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I Consolidated Operating Results

FY23/3 FY24/3

Revenue 14,225 28,240 16,073 +13.0% 31,435 +11.3% 67,700 46.4%

Forecast | Progress

Operating Profit 5,533 10,906 6,128 +10.8% 11,299 +3.6% 27,100 41.7%

OP Margin  38.9% 38.6% 381% -0.8pt 35.9% -2.7pt 40.0% -

Profit Before
Income Taxes

5,685 11,330 6,219 +9.4% 11,516 +1.6% 26,900 42.8%

Profit

Aributableto 3880 8050 4,265 +9.9% 7,916  -1.7% 18,400 43.0%

Parent Company

*Since FY24/3 Q1, the Company has been applying IAS 12 “Income Taxes” (amended in May 2021). Figures after the retrospective application are used for comparative analysis with FY23/3.
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I Consolidated Operating Expenses

Mainly advertising expenses and commissions increased year-on-year due to business
growth of Tabelog and Kyujin Box. Cost optimization, which has been strengthened since
Q2, will continue in the second half of the fiscal year.

(Unit: million yen) 10,241 10,197 10.015
9,311

8398 8428 8646 8,693

8,016 7776

m Advertising

m Commissions

m Qutsourcing

m Depreciation

H Rent

m Personnel Expenses

m Other

+ Server maintenance 17m yen
* Recruiting 94m yen

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY22/3 FY23/3 FY24/3
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I Operating Results by Business

(Unit: million yen)

Kakaku.com 4,400 -286 -6.1% 8,887 -756 -7.8%
Shopping 1,736 -174 -9.1% 3,574 -450 -11.2%
Service 2,015 +124 +6.6% 4,035 +199 +5.2%
Advertising 650 -235 -26.6% 1,277 -506 -28.4%

Tabelog 6,632 +1,184 +21.7% 13,036 +2,215  +20.5%
Restaurant Promotion 5,829 +1,209 +26.2% 11,510 +2,268 +24.5%
Premium User Memberships 380 +14 +3.7% 754 +19 +2.6%
Advertising 424 -20 -4.6% 773 -31 -3.8%

Kyujin Box* 2,265 +805  +55.2% 4,250 +1,393  +48.8%

New Media and Solutions/Finance* 2,777 +145 +5.5% 5,263 +343 +7.0%
New Media and Solutions 2,112 +205 +10.8% 3,965 +493 +14.2%
Finance 664 -60 -8.3% 1,298 -150 -10.3%

*Since FY24/3 Q1, [Kyujin Box], which was previously included in [New Media and Solutions/Finance] , has been listed separately due to its increased financial impact. YoY figures have been adjusted accordingly.

KaKaku
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I Progress by Business: Kakaku.com

& com Revenue in the shopping business and the advertising business declined. In

the service business revenue continued to increase.

Kakaku.com: Revenue (unit: million yen)

Supply-side issues such as stagnant supply chains and rising manufacturing costs

6,101

5,566
2,417 5114 5,320

4,957 4,960 2,095

4,686 4,487 4,400
2,267 2,127 |1 2:207 2239 2 023 2,008
' 2,113 1,910 ' 1838l 736

1,811 [l 2,266
2,153 [l 030 1,945 1,801 18852206 W o

997 [l 956 11302 1,061l 505 [l 355 [ 1.052 |8 701 W 622 M 650

Q2 ‘ )) ‘ Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
‘ FY20/3 ‘ ‘ FY22/3 FY23/3 FY24/3 ‘

Shopping
YoY -9.1%

Service
YoY +6.6%

Advertising

YoY -26.6%
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I Progress by Business: Kakaku.com (Shopping Business)

Revenue in the shopping business declined. Categories for durable goods were affected by
fewer new product registrations. Categories for consumables continue to be affected by
changes in search rankings that occurred in August of last year.

Shopping: Revenue (unit: million yen)

Supply-side issues such as stagnant supply chains and rising manufacturing costs

1,699

542
113 : 31 : s 0
Q2 } ) ) } Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

‘ FY20/3 FY22/3 FY23/3 FY24/3 ‘

2127 2.207 2,239

2,113 2,023 2,008

1,910

1,838 1736

Durables

YoY -9.2%

Consumables

YoY -12.1%

€ At
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I Progress by Business: Kakaku.com (Shopping Business)

B Durables: New Product Registrations m Traffic sent to shops in major categories (quarterly total)
Digital/Home Reactionary decline in traffic for Laptops and TVs following the heightened
Appliances demand during the pandemic
YoY+41.0% =0-Laptops
Large appliances such as TVs, Tom TV
refrigerators and washing
machines, show no change from
the large decrease two years
ago. Heightened
PCs YoY-14.1% demand
Q2 Q3 Q4|/Q1 Q2 Q3 Q4|/Q1 Q2 Q3 Q4| Q1 Q2 Desktop computers and Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4| Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4| Q1 Q2|
CFv2us | Y223 | FY23/3 | FY24/3] computer parts, such as . Fv2o)3 | FY2yus | FY223 | FY233 | FY24/3 |
memory chips decreased.
B Consumables: Organic Traffic B Durables: Price comparison for smartphones to
Fluctuations in JUL :YoY -38.8% include information on used smartphones
search rankings AUG . YOY _12 4% — e -

e Added tab for used price comparison
i i kel bl (information on up to 10 shops)

SEP o YOY -1100% KakakuPhone fiiisHR—E
K_H

WREx mAEE ) (AR

EEPITI-EATRLBRROTT

KakakuPhone 128GB SIMT7U— [TS5wv ] o
SavI0D

52,980/ suri- LD EED © znEric

SIMOy ZERE ERAZTNTORVERZNET

JUL AUG SEP | OCT NOV DEC | JAN FEB MAR| APR MAY JUN | JUL AUG SEP

| Q2 Q3 | Q4 | Q1 | Q2 | o . . : :
| FY23/3 | FY24/3 | Price information for selling smartphones will be added in the second

half of the fiscal year.
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I Progress by Business: Kakaku.com (Service Business)

Service business revenue increased. Revenue in the personal finance domain and the telecom-
munications domain increased. The automotive domain remained weak. In the “Other” domain,
revenue from the moving, electricity and gas price comparison services continued to decline.

Service: Revenue (unit: milion yen)

2,555

2,266 2,296 Personal Finance

o
2,153 2021 2015 YoY +8.1%

2,030
1.811 1945 1,891 1,885

874 838 1,002 Telecommunications
833 0
— 802 814 906 880 YoY +49.1%
503 Automotive
465
362 383 W 372 RN R ) voy -21.2%
507 4 497 507 545
Be 419 400 Other
226 216 263 198 194 245 207 181 YoY -8.5%
‘ ‘ Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
‘ FY20/3 ‘ ‘ FY22/3 FY23/3 FY24/3
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I Progress by Business: Kakaku.com (Service Business)

® Personal Finance
The number of applications for credit cards and card loans

continued to increase as consumer spending on events and travel
increased.

B Telecommunications
The number of applications for overseas Wi-Fi continued to
increase along with the increase in the number of travelers.
Applications for fiber optic lines and mobile line increased.

Applications for
overseas Wi-Fi

recovered to 31.3%
of pre-COVID
(FY20/3 Q1) levels

| Q1 Q2 Q3 Q4 | Q1 Q2 |
| FY23/3 | FY24/3 |

% Source: Japanese Ministry of

N S
No. of travellers* =@==No. of applications Justice, Immigration Statistics

B Automotive

The number of used car inventory checks and auto insurance

quotes declined. The number of used car registered in the market
remained low.

m Other

Applications for quotes from moving companies decreased.
Electricity price comparisons continued to be affected by lower
demand for switching to alternative electricity suppliers.

KaKaku

® Improved mobile site: easy to understand for first-time users

« At the top of the page, the lowest rates for each type of interest rate
and the most popular financial institutions are listed for users to see

at a glance.

fifif§.com o— =

o-> > FE0-—> AGS>F T
FE0—> AKS5>F>0

2EEEEF

IAT ZEEF ElESF IS5 I35

2244FF1~ 208 FHliFR OFF

NNUIT
FE0—> SRS TIFTS > Zih

ffifg.com o—

o—-> > #%0-> > AR>S

FEn-v & ..5 v

ZEBHEF #£0.219%~ =1
]
EEEF #0.280%~ «2 I." 7 ’
- e
SERIEESA £0.950%~ « < o
&7

To be expanded across other categories,

including credit cards and internet providers

* The NISA* comparison page was revamped for the launch of the

new NISA in 2024.
ffi*& com

B . ESEER
NISA (Z—Y) DEHE
NISA (=—Y) O ASS>F247

Vo BATES
ANVIE | mpmst @m0 ToeE. BHETE (8 0
EER AT o SIATNISAS S RO TT.

2 . (miRAESF
M EAHERENETREN FHNESE >
#H 1 —O— F3{E4I800F0 £

k] HHo LGS
i NISADRSEHSERFLV HEZ M LET >
WEVWARSOLIEEFT !

SFIEEDERS >

ffif&.com wa mEzzm

- BEEA - NISA (T—H)

\ 20241 AN BHNISADEEV £ T ! /

NISADEEE3E

SRS R - FOFHREB N

FHNISAOAE o)
ARSvFVS Q i
FHBLTOEAMBLELS é

NISA (Z—Y) OE ASS>F+>4

Hh TG

*NISA, short for Nippon (Japan) Individual Savings Account, is a tax exemption scheme for investments by individuals.
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I Progress by Business: Kakaku.com (Advertising Business)

Revenue in the advertising business declined. Ad placements from manufacturers in all three
major areas (digital/home appliances, PCs, and cars) declined.

Advertising: Revenue (unit: milion yen)

1,302
1,191

Banner &
Tie-in Ads
YoY -26.8%

Network &
Listing Ads
- 0,
134 141 135 13 90 102 5 68 YoY -24.4%
Q2 ‘ ) ‘ Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
‘ FY20/3 ‘ ‘ FY22/3 FY23/3 FY24/3 ‘
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I Progress by Business: Kakaku.com (Advertising Business)

B Banner& Tie-in Ads: Revenue by Industry

Supply-side issues such as stagnant supply chains and rising manufacturing costs

Bonus season Bonus Season
D D

\ Q2 |))| Q1 Q2 Q3 Q4 | Q1 Q2 Q3
\ FY20/3 | | FY22/3 | FY23/3 | FY24/3

KaKaku

Q4 | Q1 Q2

Digital/Home Appliances
YoY -10.8%

Large ad placements from overseas
manufacturers decreased. Ad placements
from domestic manufacturers increased
moderately.

PCs
YoY -36.7%

Affected by reductions in advertising budgets
by manufacturers, due to rising production
costs and a reactionary drop from special
demand during the pandemic.

Cars

YoY -35.2%

Despite a recovery on the supply side, ad
placements remained weak.

*Due to changes in the classification of advertisers in
Q3 FY22/3, past data has been recalculated according
to the new classification.

© 2023 Kakaku.com, Inc. 13 I



I Progress by Business: Kakaku.com (Examples of Initiatives)

B Improvement of mobile site:

B New categories for services with high consumer

Functions and content to make it easier for users to select interest
products that match their lifestyle and intended use

KaKaku

m Refrigerators, air conditioners

E.g., air conditioner category https://s.kakaku.com/kaden/aircon/ranking_2150/

BEDLT TER

68

HE[CeEM

HEIC10EA

HEIC14EA

HHlc188/

Continue to rollout improvements on various
product pages in the future

HECBER

Hhilc1288

HLlC1eEA

HElc2088

BFANBEEE

Expand across multiple other categories,
incl. TVs, laptops and washing machines

Online Programming Schools

Due to high demand for online schools and a growing
interest in programming among a wide range of age

groups, Kakaku.com will be offering content
that will allow users to compare
online programming schools for

narrow down your product
search by room size, etc.

= --‘-:ﬂ-;
. . P T
Guide to choosing products 3 [SUIPCELE Gif ) CEICEET CENes Sansesicen e~
or reskilling. T

*ﬁﬁﬁ]%fﬂimﬁ%—\l’

st EEI8:

1088 .

&Eﬁ?ﬂ-FMﬁ]%#Em%éj

eSIMs for overseas travel

Eam— With an increase in eSIM services (digital versions of
the physical SIM card, which can identify devices
virtually to provide network connection) and compatible
smartphones, consumer interest in overseas
eSIMs as a means of communication during
overseas travel is growing. Kakaku.com will
provide content allowing users to compare

—\dkifferent overseas eSIM services.

X,,f
/a8

© 2023 Kakaku.com, Inc.
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I Progress by Business: Tabelog

Revenue in the Tabelog business increased mainly due to growth in the
/@ o ) restaurant promotion business. In the advertising business, sales to
continued to decline for the quarter but increased in September.

Tabelog: Revenue (unit: miliion yen) COVID classified as Cat. 5
- . infectious disease (May)

State of | przcgrnlme Resurgence in

ate of emergency COVID
6 494 Priority preventive measures measures : : 6,632
' . ) > p infections 6,291 6,269 6,404
5,308 5373 5,448
4,253 Restaurant

3,754 . .

' 3,565 Promotion Business

vy [ Bl BREd | Yoy +26.2%

4,407 4621184,620 .
' Premium User

3,439

2,932 > 759 YoY +3.7%
Advertising
0,
392 375 374 370 369 366 372 374 zrp /| YoY -4.6%
313 366 500 422 360 444 448 349
Income from
Q2 Q1 116 @264 @327 423 Q123 @ '8 @3 ? Qa4 Q1 Q2 Commissioned
FY20/3 FY22/3 FY23/3 FY24/3 Operations
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I Progress by Business: Tabelog (Restaurant Promotion Business)

Both the Promotion and Online Reservation Service saw an increase in revenue compared with

last year, when the impact from COVID-19 remained.

Restaurant Promotion Business: Revenue (unit: milion yen) COVID classified as Cat. 5
infectious disease (May)
Priority Resurgence in
State of emergency/ preventive COVID 5 681 5,829
5 322 Priority preventive measures X measures § infections 5,475 5 461 [
I 4 € ]

4,407 4,621 4,620

3,091 3,160

3,439 3,137 | 3,125
2,932 2,759 2 812 2,908 2 996

2,495
2,375 2 213
2,334l 2,335 il 2,588 |1 2,666

1,588 1,708 [ 1,620
936

5 3 2 3

Q1 8 Q3 ’/ Qa4 ’/ Q1 Q2 ° Q3 Q4 Q1 2 Q2
FY22/3 FY23/3 FY24/3

Promotion Service

YoY +5.5%

Online Reservation
Service

YoY +64.6%

Other

KaKaKu-com © 2023 Kakaku.com, Inc. 16 I



I Progress by Business: Tabelog (Restaurant Promotion Business)

Although the environment surrounding restaurants remains challenging due to prolonged labor
shortage and other factors, the number of restaurants contracting the promotion service and

the online reservation service increased steadily.

Promotion Service:
No. of Restaurants (end-of quarter) and ARPU

57.9

44.9 439 44.6 44.3 44.4 45.0 46.1 452 45.8 473

| FY22/3 FY23/3 FY24/3

B No. of contracted restaurants (thousand) =0O= ARPU (thousand yen)

>} Promotion Service ARPU = 3 months average of [Monthly Promotion Service revenue +
Monthly number of contracted restaurants (incl. restaurants that have suspended their contract)]

KaKaKu.com

Online Reservation Service:

No. of Restaurants (end-of-quarter) and ARPU

68.0

593 61.0 62.9 62.8 64.0 857
58.4 . .

50.0 53.0

38.7

123012 3 W13-3)13.2

94837 ° ° . U
l|||||||
Q4 Q1 Q2

|FY20/ 3| | FY22/3 | FY23/3 FY24/3

Q2

B No. of contracted restaurants (thousand) =0O= ARPU (thousand yen)

* Online Reservation Service ARPU = 3 months average of [Monthly Online Reservation Service revenue +
Monthly number of contracted restaurants]

© 2023 Kakaku.com, Inc. 17 I



I Progress by Business: Tabelog (Restaurant Promotion Business)

Mainly the number of restaurants contracting both the promotion service and the online
reservation service increased.

No. of Fee-Paying Restaurants (end-of-quarter) (unit: thousand restaurants)

71.8
63.6 64.2 657 67.4 67.3 68.2 6938

58.5

58.2

55.8 e |
21.2 [ 23.0 || 24.0 : Restaurants contracting
18.0 |l 19.0 [ 21.3 | 225

only the Online

10.9 | 14.6 Reservation Service

Restaurants contracting
the PR Service as well as
the Online Reservation
Service

Restaurants contracting
5.5 5.1 : : 4.6 4.4 . 4.0 3.9 only the PR Service

Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY20/3 FY22/3 FY23/3 FY24/3
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Progress by Business: Tabelog (Restaurant Promotion Business)

The number of online reservations continued to increase due to an increase in the number of
restaurants contracting the online reservation service and an increase in the ratio of online
reservations. The number of persons per reservation remained below pre-COVID level.

No. of Online Reservations (quarterly total) (unit: million persons) SITD) & e | o G &

infectious disease (May)

18.23 18.32
16.56 16.55
11.35 12.24 11.39
9.01
7.1 Persons per reservation
(quarterly average)
4.19 4.17 FY20/3 Q2 : 3.56
FY23/3 Q2 : 3.22
Q2 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY20/3 FY22/3 FY23/3 FY24/3

KaKaku



Progress by Business: Tabelog (Examples of Initiatives)

Increased efficiency of restaurant operations

Integrating Tabelog Order with Tabelog Note

Linking table assignments and reservations in real-time,
to streamline operations such as seating customers and
reservation managements

Online Reservation
Reservation & Information &
- |-k . y, T
Seating 4 Seating I
Availability Availability

Integration with 3™ party services

Continue to expand the functionality of Tabelog Order and
Tabelog Note, by integrating with other services.

e.g., integrating Tabelog Note with channel managers or
integrating Tabelog Order with various POS systems.

Online reservation services for international travelers

Multilingual support for online reservations

Online reservation function available in multiple languages (Jan
2024), so that international travelers can also make reservations
through Tabelog. Other functions will be added in the future.

Continue collaboration with overseas gourmet sites
Continue collaboration with Meituan and OpenRice, while
enhancing functionality for both diners and restaurants.

KaKaku

Ponta points Integration a{/|D

Earn Ponta points with online reservations by
linking your au ID or Ponta Membership ID
with Tabelog

‘ Online Reservation

earn Ponta points

Conditions for linking an au ID or Ponta Membership ID to Tabelog:
Only for users who have never made an online reservation on Tabelog
and have never linked their T-Point account with Tabelog.

Users other than those listed above will continue to earn T-Points.



I Progress by Business: Kyujin Box

o, Revenue in Kyujn Box increased. In addition to the clicks on paid job ads,
= SKATRYTR . o ) . .
the number of client companies using Kyujin Box continued to increase.

Kyujin Box: Revenue and Number of Users App Improvement: Added content to make
Revenue
YoY +55.2% QT ¢ R
BITH
664,238 % k=] v
List of recommended job listings,
IVYZT 47 58 RS ) ;
7RI 2 b up ETOE B bgsed on the user’s browsing
O HRH FREX KIELET . h|St0ry
ER =
e;g;zbﬁﬁﬂoma/ ﬁ
S8 .
Monthly users Ty p— s
(quarterly avera‘g)e) # t\/\jj:/uﬁig—;awxm\ List of new listings (posted within
YoY +10.1% s 24 hours) that match search
si' criteria saved by the user
1MB7HOATRKA ‘Q’
@rsr:mﬁbr:m:tﬁzﬁrsw\rewzgw Syusus
QO RRBTAK
by Ranking of search keywords,
BRHIVE5—|KERKE267M /)% El .
®A3.9KM ¢  frequently found with the user’s
FY22/3 FY23/3 FY24/3 © 5 TR ETRNG s search criteria

KaKaKu.com
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I Progress by Business: New Media and Solutions/Finance

New Media and Solutions/Finance Business*' revenue increased.
Revenue in the travel/transportation domain remained strong but declined in the finance domain
and the entertainment/hobbies domain, which was affected by the deconsolidation of gaie Inc.

New Media and Solutions/Finance: Revenue

(Unit: million yen) 3'542 Real Estate
0,
2,631 Travel/
2,470 2 288 814 760 2,486 Transportation*’
2,110 2,192 : 502 0
1,973 ' 658 534 YoY +19.9%
461 487 e 499 511 878 Entertainment/
955 ek
329 451 537 550 607 790 Hobbies .
YoY -20.0%
496 539 547 589 462 461 1,680 o 490 Finance*3
- 0,
697 654 648 680 723 724 732 633 YoY -8.3%
14 35 39 =0 Other/

-3 Intercompany Offset*'

Q1 -9 Q2 -2 Q3 -8 Q4 -7 Q1 Q2 M Q3 Q4 Q1
| FY22/3 | FY23/3 | FY24/3 |

*1 Regarding sales classifications: (1) Due to the following two reclassifications in FY24/3 Q1, the results for FY23/3 Q4 and earlier have been recalculated based on the new classifications
i) [Kyujn Box] has been listed separately, due to its growing financial impact, ii) [icotto] has been moved from [Other] in [New Media and Solutions/Finance] to [Travel/Transportation]
(2) Numbers for [Other] and [Intercompany Offset] which have hitherto only been shown in our Databook have been added to the above graph.
* 2 Following the transfer of all shares of gaie Inc. on August 1, only revenue for July has been recorded for Q2.
* 3 In October 2022, there was a change in estimates related to revenue recognition for certain life insurance agency commissions in the finance business.
Please refer to page 23 of the Results Briefing for the Third Quarter of the Fiscal Year ending March 31, 2023.
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I Progress by Business: New Media and Solutions/Finance (Travel/Transportation, Real Estate)

LCL . : Both revenue and the number of
In the travel/transportation domain, . -
Tome Desig revenue for LCL and Time Design monthly users mcrea.se.d. In addltlgn to
: : . '731-— increasing property listings, Sumaity
" §traveljp increased, mainly due to heightened TT : ) P
) ' demand for domestic travel continued fafforts SfUCh as |glent|fy|ng
Leolte ' and matching duplicate listings.
Travel/Transportation: Revenue by Business Sumaity: Revenue and Number of Users
(Unit: million yen) (Unit: million yen, million users)
1,146 260
955 LCL . 658
g1 290 Yoy +18.1% Revenue
Time Design YoY +9.3%
607 [+)
c37 550 YoY +25.6%
451 Monthl
329 Atravel ° ~ 4-;0 O=—=CN | users g
YoY +34.3% A I HL) EEDIN| (quarterly
average)
'°°“°12 1 Yoy +11.3%
YoY =-12.1%
| Q1 Q2 Q3 Q4 | Q1 Q2 Q3 Q4 | Q1 Q2 | Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
| FY22/3 | FY23/3 | FY24/3 | FY22/3 FY23/3 FY24/3 |

*Since FY24/3 Q1, [icotto] which hitherto was included in [Others] has been included in the
Travel/Transportation domain. Results for FY23/3 Q4 and earlier have been recalculated
based on the new classification.

KaKaKu-com © 2023 Kakaku.com, Inc. 23 I



I Progress by Business: New Media and Solutions/Finance (Entertainment/Hobbies, Finance)

85 IR@.com eiga.com saw an increase in ad placements
gqie from streaming platforms and webCG from
tire manufacturers. Kinarino continued to

*r)/ . . -
see a recovery in ad revenue in addition to
weblh an increase in e-commerce sales.

Entertainment/Hobbies: Revenue by business

(Unit: million yen)

539 547 556
ST 490
462 461 eiga.com
0,
aga/ YOY +7.6%
gaie*
YoY -56.8%
Kinarino
YoY +31.8%
webCG

YoY +7.6%

Q1

| FY22/3 | FY23/3 | FY24/3 |

* Following the transfer of all shares of gaie Inc. on August 1, only revenue for July has been recorded for
Q2.

KaKaKu.com

In addition to life insurance and
medical insurance, demand for fire
insurance, which rose last year, was
weak. Meanwhile, overseas travel
insurance continued to recover.

KaKaKu.com

Kakaku.com Insurance: Revenue*

(Unit: million yen) 1,680

0 723 724

697 654 Gag 68

Revenue

YoY -8.3%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY22/3 FY23/3 FY24/3

*In October 2022, there was a change in estimates related to revenue recognition for certain life
insurance agency commissions in the finance business. Please refer to page 23 of the Results Briefing for
the Third Quarter of the Fiscal Year ending March 31, 2023.
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I Topics: Sustainability Initiatives (Assessing Materiality)

Assessing Maeriality

We have identified 14 material issues which need to be addressed for the sustainable development of society and
Kakaku.com Group. These materiality initiatives will be implemented by our divisions and group companies, under the
guidance of sustainability committee members.

»
>

Materiality

Social Impact

»
L

Business Impact

Assess materiality, by identifying
sustainability-related issues, based on
guidelines such as the GRI standards
and other guidelines and evaluation
items of ESG evaluation organizations,
after evaluating their importance.

KaKaku

Economy

Society

Ecology

Governance

Provide sustainable
services

Develop and utilize
diverse human
resources

Contribute to sound
social development

Contribute to
environment

Strengthen
governance

- Information security and privacy protection
- Service quality maintenance

- Promote technology and R&D to advance services

- Occupational health and safety
- Human resource development

- Diversity, Equity & Inclusion

- Promote a healthy and efficient society through IT

- Provide regional and community support
through in-house media

- Climate change response
- Contribute to recycling-oriented society

- Conservation of biodiversity and food resources

- Ensure effectiveness of corporate governance
- Corporate ethics and respect for human rights

- Risk management
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I Topics: Sustainability Initiatives (Data analysis/data related human resource development)

Data analysis/data related human resource development : Support for 17t Data Business Creation Contest

Participated as a business partner in the 17t Data Business Creation Contest organized by the Data Management
Creation Lab at Keio Research Institute at SFC. Supported participants ranging from high school to graduate school
students in competing for ideas and initiatives derived from data analysis, by providing data and advice to participants
and as contest judges. The data we provided in this contest is also used by students enrolled in the Data Business
Creation course, a special course offered by the lab, to learn about data analysis and proposals.
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m Data provided
Provided Kakaku.com’s product
information and user reviews on home
appliances, to be analyzed under the
topic of “Ethical lifestyle through
household appliances”.

m Study sessions
Held introductory study sessions for all
contest participants to deepen their
understanding of our company’s data
and how we utilize it.



I Topics: Sustainability Initiative (Enhanced Disclosure)

Dedicated pages were created on the corporate website to disclose details of sustainability policies and initiatives, and
to enhance information disclosure through communication with evaluation organizations, by responding to questionnaires

and giving feedback.

Sustainability related pages on corporate website

https://corporate.kakaku.com/company/sustainability *currently in Japanese only

Kakaku oo e oo B On Sustainability

IR - RRREE

FLRI—A B

+ Our approach Materiality * Promotion structure

| HAFFEUF 1

Specific Initiatives

HHOUZFFEUFSICDOVT

* Provide safe services

Economy - Support development of technologies

* Ensure human resource development

* Create work-friendly environment

 Ensure diversity in the promotion of core
human resources, etc.

+ Contribute to local communities

« Support disaster relief efforts

Society

DR

+ Support development of sports and culture

HEITHTHER-BE

RENGRLR ECOIogy
TFUTUTA MOEHICHT AERRE

YAFFEVTIERR

(FLTEA AR i 1) ¥ATFEVTIRREN

e Corporate
Governance

WO »OHE- KPR

KaKaku

+ Climate change response
* Provide information on environmental issues
* Protect natural resources

+ Basic policy

+ Corporate Governance Program
+ Compliance Program

+ Risk Management

Participate in external evaluations

m Respond to questionnaires

Responded to CDP (Climate Change) and
Corporate Sustainability Assessment (CSA)
qguestionnaires.

@ Sustainable1

SNCDP

DISCLOSER

2023

S&P Global

m Feedback to assessment organizations

Provided feedback on MSCI ESG Research.
Will also provide feedback on assessments
conducted by FTSE and Sustainalytics.
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I Outlook: Tabelog

gxo7j

Provide a broad range of services to connect people and restaurants.

, FY23/3 FY24/3
results plan TAM
No. of restaurants apprOX. 80 000~
contracting 45,200 '
Promotion Service 48,000 100,000*
No. of restaurants approx. ~
contracting Online 64,000 7(|)0p000 100'00:?00 000%*2
. . H i approx. ,
Restaurant Online Mobile ResovatonIDONVICD d
i No. of online approx.
Search Reservation Order recorvations 16.55M PP )
(quarterly total) 22M
App MAU 7.45M 10M -
*1 Restaurants using sales promotion services including other sites.
*2 100,000= No. of restaurants using online reservations, including other services, 300,000= No. of restaurants
. (registered on Tabelog as) taking reservations or reservation only (including by telephone, online, etc.)
Promotion Reservation
Ledger
Support DX of restaurants
Restaurants Roll-out of Tabelog Order, Tablog Note (Reservation Ledger), Tabelog
Procurement Shiire (Procurement)
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I Outlook: Kyujin Box

<K AR TR

Find the job that best fits your needs from a greater number of job listings

Enhance information and improve functionality

m Continue to improve searchability by expanding search criteria and
improving accuracy for fuzzy searches.

m Expand job application functions, such as direct application from the site.

m Expand original content, such as information on the latest trends and
advice on career changes and jobs.

m Continued efforts to ensure that job listings are accurate and up-to-date,
including putting in place a screening system and reacquiring and updating
job information at regular intervals.

Expand partnerships and increase options for job seekers

m Expand functions and mechanisms to make it easier for clients to manage
their paid listings, such as being able to make detailed settings.

m Expand functions for “Saiyo Board” (Hiring Board) to make it easier to post
and manage multiple listings (improved batch posting functions, etc.).

KaKaku

2015/10 Launch

FY24/3 Revenue
YoY +30%

2022/06 Android App
2022/12 i0S App

2020/8 Bidding
System

2017/10 Ad System
2018/01 Saiyo Board

%)

/\\
l\

(é

> > > > > > >
DO S N N oW
& & A &

mmmm Revenue =0=No. of monthly users
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I Business Strategy Going Forward

We will continue to take on the challenge of transforming our existing businesses
and creating new ones by identifying changes in society and lifestyles
as well as uncovering new needs and business potential.

m Continue to expand service areas and
business models of existing businesses
and create new businesses while
maintaining stable growth of the
company as a whole.

. . .o (o)
m Raise the sales ratio of Kyujin Box and
New Media and Solutions/Finance
to more than 20% in the mid- to long-
° 9 20%
term.
FY21/3 FY22/3 FY23/3 FY24/3 mid-to long-
plan term
m Kakaku.com m Tabelog m Kyujin Box m New Media and Solutions/Finance
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I Management Index and Financial Strategy

Management Index

Targeting 40% ROE

Approach to profit growth

Achieve stable profit growth through business expansion and optimal resource allocation.

Approach to allocation of management resources

Growth investment
m Investment in human resources to expand existing businesses and create new businesses

m Investment in research and development related to advanced technologies and their application
to businesses

m M&A and investment for the purpose of expanding business portfolio and accelerating growth

Shareholder returns

m Retain necessary funds on hand for the operation of existing businesses and investments for
growth, and return excess retained earnings to shareholders

m Continuously pay dividends (twice a year) and buy back shares (flexibly)
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I Financial Indices

FY19/3 FY20/3 FY21/3 FY22/3 FY23/3
Capital-to-Asset ratio *1 79.1% 67.8% 66.1% 68.0% 60.9%
ROE *2 45.1% 44.0% 26.2% 30.1% 33.7%
Dividend per share (yen) 36 40 40 40 40
Total dividend (billion yen) 75 83 82 82 81
Payout ratio 45.2% 45.3% 70.0% 57.4% 50.4%

Acquisition cost of 30 80 0 50 80

treasury stock (billion yen)

Total return ratio *3 63.1% 88.8% 70.0% 92.3% 99.9%

*1 Capital-to-Asset Ratio = Equity attributable to owners of the parent company - total assets X 100

*2 ROE = Profit attributable to owners of the parent company =+ (Equity attributable to owners of the parent company) x 100

*3 Total Return Ratio = (Total dividend + Acquisition cost of treasury stock) =+ Profit attributable to owners of the parent company x 100
Acquisition cost of treasury cost does not include fees or other expenses paid to the Tender Order Agent.
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I Number of Employees

Number of directly employed employees (on a consolidated basis, including temporary employees)
1,619 1651 1733 1,694

1405 1402 1412 1432 1484 1492 1508 1,509 1,577 1,581

1259 1,268 1,301 1,326

@ 02 Q3 Q4 Q@ Q2 Q3 Q4 Q@ Q2 Q3 Q4 Q@ Q2 Q3 Q4 Q1 Q2
| FY20/3 | FY21/3 | FY22/3 FY23/3 FY24/3

Breakdown by age group and jOb function (empioyees of Kakaku.com, Inc. as of March 2023)

40 and over 20-29 Planning, design
30% 24% and management of
websites/services
Breakdown Breakdown 36%
by by
age group job function

Engineers
30-39 26% J Sales
47 % 18%
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I Kakaku.com: Overview

mﬁ-com Purchasing support site

Monthly users*' : 36.63M (as of September 2023)

Users by 28% 72%
Device:

mPC mSP

Users by A 11.7% 15.9% 20.8% 20.7% 28.6%

Business Overview

Shopping Business and Service Business

We direct users who want to purchase products or use services to online
malls and shops, manufacturers, and service providers, by providing
specifications and details on product and services, as well as pricing
information, to support users' decision-making. The business is classified into
two main categories depending on the products and services handled.

Main Categories of the Shopping  Main Categories of the Service

age group*2:

m10-19 m20-29 m30-39 m40-49 m50-59 m60 and over

Business Business
Durable || Computers, home Credit cards, loans
Goods || appliances, cameras, etc. Personal (card loans, mortgages),
Finance [ investmeants, assat

Interior products/

management, FX, etc.
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Consumer | furniture, fashion, shoes,
Goods || accessories, cosmetics,
efc.

Owverseas Wi-Fi rental,
Telecommunications | low-cost SIM cards,
internet providers, etc.

Other I Water servers, etc. Used car search, car

Automotive insurance, etc.

Energy (electricity and
Other | gas), English courses,
fravel, etc.

Advertising Business

This business involves creating and distributing various advertisements
mainly on the Kakaku.com website.

Business Model

@ 7oiqay ) w=siMa—k

EAREEER (corssm) B RIEIR Lea—s7as

*1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers,
operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.

* 2 Users by age group are as of August 2023.

KaKaku

Shopping Commission income based on clicks Clients: Online malls, e-commerce
Business and sales performance shops, electronics retailers, etc.
Service Commission income based on . . .

. . . X Clients: Service providers, etc.
Business applications for various services, etc.

Advertising  Advertising revenue from banners, text
Business ads, search-based ads, etc.

Clients: Manufacturers, service
providers, etc.
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I Kakaku.com: Breakdown of Revenue by Business

(Unit: million yen)

6,262

6,101 5 999 6,130

5,958 5,933

5,597 5,566
5,474 5,320
4,957 4,960 2095
2 356 4,686
4,487 4 400
2235 2239 '
2113
2,555 2,622
2373 Snes 1,811 W 2,266
: 2,030 1,945 [l 18901 [ 28° [ 2206
2021 | 2,015
ogo [ 1191 1,061 @ gog

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY20/3 FY21/3 FY22/3 FY23/3 FY24/3 ‘

M Shopping M service B Advertising
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I Kakaku.com: Breakdown of Shopping Business Revenue

2,859

(Unit: million yen)

2,465

2,356 2,346 2,391 2,382 2,394

2,235 2,267 2207 2,239
2127 ™ 2,113
2,023 2,008
1,910 1838
' 1,736
1,686
1,528
1,430
1,385 1,498
677 @ 626 W 599
447 434 W 394 W 393
Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q2 Q3 Q4 ‘ Q1 Q2 ‘
. FY20/3 ‘ FY21/3 ‘ FY22/3 FY23/3 ‘ FY24/3 ‘
Sales ratio
B Durables 72.4% 721% 70.7% 69.1% 68.0% 71.5% 70.3% 68.4% 67.4% 67.2% 67.0% 69.0% 69.8% 725% 71.5% 74.6% 741% 72.5%

B Consumables 22.8% 23.0% 24.4% 26.6% 27.5% 23.4% 25.6% 27.5% 27.6% 282% 29.4% 27.8% 26.4% 23.4% 24.8% 21.6% 21.4% 22.6%

Other 48% 49% 49% 43% 46% 52% 4.0% 4.1% 5.0% 4.6% 3.5% 32% 38% 41% 37% 3.8% 4.5% 4.9%
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I Kakaku.com: Breakdown of Service Business Revenue

(Unit: million yen)

2,796

2,373

2,206
- 1945 ;891 1885
802
748
383
577 497
195 263

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY20/3 FY21/3 FY22/3 FY23/3 FY24/3 ‘

B Personal Finance B Telecommunications B Automotive B other
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Tabelog: Overview

ﬁ ™~ D 7 Restaurant discovery and reservation site

Monthly users*' : 90.77M (As of September 2023)

Users by
PC  mSP
Users by

POOPINCIER 17.1%  17.4% 191%  19.9%  24.4%
10-19 m20-29 m30-39 m40-49 m50-59 m60andover
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*1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers,
operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.
Tabelog's support of AMP (Accelerated Mobile Pages) ended in February 2022..

* 2 Users by age group are as of August 2023.

KaKaKu.com

Business Qverview

Restaurant Promotion Business

« Promotion Service: A service that prioritizes the display of subscribing
restaurants, giving them added visibility in standard search results on Tabelog.
It also allows restaurants to create detailed pages incorporating photos and
text to convey their appeal and specialties to attract more customers.

« Online Reservation Service: A service that allows restaurants to use the
online reservation function of Tabelog.

» Other: Business support services for restaurants such as in-store mobile
ordering (Tabelog Order), an online reservation ledger (Tabelog Note), and
a procurement service (Tabelog Shiire)

Premium User Membership Business
Subscription-based service for users, with benefits such as members-only coupons
and being able to access rankings based on user ratings on mobile devices.

Advertising Business
Creating and distributing advertisements targeting users with a high interest
in gourmet food on Tabelog

Business Model

Restaurant Income from commissions Clients:
Promotion Promation Service: fixed monthly fee Restaurants
Business (10,000 yen/25,000 yen/50,000 yen/100,000 yen

depending on the service)

Online Reservation Service: performance-based fes

(200 yen/person for dinner, 100 yen/person for lunch,

depending on the number of visitors)
Premium Income from user fees for access to Cliens: Users
Membership premium content.
Business

Advertising  Advertising revenues from banners, text ads,  Clients: Brands,
Business planned ads, etc. service providers, etc.

© 2023 Kakaku.com, Inc.
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I Tabelog: Breakdown of Revenue by Business

(Unit: million yen)

7,371
7,048
6.313 8494
5,308
4,493
R 4,187 4,253
3,754

5,104 [ 5322 3,565

3,439
623 593

370
497 579 422
Q1 Q2 Q3 Q4 Q2 Q3 Q1 Q2 % Q3% q@4?®

FY20/3

FY21/3

FY22/3

B Restaurant Promotion [l Premium User Memberships B Advertising

KakKakKu-com

6,632
6,291 6,269 9404

5,373 5,448

5,475 5,829

5,461 | 5,681

4,621 4,620

369
360

23 18 2

Q1

Q2 Q3
FY23/3

Q4 Q1 Q2

FY24/3

B Income from Commissioned Operations

© 2023 Kakaku.com, Inc.
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I Tabelog: Number of Fee-Paying Restaurants (end-of-quarter)

(Unit: thousand restaurants)

) ) Unbundling of two services
Introduction of Online October 2021

Reservation only plan 71.8

October 2020
croper , 67.4 67.3 682 69.8

63.6 64.2 65.

2 59.1 59.1 59.9 58.5
57.9 58 57.0 55 a

1.5 18.9
48.1 10.3 10.9 | 14.6

38.7 @ 40.5

19.2 17.7
82 M sols57 055051 0a0l a7l a6l as . 4.0 fl 3.9
Q1 Q2 Q@3 Q@ | Q1 Q2 Q3 Q@ | Q@ Q@ Q@ Q4 Q@ Q2 Q@3 Q4 | Q1 Q2
FY20/3 FY21/3 FY22/3 FY23/3 FY24/3

H Online Reservation Service only
(performance-based fee)

Promotion + Online Reservation Service H Promotion Service only
(fixed + performance-based fee) (fixed fee)
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I Tabelog: Number of Online Reservations (quarterly total)

(Unit: million persons)

18.23 18.32

‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 Q3 Q4 ‘ Q1 Q2 ‘
‘ FY20/3 ‘ FY21/3 ‘ FY22/3 ‘ FY23/3 ‘ FY24/3 ‘
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I Kyujin Box: Overview

] u [ 1]
us 3 -I-..
y :kA' S /qx Comprehensive search site for job seekers

Monthly Users*' : 8.78M (FY24/3 Q2 quarterly average . .
y ( / 9 y 9 ) Business Overview

Users by 5 Kyujin Box allows users to do an aggregated search for job listings from job
Device: boards and employers’ websites. In addition to collecting job information

mPC mSP through automated crawling, the service also receives direct submissions from
Users by employers through Saiyo Board* Information on Kyujin Box is not limited to a
age group*2: % 17.4% 17.5% 15.5% 16.2% certain region, employment type, or type of job.

10-19 m20-29 m=30-39 ®m40-49 m50-59 m60 andover

How job listings are posted on Kyuji Box

+ Crawling: Kyujin Box crawls and post information from job boards and
‘ employers’ websites

« Saiyo Board: Employers directly submit and post job-related information.
« Listing Ads (paid): Displayed at the top of search results

# Saiyo Board (Recruiting Board): A platform for companies that do not have their own recruiting site. Free
of charge, companies can easily create job listings and post them on Kyujin Box, simply by filling out a
form with the necessary requirements. They will also receive an email notification when they receive an
application and employers can check the applicant's information and contact details, to then conduct an
interview and accept or reject the applicant on an individual basis.

[F1:5<e frc¥hn BIRMKA.

IR ARV TR \ >

Q P77z /bR
AAREPESLBULVWTIYPHRETEET

Q
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© BRI BB BER

© B#KR305M~A05M | RiEHBH

SEHR
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RFH  MEHEOK

& DATAGE - 68l - PR ( ITLY YZFEROA Y 7T Y —hHE
i 31 INHBOITIYI=FIERHBEND .
HEA. ZFLBTNE
7 zOBERE - Business Model

© BURIB SRR REAR

O R0mR~40nR AR Kyujin Box Income from commissions Clients: Job boards, etc.
ER) SSER) GER) (52 based on the number of (including recruitment and
AR - GBI - PR AR i : b | users sent to job sites and temporary staffing service
) R‘\\\\ employers’ websites (i.e., no.  providers), employers
NTIDFYFIRTYT OMEFEDSERY V&N . C s . . . .
of clicks) through paid listing  (including companies using
*1 Monthly unique users are counted as the number of browsers that visited the site (for certain browsers, ads* Saiyo Board)

operating systems, etc., there may be instances in which users who re-visited the site after a certain period
are counted multiple times). Double-counting as a side effect of high-speed loading of mobile webpages and
mechanical accesses by third parties’ web-scraping bots etc. are eliminated to the fullest extent possible.

# A bidding system allows advertisers to adjust their cost per click in increments of one yen from 25 to 1,000

en per click.
* 2 Users by age group are as of August 2023. yenp
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I Kyujin Box: Revenue

(Unit: million yen)

2,265

1,985

1,933

82

Q1 Q2 | Q3 | Q4 | Q2 | Q3 | Q4 | @ Q2 | Q3 | Q4 | @ Q2 | Q3 | Q4 | 1 Q2 | Q3 | Q4 | Q1 Q2

FY19/3 FY20/3 FY21/3 FY22/3 FY23/3 FY24/3
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I New Media and Solutions/Finance: Overview of Services

New Media and Solutions

Income from sites and services, such as [Sumaity], [Kinarino], [Bus
Hikaku Navi] operated by consolidated subsidiary LCL, Inc., and the
Dynamic Package Reservation Platform provided by consolidated

subsidiary Time Design Co., Ltd.

rR‘QTFf

Residential real estate website

£ E:travel.jp

Travel review and comparison site

weblh

Car Graphic

Online media for car enthusiasts

KaKaku

Time Devigin

Dynamic package reservation
platform

teolly

Online travel information media

© Pathee

Shopping spot information site

Finance

Commission income from life insurance, non-life insurance and
other general insurance agency business of Kakaku.com Insurance,

a consolidated subsidiary.

NAAY.S 4 )

Price comparison site for highway/
overnight buses and bus tours

W,

Lifestyle media

STORECAST

Digital sales promotion tool for
retail stores

ot

BREE

Price comparison site for domestic
travel and overseas airline tickets

b IRE.com

Online database for movies and
showtimes

Consulting service for insurance
selection

© 2023 Kakaku.com, Inc.
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I New Media and Solutions/Finance: Revenue by Business

(Unit: million yen) 3,542

2,435 2,470

2,269

658

550

589

552 680

52 -1 6 -21 -8 -7 -1 14 35 . 0

-69 -109

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY20/3 FY21/3 FY22/3 FY23/3 FY24/3
m Real Estate B Travel/Transportation m Entertainment/Hobbies E Finance m Other/Intercompany Offset
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I Company Profile

Company Name

Address

Founded

URL

Share Listing

Securities Code

Related Companies

Kakaku.com, Inc.

3-5-7 Ebisu Minami, Shibuya-ku, Tokyo 150-0022

December 1997

https://corporate.kakaku.com/

Prime Market of Tokyo Stock Exchange

2371

Kakaku.com Insurance, Inc. https://kakakucom-insurance.co.jp/
eiga.com, Inc. https://eiga.com/

Time Design Co., Ltd. https://www.timedesign.co.jp/
webCG, Inc. https://www.webcg.net/

LCL, Inc. https://www.Iclco.com/

Pathee, Inc. https://corp.pathee.com

Note: Information and projections of future performance contained in this document include the Company’s judgments premised on information available at
the time of preparation and assumptions concerning uncertainties. They may differ from actual business performance and results due to a variety of factors.

KaKaku
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