






https://ssl4.eir-parts.net/doc/3662/tdnet/2347712/00.pdf
https://ssl4.eir-parts.net/doc/3662/tdnet/2347712/00.pdf






7



8



9



10



11





13



14



15



16

600 

300 

‧

‧

‧

‧

‧



17











https://ssl4.eir-parts.net/doc/3662/tdnet/2216085/00.pdf
https://ssl4.eir-parts.net/doc/3662/tdnet/2245315/00.pdf


% %

%

https://ssl4.eir-parts.net/doc/3662/tdnet/2347713/00.pdf
https://ssl4.eir-parts.net/doc/3662/tdnet/2347713/00.pdf
https://ssl4.eir-parts.net/doc/3662/tdnet/2347713/00.pdf




https://ssl4.eir-parts.net/doc/3662/tdnet/2347713/00.pdf














E-E-A-T further enhanced through Google’s core 
algorithm update.

The user count declined due to the impact of SEO acquisition resulting from Google’s 
core algorithm update. Revenue and profit decreased Y/Y and Q/Q.

Used car prices remain relatively high despite a certain 
decline due to recovery in new car market. 

Revenue increased due to increases in acquisition numbers, but profit decreased due 
to intensified competition with competing services and special demand in the used-
car market coming to an end.

Market remained generally flat.

Revenue decreased in customer referrals to electricity utility companies and 
telecommunication carriers, services included in the Moving Business, due to 
restrictions on and suspension of customer referrals to our clients resulting from the 
changing market environment.

Market environment remains favorable, with high 
demand from both companies and job seekers.

Revenue and profits continued in an upward trend Y/Y. The business achieved a 
cumulative surplus in August 2023 and will transition into a profit-generating phase.

Market has recovered to 80% of pre-COVID-19 levels.
Revenue increased Y/Y. Profit decreased Y/Y due to increased costs of investment in 
TV commercials and other brand recognition advertising. Additional investments will 
be considered in conjunction with investment efficiency and market environment.

Special demand in relation to COVID-19 has subsided 
and the market remains flat.

Number of customers has been steadily growing Y/Y. Efforts have been bolstered to 
increase the number of partner companies and sales of advertising space on our 
website. 
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Participating in “IR note Magazine” and Launching “Ateam IR Correspondence”

https://www.a-tm.co.jp/news/44018/


Delivering a Speech at the “IR Seminar for Individual Investors” Organized by            
logmi Finance on March 23, 2024

•

•

https://finance.logmi.jp/ir_live/450
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