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Beyond Telework

Financial Highlights V-CUBE

Sales declined significantly due to a decrease in the mainstay pharma and HR, and a decrease in the public Telecube.

Operating profit is A156 mil yen, and cost reduction effects from management rationalization measures will mainly contribute to the
next fiscal year.

Unit cost per event increased due to focus on virtual AGM, hybrid projects, and metaverse events, etc.

Telecube installations remain high, and cumulative installations are 1.5 times higher than last year. Subscription for corporate
customers continued to expand.

FY?23 Consolidated Financial Results (KPI

Net Sales Marginal Profit Adjusted Adjusted
EBITDA Operating Profit

(Sales minus variable costs)

11.08 6.96 1.29 0.24  witionyen)

+ Adjusted EBITDA : Operating profit + Depreciation & Goodwill Amortization + Income/Loss from Non-Recurring and Discontinued Operations - - - Indicator of Recurring Cash Flow

+ Adjusted Operating Profit : Operating profit + Goodwill Amortization + Income/Loss from Non-Recurring and Discontinued Operations - - - Indicator of Recurring Profitability excluding
Goodwill Burden from M&A

Event DX (EV) - Japan

Third Place DX (TP) Enterprise DX (EP)

Event unit price ~ Quarterly Cumulative
P No. of Events installed units installed units

1.02 mittion yen 2,95 7 times 1,906units 24 727 units 190 million yen

(14% increase) (24% decrease) (5% increase)

MRR of strategic products

(9% decrease) (47% increase)

Copyright © V-cube, Inc. All Rights Reserved. Figures in ( ) : Percentage change from the same period last year 4



FY23 Segment Highlight

Beyond Telework

V-CUBE

EV : Domestic sales in Pharma and HR declined sharply. U.S. subsidiary Xyvid’s sales increased in 2H H o H.
TP : Although sales decreased due to weak new installations of Telecube for the public sector, both profit amount and profit margin

increased. Subscriptions sales are steady.

EP : Domestic sales remained flat and marginal profit margin declined due to weak yen. Singapore subsidiary Wizlearn’s sales grew
by 19% due to growth of corporate clients.

Overview of each segment (Profits are on an adjusted basis)

FY23 Sales Compared to last year

(Million yen)

FY23

RE IS

FY24

Forecast

4,300

100
(2.3%)

2,700

600
(22.2%)

4,500

600
(13.3%)

AT700

Net Sales 5,008 4,115
Event DX .
BUsiness Segment Profit 393 A451
(Ratio) (7.8%) (-%)
Net Sales 2,889 2,550
Third Place DX :
Business Segment Profit 646 737
(Ratio) (22.4%) (28.9%)
Net Sales 4,331 4,418
Enterprise DX .
Business Segment Profit 689 638
(Ratio) (15.9%) (14.5%)
CoprasSxpnses aT04 | aces
Net Sales 12,229 11,084
Operating Profit 1,025 240
(Ratio) ( 8.4%) (2.2%)

11,500

600
(5.2%)

Adjustments: exclusion of amortization of goodwill and loss from non-recurring/discontinued operations
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Structural Reforms in FY23 V-CUBE

Early implementation of measures to improve profitability and impairment losses on excessive upfront investments as
of FY23 for rapid demand growth and online penetration in the COVID19 pandemic.

Measures for the sharp and significant decline in sales of pharma and HR industry clients, mainly in

the Event DX business
e Negotiation of price increases
e Request for cooperation in reducing outsourcing costs by introducing a competition mechanism centered on

distribution partners
e 75 employees to be reduced on a consolidated basis, including 43 for the buyout package

Address the issue as early as possible, although the effects of the improvement in profitability will mainly

be felt from FY24 onward.
Selection and concentration of self-developed software (e.g., focus on VCP) and close examination of

unprofitable businesses.

Impairment of internally developed software and U.S. subsidiary Xyvid, Inc.

e Impairment loss of 531 million yen on software, such as V-CUBE Meeting, which has driven business
performance for many years, and the previous version of Eventin developed for the COVID19 pandemic

e Impairment of 3.223 million yen on Xyvid goodwill

Reduced depreciation contributed from FY24 onward.

Copyright © V-cube, Inc. All Rights Reserved. 6



Beyond Telework

Event DX business U.S. subsidiary Xyvid, Inc. 4{ XYVID V-CUBE

June 2021 - 1H 2022 : After the acquisition, demand for online hybrid events increased, contributing to the Group's growth

2H 2022 - 1H 2023 : The trend of returning to face-to-face is stronger than in Japan, profits below plan, impacted by yen depreciation.
2H 2023 : Sales growth compared to the same period last year due to returning to online due to inflation and labor shortages.
1H 2024 onward . Steady growth in the number of events and medium- to long-term growth, with customer acquisition (contract
signings) progressing, especially among large companies.

Quarterly Sales Trend

(US Dollar) 2,500,000

2,000,000

1,500,000

1,000,000

500,000

21/3Q 21/4Q 22M1Q 22/2QQ 22/3Q 22/4Q 23/1Q 23/2Q 23/3Q 23/4Q 24/1Q 24/2Q 24/3Q 24/4Q
FY24 Plan

Copyright © V-cube, Inc. All Rights Reserved. 7



FY?24 Earnings Forecast

Beyond Telework

V-CUBE

After the downgrade COVID19 to common infectious disease, the direction of the business environment in the post-COVID19 is
becoming clearer. With a conservative policy plan for the pharma market and specific HR company in the Event DX business,
plan to increase revenues through growth in other areas and businesses. VVariable and fixed costs are expected to decrease
significantly due to cost reductions implemented by FY23 and management rationalization measures such as impairments of

past investments, resulting in a significant increase in profit.

Net Sales 11,084
Adjusted EBITDA 1,289
Adjusted Operational

Profit 240
Operational Profit A156
Ordinary Profit A275
Profit attributable to A5 623

owners of parent

Copyright © V-cube, Inc. All Rights Reserved.
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Beyond 7L T7—%

Revision of the Medium-Term Management Plan and Direction for FY24-26 V-CUBE

Revised the figures in the medium-term management plan for FY23-25 and re-set the target for operating profit of 1
billion yen or more in FY25-26

Using FY24 as a launching pad for renewed growth, the company aims to increase profit through business expansion
while thoroughly implementing cost control and other measures to improve profitability.

Various measures for V-shaped recovery

Return to Growth Phase

Stable revenue in EP business, aiming to build up in EV and TP business

Operating profit recovered to over 1 billion yen

Contributions from EV charging business and Telecube's diversification

Copyright © V-cube, Inc. All Rights Reserved. 9
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Beyond 7L 7—%

Summary of Growth Strategies V-CUBE

The company aims to achieve operating income of more than 1 billion yen within FY2025-2026 through growth in the
Event DX, Third Place DX, and Enterprise DX businesses.

Business Environment and Strategic Topics

4 N 4 N\
growth potential ® Post COVID-19, the age of cost-effectiveness in organizing events
®  Pursuit of event digital marketing
: ® Increasing the value of problem-solving through in-house products and improving profit
Event DX business marains

® Online/hybrid/on-site, covering all areas
® Targeted sales strategy to industries/applications where there is a market

\ J \ J
4 N 4 N\
growth potential ®  Market awareness has begun to grow, and the number of industries to which we sell our products is
: gradually expanding. There is enough capacity for new installations in the market with approximately
Th | rd Pl ace DX 25,000 units of both corporate and public versions.
: ®  Development of housing for specific applications and value-added services through peripheral devices
b usiness ®  Cultivation of new profit-generating models, development of new applications through collaboration,
advertising models, etc.
L ) L ®  Full-scale sales of EV charging services will begin this fiscal year. )
s N s N

growth potential ® Agency sales and support of video/voice communication software. Mainly Zoom, Zoom
Phone, Qumu, Agora, Tencent Cloud

® Steady growth as a stable revenue base, although rapid growth is not expected

® Currently focusing on Zoom Phone sales

e Influenced by foreign exchange rates due to purchase in US dollars. (FY24 plan: 150
yen/$)

Enterprise DX
business

Copyright © V-cube, Inc. All Rights Reserved. 11



. IR, Beyond Telework
Business Segments L|..‘

V-CUBE
Event DX Business Third Place DX Business Enterprise DX Business
* No.1 share of online distribution of events(*) * ”Telecube™ ,Soundproof Private Booth - Provides video/voice communication services and
* Production of 3DCG/metaverse spaces and videos No. 1 share* for 2 consecutive years support
* Online/hybridization of all events » Sales models, such as subscriptions, for corporate
* Operational support, including operational design/ customers and development of various models to [Support for working anywhere, anytime]
day-of direction meet the needs
* Use of data to improve event ROI « Advertising models and reservation systems for the zZoom E?.‘oénne VIV HClEs
| public sector S
\ ) V-CUBE Seminar « EV charging solutions as a means of transportation [Support for DXing of business/services]
g expansion/DX

agora ¢y Tencent Cloud

TELECUBE.

[DX support specialized in disaster countermeasures/plant

inspections]
] V-CUBE
LJ Board

L- J \-CUBE Collahoration

[State-of-the-art studio (Tokyo and Osaka)) ]

5. PLATINUM ROYAL
¥ sTUDIO ¥ sTuDIO

o) V-CUBE
Communication Map

[Support for employee education, training, and learning
management, inside and outside the company]

Qumu
[Overseas subsidiary, Wizlearn(Singapore) LMS]

Overseas subsidiary,Xyvid (the U.S.)

a4 XY VID |\ \ Vo
Technologies

(*) Research Organization: Japan Marketing Research Organization Market (*) Research Organization: Japan Marketing Research Organization Market

research in designated areas for October, 2022 research in designated areas for June 2023

Copyright © V-cube, Inc. All Rights Reserved. 12



Business Segments

Event DX Business

* No.1 share of online distribution of events(*)
* Production of 3DCG/metaverse spaces and videos
* Online/hybridization of all events

» Operational support, including operational design/
day-of direction

» Use of data to improve event ROI

7 v-cueseminar ({gd Ev

W W ” e

entin P

[State-of-the-art studio (Tokyo and Osaka)) ]

<. PLATINUM ROYAL
§ sTupio ¥ sTuDIO

Overseas subsidiary,Xyvid (the U.S.)
@ XY VID

(*) Research Organization: Japan Marketing Research Organization Market
research in designated areas for October, 2022

Copyright © V-cube, Inc. All Rights Reserved.
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Event DX Business Domestic Trends by Domain

Beyond Telework

V-CUBE

For FY24, we conservatively expect the business environment in specific areas (pharmaceutical area, individual human resource media companies).
By strengthening solutions utilizing new event data and enhancing hybrid events in terms of software, hardware, services, and consulting, the strategic
growth areas of nationwide pharmaceutical events held for sales promotion purposes, in-house events, in-house events held for fan engagement

improvement purposes, and broadcasting/entertainment areas.

The company will aim to exceed the planned figures while making a leap forward from FY25 onward.

Growth areas

In-house events, etc.

Broadcasting/Entertainment

546

83

652

81

119%

98%

751

120

115%

|

148%

from FY24
onward
Pharmaceuticals Nationwide 1,321 1,138 86% 1,148 101% O
Pharmaceutical Local 557 286 51% 76 27% A
Shareholders' Meeting/IR 531 558 105% 581 104%
Human Resources Media 883 510 58% 274 54% A
Promotional Media 419 423 101% 432 102%

total amount

4,342

3,649

84%

3,382

93%

Copyright © V-cube, Inc. All Rights Reserved.
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] Beyond Telework

Event DX Business Value provided until the COVID19 Pandemic (conventional) L|‘] V-CUBE

[experiential value ]

@® Provide "exciting experiences" that make customers want
to keep using the product and ask for it again, and
provide attractive hardware/software Ul/UX and face-to-
face services that make those experiences possible.

High Value Added ey =
Services & AT () P

\
WIS S

BoCmoMG SR orascos
Orange 7O x 7 bkl b

Create synergy with a common goal

‘ SaaS + Service

( Providing a Place and Environment )

Copyright © V-cube, Inc. All Rights Reserved. 15



Beyond Telework

Event DX Business Value to be provided = Event Digital Marketing V-CUBE

[experiential value ] [problem-solving value]

@® Provide "exciting experiences" that make @® Understanding Objectives, Analyzing Data,
customers want to keep using the product and and Providing Insight
ask for it again, and provide attractive @® ‘“Data that can only be obtained by V-cube"
hardware/software Ul/UX and face-to-face becomes valuable
services that make those experiences @® The more data is accumulated, the more
possible. valuable it becomes

@® Furthermore, our goal is to continue to @® Accumulated data is used to solve
accumulate "valuable customer data. customers' fundamental

@® Astimes change and there is a management/business issues
business/service life cycle, it is necessary to @® Al-based data analysis engine

create new value.

Accumulate data Experience value and problem-solving
Create synergy with a common goal q value engine

SYEER Service Data
Feed back the results of the
tech . Al
analysis
l SaaS + Service + “Data X Al” ‘
( Provide true problem-solving value to customers )

Copyright © V-cube, Inc. All Rights Reserved. 16



Beyond Telework

Event DX Business v-CUBE Communication Platform, an in-house developed service that serves as a business foundation V-CUBE

In-house products that combine "‘experience value' and ""problem-solving value.

By combining functional components according to various industries and usage scenarios, it is possible to provide high user experience value in a low-

code and quick manner.

Event data can be linked to customers' omni-channel and CRM systems and provided as analysis result reports to achieve the original purpose of the

event. com Y QS
ponent Groups .

_____________________________________________________________________________________

// \\
Application Transmission and - - ,
Form reception of voice voting function Multi-Angle Feature

o V-GCUBE COMMUNICATION PLATFORM
Transmission and

reception of images chat function Fan wall function data analysis

T

I
1
1
1
1
1
1
1
1
1
\

\VCP for Pharma \VCP for Entertainment \VCP for Sales Promotions VCP for OO (Client Name)

Problem Solving Problem Solving Problem Solving Problem Solving

Broadcasting and

Pharmaceuticals Sales

industry

entertainment Specific clients

industries promotion

Copyright © V-cube, Inc. All Rights Reserved. 17



Beyond Telework

Event DX Business VCP Application Examples V-CUBE

UNIZONE e-motorsports tournament.
Highly realistic viewing experience where viewers can freely select the viewpoint they want to see, such as the player's
point of view (multi-angle function)

¥ UNIZONZ { yoc

e-MOTORSPORT

BUNIZONE MATCH

2024.02:25 6058
11:00- EXV S

Licensed by @ JAF

Copyright © V-cube, Inc. All Rights Reserved. 18



Beyond Telework

Event DX Business VCP Application Examples V-CUBE

Live Streaming of TBS TV's Sunday Theater ""VIVANT" Fan Meeting.
Hybrid event allows online participants as well as on-site participants to talk with the speakers, creating a highly
interactive viewing experience.

Copyright © V-cube, Inc. All Rights Reserved. 19



Beyond Telework

]
Event DX Business VCP Application Examples h ‘] V-CUBE

Tokyo Yakult Swallows New Player Announcement.
Contributing to better relationship and engagement between fans and the team/players by creating a high-density
interaction between them

<Fan Wall Feature > < Multi-Angle Function>
Fans can participate in face-to-face communication with players. Switch to individual camera images of the player or mascot character you want
to see.

Copyright © V-cube, Inc. All Rights Reserved. 20



Beyond Telework

Event DX Business Opening of a studio to host hybrid events V-CUBE

With online participation becoming more common while return to face-to-face business, the need for hybrid events that satisfy both
needs is expanding.

Online participants can also interactively share the local experience, maximizing the value of the participants' experience both in real life
and online by linking with our event platforms such as VCP, along with facilities to increase participation and engagement.

Sales Promotion Events

e Increase in participation rate due to
improved experience value

e Increase in the rate of customer contact and
business negotiations through interactivity

In-house Events

e Increases excitement and eliminates
boredom

e Accommodates flexible work styles and
allows participation both in real life and
online

¢Large LED display

Function as a hub connecting speakers and participants, on-site and online, including presentation
materials, promotional banners, participant questionnaires, reactions, and images of online
participants

#Video production using the latest video technology and video synthesis by chroma-key shooting
Video content production using generative Al, 3D production software, software mixer, etc.

Copyright © V-cube, Inc. All Rights Reserved. 21



Beyond Telework

Event DX Business Chocosta (Al-linked rental studio) L|j V-CUBE

Self-produced videos can be produced in our studio.

Select atemplate, record your presentation, and we will deliver your video on the same day, including Al-based subtitle
generation and background synthesis.

We will evolve this service as an in-house developed service, including automatic voice generation and videos featuring avatars.

High-quality video production at low cost and with short delivery times

o Prepare Completion
Studio Visits & utilizing the

projection

Reservation MEISTELS Elite Recording latest

el equipment and
} 3 ' 1 5 Preparation g pAI

Al VIDEO STUDIO

Studio

Recruitment and Human Resources Department Marketing Department Human Resources and Training Department

Company Introduction Video Promotional Video Training and Manual Videos

LisHLOSATTatBORARENN !

oy, k2

WOIAANCERL. FATARCOLLCRARITARSS

High-performance equipment, soundproofing
facilities, background composite sets

Copyright © V-cube, Inc. All Rights Reserved. 22



Business Segments LD :Iy(leulélg

Third Place DX Business

» ”Telecube" ,Soundproof Private Booth
No. 1 share* for 2 consecutive years

 Sales models, such as subscriptions, for corporate
customers and development of various models to
meet the needs

 Advertising models and reservation systems for the
public sector

» EV charging solutions as a means of transportation
expansion/DX

TELECUBE.

(*) Research Organization: Japan Marketing Research Organization Market
research in designated areas for June 2023

Copyright © V-cube, Inc. All Rights Reserved. 23



Third Place DX Business

Number of Telecube units

Beyond Telework

V-CUBE

Telecube for corporate use continues to perform well, holding the No.1 share in the private booth market for two consecutive
years(*).
Subscribers for corporate customers are performing well, and the provision of occupancy rate reports is leading to additional sales
by visualizing usage conditions.
Telecube for public use will continue to be installed, although the number of new installations for JR companies has remained at a

high level.
Number of units installed Quarterly
. Public . Subscription . Corp
3.000 138 91
’ 2,635 45

2,500

2,000

1,500

1,000

500

*FY22/2Q enterprise volume includes approx. 450 units installed prior to FY22/1Q with a delay in recording.

109 2382 24
2167 73 8
1951
1,659 1688 1695 1,686 1709 o
1150 “\ “\ “\ “\ “\ “\

21/1Q 21/2Q 21/3Q 21/4Q 22/1Q 22/2Q 22/3Q 22/4Q 23/1Q 23/2Q 23/3Q 23/4Q

Copyright © V-cube, Inc. All Rights Reserved.

(*)Japan Marketing Research Organization FY6/2023
Market research in designated areas

Number of units installed Cumulative total

25,000

20,000

15,000

10,000

5,000

Pub

. lic

335

989

. Subscription . Corp

656 23,034

899 632 21,200
808 591 19,491
539 12805
495 15,423
581 415 13,472
322 11,777
9,610
306
282 310 6,975
253 268 5292
3,633
2,483 .

211Q 21/2Q 21/3Q 21/4Q 221Q 22/2Q 22/3Q 22/4Q 23/1Q 23/2Q 23/3Q 23/4Q

24



Beyond Telework

Third Place DX Business Telecube for Public Use V-CUBE

Efforts to raise the number of units and operating rate to increase operating hours.
Removing low utilization Telecubes and installing new ones in areas where demand is expected, while maintaining

utilization rates.
. . Shin-Marunouchi Building
Telecube Operating Hours operated by Telecube Services, Co., Ltd. (WEB Conference Center)
— g ’jg'

sales ™ Operating hours

B TELECUBE 8

Relaxation Booth
(Application-specific development)

Copyright © V-cube, Inc. All Rights Reserved. 25



Third Place DX Business  Development of new enclosures and new applications ED V_(d;TU'Eé

From private booths that allow users to concentrate on web conferencing and work, we have released a series of models to meet
diversifying needs and booths specialized for various applications.
Telecabin is the first all-weather, outdoor installation type, expanding the potential installation sites at once.

Telecabin Universal Type Phone Booth Type Seating Layout Double-sided Door Type

Application Specific : Online Medical Treatment Application Specific : Online Pension Consultation

e —

< Federation of National Public
Service Personnel Mutual Aid
Associations >

<Yabu City, Hyogo Prefecture
(National Strategic Special Zone) >

Online medical care in remote areas.
Start of demonstration project with
Wemex Corporation.

Solves the problems of limited
capacity and the burden of travel by
holding in-person meetings.
Consult with a consultant in Tokyo via
Telecube set up in a group hotel.

Copyright © V-cube, Inc. All Rights Reserved. 26



Third Place DX Business Telebureau (Telecube Services) ﬂm :[y-(d:Tuléé

Expanding the use of Telecube for public use.
Invite your own customers to use Telecube as an online consultation space.
Assumed consultation services: asset management, mortgage, real estate, insurance, law (law firms), travel, marriage , higher education

Preceding case ®
Asset Management

Service provider <MUFG Bank, Ltd.>
(your company)

Online consultation at Telecube in
Billing & Support Marunouchi and Yurakucho area

Preceding case @
Brand-name goods purchase appraisal

< Defactostandard, Ltd. >

Service
Reservatiogn

Dedicated management screen

Invitation use Free Evaluation at "Brandear Bell*
— URL  — | TELECUBE Service still available
@ranting _ > <

Access Rights Pre-granting

3 Telecube Reservation
and Use

Copyright © V-cube, Inc. All Rights Reserved. 27




Beyond Telework

Third Place DX Business EV Charging Solution Business k|_‘ V-CUBE

First sales in FY23.4Q; 3 units installed in conjunction with Benefit One Inc. conversion to EVs for company cars.
Market is in its infancy and there is room for expansion, but we will provide differentiated solutions as a latecomer to the market.

Charge Type Normal Charging Quick Charging

Government Goal 270,000 units 30,000 units
Installation status 21,823 units 9,612 units

Usage Type Basic Charging Destination Charging Path Charging

Condominiums, monthly parking lots Office buildings, commercial facilities, hotels, Convenience stores, gas stations,
Installation Location Offices and sales offices (company Stations, airports, tourist facilities, golf courses Expressway SA/PA
vehicles)
Our Policy Focusing on Focusing on Unsupported

2Based on research by ZENRIN CO., LTD. EV charging station data as of December 2023

Copyright © V-cube, Inc. All Rights Reserved. 28



Business Segments

Copyright © V-cube, Inc. All Rights Reserved.

W v-cuse

Enterprise DX Business

* Provides video/voice communication services and
support

[Support for working anywhere, anytime]

Zzoom

Zzoom Phone U  orting

meeting

[Support for DXing of business/services]

agora ¢y Tencent Cloud
[DX support specialized in disaster countermeasures/plant

inspections]
| ] V-CUBE
uu Board

lJ J V-CUBE Collaboration

o) V-CUBE
Communication Map

L™

g L |

[Support for employee education, training, and learning
management, inside and outside the company]

Qumu

[Overseas subsidiary, Wizlearn(Singapore) LMS]

\\\‘!I'\gf:ﬁggllogies
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Enterprise DX Business

Beyond Telework

V-CUBE

Provides video/voice communication services to a customer base built through years of providing solutions in the subscriber market.

Due to an increasingly competitive global environment and competition for financial resources, the ratio of overseas products and technologies has
increased compared to in-house products with high profit margins, and although the strong/weak yen at the time of purchase affects profit margins,
stable profits are generated.

Domestic sales remained flat as the end of V-CUBE meetings was
compensated for by the continued expansion of Zoom, etc.

Although the rapid depreciation of the yen throughout the year had a

negative impact on marginal profit margin, segment profit remained solid.

Singapore subsidiary Wizlearn
Sales growth of 19% as the shift from school to corporate customers has
been completed.

Future Directions

Focus on Zoom Phone sales as the trend of general phone lines is shifting
from analog to cloud-based services

Build up MRR by expanding new products such as Tencent Cloud

Singapore subsidiary Wizlearn
Expand LMS and training business for enterprises

Copyright © V-cube, Inc. All Rights Reserved.

MRR of strategic products

(Millions of yen)

Others M Qumu Agora [ Zoom

600

°00 . . . . . .
400 . .

300

200

100

221Q 22/2Q  22/3Q 22/4Q 231Q 23/2Q 23/3Q  23/4Q
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Opportunity to Everybody

V-CUBE
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Beyond Telework

Consolidated sales trend since listing V-CUBE

Consolidated sales have grown more than 4 times in 10 years since listing on the former Mothers market
Adapting to changes in the social environment while developing business centered on visual communication

i Consolidated Net Sales __ ~ Consolidated Adjusted

(Million yen) (left-axis) Operating Profit (right-axis) (Million yen)
Xyvid
12,000 Telecube Acquisition  ~ , 2,400
Launch
A COVID-19
10,000 Wizlearn Structural reforms A S | tSaI(_a OJ d pandemic 2,000
e T including withdrawal N B ecbror_uc oar '
q . from China R usIngss
8,000 y <3 > - 1,600
Listed on \ "~ 'y
1st Sec of !
6,000 TSE 1,200
Listed on
4,00C Mothers 800
\ 476)
286
2,000 l 400
0 v 0
-2,000 - -400

FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23
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Beyond Telework

Corporate Mission Statement V-CUBE

Provide Opportunity to Everybody

We want to create a world where everyone can get even opportunity in any circumstances.

We believe that we can realize more affluent society
by reducing the time and distance of face-to-face communication.

The world is facing social issues such as
extreme concentration of population and industry in city area,
declining birthrate and aging society,
long working hours, educational and healthcare gaps, etc.

We aim to provide even opportunity to everybody
by solving these social issues with our Visual Communication solutions.

Copyright © V-cube, Inc. All Rights Reserved. 34



Beyond Telework

V-CUBE

FY23 Results
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FY23 Consolidated P/L

Beyond Telework

V-CUBE

In addition to ""Adjusted EBITDA," which indicates recurring cash flow, ""Adjusted Operating Profit" is emphasized
as a profit concept that indicates recurring profitability after eliminating the burden of goodwill due to M&A
(International Accounting Standards do not include regular amortization of goodwill)

Net Sales
Adjusted
EBITDA

Adjusted
Operating Profit

12,229

1,945

1,025

11,084

1,289

240

11,500
1,600

600

% Adjusted EBITDA: Operating profit + Depreciation & Goodwill Amortization + Income/Losses from non-recurring or discontinued operations (Ex. M&A-

related expenses, Stock compensation expense, Income/Losses from exited business)

% Adjusted Operating Profit: Operating profit + Goodwill Amortization + Gains/losses on non-recurring or discontinued operations (Ex. Same as above)

Copyright © V-cube, Inc. All Rights Reserved.
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FY23 Consolidated B/S

Decrease in net assets due to impairment of self-developed products (software) including V-CUBE meetings and goodwill of

consolidated subsidiary Xyvid

Current assets
(Cash and deposits)

Fixed assets
(Tangible assets)
(Software)
(Goodwill)

Total assets

Current liabilities
(Short-term borrowings, current
portion of long-term debt)

Long-term liabilities
(Long-term loans payable)

Net assets

4,122

(1,699)

12,769

(2,047)
(3,023)
(4,071)

16,891
9,324

(6,625)

1,577

(953)

5,989

4,016

(1,389)

8,312

(1,964)
(3,524)
(844)

12,329
7,243

(4,635)

4,339

(3,847)

746

/\105

(A\310)

/\4,457

(A82)
(+501)
(A\3,227)

/\4,562
/\2,080

(/\1,990)

+2,761

(+2,894)

/\5,243

V-CUBE

37



FY23 Consolidated C/F V-CUBE

Operating C/F Decrease in net income, increase in goodwill amortization due to yen depreciation, etc.
Investing C/F : Purchase of Telecube for subscription and investment in SW ongoing development, as well as acquisition of the
EVEMON business

Operating C/F 1,833 990
Investing C/F A2,395 A1916
Financing C/F 290 562
Free cash flow A480 AB825

in CI:ser: LnnCJ izssehlctlazcl: ievaasleents Al24 A310
Cash and cash equivalents 1,699 1.389

at the end of period
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Company Profile
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Company Profile (as of December 31, 2023) V-CUBE

Provide Opportunity
to Everybody

Company Name V-cube, Inc.

Establishment October 16, 1998

Accounting Period December

Capital (including capital surplus) 2,924 million yen *As of December 31, 2023

Listed Market Tokyo Stock Exchange Prime Market (3681)
Group Companies 4 domestic, 5 overseas

Number of Employees Total 473 (consolidated)

Copyright © V-cube, Inc. All Rights Reserved. 40



Beyond Telework

Group Companies (as of December 31, 2023) V-CUBE

Singapore United States

Telecube, Inc. Wizlearn Technologies Pte. Ltd. Xyvid, Inc.

Telecube Services Co., Ltd.

X Equity-method affiliates

Exena Learning Hub Pte. Ltd. Pave Education Pte. Ltd. V-cube (Thailand) Co., Ltd.

X Equity-method affiliates

% Other group company: SENSYN ROBOTICS, Inc.

Copyright © V-cube, Inc. All Rights Reserved. 41



Beyond Telework

Management Team (as of December 31, 2023) L|J V-CUBE

Chairman and Representative Director Group CEO
Naoaki Mashita

1998 Established the Company

2002 Completed Graduate School of Keio University
2003 Established V-cube USA, Inc.

2022 Appointed Chairman and Representative Director

President and Representative Director CEO

Masaya Takada

2001 Appointed as Director of the Company

2002 Completed Graduate School of Keio University

2006 Appointed Executive Vice President of the Company
2012 Appointed Representative Director and Vice President
of the Company

2022 President and Representative Director of the Company

Executive Vice President COO

Jun Mizutani

2006 Joined the Company (first generation of new graduates)
2012 Appointed Deputy General Manager of Sales Headquarters
2015 Appointed General Manager of Sales Headquarters

2016 Appointed Director of the Company

2019 Appointed Managing Director of the Company

2021 Appointed Senior Managing Director of the Company

2022 Appointed Executive Vice President of the Company

Director CTO

Yosuke Kamezaki

2002 Joined the Company

2007 Appointed Executive Officer

2012 Appointed Director of the Company

Director

David Kovalcik

1983 Founded Computerware, Inc.

2011 Appointed CEO of Xyvid, Inc.

2023 Appointed a Director of the Company

Director CFO

Kazuki Yamamoto

2003 Joined Deloitte Touche Tohmatsu

2017 Joined Japan Organization for Regional Economic
Revitalization, Inc.

2019 CFO and General Manager of Corporate Planning
Division of the Company

2021 Appointed Director of the Company
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Beyond Telework

Outside Directors (as of December 31, 2023) V-CUBE

Audit and Independent

Supervisory Board Directors and Brief personal record
Member Corporate Auditors

Representative Director, Norio Murakami Office Co.
Outside Director, Cell Source Co., Ltd., and Mercari, Inc.

Norio Murakami O _ _ o
Former Vice President of Google, Inc. and Representative Director of
Google, Inc.
Kenichi Outside Director, Ha_kusa_n, Inc. (Audit Committee Member)
L @) Former Representative Director of NTT Neo Mate Co.
Nishimura Former Advisor of MIRAIT Co.

Partner lawyer of Miura Law Office
Naomi Koshi @) Representative Director and CEO, OnBoard K.K.
Outside Director, Softbank Corp. Former Mayor of Otsu City

Kikuo Fukushima @) @) Representative of Success Coaching Studio

Deputy Head Priest of Taizo-in Zen Buddhist Temple in the Rinzai Sect, Daihonzan
: Myoshinji Temple
Daiko @) O Outside Director, esa Inc.
Ambassador of Visit Japan, Japan Tourism Agency
Visiting Lecturer, Stanford University

Matsuyama

Representative Certified Public Tax Accountant, Akimoto Hidehito Tax Office
Hidehito Akimoto @) @) Tax advisor, Nishimura & Asahi Law Office
Former Reginal Commissioner of Takamatsu Regional Taxation Bureau
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Beyond Telework

Disclaimer V-CUBE

This documents contains forecast, target, plans and other future-related information of V-cube, Inc.
(including all subsidiaries). This information stated in this documents is based on the information at
hand when creating this document. The statements in this document is based on the forementioned
principle. The statements and prerequisite stated in this documents is only a prediction and forecast of
the future, we do not guarantee all statements will be realized in the future. Please refer to V-cube’s
summary of accounts, securities report, disclosure magazines, annual report, etc., for uncertainty and
risks of the information in this document.

The information in this documents was received at the time of creating this documents, thus for
changes occurred after the creating of the documents, V-cube does not resume responsibility of
updating the information. Your understanding is appreciated.

Information disclosed regarding other companies in this document are from public releases, in case
of misinterpretation, V-cube do not guarantee the accuracy of this information. V-cube does not
resume responsibility for any misinterpretation, mistake, or damages caused by the use of this
document and the data used in this documents. Your understanding is appreciated.

V-cube claims all rights of this documents, please do not by any means or purposes, electronically or
mechanically copy or forward this documents.

Copyright © V-cube, Inc. All Rights Reserved. 44



	スライド 1: FY23 　 Financial Results Briefing Document 
	スライド 2: Index
	スライド 3
	スライド 4: Financial Highlights　　 
	スライド 5: FY23  Segment Highlight　
	スライド 6: Structural Reforms in FY23
	スライド 7: Event DX business　U.S. subsidiary Xyvid, Inc. 
	スライド 8: FY24 Earnings Forecast
	スライド 9: Revision of the Medium-Term Management Plan and Direction for FY24-26
	スライド 10
	スライド 11: Summary of Growth Strategies
	スライド 12: Business Segments
	スライド 13: Business Segments
	スライド 14: Event DX Business　Domestic Trends by Domain
	スライド 15: Event DX Business   Value provided until the COVID19 Pandemic  (conventional)
	スライド 16: Event DX Business Value to be provided ⇒ Event Digital Marketing
	スライド 17: Event DX Business V-CUBE Communication Platform, an in-house developed service that serves as a business foundation
	スライド 18: Event DX Business　VCP Application Examples
	スライド 19: Event DX Business　VCP Application Examples
	スライド 20: Event DX Business　VCP Application Examples
	スライド 21: Event DX Business　Opening of a studio to host hybrid events
	スライド 22: Event DX Business　Chocosta (AI-linked rental studio)
	スライド 23: Business Segments
	スライド 24: Third Place DX Business　Number of Telecube units
	スライド 25: Third Place DX Business　Telecube for Public Use
	スライド 26: Third Place DX Business　 Development of new enclosures and new applications
	スライド 27
	スライド 28: Third Place DX Business　EV Charging Solution Business
	スライド 29: Business Segments
	スライド 30: Enterprise DX Business
	スライド 31
	スライド 32
	スライド 33: Consolidated sales trend since listing
	スライド 34: Corporate Mission Statement
	スライド 35
	スライド 36: FY23　Consolidated P/L
	スライド 37: FY23　Consolidated B/S
	スライド 38: FY23　Consolidated C/F
	スライド 39
	スライド 40: Company Profile (as of December 31, 2023)
	スライド 41: Group Companies (as of December 31, 2023)
	スライド 42: Management Team (as of December 31, 2023)
	スライド 43: Outside Directors (as of December 31, 2023)
	スライド 44: Disclaimer

