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1. JREME (Financial Highlights)

[ B B AH; % (Millions of Yen; %) ]

2012/8 2013/8 2014/8 2015/2
ATHALL BITHALL BTHALL (Forecast) ATHEALL
Amount YoY Amount YoY Amount YoY Amount YoY
= =
ELE& 74, 854 99. 5 77,072 103. 0 77, 804 100. 9 158, 700 101. 6
Net Sales
=
TOMOERRA 8,012 100. 7 8, 123 101. 4 8, 081 99. 5 16, 400 99. 5
Other Revenues
e
E*“ﬁ 82, 867 99. 6 85, 195 102. 8 85, 885 100. 8 175, 100 101. 4
Operating Revenue
pevy
Eiﬂ.ﬁ 3, 500 97.0 3, 966 113. 3 3, 603 90. 8 8, 600 101. 3
Operating Income
i
ﬁ'?’ﬂﬁ 3, 272 99.5 3,818 116. 7 3, 353 87.8 8, 300 100. 5
Ordinary Income
ST
AR 2 1,817 175.7 2, 297 126. 4 1, 865 81.2 3, 900 77. 4
Net Income
Tl H
THR Y HERLR 5 () 17. 50 175. 7 22. 11 126. 3 17. 95 81.2 37.53 77. 4
EPS(yen)
2012/8 2013/8 2014/8
B [+-174:4 R
Amount Amount Amount
Share Share Share
7 3
HAE 89,315 | 100.0 88, 125 100. 0 88, 143 100. 0
Total Assets
b+ 3 P
MENE B 20, 677 23.2 20, 865 23.7 22,182 25. 2
Current Assets
AREEEE
Property, 55, 473 62. 1 54, 378 61.7 52, 811 59.9
Plant and Equipment
EMETEEE
Intangible Fixed Assets 1,818 1.8 1,295 1.8 1,188 1.3
BEZTOMDERE
Investment and Other Assets 11, 846 13. 3 11, 585 13. 1 12,016 13. 6
@_Eﬁfé 68, 638 76.8 67, 259 76. 3 65, 960 74.8
Fixed Assets
2= ==
”'“Ej]ﬁ{i. I 44, 453 49.8 42, 628 48. 4 43, 030 48.8
Current Liabilities
==
Bl E R s 23, 264 26.0 21, 106 24.0 17,1083 19. 4
Long-term Liabilities
MR E 21,598 24. 2 24, 390 27.7 28, 009 31.8
Net Assets
THR AT RLEE (F) 207. 48 - 234. 09 - 268. 63 -
BPS(yen)
=
ﬁﬂ%ﬁ{ﬁ. 31, 602 35. 4 22, 007 25.0 18, 449 20.9
Interest-bearing Debt
2. #&BHAM (Selling, General and Administrative Expenses)
[BfI: 5 M; % (Millions of Yen; %) ]
2012/8 2013/8 2014/8
&%8 ATEALE FELH ot ATHEALE FELH &% ATEALE FELH
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales
AG& 9, 933 100. 2 13. 3 10, 167 102. 4 13. 2 10, 255 100. 9 13. 2
Personnel Costs
[
,«WEE_ 1, 453 107. 6 1.9 1, 395 96. 0 1.8 1, 479 106. 1 1.9
Advertising Costs
=
,EJL._,% 1, 709 100. 8 2.3 1, 738 101. 7 2.3 1, 876 107. 9 2.4
Selling Costs
=n
“y‘ﬁﬁ 9, 607 99. 4 12. 8 9, 580 99. 7 12. 4 9,614 100. 4 12. 4
Facilities Costs
pa—11%
e 1, 968 103. 6 2.6 1, 973 100. 2 2.6 1, 877 95. 1 2.4
General Costs
D=
'Ilf(l);zj-l 24, 671 100. 6 33.0 24, 854 100. 7 32. 2 25, 103 101.0 32. 3




3. EEXREDKR

(Number of Employees)

2012/8 2013/8 2014/8
A¥ ATHASER A RITHA IR A RITERIEIR
Number Change Number Change Number Change
#E8 . 1, 228 A45 1, 194 A34 1, 198 4
Full-Time Employees
IN—h-TYF7H#E
Part-Timers and Contracted Employees 5 825 22 5,779 £46 5,780 !
ERBR 7, 053 A23 6, 973 A80 6, 978 5
Number of Employees
¥ REEBIBERA—X =47 —FAM160H BH  HEFMHADHAZEEZRE, FAHAEELECHHETT .
2012/8 2013/8 2014/8
ATEALER BTEALER BTEAER
Change Change Change
IN—IEEEE (%)
Ratio of Part-timers to Total 75. 6 0.9 76.0 0. 4 76.1 0.1
FEDECE (%)
[ABEIEELETIE] 35. 3 0.1 35. 3 0.0 35.7 0.4
Labor Share
—A&EfYFLEE(FH)
(55 L&/ PR EH] 10, 647 AB5 11, 064 416 11, 222 158
Sales per Employee
(Thousands of Yen)
— A=Y FEHERE ()
(EFEFEHREEHR] 47.9 AO. 3 48. 4 0.5 49.0 0.6
Retail Space per Employee
4. £BINZOKRR (Financial Position)
[E41: F75M; % (Millions of Yen; %) ]
2012/8 2013/8 2014/8
] AIHALE £4 BIHALL *% AiT#ALL
Amount YoY Amount YoY Amount YoY
ey 27 83. 0 22 81. 1 17 77.3
Interest Income
EEXEE%% 4 100. 0 4 100. 1 5 122. 5
Dividend Income
[t (A) 31 84. 9 26 83. 6 22 84.5
Financial Income
SLFIR 287 72.4 227 79.0 184 81.0
Interest Expenses
/&t (B) 287 72.4 227 79.0 184 81.0
Financial Expense
ERIINZ (A) —(B) _ _ —
Net Financial Charges £256 £200 A161
AVBLARRHNRLYS LT 10. 64 f&(Times) 37.61 & (Times) 31. 01 f&(Times)

Interest Coverage Ratio

5. FAFIR - FEAEK

(Extraordinary Profit and Loss)

[z : &7 A (Millions of Yen)]

o]

Amount

YR FIE A
Total Extraordinary Profit

%P S

. 4
Impairment Losses °

B & ERINE
Loss on Retirement of Fixed Assets

FARLEE

Total Extraordinary Loss 94




6. HiFRENKR

(Capital Expenditures)

[ B4z B A (Millions of Yen) ]

2015/2
2013/2 2014/2
/ / £ /8% 38 (Forecast)
WERE
For New Store 222 445 727
BrERE 987 1, 245 749
For Renovation
IT#H%&E
For IT 69 68 248
Z 0t
For Others 2, 838 2, 044 2, 497
RiRx &Lt
Total Capital Expenditure 4,116 3, 804 4. 221
BIEELNE
Depreciation and Amortization 3,079 3, 089 3. 050
7. AHFAEOIRR (Interest-bearing Debt)
(B4 HHBH; % (Millions of Yen;%)]
2012/8 2013/8 2014/8
o] BIHALE o) BIHALE ox ] AIHALL
Amount YoY Amount YoY Amount YoY
RMEAZ (1 FURRETFEST) 19, 702 61.5 16, 607 84.3 12, 949 78.0
Long-term Dept
EAEA S 11, 900 195. 1 5, 400 45. 4 5, 500 101.9
Short-term Dept
EA A 31, 602 82.8 22, 007 69. 6 18, 449 83.8
Total
8. EMBIFLEDIKR (Sales by Product Category)
(B B ;% (Millions of Yen; %) ]
2012/8 2013/8 2014/8
GErE R | BT#ALE | BEFE bl ) WERLLL | BUHALL | BETFEL bl =) R | BTEAL | BEFL
Per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
'_‘K*J‘ 17,121 22.9 99. 2 99. 2 17, 064 22.1 99.7 99.7 16, 601 21.3 97.3 97.3
Clothing
s)fll::l 39, 862 53. 3 101. 3 100. 0 41, 840 54.3 | 105.0 | 103.9 43, 325 55.7 103. 5 101. 9
EERER
Home, Digital 16, 112 21.5 96. 7 96. 5 16, 482 21.4 | 102.3 | 102.0 16, 198 20. 8 98. 3 98. 1
and H&BC
Toth 1,758 2.3 90. 9 90. 3 1, 684 2.2 95. 8 95. 2 1,679 2.2 99.7 99. 7
Others
'ﬁ)f:l 74, 854 100. 0 99. 5 98.8 77,072 | 100.0 | 103.0 | 102. 4 77, 804 100. 0 100. 9 100. 0
[(BBFIDMAER]
R L TR RER, FVX L A0F— AKX
B&R--JAYY— XOM TA)— BE.KE.BE. TVH. ES
ERRE--RE.XE . YAMIL EFEE. A—LT7yar H&BC
- Z DM - FFERTT. FER. ¥ IR, TOM
9. EPFRISE L#FILEE (Gross Margin Ratio by Product Category)
[Eifii:9%)]
2012/8 2013/8 2014/8
e L #aFIERE i Fo L #AFIEEE R Fe L #RFI R R
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
Z‘E#Jf 37.3 0.5 37.1 AO. 2 36.5 AO. 6
Clothing
ol 23.5 AO. 4 23. 4 AO. 0O 23.2 AO. 3
Food
EERIR
Home, Digital and H&BC 26.1 0.8 26. 4 0.3 26.7 0.3
ot 12. 6 1.1 12.1 AO. 5 12.1 0.0
Others
ast 26. 9 0.1 26. 9 AO. 1 26.5 AO. 3
Total ) ) ) ) ) )




10. AEAMBRFET LEHUE

(Comparable Store Sales Growth by Month )

[Bi{s1: 9]
14/ 3 14/ 4 14/ 5 14/ 6 14/ 7 14/ 8 Bt
R 15. 6 A12.5 A4 0O A11.5 A5 2 0.9 N
Clothing
Fﬁ”c'l‘ 9.9 A4 6 0.5 2.2 1.2 1.9 1.9
ood
ERRR
Home Digital and H&BC 24. 4 A16. 4 A10. 4 A7.8 A4 5 AO. 8 A1.9
Bt 14.4 A9 2 A2 9 A3. 5 A1 2 1.1 0.0
Total
AERBEESRLEHMUE
0% 25 -
(o)
20 *
15 |
10
5 L
0 —
_5 L
_10 L
_15 L
-20
'"14/3 '"14/4 '14/5 '"14/6 '"14/7 '14/8

[-+-&KH = B& -

+ RERE —— At

11. BIFEOEY - FHIE - lRFEABOMBALLER

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2012/8 2013/8 2014/8
BTHEALE(YoY) BIHALE(YoY) ATEALE(YoY)
=¥
Number of Customers 99.8 % 101.4 % 98.9 %
HHIH
Average Spending per Customer 99.1 % 100.9 % 101.2 %
HR5E M3
Number of Product Sales 99.4 % 102.9 % 99.2 %
12. by FN\1)aFELE#E (Sales Result of TOPVALU)
(B A1 B M; % (Millions of Yen; %) ]
2012/8 2013/8 2014/8

Dl = ATEALE 35424 b= ATHEALE 30424 b= ATEALE 30424

Sales YoY Share Sales YoY Share Sales YoY Share
z‘zﬂ 2,233 154. 6 13.0 2, 604 116. 6 15. 2 2, 465 94. 7 14.8
Clothing
l;ﬁ;)f:j 5,218 133. 8 13.1 5,510 105. 6 13. 2 5, 598 101. 6 12. 9
EERR
Home, Digital and H&BC 1, 367 113. 5 8.4 1, 365 99. 8 8.2 1,478 108. 3 9.1
f:;f:l 8, 819 134. 7 11. 8 9, 480 107. 5 12. 3 9, 542 100. 7 12. 2




13. ciBmEE

(Retail Space)

2014/2 2014/8
EEREEEAS & FE HIRR EEGSEESE
(E%) (%)
Directly Operated Space New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A) (B) (©) (D) (A)+(B)-(C)+(D)
338, 550 m 1, 311 m (0] m [0} m 339, 861 m
(49) (7) (0) (0) (56)
2012/8 2013/8 2014/8
BTHEALE (%) ATEALE (%) BTHEALE (%)
YoY YoY YoY
HRFTIHEE ()
Term-End Retail Space 336, 645 99. 4 337, 041 100. 1 339, 861 100. 8
1méUE{:'§](H) 222, 353 100. 1 228, 674 102. 8 228, 930 100. 1
Sales per m(yen)
1 4. FRAKEDIKS (New Store and Closed Store Details)
FE B 54 FR7E FEiEmEE ()
Open Date Store Name Location Retail Space
s : =/ 5
New Stores 201443A21H FWNET FoLFEL6E1THIE AR X 150
2014%4A18H FWMEFFoLAL145E15TH FLIRTRE 191
201445H16H FWNITFoLMEE7 T BALE LIRHERR 167
2014%45H16H FOVFT(HoLE17E&BE12THIE FLIRH R RE 138
2014%7A118 FWEFFoLA25%&E16TEIE FLIRHERE 248
2014%7A18H FWNET o LHFDE2R3TEIE HLIRTE TR 195
201448H22H FONET oL 21KB4TEIE FLiRH AL 222
FER E& AT SEIBEE ()
Close Date Store Name Location Retail Space
FE -
Closed Stores L
15. ZEEMREKEELOXFE (Inventory Turnover and Loss Ratio )
2012/8 2013/8 2014/8
EEBHUE (%)
Inventory Growth Ratio (%) 107.6 102.0 97. 4
x®H EEEEE (|)
Clothing Inventory Turnover (Times) 2.1 2.1 2.1
AR (%)
Loss Ratio (%) 0. 81 0. 92 0.76
EEBHUE (%)
Inventory Growth Ratio (%) 107.9 103. 9 107.9
fh EEEEE (|)
Food Inventory Turnover (Times) 21.7 21.9 21.0
AR (%)
Loss Ratio (%) AO. 04 0.10 0.10
EEBHUE (%)
GESE Inventory Growth Ratio (%) 105.3 104.7 101. 8
Iy A EEEEE (|)
ome,Digital I T Times) 2.5 2.4 2.3
and H&BC Er:\;fr_\io(rg; >urnover( imes
(%
Loss Ratio (%) 0. 61 0. 60 0. 47
HEEBHBUE (%)
Inventory Growth Ratio (%) 105. 2 103.1 100. 3
=5 EEEEE (=)
Total Inventory Turnover (Times) 4.5 4.5 4.5
OXE (%)
Loss Ratio (%) 0. 29 0. 39 0. 32




16. IEREER

(Major Financial Indicators)

2012/8 2013/8 2014/8
" y =" [)
étﬁ:frﬁfci%ﬁéimtal Assets Ratio ’ 3.7 4.3 3.8

N = [)

ﬁflfifn?f 'T'ggfssets Ratio ’ 2.0 2.6 2.1
= o = 0

Eﬁfﬁiﬁfi}?*ﬂﬁ#@om % s & o o s

f‘gflrfs%lj?ﬁmover timleils 0.84 0.87 0. 88

= (= = 0

irf%?ﬁlj:?jgﬁéevenues " 3.9 4.5 3.9

gﬁrﬁrﬁl?ﬁo%ﬁf Net Sales ” 4.4 5.0 4.3

b=y Ly 73 0

gpﬁiﬁﬁiimﬁéﬁewnues ’ 4.2 4.7 4.2

lllﬁliggimeifire Y:J] 207. 48 234. 09 268. 63
p = 0

ige’fcﬁglr:'iquity Ratio ? 24.1 27.6 31.7

17. HEXDKK (Stocks Position)

2013/2 2014/2 2014/8
iﬁ;?ﬁ)ﬁ(ﬂ) 05 1a coe
ixiﬁﬁ(ﬂ) 340 458 554
iﬁ/ﬁ:gi/ﬁi)ﬁ(ﬂ) 379 564 609
f’ﬂ?rin%rﬁ f:lljgs)ing price(yen) 461 685 611
HAREREERA) 14 009 33 101 oo, 7

Market Capitalization(Millions of Yen)




