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I Operating Results

(Unit: million yen)

Revenue

Operating Profit

OP Margin

Profit Before
Income Taxes

Profit Attributable
to Owners of the
Parent Company

KaKaku

13,309

4,826

36.3%

4,789

2,873

Full Year

51,077

18,295

35.8%

17,904

11,763

13,787

5,364

38.9%

6,084

3,846

FY22/3

YoY

+3.6%

+11.1%

+2.6pt

+27.0%

+33.9%

Full Year

51,723

19,147

37.0%

20,897

14,294

+1.3%

+4.7%

+1.2pt

+16.7%

+21.5%

Forecast

55,800

21,500

38.5%

21,300

14,600

Achievement

Ratio

92.7%

89.1%

-1.5pt

98.1%

97.9%

© 2022 Kakaku.com, Inc.
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I Consolidated Revenue and Operating Profit by Quarter

B Consolidated Revenue by Quarter YoY +3.6% YoY +1.3%

(Unit: million yen)
YoY -12.3% 13,787

Yoy -3.1% 14,053
vovs+26.5% |l

Q1 Q2 Q3 Q4 Full Year

B Consolidated Operating Profit by Quarter YoY +11.1% YoY +4.7%

(Unit: million yen)
YoY -14.1% 5,364

vovesien (AL

Q1 Q2 Q3 Q4 Full Year

KaKaKu.com © 2022 Kakaku.com, Inc.



I Quarterly Consolidated Operating Expenses

Advertising expenses decreased for Kakaku.com and Tabelog but increased for New Media and

Solutions/Finance.

Outsourcing expenses increased, mainly due to development costs related to new business in
Tabelog.

(Unit: million yen) 9 399 9 462

8200 8415 8,523 8016 8,398 8,428
7,777 2,245 ' 7,776

2,000 1,694 2 047

B Advertising

1,711 1,951 1735 m Commissions

m Qutsourcing

830 856 916 m Depreciation

484 463

H Rent
375 351 456

50 m Personnel Expenses

B Impairment Loss
2,421 2,610[> 573
! m Other
-+ Server maintenance 27m yen

181 « Recruiting 57m yen

521 494 362 473 351
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3
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I Operating Results by Business

(Unit: million yen)

Sales ratio

. Kakaku.com

. Tabelog

New Media and
Solutions/Finance

KaKaKu-com

14,224

5,597

Q1

39.3%
44.4%

16.3%

16,02

6,101

5,999

6,494 17,048

2,710

Q2

2,680

Q3

FY20/3

39.9%
42.4%

17.7%

38.1%
44.8%

17.1%

14,053
13.309 053 13,787

12,243 LXK 12,021 11,861

6,262
5,320
9,502 6,130 3,566

5,474 5,417 |l 5,114

6,513 il °.9°8 5,308

4,187 3,565

1,735

2,947 1809

22771 2,718 |1 2,991 3,182 13,426

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

FY21/3 FY22/3

39.8% ©62.7% 44.7% 37.0% 46.1% 451% 431% 37.9% 40.4%
41.4% 18.3% 36.7% 46.0% 31.5% 31.2% 301% 37.8% 30.8%

18.7% 19.0% 18.6% 17.0% 22.5% 23.7% 26.8% 24.4% 28.8%

© 2022 Kakaku.com, Inc.
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I Revenue by Business

Unit: million yen) Q4 YoY Full Year YoY
Kakaku.com 5,566 -9.2% 21,417 -8.8%
Shopping 2,239 -9.2% 8,840 -12.5%
Service 2,266 -13.6% 8,261 -8.8%
Advertising 1,061 +1.7% 4,317 -0.4%
Tabelog 4,253 +1.6% 16,879 -5.1%
Restaurant Promotion 3,439 +12.5% 13,537 +3.5%
Premium User Memberships 370 -9.7% 1,511 -10.8%
Advertising 422 -13.9% 1,601 -16.6%
Income from Commissioned Operations* 23 - 230 -
New Media and Solutions/Finance 3,968 +32.7% 13,427 +37.1%
New Media and Solutions 3,288 +43.5% 10,747 +47.2%
Finance 680 -2.8% 2,680 +7.9%

* Income from Commissioned Operations refers to revenue from Go To Eat Campaign related operations commissioned by the Ministry of Agriculture, Forestry and Fisheries.
It does not, however, include advertising income (booked in the Tabelog’s advertising business) related to these commissioned operations.

KaKaKu © 2022 Kakaku.com, Inc.
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I Operational Progress: Kakaku.com (Shopping Business)

Shopping business revenue declined. For durable goods, PCs and large home
mﬁ com appliance/electronics products continued to be affected by shortages of key components
‘ and other supply issues. For consumable goods, previously heightened demand for
products including masks, sanitizer, and interior goods settled down.

Shopping: Revenue

Apr-May:
(Unit: million yen) First State of
Jan: Emergency
Oct: End of
ct: -
VAT rate  Windows7 2 859 Semiconductor
raised gl ! shortages Semiconductor shortages
2356 2346 2,391 2,382 2,394 2,465

2,235

2,267 2127 2,207 2,239

Durables

YoY -8.3%

Consumables

YoY -8.0%

Other

FY20/3 FY21/3 FY22/3

KakKakKu © 2022 Kakaku.com, Inc. 9 I



I Operational Progress: Kakaku.com (Shopping Business)

® Durables: Few new product listed B Consumables: Increase viewability of the site
The number of new product launches from PC and home Example: On products’ price comparison page, added
appliance manufacturers remained low due to the section showing the lowest price by EC mall.

prolonged shortage of key components.

OO0yav”

EC Mall A

¥5,000 =zrvcccmvmacgess | Y3vTAT<
B EHZ Y RY—=ILTY

/AY—EEH LA =—N—..

lusually buy at Mall p but Il

xxav/
EC Mall B ¥5,100 zi=zrvrocmnmasems YavrAT<
’ RIEEFR IS KY =T D
- /OY—%#EHULEAZ—Hh—..
PCs EC Mall C ¥5,200 | T
= TR % g
" YoY -50.1% % | want to know the lowest
price for the Mall
EC Mall D ¥5,300 sz | usually shop at.
Home ® - ——
Appliances ‘
*sample image
YoY -42.3% ple imag
Q4 Q1 Q2 Q3 Q4

buy this buy this Product at
FY21/3 FY22/3 -

KakKakKu © 2022 Kakaku.com, Inc. 10 I



I Operational Progress: Kakaku.com (Service Business)

Service Business revenue decreased, as consumption trends remained sluggish.
In the automotive domain, supply-side issues such as production cutbacks and delivery delays
continued.

Service: Revenue roint reward Program

(Unit: million yen) for Cashless Payments

Government cash
2,555 2'796 . handout program . 2,622

2,373 2,322 2 253

Personal Finance
2111 2,077 YoY -28.0%

Telecommunications

208 YoY -7.2%

Automotive

YoY -8.3%

Other
YoY +19.8%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3

KaKaKu.-com © 2022 Kakaku.com, Inc. 11 I



I Operational Progress: Kakaku.com (Service Business)

KaKaku

B Trend by service domain

Personal Finance

Decline in credit card issuances and
applications for card loans.

Telecommunications

Applications for optical fiber lines
decreased. The number of overseas
Wi-Fi applications remained low.

Automotive

Inquiries for used car availability and
estimates, as well as applications for car
insurance estimates decreased.

Other

Applications for changing energy
providers and for online English lessons
remained at a high level.

Telecommunications: Choosing Smartphones made easier

Provide content to make comparing and considering mobile contracts for

smartphones easier.

{Bf&.com z<-t7rv-mmmEs

AN—h7xY > AN— T AVHET TV HE

D BRAOHEEREDSHVELHZD?
RVv—FT4>

£l 7S5

400 LD 755 HAXIME. RERIBETHR !

HEYIalL—yavThi
400U EDRARINT SV E—EYIaL—yay | FyuR
—VPRHEZEDIC I FROREEBEEZHEL. RWET
HeET75VERRUET, EFEHE. T—YBEE3GB. 1
ORI RERE, CHFLEORGETHELTHEL £ S0

X REABEE

SIM7 5 > 0EsE
@ ZEEESIM

) F—9EMASIM

Simulation enables users to

compare suitable plans, by
entering desired terms

I

vrmoEnaER 65408

(RSB 15 B20M — 2SSl 8,000M18E) - 120°B

HHiEm 15,8400
BiEaE 1,508
BRI 3,30089
SIMFEITFEE 3758
FOR = T4 LT -2 H
TmmEss (1pEa) -3, 6T5FE
Fren—2 - WRINE 8,000 R 4
R comidm

EREE 000R) Tu 47

Shows actual monthly cost,
including administrative fees and
various discounts

© 2022 Kakaku.com, Inc. 12 I



I Operational Progress: Kakaku.com (Advertising Business)

Advertising revenue declined. Banner and tie-in Ads from PC manufacturers increased.

Advertising: Revenue

(Unit: million yen) 1,462
1,331 1302

1,191

Banner &
Tie-in Ads
YoY +9.9%

Network &
Listing Ads
YoY -32.7%

196 201 151 134 141

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3 ‘

KakKakKu © 2022 Kakaku.com, Inc. 13 I



I Operational Progress: Kakaku.com (Advertising Business)

B Banner & Tie-in Ads: Revenue by industry of advertisers

(Unit: million yen)

926
843

PCs Advertising resumed as delivery

YoY +83.2% delays. were bel.ng resolved,
especially for high-end products.

Home Appliances A

YoY -6.3%

> Supply-side issues, including
fewer new product launces and

Cars reduced production, continued.

YoY -35.4%

mPCs

® Home Appliances

m Cars

® Telecommunications
IT Services / Software
Other

| o | - |
‘ FY21/3 ‘ FY22/3 ‘

KakKakKu © 2022 Kakaku.com, Inc. 14 I



I Operational Progress: Tabelog

. . Revenue in the Restaurant Promotion Business increased, while sales from
-y . : - .
Premium Memberships and Advertising remain low.

(Unit: million yen) . 048 7,371
6313 6494 6,513

Restaurant
Promotion

YoY +12.5%

4,493

S<cl] 4,187

Premium
Memberships

YoY -9.7%

4,407

3,057
2,932 @2 759 3,439

Advertising

YoY -13.5%

409
439 283 B 392 W 375 B 374 W 370

414 233 313 366 500 2B | Income from
Q2 Q3 Q1 Q2 Q3 Q4 Q1-116 Q2 64 Q3 27 Q423 Commissioned
Operations
FY20/3 FY21/3 FY22/3

KaKaKu-com © 2022 Kakaku.com, Inc. 15 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

The Restaurant Promotion Business increased in revenue but was affected by restrictions on
operating hours and on the number of guests per reservation, due to the application of priority
preventive measures.

(Unit: million yen)

! GTE Campaign State of emergency/ Priority
5'194 5:322 5:344 point rewgrdgs 5,330 Priority preventive measures preventive measures

State of
emergency

4,407

3,656 2 979

3,439

3,057 2932 2,759 [0

Promotion Service

YoY +8.9%

2,292 375 2 213 Online Reservation
1,037 : Service
0,
1138 12950 1135l 05 1,588 YoY +23.4%
) ' ' 595 758 549 538 950 Other

Q1 Q2 3 | Q4 Q1 2 ' a3t @ ® Q@ ? a3 aq’

FY20/3 FY21/3 FY22/3

KaKaKu-com © 2022 Kakaku.com, Inc. 16 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

Promotion Service:

The number of contracted restaurants remained almost unchanged. ARPU was temporarily affected by
contract suspensions due to priority preventive measures, but compared to last year, under the state of

emergency, the impact was limited.

Promotion Service: no. of restaurants (end-of-quarter)

(Unit: thousand restaurants)

59.1

49.9
48.1 48.5
46.7 449 439 44.6 443

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3

*The number of restaurants subscribing to the Promotion Service includes restaurants that have
suspended their contract.

KaKaKu.com

Promotion Service: ARPU (monthly, fixed)
(Unit: thousand yen)

Broader eligibility for
23.8 contract suspension

18.8

16.2 17.4 16.7

6.9 Apr-May

no fixed fee

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY21/3 FY22/3

Q4
FY20/3

*Promotion Service ARPU = 3 months average of [Monthly Promotion Service revenue +
Monthly number of contracted restaurants (incl. restaurants that have suspended their contract)]

© 2022 Kakaku.com, Inc. 17 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

Online Reservation Service:
The number of contracted restaurants increased. Demand for online reservations in restaurants is
increasing.

Online Reservation Service: No. of restaurants Online Reservation Service: ARPU
(end-of-quarter) (monthly, performance based)
(Unit: thousand restaurants) 58.4 59 3 (Unit: thousand yen)

51.8 511 50.0 53.0
43.4 16.8

35.9 35.6 o

performance-
based fee

8.9

5.3

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3

Q4
FY20/3

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY21/3 FY22/3

* Online Reservation Service ARPU = 3 months average of [Monthly Online Reservation
Service revenue =+ Monthly number of contracted restaurants]

KaKaKu.-com © 2022 Kakaku.com, Inc. 18 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

The number of restaurants contracting the online reservation service increased, bringing the
total number of fee-paying restaurants to 64,200.

Number of fee-paying restaurants
Introduction of

(end-of-quarter) performance-based fee plan
(Unit: thousand restaurants) Oct. 2020

63.6 64.2

59.1 59.9 57.0 55 8 58.5

49.9 48.1 1.5

10.3

Q4
FY20/3 FY21/3 FY22/3
. Online Reservation Service only (performance-based fee) . Promotion Service+0Online Reservation Service (fixed+performance-based fee) . Promotion Service only (fixed fee)

KaKaKu-com © 2022 Kakaku.com, Inc. 19 I



I Operational Progress: Tabelog (Restaurant Promotion Business)

The number of online reservations increased, despite being impacted by priority preventive
measures.

Number of online reservations (quarterly total) Persons per online reservation
(Unit: million persons) (annual average)
16.89 Due to government restrictions, the number of

persons per group remains low.

3.59

2.63 2.63

‘ Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ FY20/3 FY21/3 FY22/3
‘ FY20/3 ‘ FY21/3 ‘ FY22/3 ‘

KakKakKu © 2022 Kakaku.com, Inc. 20 I



I Operational Progress: Tabelog (Current Situation)

Due to the lifting of priority preventive measures, the number of online reservations has
increased. The rate of reservations for 7p.m. and after is also on recovering.

Number of online reservations (monthly) Online reservations by time
(Unit: million persons)
Pre- Current
CcoVID status
3.79
1%
o 20% 24% 21%
3.12
9 6:00~15:59
2.41 16:00~16:59
¥ 17:00~17:59
m18:00~18:59
1.58 m 19:00 and after
Jan Feb Mar Apr

2020 FY22/3 2022

KakKakKu © 2022 Kakaku.com, Inc. 21 I



I Operational Progress: New Media and Solutions/Finance

In the New Media and Solutions/Finance Business, the recruitment domain showed steady
growth. The Travel/Transportation and Entertainment/Hobbies domains continued to recover.

Q4 Full Year
YoY YoY

(Unit: million yen)

Recruitment +75.0% +86.2%

Real Estate +7.1% +13.1%

Travel/ +72.8% +63.3%

Transportation

Entertainment/
Hobbies +14.1% +19.7%

Finance -2.8% +7.5%

‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘
‘ FY20/3 ‘ FY21/3 ‘ FY22/3 ‘

KakKakKu © 2022 Kakaku.com, Inc. 22 I



I Operational Progress: New Media and Solutions/Finance (Recruitment)

= K ARV TA

the number of clients increased.

Kyujin Box: Revenue and humber of users

Revenue

YoY +75.0%

No. of monthly

users
(quarterly average)

YoY +18.6%

QT Q2 Q3 Q4 QT Q2 Q3 Q@4 | Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3

KaKaku

Kyujin Box revenue increased. Both the number of monthly users as well as

Sales ratio by client type (Q4)

Hiring
Companies*

16.7%

Job sites and others*

83.3%

* "Hiring companies" includes companies using Kyujin Box’s Saiyo
Board (Hiring Board) service.
"Job sites" includes staffing agencies and personnel placement agencies

© 2022 Kakaku.com, Inc. 23 I



I Operational Progress: New Media and Solutions/Finance (Travel/Transportation)

LC‘ Time D“"S”’” In the travel and transportation domain, domestic travel demand
Eﬁmp is recovering.

Travel/Transportation: Revenue by business

LCL
YoY +152.2%
Time Design
I I I YoY +37.3%
4travel
_ YoY -29.6%

|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|
FY20/3 | FY21/3 | FY22/3

KaKaku

Trend by sites/services

LCL

With the resumption of events and relaxing of restrictions
on theme park admissions, the number of express bus users
has increased, and sales continue to recover.

Time Design

* Number of domestic hotels and travelers using the DP
solution continued to increase.

* Aiming to expand business with overseas hotels by
strengthening alliances with reservation system
providers for hotels.

4travel

Demand for overseas travel remains low due to a slow
recovery in demand.

© 2022 Kakaku.com, Inc. 24 I



I Operational Progress: New Media and Solutions/Finance (Real Estate, Entertainment/Hobbies)

] ] ] o23 BRE . com eiga.com and gaie saw ad placements
Sumaity revenue |.ncreased, despite a aie for new movies recover to the level of
r _ slow down in traffic, as compared to g previous years.
AITTT last year when demand for finding and £+

. . .. Kinarino Mall revenue remained at a
selecting properties online increased. arino via

Car Graphic high Ievelo
Sumaity: Revenue and number of monthly users Entertainment/Hobbies: Revenue by business
Revenue eiga.com
YoY +7.1% YoY +8.7%
No. of monthly gaie
users YoY +32.7%
(quarterly average)
YoY -15.4%
Kinarino
YoY +3.2%
webCG
YoY -23.3%
Q1 Q2 Q3 Q4| Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY20/3 FY21/3 FY22/3 FY20/3 FY21/3 FY22/3 |

KaKaKu.-com © 2022 Kakaku.com, Inc. 25 I



I Operational Progress: New Media and Solutions/Finance (Finance)

Kakaku.com Insurance revenue declined. Demand for life insurances is settling
KaKaKL down from last year’s high demand. Revenue from home insurances and pet

insurances continued to increase.

Ongoing enhancement of content and improvement of online

Kakaku.com Insurance: Revenue . .
functions for consultation and procedures

YoY As of FY21/3
-2.8% = Enhanced online consultation = Expansion of simulations and
* functions comparison functions

As of FY22/3 Q4
m Started providing a consulting page for fire insurance (for detached houses)
which allows users to make inquiries and application request.

= Eaandis o Get an estimate on
\ » Kakaku.com Hoken What you can do on the consulting page
KRB DY D 2t sl 3 b A w 4
Review and make inquiries on Have premiums recalculated,
ESHimates based on changes in coverage or

p
BEAE LT RNETEY R I
changes in the coverage amount

Iﬂmﬁﬂﬁﬂe&ﬁl:??h;i?;ﬁw lLIKJ‘
e

u HMSL—B

202210131 14:00
arr AR R Lk L terms and conditions

COODDg

Inquire about or make changes to

Inquire about the insurance

HRMED I Request for insurance policy coverage and conditions
application
CODOD0

Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 ”.i ;ﬁﬂ . -
FY20/3 FY21/3 FY22/3 Sign policy
* Kakaku.com Insurance, Inc. sets certain conditions for the Fire Insurance Consulting page and only provides information to users

who meet those conditions.

KakKakKu © 2022 Kakaku.com, Inc. 26 I
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I Initiatives Going Forward

Business

Policy

Initiatives

KaKaku

fiifS.com

=GN nls]

=K ANy TR

Provide meaningful
information to users, so they
can feel more satisfied with
their purchases

Provide a broad range of
services to connect people
and restaurants.

Find the job that best fits your
needs from a greater number
of job information

Make insurance consultations
available online

Improved searchability to make it easier to find information
that users require

Improved comprehensiveness of information that users require
when making comparisons

Increase number of restaurants offering online reservation
Increase number of App users

Providing a comprehensive DX service to solve operation
related issues for restaurants

Enhance original content and functionality of the site needed
to find and choose jobs

Expand partnerships and increase options for job seekers

Easier to understand: Information about insurance features
and latest trends

Easier to choose: Enhancement of functions, such as rankings,
simulations and online consultations

Simplified procedures: Enhancement of online insurance
products, ability to perform various procedures online



I Initiatives Going Forward

Business Policy Business Policy

Provide dynamic package

isfvi latf i
A more satisfying way to search platform mainly for hotel

for a home from a wider variet T p websites + provide solutions
ASTTT . i y ANE W" that enable unbundled
of real estate information accommodation sales for
arranged travel.

Improve content quality and

Aiming to increase users b increase no. of stores featured
y in Kinarino Mall, to increase

LCL providing more information == -j- | J J users and provide more

related to bus travel. .o . .
opportunities for them to visit

the site.
Develop businesses that Aiming to provide high quality
respond to the diversifying travel guide content by
] ways people watch movies, V, E e improving functions for users to
R H*E com such as a video streaming . Etraveldp post journal entries as well as
service under the eiga.com holding photo contests and
brand. other online events.

KaKaku



I Initiatives Going Forward: Kakaku.com

fibfs.com

Shopping Business Service Business
Expanded information on the "3Rs," a topic of Enhanced content to make it easier for users to
growing consumer interest choose complex services

Buy Buy
New Used
Products Products

Organize search criteria based on users’ purposes and needs,

S to make searching for services easier.

experiences
with using .
products Dispose

Auxiliary functions to
search for new/used cars

ffifE.com Even if you do not have a

specific car model in mind, you

Ex.

TREINTVWIERFATSE
EDICBRDFITMN?

4 N N
< 2N )

( ) can find a car that meets your
Reduce Reuse Recycle needs, simply by answering a
. i ~5HTHOT 25T D& SHIR
Products with Buy/sell used Correct way to set of questions ;g;‘;;(_g”_;f’;;;; paEr
long lifespans, products, dispose of SR
etc. repair etc. appliances, etc. PN anp—
. y, *sample image

KakKakKu © 2022 Kakaku.com, Inc. 30 I



I Initiatives Going Forward: Tabelog

0 Bxa”

Provide a broad range of services to connect people and restaurants.

m = Increase number of restaurants offering
online reservations
' 260,000 z i
' restaurants ;
Mobile 100,000 5
Restaurant Online Order restaurants i
Search Reservation :
Coming -
» Increase number of App users
10 million
MAU
PR
Restaurants
Procurement

KakKakKu ‘ © 2022 Kakaku.com, Inc. 31 I



I Initiatives Going Forward: Kyujin Box

Find the job that best fits your needs from a greater number of job listings

Enhance information and improve functionality
needed to choose jobs

m Continue to improve viewability and searchability

m Continue efforts to keep job information accurate
and up-to-date

m Expand original content, such as articles on how best
to search for jobs

m Expand functions to support users to apply for a job

Expand partnerships and increase options for job
seekers

m Expand functions and mechanisms to make it easier
for clients to manage their paid listings

KakKakKu © 2022 Kakaku.com, Inc. 32 I



I Business Strategy Going Forward

Aiming to continue stable growth on a group-wide basis while increasing New Media and
Solutions/Finance businesses’ share of total revenue to over 20%.

Kakaku.com

Continue to make site improvements and enhance content to
provide meaningful information to users, so they can feel more
satisfied with their purchases.

Tabelog

Remain the first choice for users when searching for restaurant
and making reservations, while providing a broad range of new
services based on the concept of connecting users with
restaurants.

New Media and Solutions/Finance

Expand the number of users by enriching the content of existing
businesses and proactively invest to match the stage of growth

19.2% [l 26-0%

KakKakKu © 2022 Kakaku.com, Inc. 33 I
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I Earnings Forecast for FY23/3

(Unit: million yen)

49.3% 48.9%

o- 45.7% 44.6%

40.2%
35.8% 37.0%
64,500

60,978

Forecast

54,832
51,077 51,723

46,782
43,464

FY17/3 FY18/3 FY19/3 FY20/3 FY21/3 FY22/3 FY23/3

mmm Revenue mmm Operating Profit =0O=0OP Margin
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I ESG Initiatives

As a company that strives to be a part of people’s lives, we will address economic,
social, and environmental issues through our corporate activities.

LI F E Wlth -'To become a part of people’s daily lives- Our main initiatives

A Economy: Development of the Internet Industry

Provide safe and secure services
Support development of new technologies

Economy Engineer training
7 Society: Creating a vibrant society
J . __-__.: ‘, \ Human resource development and improving work environment
Society 2™
Al i | Support development of sports culture

Support disaster relief efforts
Provide information that can help people enrich their lives

Environment

Environment: Protecting our planet’s environment
Coordinate with environmental conservation groups
Provide information on environmental conservation

Corporate Governance

Reduce environmental impact of offices

KaKaku



I ESG Initiatives

Details of our initiatives in each area

Economy

Society

Environment

KaKaku

Provide safe and secure services
Greater data security
Measures to protect personal data
Quality Management of Online Advertising

Engineer training
Train engineers using original curriculum
In-house study group sessions on various topics

Human resource development and improved work
environment

= Support work-life balance
= Provide environment to promote flexible working styles
m Support career development to accelerate personal growth

Support disaster relief efforts
= Donations to disaster relief efforts

Coordinate with environmental conservation groups
= Support NPOs focusing on biodiversity and environmental conservation

= Installing vending machines which make donations to forestation
programs, with each purchase

Reduce environmental impact of offices
= Promote recycling

= Procure office supplies compliant with Japan’s Act on Promoting Green
Procurement

Support development of nhew technologies
Sponsor industry conferences
Join security related industry bodies

Support development of sports culture
m Support development of music culture
m Support popularization of e-sports

Provide information that can help people enrich their lives
m Local information (disaster prevention, education, etc.)
m Sightseeing information

Provide information on environmental conservation
= Information on products that have acquired ecolabels
= Information on saving energy and renewable energy

= Information on second-hand products (home appliances,
smartphones, cars)



I Management Index and Financial Strategy

Management Index

Targeting 40% ROE

Approach to profit growth

Achieve stable profit growth through business expansion and optimal resource allocation.

Approach to allocation of management resources

Growth investment
m Investment in human resources to expand existing businesses and create new businesses

m Investment in research and development related to advanced technologies and their application
to businesses

m M&A and investment for the purpose of expanding business portfolio and accelerating growth

Shareholder returns

m Retain necessary funds on hand for the operation of existing businesses and investments for
growth, and return excess retained earnings to shareholders

m Continuously pay dividends (twice a year) and buy back shares (flexibly)
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I Financial Indices

FY18/3 FY19/3 FY20/3 FY21/3 FY22/3

Capital-to-Asset ratio *1 78.5% 79.1% 67.8% 66.1% 68.0%
ROE *2 45.7% 45.1% 44.0% 26.2% 30.1%
Dividend per share (yen) 32 36 40 40 40
Total dividend (billion yen) 68 75 83 82 82

Payout ratio 43.3% 45.2% 45.3% 70.0% 57.4%

Acquisition cost of treasury
stock (billion yen) 108 30 80 0 50

Total return ratio *3 112.2% 63.1% 88.8% 70.0% 92.3%

*1 Capital-to-Asset Ratio = Equity attributable to owners of the parent company - total assets X 100

*2 ROE = Profit attributable to owners of the parent company =+ (Equity attributable to owners of the parent company) x 100

*3 Total Return Ratio = (Total dividend + Acquisition cost of treasury stock) =+ Profit attributable to owners of the parent company x 100
Acquisition cost of treasury cost does not include fees or other expenses paid to the Tender Order Agent.
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I Number of Employees

Number of directly employed employees (on a consolidated basis, including temporary employees)
2 1,484 1,492 1,508 1,509

1173 1259 1,268 1301 1326 1,405 1,402 1,412 1,43

1,083 1,108 1,151

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
‘ FY19/3 ‘ FY20/3 FY21/3 FY22/3

Breakdown by age group and jOb function (empioyees of Kakaku.com, Inc. as of March 2022)

20-29
23%

40 and over

29%

Planning, design
and management of
web sites/services

Breakdown
by
age group

30-39
48%

KaKaku

Engineers

37%

Breakdown

by
job junction

Sales

26% J 199
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I Segments and Business Models

Internet Media

Finance

KaKaKu.com

Tabelog

New Media and

Solutions/
Finance

Shopping

Commission income based on
clicks and sales performance

Service

Commission based on the number
of contracts for personal finance
and telecommunications etc.

Advertising

Advertising revenue from banner
and text ads, content and
search-based advertising.

Clients: EC Malls and Shops,
Electronics Retail Stores, etc.

Clients: Service Providers, etc.

Clients: Consumer Electronics
Manufacturers, etc.

Restaurant Promotion

Commission from sales promotion
services (fixed monthly fee) and online
reservation (performance-based fee)

Clients: Restaurants

Premium Memberships

User fees for access to
premium content.

Clients: Users

I \

Advertising

Advertising revenue from banner
and text ads, content and
search-based advertising.

Clients: Beverage companies,
etc.

New Media and Solutions

Revenue generated by sites and service, such as Kyujin-box, Sumaity, Kinarino,
Bus Hikaku Navi operated by LCL, Inc or the dynamic package reservation system developed by

Time Design Co., Ltd.

|

Commission from general insurance business for life insurances and non-life insurance, etc.
operated by Kakaku.com Insurance, Inc.
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I Service Overview

fiifE.com

Purchasing support site

Monthly users*' : 59.23 million (as of March 2022)

Users 27% 73%
by device:

mPC ®mSP

Users by yEIA 7.4%141% 21.8% 22.1% 31.9%
m10-19 m20-29 m30-39 m40-49 m50-59 m60 and over

age group*? :

i+ com e e ==

{fi#S.com My INREE | %2

ame - n7tUERR =3

EEF-U—R: DAV LASTERY

MERSE KASE —EA

-
[ (2022%) &I
Z HTLy NEREGE |

LI 235005+t ¢

2 == B xyay

= AN—hT7 AV
@ »x3 - HHRE
& sy Ve BBERR

@ 7urqgy D w=smn—k

BEFLE - RETLE)KKILY FAZIR
WSyEkyy 1 [ Ra7L e #2801y

KKTILZ hO=22] KH-B2JX55

x [551 ¥ F]
— 5 i~ 57
= 2022%2F 150 %55

l C BRICAD B 837A

BEFIL v | BEYIX v

VODH—ERICDEXLTIE, FELBKEE - BT I2BEDH
DEF, BUSBA—H—HY A hEZHRBILESI W,

Llga= =2l
Vi 4.42 o) Q724 G

| LR e BRI o oo 7o

+) EREM (EHRAEE 2L oS | Re3i | 0—v s

1 ¥167,174: () m
ERHER~ | EEH D FEhigA A—hkic
<

hhaBmS 7 BN

BxO7

Restaurant discovery and
reservation site

Monthly users*' : 87.63 million (as of March 2022)

device:

PC mSP

Users by  2.3% PRS- X: 379 T K15 23.9% 24.0%
age group*? :
10-19 m20-29 m30-39 m40-49 m50-59 m60 and over

< LANZvI~OY O 3#m

ry7 EfF A=Zi— BH Oas s—ky

Q TUF Jrol ERBE

2@ 6 =HxE  Ax0-Ane R
< axe s %
#A  TLYF  EEE  AYUTY 4 5

- EMH:\/;tﬁEW 3 ¥ 2z0F%T 11 100pt X3!
LAKS>vo~07 (55712000

®AR/ 7LYF ERLO. ¥R
*ok ok 3.08 @12t

¥6,000~%9,999 €3 ¥1,000~¥1,999

= FH - RIVMERD  EEE - @ Fhmic
BPERR O XBRZFEHD

REB - ABMEBRLTIZEW

©12R128 (X) hé O2% =

BEEBERLTIESW

B Y ORE & A% TxybFH

o8 mm-0as
e
257 B o 012-3456-7890

*,y h%ﬁ@ nEx3 ?1"«"—'{‘Aﬂx5°pt BEFHOBE, TRV FIFEDEEA
LRSSy s~0Y Q

X x x E + B A

BEEMH 5197m (#53%) [FLYF

*1 The number of monthly unique users is the number of browsers that visited the site, not the number of cumulative visits, during a month. We have measured monthly user numbers exclude overlapping users
which occurs by the mobile webpage speed and mechanical access such as automatic collecting program by third parties. Tabelog’s support of AMP (Accelerated Mobile Pages) ended in February 2022.

* 2 Users by age group are as of February 2022.
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© 2022 Kakaku.com, Inc.



I Service Overview

= K AR TR

Comprehensive search site for
job seekers

BEGCE. LCEADOEREE.

HRAF TR

9 ER &

Q

BN 5RT

NAAV A4 N0

Price comparison site for highway/
overnight buses and bus tours

L5 v 1RV 7 #’i)/(R REGEREC
@ NRERRY Q S =

B 2mi7omom - wi@enm. Bem
BAR | CERSINECINRT ! REERSO

s SURED i
mmn KIRAT i :]
WA SAKE BGE  BGE

KaKaku

AITTT

Residential real estate website

i
r?‘?f?f BRCAD | REUEER mon:nz

| TR OREMAERTR | o

AN (TRl ~ [ tmeL

[O) stasm - migma () gamRa

0] © mmoEuR

Wies | patiaL "B s

© zazanNTs

s 327,7604

COFRGOEENGE

Time Design
Dynamic package reservation
platform

= Tome Desige @ D

n

SAES, ’j“?/f &

RIS D

KaKaKu

Consulting service for insurance
selection
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RERYZaL—Yay FvFY
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#onons Lo NP
%omm:mrwuﬁmzmzn,&\ I8 A

HOYBTETIRRORDIEBIET, ‘ =2
\
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Online database for movies and
showtimes
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AY519T
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2022/3m1 <8

1765 G

*+Y

Lifestyle media
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Travel review and comparison
site
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I Service Overview

weblsG

Car Graphic

Online media for car
enthusiasts

XL

FX and Exchange rate
related information site

A=A/ 12T

General information site
for Anime

KaKaku

©PHOTOHITO

Online photo sharing
community

N (T 741 4%

Cryptocurrency and
Blockchain related
information site

TV Y=y

OSOREZGNE

Horror movie streaming

service

Leollvy

Online travel information
media

I BRBEH

Price comparison site for
domestic travel and
overseas airline tickets

TASCLAP

Online media for men'’s
fashion

GINZYSR

Online media on highway
busses and bus tours

TFINGFERH

Anime and Akihabara
culture information media

gaie

Digital promotion agency,
focusing on promotion of
movies

© 2022 Kakaku.com, Inc.
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I Kakaku.com: Breakdown of revenue by business

(Unit: million yen)

6,262
5,885 6101 5,999 5,958 5,033

5,605 5,507 5,566
5181 5,209 2,474 5,417 5,320
5124 5,142 . . 5114

2 391
2,356 85 346

2,408 2,235 2239
2,213 12,196 2,227 2,203

6,236 6,130

6,101

2,059 [f§ 2589 2,555 12,322 12,796 20778 .,
2,373 . 1,811 12,266

2,078 2,078 2,153 85 030

o 1,462
1,191 @ 1,075l o, [ 981 1,044 997 W 956 1,061

1,413
1,240 ' 1,235
816 923 1187 875 Wl 929 989

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY18/3 FY19/3 FY20/3 FY21/3 FY22/3 ‘

l Shopping M service B Advertising
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I Kakaku.com: Breakdown of Shopping revenue

Main categories Business Model
Durabl PCs, home appliances, cameras, etc. .
PP Commission based on
(o560 K01 o] G598 Interior products, furniture, fashion, shoes, accessories, cosmetics, etc. clicks and sales
performance

Water dispensers, settlement fees, etc.

(Unit: million yen) 2,859

2,408 2,431 2,413 2,411 2,391 2,382 2,394 2,465
2,213 2,196 2,227 2,203 2,235 2356 2,346 : 2,267 , ., 2,207 2,239
1,943
48 1,686
- 1,6 1,710 1,728 11,738 1610 ] 1,699 1,653 1,702 1,430
581 636 [l 72> Wl 557 677 599
rm Q2 @3 Q4 Q@ Q2 Q3 Q4 Q1 Q2 Q3 Qﬂ
Sales ratio | FY18/3 ‘ FY19/3 ‘ FY20/3 | FY21/3 | FY22/3 |

M Durables 69.0% 69.9% 68.4% 70.4% 72.4% 72.4% 71.6% 721% 72.4% 721% 70.7% 69.1% 68.0% 71.5% 70.3% 68.4% 67.4% 67.2% 67.0% 69.0%
B Consumables 27.4% 26.4% 28.6% 26.8% 24.0% 23.1% 24.4% 23.3% 22.8% 23.0% 24.4% 26.6% 27.5% 23.4% 25.6% 27.5% 27.6% 28.2% 29.4% 27.8%

Other 3.6% 3.6% 29% 28% 36% 45% 4.0% 47% 48% 49% 49% 43% 46% 52% 40% 41% 50% 4.6% 3.5% 3.2%
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I Kakaku.com: Breakdown of Service revenue

Main categories Business Model

Personal Finance Credit cards, loans, investment and asset management, FX, etc.

Wi-Fi rentals, low-cost SIMs, internet providers, etc. Commissions based on the
number of inquiries or
Car insurances, used cars, etc. applications
m English lessons, energy providers (electricity, gas), etc.
(Unit: million yen) 2,796 0 622
2,589 2,555 :
2,484 2373

2,322 2 253
2,095 2078 2,078 : 2111 2077
2,023 1'957 270 ! ! 21059 783 1,132 !

656 B 640 616

557 518 482
157 186 Al 200 g 170 203
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY18/3 FY19/3 FY20/3 FY21/3 FY22/3

B Personal Finance B Telecommunications B Automotive B oOther
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I Tabelog: Revenue by business

(Unit: million yen)

7,371

7,048

6,494 6,513

6,370 6,330 6,313

5,952
5,701

5215 2369 5308
4,909

4,654

4,493 ;.|

4,187 4,253

5,649
5,01 @5 075/ 5 104 l 5322 5,344

3,754

3,565
4,383 4,635

3,920 4,138
3.367 3,565

3,057 3,439

422

772
409
302 |l 375 | 374 370

488
g 313 366 500 422

Q2 Q@3 Q4 | Q1 Q2 Q3 Q2 Q3 Q@2 @3 Q77 a1 Q23 Q47
FY18/3 FY19/3 FY20/3 FY21/3 FY22/3 ‘
B Restaurant Promotion B Premium Memberships Bl Advertising B Income from Commissioned Operations
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I Tabelog: Number of fee-paying restaurants (end-of-quarter)

Promotion Service Online Reservation Service

Service provided: Promotion on Tabelog

- Add large photos and information on restaurant’s specialties and courses
« Priority display in standard search results Commissions: performance-based fee
* Lunch: 100yen per customer

» Dinner: 200yen per customer

Service provided: Use of Tabelog's online reservation service

Commissions : fixed monthly fee
+10,000yen, 25,000yen, 50,000yen, 100,000yen

| J

(Unit: thousand restaurants)

» 55.7 56.3 57.1 57.5 57.8 57.9 58.2 59.1 591 599 570 55 g 585

53.1 54.6 55.
49.9 48.1 11.5 18.9 @ 19.9

4.9 fl 9.2 10.3 8109 §14.6
(EX] PN

63.6 64.2

26.5
30883510371 38.7040.5042.40 433

35.9
35.68 0.2

482l 4= 4 40.8839.1838.5139.5839.3

- 34.4

29.8
26-3 22.4 20.7

19.2817.7 816.7 0 15.8 14.0 @12.5

828590570550 510 4309

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY18/3 FY19/3 FY20/3 : FY21/3 FY22/3

N Online Reservation Service only B Promotion + Online Reservation Service B Promotion Service only
(performance-based fee) (fixed + performance-based fee) (fixed fee)
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I Tabelog: Number of online reservations (quarterly total)

(Unit: million persons)

3.37

5.90 5.90

6.46

7.03

1.78

16.89

7.11

KaKaku

Q1

Q2 Q3
FY18/3

Q4

Q1

Q2 Q3
FY19/3

Q4

Q1

Q2 Q3
FY20/3

Q4

Q1

Q2 Q3
FY21/3

Q4

Q1

Q2 Q3 Q4
FY22/3
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I New Media and Solutions/Finance: Revenue by business

(Unit: million yen)

317

423

666

520

495

Q1 Q2
FY18/3

Q3 Q4 Q1 Q2 Q3

FY19/3

Q4

m Recruitment B Real Estate

KakKakKu-com

422

319

657

489

459

Q1 Q2

Q3
FY20/3

B Travel/Transportation

Q4

Q1 Q2 Q3
FY21/3

m Entertainment/Hobbies

Q4

Q1

®m Finance

Q2 Q3
FY22/3

Q4
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I Company Profile

Company Name

Address

Founded

URL

Share Listing

Securities Code

Related Companies

Kakaku.com, Inc.

3-5-7 Ebisu Minami, Shibuya-ku, Tokyo 150-0022

December 1997

https://corporate.kakaku.com/

Prime Market of Tokyo Stock Exchange

2371

Kakaku.com Insurance, Inc. https://kakakucom-insurance.co.jp/
eiga.com, Inc. https://eiga.com/

Time Design Co., Ltd. https://www.timedesign.co.jp/
webCG, Inc. https://www.webcg.net/

LCL, Inc. https://www.Iclco.com/

gaie, Inc. https://gaie.jp/

Note: Information and projections of future performance contained in this document include the Company’s judgments premised on information available at
the time of preparation and assumptions concerning uncertainties. They may differ from actual business performance and results due to a variety of factors.
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