLD

B One-stop marketing operations support for the group via customer a data analysis platform.
B Customer segment data based on data analysis results can be sent to MA tools such as email

broadcast systems.

Major Features

B |[ssue unique cookies to conduct centralized
management of various customer data.

B Consolidate and integrate various data
owned within the company, including data
from websites, customer and data obtained
from e-commerce sites and apps, POS data,
etc.

B Use for data analysis such as reporting and
identifying customer segments.

““m

Contents Management

Traditional area

Advertisement delivery ]
App data |

Customer attributes
Purchase data/POS | ~ |

SFA

E-mail / MA |

L1

Data. o Visualization o Data delivery
aggregation

Integration
analysis

Connecty
cDpP

segmentation

e

Data management area also
integrated

Integrated implementation by

group up to the distribution area

CDP is an abbreviation for Customer Data Platform, which integrates and manages and analysis data such as customer attributes, behavior history on websites, purchase
history on EC sites, offline POS data, and smartphone location information.

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Medium-Term Management Plan Review
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Medium-Term Management Plan Review

B |nitial plan ( Published May 14, 2020 )

(Million yen)
Forecasts Plan Plan
FY03/21 FY03/22 FY03/23
Net Sales 1,900 2,200 2,600
EBITDA 435 585 300

B Amendment plan ( Published May 11, 2021 )

(Million yen)
Results Forecasts Plan
FY03/21 FY03/22 FY03/23
Net Sales 2,356 3,150 3,800
EBITDA 565 850 1,100

Copyright (C) WOW WORLD Inc. All Rights Reserved.

(Million yen)

4,000

3,000

2,000

1,000

0

Net Sales

(Results)

3,150
2,60
2,20
1,90 |

2,356

FY21

m Initial plan
m Amendment plan

3,800

FY22 FY23

(Million yen)

565 28
43‘ |

WOW

WOW WORLD

EBITDA

m Initial plan
m Amendment plan

1,100
850
80
FY22 FY23
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Medium-Term Management Plan Review WOW

WOW WORLD

m Vision of medium-term management plan (FY03/21 - FY03/23)

Taking on a “new pillar” for innovative growth

(®Dramatic growth of existing businesses

Aim for a compound annual growth rate of 25% * for cloud service sales by introducing customer
SUuccess, etc. 3¥Excluding Fy03/21, which is affected by COVID-19.

@Creating a "new pillar" for new businesses

Actively pursue new business development through M & A, etc.
Specifically, we will expand our business to upstream fields of marketing such as data
analysis support and marketing strategy consulting.

30ptimizing financial strategies

v" Prepare abundant M & A funds and actively invest toward "creating another pillar"
v' Strengthen development investment in existing businesses such as improving service functions

Copyright (C) WOW WORLD Inc. All Rights Reserved. 33



WOW

WOW WORLD

Medium-Term Management Plan Review

(DDramatic growth of existing businesses

Aim for a compound annual growth rate of 25% * for cloud service sales by introducing customer
3¥Excluding Fy03/21, which is affected by COVID-19.

success, etc.

Customer success promotion status

Main customer success measures

Established a dedicated organization and held
regular meetings with Hiroko Razavi, a leading
expert in customer success, to discuss more
effective measures and implementation methods.

il e

A ‘ industry, scale of use, etc. testimonials [ Scoring based on usage history )
Q\M ) %D? Focused follow-up with high-

%& \} Usage history X Case Study L priority customers ) <

(RREEEEEEEEEEEEEEEREEEEEEEEEEEEEEEEEEEEEEREN, o

Sales Force Automation « Improve usage log functions i %

Sales Customer Outside director (SFA) : . Adopt Techtouch 2 3

department d suc:fcerz:snt Hiroko Razavi :  (on-screen operation guide) P D,

epartme : « Online tutorials Y

. comparison with the first year : « Customer journey map : §_

Implementation effect ;¢ medium-term management plan e ° 8

Low Churn for SaaS Standard Version

FY21Q1 : 2.6% — FY22Q2 : 2.4%

) ) * Onboarding
Copyright (C) WOW WORLD Inc. All Rights Reserved.

Complete redesign/upgrade of sales support system.

In addition to customer data, we analyzed case
studies and customer feedback to develop/propose
and establish new applications.

Increased ARPU for SaaS Standard Version

7~

Secure customers via
onboarding*

N

N[

Upsell based on usage

Increased Upsales

(Initial Sales of Saa$S Standard Version Options)

FY21Q1 : 32 Thouand yen
— FY22Q2 : 34 Thousand yen

83% increase compared to FY21Q1 and FY22

2

Activities that support the use of services for SaaS users and the subsequent retention of use, as the term refers to lectures and training for newcomers on board.



Medium-Term Management Plan Review WOW

WOW WORLD

@Creating a "new pillar" for new businesses

Actively pursue new business development through M & A, etc.
Specifically, we will expand our business to upstream fields of marketing such as data analysis support and
marketing strategy consulting.

Grow to the same sales scale as existing businesses in b years

® Joint sales and promotions
FY03/21 > P P
v' Co-sponsored webinar (P.25)
v' Joint sales of new CDP service (P.30)

v" Joint advertising and trade show exhibition

About ® Bolster intra-group customer referrals
X 2.4 M & A / Partner v Began activities to promote CDP service to
WEBCAS users
Existing | \WEBCAS ® Active MIQA
.................................. business
growth target v Development and administration of large-scale
<@ONNECTY CAGR 25% @ONNECTY H
WEBCAS websites
v Marketing consulting
v" Web content development
EXi_Sting N_eW EXi_Sting N_eW v Big data analysis  Etc.
business  business business  business

Copyright (C) WOW WORLD Inc. All Rights Reserved.



Medium-Term Management Plan Review

(Million)
2,000

1,500

1,000

500

Copyright (C) WOW WORLD Inc. All Rights Reserved.

3O0ptimizing financial strategies

WOW

WOW WORLD

v" Prepare abundant M & A funds and actively invest toward "creating another pillar"
v' Strengthen development investment in existing businesses such as improving service functions

Cash flow trends

for 18 months from the first year of the medium-term management plan

« Profit before income taxes(592)
« Depreciation(128)
* Income taxes paid (-216)

etc.

987

Cash
at end of FY03/20

v' Making Connecty a subsidiary
v Functional improvement of existing
services such as WEBCAS and CMS
v Investing in new product development
(FY03/22 : Connecty CDP)

 Purchase of fixed assets (-378)
» Purchase of shares of a subsidiary (-311)
etc.

.

« Long-term borrowings (500)

« Repayments of long-term borrowings(-140)
« Dividends paid (-192)

« Purchase of treasury stock (-100) etc.

Operating Investment Financing Cash at end of 2nd
activities activities activities
CF CF CE Quarter of FY 03/22

: Future
:Over: |Operating
! 600 : | activites
S CF
: : >
: : (o1
: : o
1,000 ~ =5
: : =
=
A
o
< =
SrE
1,000 532
>0 2
B 3
o
c
=4

Resources for growth

Sussssnnsnanr ==

(Million)

Over !
3,000

Establishing a group
financial structure

v" Financial strategy
reflecting cost of
capital

v"  Transition to IFRS next
fiscal year

jJuswjisanul yuswdojanag \ B =

: Minimum required
500 cash on hand

toward the

final year of the medium-term
management plan

36



Future Growth

d.
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Future Growth WOW

WOW WORLD

B Transitioning to a corporate group that supports solutions to customer success and marketing communications challenges
B Integrating group company services to build a sales structure for offering comprehensive proposals that combine services
for each purpose

Propose the opjumal comblna’glon_Of services Reference: Percentage of customers by application
according to the application of WEBCAS standard version in WOW WORLD

13.7%
Others

@) 0
& Fixation ~ Cognition 42.1%
o Share Attracting Qg’ Marketing
3 T — (publlc_relatlons
o =" Promotion, etc.)
¢
- ~+
= : =
Q Repeat 'I\,';':xggg 03 Approximately 44%
@ 43.6% of customers use it for
7 OE G ~ customer success-related
Success purposes

( As of the end of September 2021 )

Copyright (C) WOW WORLD Inc. All Rights Reserved.



WOW WORLD Group Service Map \}wg\\

WOW World Group = Solving Company-Customer Communication Issues

Markoti

Cognition . Purchase Continuation
O(T"”e Attracting customers Nurturing introduction Repeat Fixation Share
App a vertlsement
%% Customer
_ informati .
< pos data ermaten WEBCAS
8 . .
Data integration WEBCAS E-mail WEBCAS :

B . . SMS delivery
"\ o o ’/ e-mail delivery SMS
\v; purchasing \o% % )
£ data f\gﬁ\g WEBCAS  Emailshare  WEBCAS |NE delivery Cooperation

Connecty Connecty mailcenter talk Wlth.other
HU” B Website CMS on Demand CDP services
'O access data WEBCAS Questionnaire & survey
‘\ formulator
. Lead customer
Sales management Mm WEBCAS Customer
\/ information
u data CRM management Measure
SNS ) promotion
% e i O Areas that the WOW WORLD Group can provide
Communication history Website production / SEO / Advertising operation / Community site construction / Help site construction / Questionnaire & Survey /

Content production / SNS attracting customers / Customer data integration / E-mail delivery / SMS delivery / EINE delivery /
Website analysis & improvement / Customer Analysis / Customer management / Customer success support

Copyright (C) WOW WORLD Inc. All Rights Reserved.
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Business growth potential by process WOW

WOW WORLD
Services that can be provided by Market size
the WOW WORLD Group FY03/20 Forecasts FY03/23
SLLEEEE ( Online advertising market ( Online advertising market

2.2 trillion ) 2.6 trillion )
..=uuss ° Website construction and

operation Market size "1 o o
- Listing advertisement ——~
- Content production ?@) NOIO)
- SNS operation -~ N\

- SEO, etc. 12 billion yen 17 billion yen

+ E-mail delivery
- Step mail delivery
EEEEEEEEEEEEEEEEEEEEENER -LINEdelivery

(=]
Market size*? =(
Lead - SMS delivery =®
. - Form creation, etc 9 9 9 9
| Murturing o SO O N\ 030,

« Community site construction T 63 bI"IOI’l en
. Data Integration 50 billion yen CcAGR14% y

« Segment distribution
+ Customer success support

Market size*3 =
. o
Customer management, etc. ’ =®
=® W

R
N N0 O]
Cog WEBCAS

1t AGR20° s
8.5 billion yen CAGR20% 15 hilion yen
CMS on Demand

CAGR20%

Growing into a market of 260 billion yen worldwide * 3

*1) Calculated in the DMP market "Digital Marketing 2020 DMP/MA/CRM/SFA Market Trends" (Yano Research Institute Ltd. Sep. 2020)
CUStome Success *2) Calculated in MA Market "E-mail / Web Marketing Market 2021 (Japanese Only)" (ITR Corporation Jan. 2021)
*3) Calculated in CDP Market "Global market for customer success platforms(Japanese Only)" (Global Information, Inc. Apr.2021)
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Service menu map WOW

WOW WORLD

Marketing

Cognition . Purchase Continuation
Attracting customers Nurturing introduction Repeat Fixation Share

C Website construction / operation
§%@ onnecty

§ CMS on Demand Help site / community site construction / operation

Data integration / analysis (access analysis / purchase analysis / customer analysis ...) / segmentation

Marketing consulting (planning)

Connecty

 ‘cop

5

Content creation support / operation agency

WEBCAS WEBCAS

Technical support
Copyright (C) WOW WORLD Inc. All Rights Reserved. Low touch Tech touch High touch

mailcenter

1
1
1
1
e-mail talk ! 1tol mail Follow-up email Upsell / cross-sell mail
____________________________ A e e e e e e e e e e e e e e e e e e e e e o o o o o e = = = e = = = = = = = = e = = e = e = = = = = = = - - - ———
1
WEBCAS :
SMS :
____________________________ e e e e e e e e e e e e e e e e e Em EE Em R R Em EE RN R e e e e e e S S e e e S M R Em G G M M M R R M e M R e e e e e e e e e S S e R M G G Em Em Em R R mm mm R e e e e e e
1
WEBCAS ' Campaign management support Satisfaction questionnaire
formulator E Seminar management support
e — o — — — — ———————————~=———=————=====—=—=——=2—=—==—= === ——m——m—mm—mmmmmmmmmm—mm—mm—m—mmmmm—mm ===
= 1
\) Ec?"&AS . Membership management Customer management
}
____________________________ b o o oo o o e e
WEBCAS |
1
}




The purpose of this material is to help shareholders, investors, etc. understand information such as our management policy, plans, and financial status,
and it is not intended to solicit investment such as purchase or sale of our shares.

The information provided in this material is our current plans, outlooks, strategies, etc. that are not historical facts are prospects for future performance,
etc., which are based on currently available information. It is based on the judgment of our management team and contains risks and uncertainties.

Actual performance may differ significantly from the outlook for these performances due to various factors such as economic conditions, competitive
conditions in the telecommunications industry, and the success or failure of new services. In the future, even if there is new information or future events,
we are not obligated to update or correct the "outlook information" included in this announcement.

Creating a surprise-filled world with the power of people and technology.

WOW

WOW WORLD

WOW WORLD Inc.
( Securities code : 2352)
MAIL @ ir@wow-world.co.jp
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