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⚫

⚫



E-E-A-T further enhanced through Google’s core 
algorithm update.

Financial Media performance overall has remained flat.

Used car prices remain relatively high despite a certain 
decline due to recovery in new car market. 

Competition for procurement intensified due to increased advertising by competing 
services. Although revenue increased due to investment in advertising, profit 
decreased due to higher advertising costs.

Market remained generally flat. Revenue has remained flat.

Market environment remains favorable, with high 
demand from both companies and job seekers.

Revenue and profits continued in an upward trend Y/Y. Accumulated losses were 
eliminated by August 2023, with earnings building up going forward.

Market has recovered to 80% of pre-COVID-19 levels.
Redoubled sales efforts have led to a recovery in the number of listed bridal venues. 
Additional investments will be considered in conjunction with investment efficiency 
and market environment.

Special demand in relation to COVID-19 has subsided 
and the market remains flat.

Number of customers has been steadily growing Y/Y. Efforts have been bolstered to 
increase the number of partner companies and sales of advertising space on our 
website. 
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