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1. REBE

(Financial Highlights)

(B4 BAM; % (Millions of Yen; %) ]

2012/2 2013/2 2014/2 2015/2
BTHALE BTHALE RT#ALE (Forecast) BTHALL
Amount YoY Amount YoY Amount YoY Amount YoY
ELE 151, 107 100. 6 152, 054 100. 6 156, 159 102. 7 158, 700 101. 6
Net Sales
pevy
TOMDERRA 16, 166 101. 0 16, 262 100. 6 16, 479 101. 3 16, 400 99. 5
Other Revenues
e
E%HX_H 167, 273 100. 6 168, 317 100. 6 172, 639 102. 6 175, 100 101. 4
Operating Revenue
—
E'%*”.H 7, 650 160. 0 8, 052 105. 3 8, 491 105. 5 8, 600 101. 3
Operating Income
ey
ﬁﬁ.’ﬂﬁ 7, 063 166. 8 7,677 108. 7 8, 257 107.5 8, 300 100. 5
Ordinary Income
\IE
= BRI 2 2, 403 134. 5 3, 038 126. 4 5, 036 165. 7 3, 900 77. 4
Net Income
NPT
THR 7Y SRR 4 (FD) 23. 14 134. 4 29. 25 126. 4 48. 47 165. 37. 53 77. 4
EPS(yen)
2012/2 2013/2 2014/2
R R Bt
Amount Amount Amount
Share Share Share
wHE 89,640 | 100.0 88, 672 100.0 86, 790 100. 0
Total Assets
pe 2
ENR EE 20, 740 23. 1 21, 287 24.0 20, 302 23.
Current Assets
AREEEE
Property, 55, 384 61.8 54, 250 61.2 52, 710 60.
Plant and Equipment
EBREEEE
1 7 1. 1,37 1. 1,2 1.
Intangible Fixed Assets 38 ° 870 ° 209
BEZTOMDERE
Investment and Other Assets 12, 128 13.5 11, 763 13.3 12, 569 14.
[—P
e 7 = 68,900 | 76.9 67, 385 76. 0 66, 488 76.
Fixed Assets
2= ==
”'“Ej]ﬁta, . 43, 246 48. 2 41, 993 47.4 39, 542 45,
Current Liabilities
[—] ==
e S o 26, 706 29.8 23, 902 27.0 20,117 23.
Long-term Liabilities
L 19, 687 22.0 22,776 25.6 27,130 31.
Net Assets
T AU R E (F) 189. 32 - 218. 83 - 260. 46
BPS(yen)
==
ﬁﬂ;ﬁ{ﬁ. 34, 675 38.7 28, 555 32.2 20, 465 23.
Interest-bearing Debt
2. BEWM (Selling, General and Administrative Expenses)
(B B A % (Millions of Yen; %) ]
2012/2 2013/2 2014/2
®%8 BTHALL SELt ot} BTHEALL SEEEE %8 BTHALL Lkt
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AR 19, 806 99. 3 13. 1 19, 855 100. 2 13. 1 20, 229 101. 9 13.0
Personnel Costs
B
'Jiﬁ%, . 2,789 99. 8 1.8 2, 950 105. 8 1.9 3, 006 101. 9 1.9
Advertising Costs
REE
- 3, 499 105. 5 2.3 3, 551 101. 5 2.3 3, 653 102. 9 2.3
Selling Costs
Eﬁﬁ% 19, 441 92.7 12. 9 19, 160 98. 6 12. 6 19, 474 101. 6 12. 5
Facilities Costs
—
faft 3, 781 99. 1 2.5 3, 901 103. 2 2.6 3, 886 99. 6 2.5
General Costs
P
'E)?:I 49, 318 97.0 32. 6 49, 419 100. 2 32. 5 50, 250 101.7 32. 2




3. KEBEDIK

(Number of Employees)

2012/2 2013/2 2014/2
A ATHALER A ATHAIERE A BTHALEIR
Number Change Number Change Number Change
#Ha . 1, 247 AB5 1, 187 AB60 1,172 A15
Full-Time Employees
N—h-TYF7HE
Part-Timers and Contracted Employees 5. 780 69 5. 770 A10 5,780 A40
ERBH 7, 027 4 6, 957 A70 6, 902 AB5
Number of Employees
X REEBBUIHARN—R N—F247—FAB160H BE, t BTt ~DHAEEZRE FAHRAEBZELHHFETT .
2012/2 2013/2 2014/2
AT IER BT AR
Change Change Change
IN—RLEEE (%)
Ratio of Part-timers to Total 75.0 0.9 75.8 0.8 76.0 0.2
FE S EEE (%)
[ANHEIEEBFE] 34. 8 A1 1 34.5 AO. 2 34. 4 AO. 1
Labor Share
—ANEYFLES(FA)
(55L& Fhe R R3] 21, 510 398 21,716 206 22,514 798
Sales per Employee
(Thousands of Yen)
— A& YSEIEERE (m)
[(EE/ o Ea %] 48. 7 1.1 48.0 AO. 7 48. 8 0.8
Retail Space per Employee
4. ERIRZORKE (Financial Position)
[B41: &AM ; % (Millions of Yen; %) ]
2012/2 2013/2 2014/2
*%8 AIHALE *%8 BIAALL *%8 AIHALE
Amount YoY Amount YoY Amount YoY
SEEUAR 62 84.7 51 82. 6 41 80. 2
Interest Income
"-x‘jH'XEEéiﬁ 7 101. 1 7 100. 1 7 102. 8
Dividend Income
/at (A) 70 86. 2 59 84. 41 49 82. 9
Financial Income
SRR, 706 90. 4 540 76. 51 430 79. 6
Interest Expenses
/it (B) 706 90. 4 540 76. 51 430 79. 6
Financial Expense
ERIUNZ (A) —(B) _ _ —
Net Financial Charges £636 A48T A 381
AVBALRMANLY D LT i S i
Interest Coverage Ratio 13.10 & (Times) 14. 15 & (Times) 25. 89 f&(Times)

5. ¥R - AR L

(Extraordinary Profit and Loss)
(&1 : &5 M (Millions of Yen) ]

&%

Amount
BEH ML S5TEN % 67
Profit on Sale of Securities
ERRRE At
Insurance Income
RIS 108
Total Extraordinary Profit
;Jﬁ#ﬂ?ﬁ?& 1, 629
Impairment Losses
ElE & EREE 2
Loss on Retirement of Fixed Assets
WREREE
Total Extraordinary Loss 1,632




6. ZREB/REDIKR (Capital Expenditures)
(B4 : & 5 M (Millions of Yen) ]
2012/2 2013/2 2014/2
HIERE _
For New Store 222 445
Eﬂﬂ!ﬂ&ﬁ 933 987 1, 245
For Renovation
IT#HE
For IT 239 69 68
Z Dt
For Others X8, 625 2, 838 2, 044
HiRRERRE
Total Capital Expenditure 9. 797 4. 116 3,804
FEEEE
Depreciation and Amortization 3. 119 3. 079 3, 089
X HIRE-EREDOLHMBEYRENEFENTEYET,
7. EAFEBEOWRR (Interest-bearing Debt)
(B4 B A ;% (Millions of Yen;%)]
2012/2 2013/2 2014/2
&% CUE N4 ®%8 AIEALE &% RIHALE
Amount YoY Amount YoY Amount YoY
RMEASOFUNEFFESD) 25, 875 98. 1 20, 355 78.7 15, 865 77.9
Long-term Dept
EHEAS
Short-term Dept 8, 800 80. 0 8, 200 93. 2 4, 600 56. 1
i A3t 34, 675 92. 8 28, 555 82. 3 20, 465 71.7
Total
8. HMAIFELEMDIKR (Sales by Product Category)
(B4 : B ;% (Millions of Yen; %) ]
2012/2 2013/2 2014/2
LS Rkt | ATl | BRFL b= Btk | ATEiLE | BRFFEE D= Bk | ATEILE | BRFFLL
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
KH 35, 491 23.5 | 100.5 | 100.5 35, 320 23. 2 99.5 99.5 34, 981 22.4 99.0 99. 1
Clothing
E)ffj 79, 653 52.7 | 101.1 | 100. 4 81, 439 53.6 | 102.2 | 100.9 85, 330 54.6 | 104.8 | 103.5
FEERRER
Home, Digital 32, 151 21.3 | 100.6 | 100. 4 31, 937 21.0 99. 3 99. 1 32, 569 20.9 | 102.0| 101.8
and H&BC
Tt 3,811 2.5 91.8 91.7 3, 357 2.2 88. 1 87.3 3, 277 2.1 97.6 96. 9
Others
f('f; 151,107 | 100.0 | 100.6 | 100. 2 152,054 | 100.0 | 100. 6 99. 9 156, 159 | 100.0 | 102.7 | 102.0
[(ERF D MER]
K LTAR RS VX A0F— AKX
CB&e- IOy — FTN TA)— BE.KE.EE. TN S
EERE---RE.XE YMUL EFEE. A—LTJ7yarv H&BC
-Z DMt - - REERSE. FER. ¥ IS TOM
o. EBFAISE LA ME (Gross Margin Ratio by Product Category)
[E{I:%)
2012/2 2013/2 2014/2
St LRI BiE SE LR I LR I
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
?KH 37.0 0.2 37.5 0.5 37. 4 AOQ. 2
Clothing
B 24.0 0.1 23. 8 AO. 2 23. 8 0.0
Food
EERR
Home, Digital and H&BC 25. 2 1.7 25.5 0.4 26. 1 0.5
Ot 11. 4 3.5 12. 4 1.1 12. 2 AO. 3
Others
ast 27.0 0.6 27. 1 0.1 27. 1 AO. 0O
Total ) ' ' ) ) |




10. AEJBREFEERLEMHUE (Comparable Store Sales Growth by Month )

[ Bi45%: %)
13/3 13/4 13/5 13/6 13/7 13/8 13/9 13/10 | 13/11 | 13/12 14/1 14/2 2t
'Kﬂ 0.9 | A2.9 A4 4 6.3| A4 .4 3.0 11.4 | AS8.7 A4. 9| A1.6| A1.5 2.0 AO0.9
Clothing
E)fz 4.5 4.1 2.2 4.7 3.7 4.6 2.7 2.6 4.6 2.4 2.7 4.2 3.5
EERER
Home, Digital, 6.0 A2.1 1.9 9.1 Al. 4 AO. 8 5.8 A1 0.9 A2.8 3.1 6.9 1.8
Sports and H&BC
&t 3.6 0.7 0.2 5.9 0.7 3.0 5.1 A1.5 1.2 0.4 1.6 4.2 2.0
Total
05 BERBRFEET LEHBUE
%
*
_ 7\
10 A 7\
/
/ \ A
5 F .
N PR AN | - 1 1 1~
0 ~ BN ". / \‘___/-/---A‘ \\Y .~~ "_ —
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11, BIFEEOEH - TEM - RE[/AOAALLHR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2012/2 2013/2 2014/2
BIEALE(YoY) ATHALE(YoY) AL (YoY)
lr\léuﬁber of Customers 100.6 % 100.3 % 100. 4 %
i/ige Spending per Customer 99.5 % 99.6 % 101.6 %
iﬁ\lﬁfiif Product Sales 101.4 % 100.2 % 101. 4 %

12. by F/\1) 255 EEME (Sales Result of TOPVALU)
[BfH7: BTHM; % (Millions of Yen:; %) ]

2012/2 2013/2 2014/2

sEtE ATHEALL R b= ATHEALL ¥R DAl ATHEALL R

Sales YoY Share Sales YoY Share Sales YoY Share
'Kﬂ. 3, 943 111. 4 11.1 5 110 129. 6 14. 5 5, 226 102. 3 14. 9
Clothing

=]

E)g?j 8, 530 121. 2 10. 7 10, 639 124. 7 13. 1 11, 129 104. 6 13.0
EERER
Home.Digital and H&BC 2, 557 119. 2 7.9 2, 828 110. 6 8.8 2, 979 105. 4 9.1
o
'I%?:I 15, 030 118. 1 9.9 18, 577 123. 6 12. 2 19, 334 104. 1 12. 4




13. ZEERE

(Retail Space)

2013/2 2014/2
EESHEES s FAIE BIRR EESGEEAET
(JE&E%0 (IE&E%)
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (C) (D) (A)+(B)-(C)+(D)
336, 316 m 2, 234 m 0] m 0] 338, 550 m
(38) (11) (0) (0) (49)
2012/2 2013/2 2014/2
BTHALL (%) BTHALL (%) BTHALL (%)
YoY YoY YoY
HRFEIHERE (m)
Term-End Retail Space 342, 286 101.0 336, 316 98. 3 338, 550 100. 7
1mé’lUE{:'§](H) 441, 465 99. 6 452,118 102. 4 461, 259 102. 0
Sales per m(yen)
14. AEAKEOWR (New Store and Closed Store Details)
I =] 54 FRTE#h S5 EE (m)
Open Date Store Name Location Retail Space
%ﬁrg -~ N =K 5 ==
New Stores 2013%3H23H AF 2V INAOFIRFEREE ARTEE K 507
2013%4H26H FWNEF(Fo&AL23&AESTHIE LR AL 218
20134%9A6H FWMET oL 11E&E8THIE ALIRTRX 164
2013%9A20AH FOEFF>EFFIEK8THIE ARHETEX 152
2013%9H27H FWNEF(FoLAL23&FEITHE FLRm AL X 199
20134118228 FWNEF(FoLAL55B1I0TEHIE LT PR 172
2014¥1817H FWET oL 1EERITEIE AR R R X 167
2014418178 FWNMET (FoLZ+MEF15L5THIE LR R 206
20145%1H24H FWNET1Ho&A19&FmATHIE FLRmAE X 162
20145¥1824H FWNEF(FoLAL30&AESTHIE LR AL X 141
2014418318 FWNMET (FoLZ+MEF3FKATHIE LR R 146
FAIE B [E4 ALt SEiEmEE (m)
Close Date Store Name Location Retail Space
P #L
Closed Stores




15. HEREELOXE

(Inventory Turnover and Loss Ratio )

2012/2 2013/2 2014/2

EES®BUE (%)

Inventory Growth Ratio (%) 104. 4 108. 6 100. 6
~H HEEREE ([E)
Clothing Inventory Turnover (Times) 4.5 4.1 4.1

ARE (%)

Loss Ratio (%) 0.87 0. 91 0. 87

EES®BUE (%)

Inventory Growth Ratio (%) 10381 108. 2 104.0
BEf HEEREE ([E)
Food Inventory Turnover (Times) 44.9 42. 4 42.8

ARE (%)

Loss Ratio (%) AO. 03 AO. 06 0. 07

HEES®BUE (%)
HESE Inventory Growth Ratio (%) 106. 3 104.5 104. 6

R HEEREE ([E)
Home,Digital | torv T Ti ) 5.0 4.7 4.6
and H&BC S\inxo(ré )urnover( imes
223 ()

Loss Ratio (%) 0.66 0. 63 0.57

HEES®BUE (%)

Inventory Growth Ratio (%) 103.1 105. 8 102. 4
=H HEEREE ([E)
Total Inventory Turnover (Times) 9.2 8.8 8.8

OXE (%)

Loss Ratio (%) 0.33 0. 31 0. 35
16. EEKERIE (Major Financial Indicators)

2012/2 2013/2 2014/2
MREEZENERE %
Ordinary Income to Total Assets Ratio 7.9 8.6 9.4
BEE LIRS ER %
Net Income to Total Assets Ratio 2.7 3.4 57
HEe &AL HMFIZEE (ROE) % 13. 0 14. 3 0. 2
Return on Equity : . .
& ERIERE El
Total Assets Turnover times 1.69 1. 71 1. 80
EEINSBRENEER % 4 > o i s
Ordinary Income to Revenues ) ) )
TLEEERER %
Ordinary Income to Net Sales 4.7 5.0 5. 3
EERIRBEENEER % 46 i s i o
Operating Income to Revenues ) ) )
TLEEERAER %
Operating Income to Net Sales 5.1 5.3 5. 4
1HREYMEE A
Net Assets per Share Yen 189. 32 218. 83 260. 46
BE&EARLLE %
Shareholder's Equity Ratio 21.9 25.6 31.2
17. %XDRR (Stocks Position)
2012/2 2013/2 2014/2

ﬁﬂi;?ﬁ)ﬁ(ﬂ) 371 505 714
ﬁ |=Nom]
Liﬁ(?/ﬁ;ﬁﬂ) 250 340 458
H o T Y R4 (FT) 338 N con
Average(yen)
HIRHEE (F) 349 461 685
Term-end closing price(yen)
HARMREEAA) 10, 601 14, 009 33, 161

Market Capitalization(Millions of Yen)




