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I Operating Results

(Unit: million yen)

Revenue

Operating Profit

OP Margin

Profit Before
Income Taxes

Profit Attributable
to Owners of the
Parent Company

KaKaku

16,023

6,592

41.1%

6,537

4,448

37,768

13,469

35.7%

13,116

8,889

14,053

5,662

40.3%

6,786

4,673

-12.3%

-14.1%

-0.8pt

+3.8%

+5.1%

37,935

13,782

36.3%

14,813

10,448

+0.4%

+2.3%

+0.6pt

+12.9%

+17.5%

Forecast
oy | omonths [ voy

55,800

21,500

38.5%

21,300

14,600

© 2022 Kakaku.com, Inc.

Progress

68.0%

64.1%

69.5%

71.6%
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I Quarterly Consolidated Operating Expenses

Advertising, commissions, and outsourcing expenses decreased compared to last year, when
expenses were temporarily inflated due to participation in the Go To Eat campaign.

(Unit: million yen) 9,399 9,462

8,523 8,398

8200 8415 8.016

7,777 2,245 7 599

2,000
m Advertising
m Commissions

1,711

m Qutsourcing

830 m Depreciation

484 H Rent

375
m Personnel Expenses

B Impairment Loss

2,421 2 645

m Other

+ Server maintenance 29m yen

181 * Recruiting 62m yen

521 362
Q3 Q4 () Q2 Q3 Q4 Q1 Q2 Q3
FY3/20 FY3/21 FY3/22

Q1 Q2

KaKaKu.-com © 2022 Kakaku.com, Inc. 4 I
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I Operating Results by Business

(Unit: million yen)

Sales ratio

. Kakaku.com

. Tabelog

New Media and
Solutions/Finance

KaKaKu-com

14,224

5,597

6,313

2,313

Q1

39.3%
44.4%

16.3%

15,305 15.727 15,722

6,101 [l 5:99°
6,494 7,048
2,710 | 2,680
Q2 Q3
FY3/20
39.9% 38.1%
42.4%  44.8%
17.7%  17.1%

16,023

14,053
13,309

12,243 [XEE 12,021 11,861

6,262
5,320

9,502
5,474 5,417 @l 5,114
4,493 3,565
1,735
Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/21 FY3/22
39.8% 62.7% 44.7% 37.0% 46.1% 45.1% 43.1% 37.9%
41.4% 18.3% 36.7% 46.0% 31.5% 31.2% 30.1% 37.8%
18.7% 19.0% 18.6% 17.0% 22.5% 23.7% 26.8% 24.4%

© 2022 Kakaku.com, Inc. @ I



I Operating Results by Business

9 months

(Unit: million yen) Q3 Revenue YoY Revenue YoY

Kakaku.com 5,320 -10.3% 15,851 -8.7%
Shopping 2,207 -7.8% 6,601 -13.6%
Service 1,811 -12.8% 5,995 -6.9%
Advertising 1,302 -11.0% 3,256 -1.0%
Tabelog 5,308 -28.0% 12,626 -7.2%
Restaurant Promotion 4,407 -17.3% 10,098 +0.7%
Premium User Memberships 374 -11.5% 1,141 -11.1%
Advertising 500 -35.3% 1,179 -17.7%
Income from Commissioned Operations* 27 - 207 -
New Media and Solutions/Finance 3,426 +26.0% 9,458 +39.0%
New Media and Solutions 2,778 +31.8% 7,459 +48.8%
Finance 648 +6.1% 2,000 +11.5%

* Income from Commissioned Operations refers to revenue from Go To Eat Campaign related operations commissioned by the Ministry of Agriculture, Forestry and Fisheries.
It does not, however, include advertising income (booked in the Tabelog’s advertising business) related to these commissioned operations.

KaKaKu © 2022 Kakaku.com, Inc.
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I Operational Results: Kakaku.com (Shopping Business)

Shopping Business revenue declined. Revenue from durable goods fell due to supply
fiif&.com chain disruptions and fewer launches of new PCs and large home
appliance/electronics products. Revenue from consumable goods expanded steadily.

Shopping: Revenue Apr-May:

(Unit: million yen) First State of
Jan: Emergency
Windows7 Semiconductor
VAT rate
raised Support 2,859 shortages

Semiconductor shortages

2,356 2,346 2,391 2382 2,394 2,465

2,267 5427 2,207
1,653 1702 1,686 0 1 508
636 557 677 Il 626
‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 ‘

‘ FY3/20 ‘ FY3/21 ‘ FY3/22 ‘

2,235

Durables

-12.1% YoY

Consumables
+5.8% YoY

Other
-19.4% YoY

KakKakKu © 2022 Kakaku.com, Inc. 8 I



I Operational Progress: Kakaku.com (Shopping Business)

B Durables: Few new product listed

New product launches by PC and home appliance
manufacturers continued to decline due to the
prolonged shortages of key components.

i

FY3/21 FY3/22

KaKaku

PCs
-64.4% YoY

Home Appliances

-28.5% YoY

B Consumables: New ranking page

New ranking page shows daily/weekly/monthly/3-monthly
rankings of products and also presents information about
products’ special features.

202228 AV XA=Z—H—DAKERT
VE A

TA1U— el AE 37H

141
[KAKAKU Sports] = 1. — SN
R—Y 940 NV/27 Find products with

enduring popularity and

1 ¥8,250 ~

4.87 (104) products popular right

(> 14) now

TVZVTRTA—F VT IRBBRAR—Y Y2 —X, E—ILERMTHT
REOBRAERMEZHEML. BOIELZRAICYR=|,
SU—X:940

COEBERTITHIBLEL—

G 45 LTHB T4V RESEL

VA—FUTY1-XELTHEA, BEDMNT KB BIR7rv b
LEY. VILORFETEICEFTET,

5 BRTIM

JvavDISICBRHLE L. BWSYZ VI TERLTVWETH
INETOY 1 —XERBEVCEDENIENTT,
You can also

check product ;
information ‘) [K-Shoes] R—/\—5 1 k 7 A—F>
: F—
T A ¥4.600 ~

21

© 2022 Kakaku.com, Inc. 9 I



I Operational Progress: Kakaku.com (Service Business)

Service Business revenue decreased. Revenue declined in the personal finance,
telecommunications, and automotive categories. In particular, the personal finance revenue is
weighed down by weak consumption trends.

Service: Revenue Point Reward Program
(Unit: million yen) . for Cashless Payments .
2 796 Government cash
! handout
andout program 2,622

2,555 ° ®

2,373 2,322 2 253

2,111

2,077 2,153 2.030 Personal Finance

1,811 -16.9% YoY

870 833 Telecommunications

765 -17.4% YoY

1,132

853

943

465 Automotive
562 -9.1% YoY

507 468 Other
200 226 216 +6.3% YoY

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/20 FY3/21 FY3/22 ‘

Q1 Q2

KakKakKu © 2022 Kakaku.com, Inc. 10 I



I Operational Progress: Kakaku.com (Service Business)

B Trend by category

KaKaku

Personal Finance

Decline in credit card issuances and
applications for card loans.

Telecommunications

Applications for optical fiber lines
decreased. The Number of overseas Wi-
Fi applications remained low.

Automotive

Inquiries for used car availability and
estimates, as well as applications for car
insurance estimates decreased.

Other

Applications for changing energy
providers and for English lessons
remained at a high level.

B Personal Finance: Optimization of credit card ranking page
for mobile

AR Hh—FK FR—LZA
L] 1 03,98 (45¢)
BT B Ac0008mETLES R O

E51500B\L T LEY +

EE7 7> VISA. Mastercard
Famn it
M HATE | 0.50%~5.00%

© FHERS

>

AR Hh—FK FNR—-LA

368 Larger image
e visa & .
e W - Credit card brands

: = 050%~5.00% displayed as logos
=TT 48,000/ 7 Ly k
PN = 51c500mEL 7 Lt
FREFFRH. BXBTES%RO T IN—LAA—F .
FEREAERHNTERBORL > MR SIS TRRAS%O Added IntrOdUCtory
A v FRTEEAD Y, h— FEECHS L ENORDIEL W text
DT, BEHEFREOLEGLHANTEEY, ay ~boLR3

OHEERD

B Automotive: Situation of used car market

demand

2

Delayed delivery and reduced
production due to shortage of
parts and materials

Short delivery times lead to high

Decline in used cars on

the market and soaring
prices

© 2022 Kakaku.com, Inc. 11 I



I Operational Progress: Kakaku.com (Advertising Business)

Advertising revenue declined. Advertising placements, especially from car and home
appliance/electronics manufacturers, decreased amid the continued production adjustments
and decline in new product releases caused by parts shortages.

Advertising: Revenue

(Unit: million yen)

1,462
1,331 1,302

1,191

Banner & Tie-in Ads

-8.3% YoY

Network & Listing Ads
-28.1% YoY

134

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/20 FY3/21 FY3/22 ‘

KakKakKu © 2022 Kakaku.com, Inc. 12 I



I Operational Progress: Kakaku.com (Advertising Business)

B Banner & Tie-in Ads: Revenue by industry of advertisers

(Unit: million yen)

1,266

1,161

m Home Appliances
m Cars
mPCs

m T Services / Software

Telecommunications
Other

| Q3 | Q3 |
| FY3/21 | FY3/22 |

KaKaku

Home appliances

-20.0% YoY

Cars

-51.4% YoY

\

Revenue declined as
supply-chain disruptions
continued to reduce new
product launches, delay
deliveries, and force
production cutbacks.

© 2022 Kakaku.com, Inc. 13 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

Revenue in the Restaurant Promotion Business grew QoQ, mainly in the Online
/@ ﬁ ~N0O7%) Reservation Service, due to the lifting of the state of emergency. Sales declined
compared to last year, when demand for dining out increased significantly.

(Unit: million yen) 5 649

5104 5,322 5344  ClEcamaon 5330

point rewards

State of emergency/

Priority measures to 4 407
7

Prevent the spread of disease

State of
emergency

Promotion Service

-5.6% YoY

Online Reservation
Service

-32.3% YoY
Other
+61.2% YoY
Q1 Q2 3 4 qa '
FY3/20 FY3/21 FY3/22

KaKaKu-com © 2022 Kakaku.com, Inc. 14 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

Promotion Service:

Net gain in contracted restaurants, as demand for customer referrals increased after lifting of state of

emergency. Monthly ARPU also increased.

Promotion Service: No. of restaurants (end-of-quarter)

(Unit: thousand restaurants)

59.1

48.5
46.7 449 439 44.6

Q4 Q2 Q3 Q2
FY3/20 FY3/21 FY3/22

* The number of restaurants subscribing to the Promotion Service includes restaurants that have
suspended their contract.

KaKaKu.com

Q1 Q4 Q1 Q3

Promotion Service: ARPU (monthly fixed fee)
(Unit: thousand yen)

Broader eligibility for
contract suspension

23.8 > ¢

Apr-Ma
6.9 p y

no fixed fee

Q4
FY3/20

Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/21 FY3/22

*Promotion Service ARPU = 3 months average of [Monthly Promotion Service revenue +
Monthly number of contracted restaurants (incl. restaurants that have suspended their contract)]

© 2022 Kakaku.com, Inc. 15 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

Online Reservation Service:
Upward trend in the number of contracted restaurants accelerated. Monthly ARPU rose on an increase
in online seat reservations.

Online Reservation Service: No. of restaurants Online Reservation Service: ARPU
(end-of-quarter) (monthly, performance based)
(Unit: thousand restaurants) (Unit: thousand yen)

58.4

16.8

35.9 35.6 Apr-Jun

no performance-
based fee

8.9 9.3

Q1 Q2 Q3 Q1 Q2 Q3 ‘ Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 ‘
‘ FY3/20 ‘ FY3/21 FY3/22 ‘ FY3/20 ‘ FY3/21 ‘ FY3/22 ‘

*Online Reservation Service ARPU = 3 months average of [Monthly Online Reservation
Service revenue =+ Monthly number of contracted restaurants]

KaKaKu.-com © 2022 Kakaku.com, Inc. 16 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

The number of fee-paying restaurants increased significantly for the online reservation service.

Number of fee-paying restaurants

-af- Introduction of Unbundling of services
(end-of-quarter) performance-based fee plan Oct. 2021
(Unit: thousand restaurants) Oct. 2020
63.6
59.9
59.1 57.0 55.8 58.5

18.9

49.9 48.1 11.5

8.2 5.9 5.5
Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/20 FY3/21 FY3/22

m Promotion Service only (fixed fee) mPromotion+Online Reservation Service (fixed+performance-based fee) mOnline Reservation Service only (performance-based fee)

KaKaKu-com © 2022 Kakaku.com, Inc. 17 I



Operational Progress: Tabelog (Restaurant Promotion Business)

Number of online seat reservations increased as restrictions on operating hours and the serving
of alcohol were lifted completely, almost rebounding to the level seen two years earlier.

Number of online reservations (Quarterly total)

(Unit: million persons)
GTE Campaign point rewards

16.89 State of emergency/
Priority measures to prevent the
State of emergency spread of disease
11.37 11.35
8.65
5.53
4.68 4.19 4.17
1.78
Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/20 FY3/21 FY3/22

KaKaku



I Operational Progress: Tabelog (Restaurant Promotion Business)

Online seat reservations have decreased with the recent rise in COVID-19 cases and
reinstatement of countermeasures. The number of fee-paying restaurants has plateaued as
restaurants take a more cautious stance toward attracting customers.

Number of online reservations (weekly) No. of fee-paying restaurants
(Unit: thousand restaurants)
63.6 63.7

18.9

Pre-COVID level (early February 2020)

(o)
40.1% of
pre-COVID
levels
/'_\/
/\/
SRR I P R RIS SR IR B SR CRERC RN Dec Jan
\0\ ) O \0\ N N N '\'\\ '\'\\ A\ \q,\ ,\q,\ '\q’\ N N N\ B Online Reservation Service only (fixed fee)
[l Promotion + Online Reservation Service
No. of positive PCR tests  =0O=No. of online reservations (fixed + performance-based fee)
Promotion Service only (performance-based fee)
KaKaKu © 2022 Kakaku.com, Inc.
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I Operational Progress: New Media and Solutions/Finance

In the New Media and Solutions/Finance Business, revenue remained brisk for the recruitment
and finance domains.
The Travel/Transportation and Entertainment/Hobbies domains continued to recover.

(Unit: million yen) Recruitement
+85.7% YoY
Real Estate
+0.7% YoY
665
236 Travel/Transportation
463 +15.1% YoY
399
236 S Entertainment/Hobbies
0,
25 [ 200 +9.7% YoY
Finance
+6.1% YoY
‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 ‘
‘ FY3/20 ‘ FY3/21 ‘ FY3/22 ‘

KakKakKu © 2022 Kakaku.com, Inc. 20 I



I Operational Progress: New Media and Solutions/Finance (Recruitement)

Kyujin Box

=K AR YT

ad placements.

Kyujin Box: Revenue and no. of users

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q@ Q2
FY3/20 FY3/21 FY3/22

KaKaKu-com

Revenue

+85.7% YoY

No. of monthly

users
(quarterly average)

+29.4% YoY

Kyujin Box revenue increased thanks to continued growth in the number of

Efforts to improve usability for job seekers

More options to narrow down
search results

Notification of new job

-

Benefits

Term/Hours

Conditions

O Commuting EXP

O Training available

O Day-care available
etc.

O Short term
O No overtime
etc.

O Holding multiple jobs
allowed

O Work from home
allowed

etc.

listings via SNS

ER A

RICBBIRAEFIvILES

WIERM

9 RR#
Q IR

= EEBL

XZ2—%BFB - B s

© 2022 Kakaku.com, Inc. 21 I



I Operational Progress: New Media and Solutions/Finance (Real Estate)

Sumaity

EQT?T

Sumaity: Revenue and no. of monthly users

QT Q2 Q3 Q4 QT Q2 Q3 Q4 | Q1 Q2 Q3

FY3/20 FY3/21 FY3/22

KaKaKu-com

Revenue

+0.7% YoY

No. of monthly

users
(quarterly average)

+2.3% YoY

Revenue up only slightly as sudden increase in demand for online property
searching and selection settles down.

Revenue from non-rental domains

Revenue from non-rental domains continues to increase with
expansion/enhancement of content enabling property searches
based on individual lifestyles and contractual conditions.

+36.8%
YoY

Sumaity’s service domains

Apartments
for rent

New

Used

Real Estate
Sales

Rental
Management ‘

@ | a3
FY3/21 ‘ FY3/22 ‘

Property
Management J ‘

© 2022 Kakaku.com, Inc. 22 I



I Operational Progress: New Media and Solutions/Finance (Travel/Transportation)

LCL, Time Design, 4travel

LCL Time D“"S”"’ The travel and transportation domain remains sluggish overall, but
/ EW. domestic travel demand began to recover after lifting of the state of
= JP emergency.

Travel/Transportation: Revenue by business Current situation of sites/services

Time Design

The number of hotels using the dynamic package platform
continued to increase.

ISR 2 950 hotels, +18.7% YoY

LCL O CTECEEIE 420 hotels, +27.1% YoY
-+ 1 05.3 % YOY * The number of hotels using Overseas DP includes hotels in Japan offering lodging/air ticket
packages to guests travelling to Japan.
Time Design
-20.3% Yov LeL
I * While still at a low level, revenue is recovering thanks to a

recovery in domestic travel demand.

4travel
+3.1% YoY 4travel
‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4‘ Q1 Q2 Q3 ‘ Although slightly higher than last year, revenue remained at
FY3/20 ‘ FY3/21 ‘ FY3/22 ‘ low level.

KakKakKu © 2022 Kakaku.com, Inc. 23 I



I Operational Progress: New Media and Solutions/Finance (Entertainment/Hobbies)

H*E com g a ie eiga.com, gaie, Kinarino, webCG
" . .
eiga.com and gaie continue to see recovery in ad placements for
*F)/ weblCh newly released movies.

Car Graphic

Entertainment/Hobbies: Revenue by business Current situation of sites/services
Kinarino
eiga.com Kinarino Mall revenue remains high due to increased number of
+46.4% YoY stores on the website and a rebound in demand for apparel.
/0
webCG
gaie Ad placements by car manufacturers decreased owing to
+21 3% YoY continued production cutbacks in response to a shortage of
: parts and materials.

o o eiga com Trends in ad sales
Kinarino * from streaming platforms
-2.4% YoY Rebound in ad place.ments.for +147.8% YoY

newly released movies while
ad placements from video
webCG streaming platforms remains
at a high level.
-25.0% YoY ?

‘cn Q2 Q3 Q4‘Q’I Q2 Q3 Q4‘Q1 Q2 QB‘ 03 o3 03
‘ FY3/20 ‘ FY3/21 ‘ FY3/22 ‘ FY3/20  FY3/21  FY3/22

KakKakKu © 2022 Kakaku.com, Inc. 24 I



I Operational Progress: New Media and Solutions/Finance (Finance)

Kakaku.com Insurance

KaKaKu-com

Kakaku.com Insurance achieved moderate growth as demand from users
considering and applying for life insurances settled down.
Kakaku.com Insurance: Revenue Trend by insurance product
+6.1% Insurance Trend Detail
YoY . Demand for considering and
Life applying for life insurances has
Insurance slowed since lifting of the state
of emergency.
Applications increasing after
Home improvements to online content,
Insurance such as across-the-board policy
comparisons.
Solid growth in new applications
Pet due to after improvements to
Insurance content, including listing of new
products.
Overseas Applications remain at low levels
Q1 Q2 Q3 Q4. Q1 Q2 Q3 Q4 Q1 Q2 Q3 Travel 9 amid continued weak demand for
Insurance overseas travel.

FY3/20 FY3/21 FY3/22

KaKaKu.-com © 2022 Kakaku.com, Inc. 25 I
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I Initiatives Going Forward

Business

Policy

Initiatives

KaKaku

fiifS.com

=GN nls]

=K ANy TR

Provide meaningful
information to users, so they
can feel more satisfied with
their purchases

Provide a broad range of
services to connect people
and restaurants.

Find the job that best fits your
needs from a greater number
of job information

Make insurance consultations
available online

Improved searchability to make it easier to find information
that users require

Improved comprehensiveness of information that users require
when making comparisons

Increase number of restaurants offering online reservation
Increase number of App users

Providing a comprehensive DX service to solve operation
related issues for restaurants

Enhance original content and functionality of the site needed
to find and choose jobs

Expand partnerships and increase options for job seekers

Easier to understand: Information about insurance features
and latest trends

Easier to choose: Enhancement of functions, such as rankings,
simulations and online consultations

Simplified procedures: Enhancement of online insurance
products, ability to perform various procedures online



I Initiatives Going Forward

Business Policy Business Policy

Provide dynamic package

isfvi latf i
A more satisfying way to search platform mainly for hotel

for a home from a wider variet T p websites + provide solutions
ASTTT . i y ANE W" that enable unbundled
of real estate information accommodation sales for
arranged travel.

Improve content quality and

Aiming to increase users b increase no. of stores featured
y in Kinarino Mall, to increase

LCL providing more information == -j- | J J users and provide more

related to bus travel. .o . .
opportunities for them to visit

the site.
Develop businesses that Aiming to provide high quality
respond to the diversifying travel guide content by
] ways people watch movies, V, E e improving functions for users to
R H*E com such as a video streaming . Etraveldp post journal entries as well as
service under the eiga.com holding photo contests and
brand. other online events.

KaKaku



I Initiatives Going Forward: Kakaku.com

fiifs.com

Products with many features and different options
to choose from

Games/

As the e-sports market
continues to expand, we want

to make it easer even for novice

gamers to choose the right
products.

B More information for beginners,
such as complete gaming sets

B Shopping simulation

'[9

Total ¥ XX, XXX

KaKaku

Gaming PCs

j? Kitchen
" Appliances

Make it easier for users to
compare and choose new types
of products, by providing
content describing their
features and usability

B Increase product lineup and
reviews

B More information on related
services, such as subscription
services for home appliances

B |Improved tie-in of related
content with product search
pages

Shopping Business: Develop the next areas of strength

Products where users have strong preferences and are very
particular about the products they choose

Bicycles

With growing demand for
electric and high-end bicycles,
we want to support users when
shopping for, maintaining or
wanting to sell their bike.

B Increase lineup of bicycles and
accessories

B Increase lineup of shops listed
on the site

B Provide information on selling
used bikes

Compare and buy a bicycle
Compare and buy accessories
Maintenance

Sell your bicycle

| Golf

We want to provide information
on a wide range of golf clubs
and other equipment and make
them easy to compare.

B Consolidate information on
products of the same series
and enhance information on
special features

B Improve the Ul of product
pages and the searchability

B Organize and aggregate
information such as reviews
and word-of-mouth



I Initiatives Going Forward: Tabelog

% ﬁf( O’ Aiming to be the restaurant search and reservation service of choice

~

Search and choose

a restaurant ¥ Increase number of ¥ Increase number of
restaurants offering online App users
reservations
Continue to make improvements
Make a reservation Start offering Online Reservation (search accuracy, display speed,
as a stand-alone service etc.)

->sales efforts targeting all
restaurants taking reservations

Enjoy retsLaurant food 10 million

at home RSP
, . MAU

126,000 4
' restaurants i
Promotion I i
]
10,000 I
Table restaurants :
Management 1
]
]
Improve I
Restaurants operations Procurement !

Target market now includes all restaurants
taking reservations

KaKaKu.-com © 2022 Kakaku.com, Inc. 30 I



I Business Strategy Going Forward

Aiming to continue stable growth on a group-wide basis while increasing New Media and
Solutions/Finance businesses’ share of total revenue to over 20%.

Kakaku.com

Continue to make site improvements and enhance content to
provide meaningful information to users, so they can feel more
satisfied with their purchases.

Tabelog

Remain the first choice for users when searching for restaurant
and making reservations, while providing a broad range of new
services based on the concept of connecting users with
restaurants.

New Media and Solutions/Finance

Expand the number of users by enriching the content of existing 17.5%
businesses and proactively invest to match the stage of growth

FY3/20 FY3/21 mid-term

KakKakKu © 2022 Kakaku.com, Inc. 31 I
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I ESG Initiatives

As a company that strives to be a part of people’s lives, we will address economic,
social, and environmental issues through our corporate activities.

LI F E Wlth -'To become a part of people’s daily lives- Our main initiatives

A Economy: Development of the Internet Industry

Provide safe and secure services
Support development of new technologies

Economy Engineer training
7 Society: Creating a vibrant society
J . __-__.: ‘, \ Human resource development and improving work environment
Society 2™
Al i | Support development of sports culture

Support disaster relief efforts
Provide information that can help people enrich their lives

Environment

Environment: Protecting our planet’s environment
Coordinate with environmental conservation groups
Provide information on environmental conservation

Corporate Governance

Reduce environmental impact of offices

KaKaku



I ESG Initiatives

Details of our initiatives in each area

Economy

Society

Environment

KaKaku

Provide safe and secure services
Greater data security
Measures to protect personal data
Quality Management of Online Advertising

Engineer training
Train engineers using original curriculum
In-house study group sessions on various topics

Human resource development and improved work
environment

= Support work-life balance
= Provide environment to promote flexible working styles
m Support career development to accelerate personal growth

Support disaster relief efforts
= Donations to disaster relief efforts

Coordinate with environmental conservation groups
= Support NPOs focusing on biodiversity and environmental conservation

= Installing vending machines which make donations to forestation
programs, with each purchase

Reduce environmental impact of offices
= Promote recycling

= Procure office supplies compliant with Japan’s Act on Promoting Green
Procurement

Support development of nhew technologies
Sponsor industry conferences
Join security related industry bodies

Support development of sports culture
m Support development of music culture
m Support popularization of e-sports

Provide information that can help people enrich their lives
m Local information (disaster prevention, education, etc.)
m Sightseeing information

Provide information on environmental conservation
= Information on products that have acquired ecolabels
= Information on saving energy and renewable energy

= Information on second-hand products (home appliances,
smartphones, cars)



I ESG Initiatives

B Environment

Support for fish research projects using
environmental DNA

A survey to observe the fish ecosystem along the coast of Japan by analyzing the
environmental DNA of fish in seawater. Research activities are conducted in
collaboration between local citizens and researchers.

(Organized by: Certified NPO Earthwatch Japan)

® Observe the fish ecosystem along the coast of Japan

® Create a database that can be freely used by
researchers

® A steppingstone for the conservation and use of
Japan’s coastal areas

63 water sampling locations nationwide
What is Environmental DNA , _ .

= —
e

General term for DNA derived from excretion and =X
tissue fragments of organisms in the environment,
such as water, soil, and air.

N

Water sampling

KaKaku

B Society

Support for using babysitter
services

The company will pay a portion of fees for

babysitter dispatch services, to support

employees in balancing their work with child-

rearing. (As of October 2021) *

* Utilizing the Cabinet Office’s Babysitter Dispatch
Program

https://www8.cao.go.jp/shoushi/shinseido/outline/sitt
er_atsukai.html

Organizing e-sports events

With the aim of promoting e-sports, a competition
was held between three independence support
centers for persons with disabilities (2 in Osaka
Prefecture, 1in Okayama Prefecture).

The event was held in October 2021, in
cooperation with the Shougaisha Jiritsu Suishin
Kikou Association .

© 2022 Kakaku.com, Inc.
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I Forecast of Consolidated Financial Results for the Fiscal Year Ending March 31, 2022

(Unit: million yen)
49.3% 48.9%
o 45.7% 44.6%
38.5%
35.8%
60,978
54,832 55,800
51,077
46,782
43,464

FY3/17 FY3/18 FY3/19 FY3/20 FY3/21 FY3/22 Forecast

mmm Revenue mmm Operating Profit =0=0P Margin
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I Management Index and Financial Strategy

Management Index

Targeting 40% ROE

Approach to profit growth

Achieve stable profit growth through business expansion and optimal resource allocation.

Approach to allocation of management resources

Growth investment
m Investment in human resources to expand existing businesses and create new businesses

m Investment in research and development related to advanced technologies and their application
to businesses

m M&A and investment for the purpose of expanding business portfolio and accelerating growth

Shareholder returns

m Retain necessary funds on hand for the operation of existing businesses and investments for
growth, and return excess retained earnings to shareholders

m Continuously pay dividends (twice a year) and buy back shares (flexibly)

KakKakKu © 2022 Kakaku.com, Inc. 37 I



I Financial Indices

FY3/19

FY3/20

FY3/21

FY3/18
Capital-to-Asset ratio *1 78.5%
ROE *2 45.7%
Dividend per share (yen) 32
Total dividend (billion yen) 68
Payout ratio 43.3%
Acquisition cost of 108

treasury stock (billion yen)

Total return ratio *3 112.2%

Note: *1 Capital-to-Asset Ratio = Equity attributable to owners of the parent company - total assets X 100
*2 ROE = Profit attributable to owners of the parent company = (Total net assets — Stock options — Non controlling assets) x 100
*3 Total Return Ratio = (Total dividend + Acquisition cost of treasury stock) =+ Profit attributable to owners of the parent company x 100
Acquisition cost of treasury cost does not include fees or other expenses paid to the Tender Order Agent.

KaKaku

79.1%

45.1%

36

75

45.2%

30

63.1%

67.8%

44.0%

40

83

45.3%

80

88.8%

66.1%
26.2%
40
82

70.0%

70.0%
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I Number of Employees

Number of directly employed employees (on a consolidated basis, including temporary employees)

1173 1,259 1,26

1,083 1,708 1,151

Q1 Q2 Q3 Q4 Q1 Q2

‘ FY3/19 ‘ FY3/20

g 1301 1,326 1405 1,402 1,412 1,43

Q1 Q2

Q3 Q4 Q1

Breakdown by age group and jOb function (employees of Kakaku.com, Inc. as of December 2021)

20-29
24%

40 and over

28%

Breakdown
by
age group

30-39
48%

KaKaku

Engineers

26%

Breakdown

by
job function

-

Q2

> 1,484 1,492 1,508

Q3

FY3/22

Sales

19%

Planning, design
and management of
web sites/services

37%
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I Segments and Business Models

Internet Media

Finance

KaKaKu.com

Tabelog

New Media and

Solutions/
Finance

Shopping

Commission income based on
clicks and sales performance

Service

Commission based on the number
of contracts for personal finance
and telecommunications etc.

Advertising

Advertising revenue from banner
and text ads, content and
search-based advertising.

Clients: EC Malls and Shops,
Electronics Retail Stores, etc.

Clients: Service Providers, etc.

Clients: Consumer Electronics
Manufacturers, etc.

Restaurant Promotion

Commission from sales promotion
services (fixed monthly fee) and online
reservation (performance-based fee)

Clients: Restaurants

Premium Memberships

User fees for access to
premium content.

Clients: Users

I \

Advertising

Advertising revenue from banner
and text ads, content and
search-based advertising.

Clients: Beverage companies,
local governments, etc.

New Media and Solutions

Revenue generated by sites and service, such as Kyujin-box, Sumaity, Kinarino,
Bus Hikaku Navi operated by LCL, Inc or the dynamic package reservation system developed by

Time Design Co., Ltd.

|

Commission from general insurance business for life insurances and non-life insurance, etc.
operated by Kakaku.com Insurance, Inc.
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I Service Overview

fiifE.com

Purchasing support site

Monthly users: 60.52 million (as of December 2021)

Users by 27% 73%

device:

mPC mSmartphone

Users by 1.2y pFEPAX:-/ 00 X173 21.5% 30.3%
age group:

m10-19 m20-29 m30-39 m40-49 m50-59 m60 and over

{fi*&.com Myg—:j ws%&z "

fii*&.com

= ®© =
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EEF—T7—K: PAVPLACYERY

RIS - BRSE -~ |
. -
w {2021%) BT
& FT7L v NERGE |
L2 % B ryay
= AN—h7 %YV
. NAZ S e
& oaws- s o e BRERE
@ vonsy [ wzsiMn—k
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Note: Users by age group for Kakaku.com and Tabelog are as of November 2021.

KaKaKu-com

Restaurant discovery and
reservation site

BxO7

Monthly users: 136.52 million (as of December 2021)

device:

PC mSmartphone

Users by o0.5%8iNZAN VX3 7 X I A 21.1% 26.8%
age group:

10-19 m20-29 m30-39 m40-49 m50-59 m60 and over
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I Service Overview

Comprehensive search site for
job seekers

BEGCE. LCEADOEREE.

#IKARYTX

9 ER &

Q

BN 5RT

NAAV A4 N0

Comparison site for highway
busses and bus tours

)2 1 RY 7 #WH (R RWEERC
QIR BRU Q S =

B 2mi7omom - wi@enm. Bem
BAR | CERSINECINRT ! REERSO

[V e =
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WA SAKE BGE  BGE
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KaKaku

AITTT

Real estate housing information
site

N
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= | |
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MSRY M5ERY BRENSET
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Time Design
Dynamic package reservation
platform

= Tome Dedign @ ™

SAEYY T4k
RATHER D

KaKaKu

Consulting service for insurance
selection
itS.comiRi® Bomwaezx & Tadd
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2 BRE.com

Comprehensive movie
information site
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Lifestyle media for women
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Travel review and comparison
site
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I Service Overview

KaKaku

weblsG

Car Graphic

Online site for car lovers

XL

FX and Exchange rate
related information site

- e ¥ JULS

General information site
for Anime

©PHOTOHITO

Online photo sharing
community

Cryptocurrency and
Blockchain related
information site

OSORE ZONE

Horror movie streaming
service

Leollvy

Online travel information
media

I 1BLBE

Comparison site for low-
cost bus, airline and
bullet train tickets

TASCLAP

Web magazine for men’s
fashion

TN2LYSFK

Online media for
information on bus trips,
travel and sightseeing

TFINGFERH

Anime and Akihabara
culture information media

gaie

Digital promotion agency,
focusing on promotion of
movies

© 2022 Kakaku.com, Inc.
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I Kakaku.com: Breakdown of revenue

(Unit: million yen)

6,236 6,262

6,101 6,101 5999 5 058 6,130

5,933
5,474 5,417

5,885

5,605 5,597

5,320
5124 5,142 5181 5,209 1a
2.391
2,356 M5 346
2.408 o "
' ,207
2213 [l 2,196 2,227 l12.203 .
2,555 2,322 2,796
1,811
2,153 5 030
1,413 e o
816 923 1,240 1,187 875 929 1235 989 981 1,044 997 956 )

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22 ‘

M Shopping M service B Advertising
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I Kakaku.com: Breakdown of Shopping revenue

KaKaku

Main categories Business Model

Durables PCs, home appliances, cameras, etc. L
Commission based on

(o560 K01 o] G598 Interior products, furniture, fashion, shoes, accessories, cosmetics, etc. clicks and sales
performance

Water dispensers, settlement fees, etc.

(Unit: million yen) 2,859
2,465
2,235 2,382 2,394

2,408 2,431 2,413 2,411 2,391
2,213 2,196 2,227 2,203 2,356 2,346 2,267 , 107 2,207
1,943
1,686
1,527 11,536 1,648 1,710 1,728 1,738 1,699 1,653 1,702 ) 1528 e
785
606 581 690 652 588 562 542 636 557 677 626 599
Q3 Q4 ‘ Q3 Q4 ‘ Q2 Q4 ‘ Q1 Q2 Q4 ‘

5
FQ’I ¢)2 Q1 Q-2 Q1 Q3 Q1 C;Z Q_ﬂ
Sales ratio ‘ FY3/18 ‘ FY3/19 ‘ FY3/20 ‘ FY3/21 ‘ FY3/22 ‘

M Durables 69.0% 69.9% 68.4% 70.4% 72.4% 72.4% 71.6% 721% 72.4% 721% 70.7% 69.1% 68.0% 71.5% 70.3% 68.4% 67.4% 67.2% 67.0%
B Consumables 27.4% 26.4% 28.6% 26.8% 24.0% 23.1% 24.4% 23.3% 22.8% 23.0% 24.4% 26.6% 27.5% 23.4% 25.6% 27.5% 27.6% 28.2% 29.4%

Other 3.6% 3.6% 29% 2.8% 3.6% 45% 40% 47% 48% 49% 49% 43% 4.6% 52% 4.0% 41% 50% 4.6% 3.5%
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I Kakaku.com: Breakdown of Service revenue

Main categories Business Model

Personal Finance Credit cards, loans, investment and asset management, FX, etc.

G EL T n e ] Wi-Fi rentals, low-cost SIMs, internet providers, etc.
number of inquiries or

Automotive applications

Car insurances, used cars, etc.

English lessons, energy providers (electricity, gas), etc.

Commissions based on the

2,796

(Unit: million yen)

2,589 2,555 2,622

2,484
2,373 2,322 2 253
' 2,111 2,077

2,078 2,078 2,059 1,132

2,030

2,095
2,023 1,957

770 1,165

656 W 540 677 [l 664 Wl 632

616

652
557 W 447 518 533
157 W 148 186 170 W 275 226
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22
B Personal Finance B Telecommunications B Automotive M Other

KaKaKu.com

1,811

765

362

468

216
Q3
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I Tabelog: Revenue by business

(Unit: million yen)

7,371
7,048

6,330 6,313

5,308

3,754 3565
4,383 4,635
3,920 4,138

3,565 4,407

2,932 2,759

409
302 @ 375 | 374

313 366 10]0)

488

233 27

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 "% Q2 °* @3
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22

B Restaurant Promotion B Premium Memberships Bl Advertising B Income from Commissioned Operations
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I Tabelog: Number of fee-paying restaurants (end-of-quarter)

KaKaKu-com

Promotion Service Online Reservation Service

Service provided: Promotion on Tabelog

- Add large photos and information on restaurant’s specialties and courses
« Priority display in standard search results Commissions: performance-based fee
* Lunch: 100yen per customer

» Dinner: 200yen per customer

Service provided: Use of Tabelog's online reservation service

Commissions : fixed monthly fee
+10,000yen, 25,000yen, 50,000yen, 100,000yen

| J

(Unit: thousand restaurants)

, 557 56.3 57.1 57.5 57.8 57.9 582 59.1 59.1 99 570 g5 g 585

49.9 48.1 NI 10.3 100 l12.6 18.9

63.6

53.1 54.6 55.

4.9 9.2

15.9 21.3

26.5
S0.88 351l 371 38.70405042.4043.3

35.9
35.6 8 10.2

4820 45 4 40.8839.1 l1 38,5 @139.5

- 34.4

29.8
2603 22.4 20.7

192 817.7 816.7 B 15.8 14.0 @ 12.5

828 s5oMs7HMs550 51

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22
N Promotion Service only B Promotion + Online Reservation Service B Online Reservation Service only

(fixed fee) (fixed + performance-based fee) (performance-based fee)
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I Tabelog: Number of online reservations (quarterly total)

(Unit: million persons) 16.89

11.35

5.90 5.90 6.46

3.37

1.78

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22
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I New Media and Solutions/Finance: Revenue by business

(Unit: million yen)

1,234
1,073
44 487 | 466
419
213 | 488
L 5o
539 [l 547
654 [l 648

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
FY3/18 FY3/19 FY3/20 FY3/21 FY3/22

B Recruitment m Real Estate B Travel/Transportation B Entertainment/Hobbies E Finance
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I Company Profile

Company Name

Address

Founded

URL

Share Listing

Securities Code

Related Companies

Kakaku.com, Inc.

3-5-7 Ebisu Minami, Shibuya-ku, Tokyo 150-0022

December 1997

https://corporate.kakaku.com/

The First Section of Tokyo Stock Exchange

2371

Kakaku.com Insurance, Inc. https://kakakucom-insurance.co.jp/
eiga.com, Inc. https://eiga.com/

Time Design Co., Ltd. https://www.timedesign.co.jp/
webCG, Inc. https://www.webcg.net/

LCL, Inc. https://www.Iclco.com/

gaie, Inc. https://gaie.jp/

Note: Information and projections of future performance contained in this document include the Company’s judgments premised on information available at
the time of preparation and assumptions concerning uncertainties. They may differ from actual business performance and results due to a variety of factors.

KaKaku
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