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Overview of
Quarterly Consolidated

Financial Results
(Jan. 2016 — Mar. 2016)



1. Overview of Quarterly Consolidated Financial Results u(:!,jberAgentqa

[Highlights] FY2016 2Q

(of.1, 1.1 [-E1/-Y. Il Marked a record high sales
Financial Sales: 74.6 billion yen up 23.3% YonY
Results oP: 11.2 billion yen up 37.3% YonY

M d o Launched AbemaTV on April 11, 2016
e Ia Sales: 5.3 billion yen
Business oP :0.03 billion yen (Up-front Investment 0.68billion yen)

High sales growth rate exceeding the market growth rate

Ad Business Sales: 42.3 billion yen up 20.5% YonY
OP: 4.1 billion yen up 1 0.5% Yony

Declined after the demand in Dec. and self- regulation
Sales: 27.6 billion yen up 35.4% YonY (down 7.0% QonQ)

Game

Business OP: 6.9 billion yen up 90.6% YonY (down 21.5% QonQ)




1. Overview of Quarterly Consolidated Financial Results

&l CyberAgent.

[Quarterly Consolidated Sales]

Unit: billion yen

“ | % YonY
Up 23.3% Yon
52.4 512
43.7
40.8 41.3 42.2
40.0 + 39.2 38.0
35.9
- 33.7
306 09 %
28.7 291
26.3
242 246
21.4
20.0 +
0.0
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q
FY2010 FY2011 FY2012 FY2013 FY2014

57.7

4Q

63.4
605 611

1Q 2Q 3Q
FY2015

69.2

4Q

74.6

74.0
1Q 2Q
FY2016



1. Overview of Quarterly Consolidated Financial Results ﬂcyberAgent«»

[Quarterly OP] 2Q 11.2billion yen wp 37.3% Yony)

Unit: billion yen

12.9
0.09
12.5
1.2
10.0 4.8
93 9.2
8.1
Q.0
:Earnings Incentives y
Investment Development Business OP 6.5 6.2 4
6.1
H OP (Excluding Investment Development Business) 2.6 0.1 0.009
4.9
5.0 4.5 4.2
4.0 43 0.05 4.0
0.0 o
35 34 34 '6 0.7 =
3.2 3.2 0.0 s ab
27 e 0.5
2.1 2.2 08
15 1.6
0.6
00 120,06 0.1 [-0.06 [-0.06 | -0.06 0.07 [-0.1 [-0.07 [-0.07 0.1 -0.05 0.1 002
1M |20 (30|40 |1Q |20 | 3Q |4Q | 1Q | 20|30 |4 |1Q |20 |30 |4 | 1Q |20 |30 |40 | 1Q | 20|30 |4 | 10| 20
FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016



1. Overview of Quarterly Consolidated Financial Results ﬂcyberAgent«»

[Quarterly SG&A Expenses]

Unit: billion yen
18.8

* 16.0

15.6

15.0 L Earnings Incentives 14.4
Adverti t cost
m Advertisement costs 13.3 13.5 13.4
Other 13.0 12.7
m Sales related costs 1.8 |
11.5 -6 11.1
Office costs 10.7
102 %2

10.0 L Personnel 9.5 35
9.1 I 31 35 35 *

2.5

80 1.0 8.1 I 30 29
75

s ) | 2 50
66 g 70 7. I I ,5 25 2© 23 24 24 4 I I
: 2.0
I 1.2
1.2

58 6.0 I l E I I ||
1.8 412
5.0 g7 9 15 14 15 | | 0.8 I I I I I ' l’ 0o 09 10 10 | |
2 15 13 & o
; o 9 g8 gs o8 ot g 05 %6 06 o7 08 g 08 08 99
05 04 03 94 = & s0 53 51 sp 55
30 30 32 34 33 33 37 35 37 40 39 34 37 36 38 38 39 EEEERI 1 |
10‘20‘30‘40 10‘20‘30‘40 10‘20‘30‘40 10‘20‘30‘40 10‘20‘30‘40 10‘20‘30‘40 10‘20
FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016




1. Overview of Quarterly Consolidated Financial Results uC!JberAgentq,

[No. of Employees] 244 new graduates join in April 2016

Unit: People
1o 3625 3,623
Headquarters 3,51
303 297
= Investment Development 302 296
1 Other 3,165 3,168 3,168 3,183
o Internet Ad 121
3,000 r 308 322 288
u Game 2,825 2,862
. . . 2,777 2,764 >
m Media(exsisting business) 103 107 ‘
17 110 ..
® Media(up-front Investment business) 2479 2511 2489 |
2,423 92 3
o 2 5, M |
‘ 1)285 1)240
1,993 11098 'H&1
2,000
1,835 1.806 1,875 2
' 70
E = B
1,630 |
1,551 152 1544 1554 _, ’
75 1428 g9 71 71 g
74
& ‘ ' '
1,149 1,139
1,000 ‘
11081 11039 1,001 1,018
)
. ‘ 320
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q
FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

*Number of employees in Media Business describe separately exsisting business and up-front investment



1. Overview of Quarterly Consolidated Financial Results

[PL]

Unit: million yen

Net Sales
Gross margin
SG&A expenses

Operating profit

Ordinary profit

Extraordinary income
Extraordinary loss

Current net pretax profit

&l CyberAgent.

bl [T Yoy s Qon@
60,510 23.3% 74,030 0.8%
21,615 26.5% 28,676 -4.6%
13,421 19.9% 15,690 2.6%
8,193 37.3% 12,986 -13.3%
13.5% 1.5points 17.5% -2.5points
8,323 31.2% 12,814 -14.8%
1,072 199 437.2% 703 52.4%
1,647 1,386 18.9% 1,344 22.5%
10,348 7,137 45.0% 12,173 -15.0%
3,508 52.3% 5,913 -9.6%

Current net profit m



1. Overview of Quarterly Consolidated Financial Results ‘CUberAgenh

[BS]

nits miion yen MEa:dzgfl 6 M?:dzc?: 5  Yonv DE:dzc‘;: 5 2on@
Current assets 77,610 23.4% 85,143 12.5%
Cash deposits 39,432 30,605 28.8% 25,172 56.6%
Fixed assets 39,135 35,593 10.0% 37,856 3.4%
Total assets 134,911 113,203 19.2% 123,000 9.7%
Current liabilities 48,375 38,925 24.3% 42,321 14.3%
(Income tax payable) 7,777 7,515 3.5% 2,634  195.2%
Fixed liabilities 1,769 1,278 38.3% 1,749 1.1%

m 84,766 72,999 16.1% 78,929 7.4%



2. Business Forecast for FY2016 CACHberAgel‘lt®

Business Forecast for
FY2016

(Oct. 2015 - Sep. 2016)



2. Business Forecast for FY2016 ﬂCgberAgent®

[Sales] 300.0 billion yen [OP] 28.0 billion yen

Unit: bill i bill
nit: biflion yen 300.0 Unit: billion yen 107

300.0
29 28.0
Investment Development OP .
m Sales 28.0 L
m Consolidated OP (Excluding
Investment Development)
205.2 22.2
200.0
2.7
162.4
18.0 | 17.4
141.1
14.3
119.5
1000 | 76 9.3 10.3
I l I
0.0 ‘ 0. -0. O ‘
FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 20 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

1



2. Business Forecast for FY2016 ﬂC!’berAgent®

[Progress rates toward earnings forecast] Steady progress

Sales ¥148.6B ¥300.0B

oP ¥24.2B 28.0B
Ordinary ¥23.7B 27.48B

Net profit ¥1 1 .ZB ¥1 4OOB

0% 50% 100%

12



2. Business Forecast for FY2016 ﬂCgberAgent®

[Progress rate of OP for each business] Full-scale up-front investment from Apr.

Ad
Business

¥14.0B

Game
Business

. ¥20.0B

Media
Business

¥3.0B

Up-front
Investment

-¥9.0B

0% 50% 100%

Forecas t FY2016 Business Forecast ¥2 8 ° 0 B

13
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Internet
Advertisement




3. Internet Advertisement Business ‘CgberAgenh

[Quarterly Sales] 2Q: 42.3 billion yen (up 20.5% Yony )
A steady growth driven by the smartphone ads

Unit: billion yen

42.3
39.2 i
40.0 - 38.8 )
0.5
35.1 353
333 03 0.2 13.9
0.4 13.1
299 30019 12.7
Others(Feature phone etc) o 208.'25 13.1 12.4
PC 12.1
24.4
® Smartphone 228 0.3 1.7
207 1 0.2 14.4 11.8
20.0 - 178 18.9 109.66 0.4
17.5 © 170 07 ’
16.0 16.0 168 168 14 44
3.4 27 17 ;
29 2.8 120 112
11.9
12.5
2 12.8 12.1
13.6 12.0
120 136 122 I I I
o 8 nk l
10 | 20 o | 4 | 10 20 | 3@ | 4Q \ 12 | 20
FY2011 ‘ FY2012 FY2013 FY2014 FY2015 FY2016

*The results for FY2015 were retroactively revised, according to the new segments adopted in FY2016.
(Sirok, Inc. and Shibuya Clip Create, Inc. were added.)
**From FY2015, the expenses for feature phone, event promotion sales, etc. are included in Others.

15



3. Internet Advertisement Business ﬂCQberAgent®

[Quarterly OP] 2aQ: 4.19 billion yen (up 10.5% Yony)

Unit: billion yen

4.19
40 - - 40.0%
- 30.0%
mm OP
20 1  ==OP Margin 1.94 - 20.0%
1.75
1.49
1.36 1.34 o,
1.20 o 1|08 % -
1.13 108% 8 108 e, 1% "

0.85 W% g P S q - 10.0%

7 ° £ < 7 (o)

| % I I

0.0 - ‘ - 0.0%

1@ | 20 |30 |4 | 1@ | 20 | 3|4 10|20 |3 |4  1Q | 20 | 30| 4 |

FY2011 FY2012 FY2013 FY2014 1 FY2015 FY2016

*The OP and OP margin of Internet Advertisement Business does not include earnings incentives.
** The results FY2015 were retroactively revised, according to the new segments adopted in FY2016. (Sirok, Inc. and Shibuya Clip Create, Inc. were added.) 16



3. Internet Advertisement Business ‘CgberAgenh

[Fortified field] Smartphone Ad 20 28.0 billion yen (up 29.2% YonY)

Our abilities to operate diversified services, including in-feed ads, were effective.

Unit: billion yen 2 8 o
°

53 256
22.7
21.7
20.7
200 | Smartphone 18.9
ad market :
in 2015 16.4
¥371.7B 15.1
[ ]
11.5
10.5
10.0 4
g1 83
7.0
5.6
20 m
0.8
0.1 0.4
0.0 _— -
\ 2Q \ 3Q \ 4Q 2Q \ 3Q \ 4 | 1Q | 20 \ 3Q \ sQ | 1Q \ 2Q
FY2011 FY2012 FY2013 FY2014 FY2015 FY2016
17

1Q \ 2Q \ 3Q \ 4Q 4 | 1Q 1Q

*Source: Collaborative survey by CyberZ, Inc. and Seed Planning. Calculated based on our financial results for the period from Jan. to Dec. 2015 and
the reference materials disclosed by each company.



3. Internet Advertisement Business ﬂCgberAgenh

[Fortified field] In-feed Ad 2Q 7.66 billion yen ( 2.4x YonY)
Facebook and Twitter Ads are growing

Unit: billion yen

7.0 -
t
In-feed ad
Market
in 2015
¥76.8B
3.5 -
0.61
o1 026 036 I
0.0 || | .
1Q|2Q|3Q|4Q 1Q|2Q| |
FY2012 FY2013 FY2014 FY2015 FY2016

*Joint survey of CyberAgent and Digital Infact of Seed Planning; Calculated based on our financial results for the period from Jan. to Dec. 2015 and the reference materials disclosed by each company.
* Ads posted in the timeline of websites or apps, etc. Ad method used for SNS, curation, news media, etc.



3. Internet Advertisement Business

&l CyberAgent.

[Fortified field] Video Ad 22 2.36 billion yen ( 2.9X Yony)

Unit: billion yen

2.0 -

1.0 -

0.0

Established a division focus on brand ads
Plan to promote

AbemaTV & AbemaTV FRESH!

2.36

10 | 20 | 3 | 4
FY2015

10 | 20 | 3@ | 4
FY2014

10 | 20 | 30 | 4
FY2013

10 | 20 | 3@ | 40
FY2012

*Video ads: Ads in YouTube, LINE Video, digital signage, etc.

1Q

1.92
1.54
0.81 0.83
0.48 0.0 0.46
0.37
0.26 0.25
0.19 0.19
= innl
2
FY2016

19



3. Internet Advertisement Business cﬁCgberAgenh

[Compared with the market] Aim to achieve our growth rate exceeding the market growth rate-,
catching the trend wave for our strategies

YonY

B Comparison between the market growth and
our Internet Ad Business sales growth

15~200%E)

A

CyberAgent

Internet ad market

100
T T T T 1
2012 2013 2014 2015 2016(E)
*Variation under the assumption that the value in 2012 is 100.
**Source: “Ad cost in Japan 2013,” “Ad cost in Japan 2014,” and “Ad cost in Japan 2015” of Dentsu Inc. 20

***The growth rate in 2016 was estimated in 2Q of the term ending Sep. 2016.



4. Game Business

Game

#fl CyberAgent.

21



4. Game Business

#fl CyberAgent.

[Quarterly Sales] 2aQ: 27 .6 billion yen (down 7.0% Qonq)
Declined due to retroaction of the demand in Dec. and self-regulation

Unit: billion yen

30.0
20.0
12.7 12.7
1.7 1.3 111
34 3.2
10.0 Overseas/Others 2.5 | 21
Japan x
7.7
64 14
0.7
(3).2 91 92 95 g, 89
1.8 . 6.2
1.7 1.7 17 g, 3.6
0.2 03 0.3 2.8
14 14 14
0.0 1.4
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY2011 FY2012 FY2013

*Sales of “Overseas/Others”: Overseas sales, product goods sales, etc.

*The results for FY2015 were retroactively revised, according to the new segments adopted in FY2016. (The games of the Ameba Business and Goodroid, Inc. were added.)

29.7
0.7
27.6
26.0 &
0.8
20.8
20.4
19.7
09 09
1.1
13.7
29.0
129 126 1.1 26.9
1.7
186 194 198
12.6
1.1 1.2
9.6

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q
FY2014 FY2015 FY2016

22



4. Game Business cﬁCgberAgenh

[Quarterly OP] 2Q: 6.93 billion yen (down 271.9% qonq)

Unit: billion yen 8.83

8.6 -

5.6 1

2.6

-0.4 -

6.93

6.07
477 4 60
3.66
2.80 569 2.99
1.94 211 2.05 *
1.47
1.06
0.91
0.62 0.81
0.29 .19
-0.01 ‘-0.12‘ ‘
19| 20 | 30 | 2| 10| 20 | 30| 4| 10| 203 4] 1] 2|30 4 10| 2030 1q] 2 |
FY2011 ‘ FY2012 ‘ FY2013 FY2014 ‘ FY2015 ‘ FY2016

* The OP of the Game Business does not include earnings incentives.
**The results for FY2015 were retroactively revised, according to the new segments adopted in FY2016. (The games of the Ameba Business and Goodroid, Inc. were added.) 23



4. Game Business ‘CHDGI‘AQEI‘It«a

[Sales ranking] Major titles are still ranked high

Dragon Quest
30th | Monsters
Super Light*+

»

T

frodtsn

Joker 100 Sleeping
~Gang Road~ Princes and the
Kingdom of
Dreams
Sengoku Enbu
KIZNA- ey
(L P
April October April October April October April
2014 2015 2016
* ©BANDAI NAMCO Entertainment Inc. It was jointly developed and is operated by ©BANDAI NAMCO Entertainment Inc. and Cygames Inc.
** © 2014,2015 ARMOR PROJECT/BIRD STUDIO/SQUARE ENIX All Rights Reserved. Developed by Cygames, Inc. 24

*** Sales ranking calculates the App Store top sales ranking from AppDB. Monthly avg. values in ranking is used. (For April, by 19th)



4. Game Business

#fl CyberAgent.

[New titles] 6 games to be released in the term ending Sep. 2016.

@ Shadowverse

To be released
for 3Q FY2016
(JP/US)

Provided by
Cygames, Inc.

@ To be released for 3Q FY2016

Provided by CyberAgent, Inc.

3D game

® To be released in 2016

Provided by GCREST, Inc.

Game for
women

@ Endride ~X fragments ~
To be released in 2016

Joint project between CA and Nippon Television Network Corp.

»
X

] \ Xx 77 X - RD

iX*ﬂHﬁﬂ?’Z

DE'N)E!&# ) (355 184 - UiTa % Tt )




5. Media Business

Media

#fl CyberAgent.

26



5. Media Business .A CgberAgenh

[Quarterly Sales]

° L] L] o
Unit: billion yen
60| 060 5.9
5.7 5.8
5.5 ’
5.3
1.2
1.8 1.6
1.3 1.3
0.8
Mar. 2015 ' Jun. 2015 ' Sep. 2015 ' Dec. 2015 ' Mar. 2016
3.0 . e o 5 2.8 2.6 Ranked 3 of SNS growth rate ranking in 2015+
2.6 .
160% -
120% -
80% -
40% -
[ Fees Others*
0.0 NN 0% : : . T T
1Q ‘ Instagram pixiv a Twitter ~ Facebook Line
FY2015 FY2016

*Others: platform commission fees, etc.
** The results for FY2015 were retroactively revised, according to the new segments adopted in FY2016. (Games are included in the Game Business. AbemaTV, Inc., 7gogo, Inc. and other 6 firms added). 27
***: Reference: App Ape Analytics



5. Media Business

&l CyberAgent.

[New charged fee service] both of e-book and meet up service moved in black a single month

It's time to read

eseee au T 15:24

& dokusho-ojikan.jp

eeec0 au T 16:27 710 68% M)

& dokusho-ojikan.jp

3 AR.ammcr
= i 0B <o Az Srn

OtV L
D'z ik

[1 Love you Babyl E5ELD 6] T B\

FoFVY Eiip

#4718 > 47 140k

=/£~A et o X

" P ere? MEXWRFERT
Ev—Ekr

R BUr 2 bAERF
21065

Mﬁﬁz@ﬂ el v 5
&

v Mirq 5 <

— 2N .

M d

E-book service for women
Aim to occupy the largest share in the
market of women’s e-comics.

* No. of matchings with “Cool”
** "|t's time to read”: released in Sep. 2013

TtE o

*** “Birth of Tapple”: released on May 15, 2014

eeecO MA T 4:21 PM % 100% -

CER  hgdxzTEoleh

14:36 7 9} 100% -

) )V EE

IRTOATIY—

eeee0 au T

ABRh3AH 56 A

COAFIV—RBh—F%

mﬁw

FHOD I3 / 1’ L EXFE
A IN— I_J:t‘c
(18149A)

Eiﬁ

Z'f /ﬁ?é 7/ /7

EE (23 - BR)

BEWBARAT zIiTo>TWBAKI
—E—ZRUB/IC/N\Y-T..FHULLLES

@ @,'Aj 45 [&] 2
Super
Co &
Z—/\—
(RIAY XN

(199469)\) (201586A) (135813)\)

ol B <

an7 FU2 Cool

] -I-J\'?* w7 e Q
- L (<] =] 6 RYRY N

(ALY 8 Y OED 2P E RAR=T

Not
my type

474; -

Online dating service with hobbies
A total of 14.8 million couples- have been
realized. (since May 2014)

28



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CuberAgenlj®

Up-front
Investment

(AbemaTV & AbemaTV FRESH!)



6. Up-front Investment (AbemaTV & AbemaTV FRESH!)

#fl CyberAgent.

Brand unification

AbemaTV, Inc.

Live broadcasting
platform

Internet TV station

*AbemaTV, Inc. is a joint venture established with TV Asahi Corporation in Apr. 2015. Capital contribution ratio: CyberAgent: 60%, TV Asahi: 40%

**The business of “AmebaFRESH!” was transferred to AbemaTV, Inc. on Apr. 1, 2016.

30



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CuberAgenlj®

[AbemaTV]

A TV like video service with passive watch manners

AbemaTV officially launched on Apr. 11

Aim to be a mass media from the internet

31



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CUDGI‘AQGI‘IIT@

[AbemaTV] 4 features

24(7
program

Contents
lineup




6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CuberAgenh,

[AbemaTV] @ Free of charge without subscription, revenue from ads

Same model as TVCM (mainly 15 sec) , start from May on a fulll scale

Program Program

Example of advertisers (Record up until now)

LOTTE Co., Ltd. / NISSIN FOOD PRODUCTS CO., LTD. / Recruit Sumai Company Ltd.

Seven-Eleven Japan Co.,Ltd. / SoftBank Corp.  and 7 other companies

* Advertisers: Listed in alphabetical order 33



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CU berAgent®

[AbemaTV] @ 24 hours program

Watch 24/7 anytime and anywhere

On the road

At lunch time Before sleep
34



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) (&} (:”berAgenlj®

[AbemaTV] @ Product quality

User friendly design + function

Tap to see P\ gl Tap to go
lineup MENU list

HRPOD7 I3V AR—YMZ ZIC!
Tap to see
SPECIAL comment list

Swipe to change channels

35



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) (&} (:HberAgenlj®

[AbemaTV] @ Product quality

Program notification Comment function

7H28H(K) v

00 BFEREK AXYk -
> EPPRTE
BEOBAREY 2hL—h=2=2 ';i o ]l
L TEBI! Abema News it Twitter @
R-BEHCrEWVWI S SPECIAL 2
&2 ERBERBH DL 4T - N\VES BET " bemakun /5
Ry MMcBE RN L=/ — RO
— < % ik & Q
R &< SPACE S5 @& ° ot
AnsMe=a-2 . |we-e-7Ne PEQ] S > - i it =A
HBOWSHH BRBR—-2V V7 ZMUSIC CRA
BELTELY3 Y gRas . ABC g -‘b 5
Yo SAINDT b K- nggﬂﬁ?ﬁjﬁf -
v I d o« INZITFAIC
A PP srviooaes g S Mo b W2

Tap the program to watch

F< !

£ EDF vV RILBWWE,
Abema News Prime 14T+
A FTTTEDL S Towwww

L Oy kLemuaTh

HBICBRDEARII AT E

CNEFXRRBOD ? BERENE ?

BETHEPIALE~

ZONL7BELWERS TP D

BolhSEVWSTIABRI Vb

NTEZLH U PRV EWW T T
WiE %

T TR TBALSS——— 21T

WwWeRLD
SPORTS

Tap “"Remind Me" Display comments on the list and
post them in Twitter

36



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ (:HberAgenlj®

[AbemaTV] @ Product quality
Available for watching aired programs by “Video on demand”

Premium Plan : 960 yen/month (tax included).

100% M- oS Q[ & ¥ 4 1650

R—L

BOE R OB RIBGE!

BEOBHENWDTHRESZZ &N . A : :
: © EmsEE

TEET,
272K [FEEE

BH5E

RE

37

*Premium plan: compatible Android devices, PCs, and browsers (as of Apr. 21, 2016)



6. Up-front Investment (AbemaTV & AbemaTV FRESH!) .‘ACHberAgenlj®
[AbemaTV] @ Contents lineup

More than 20 channels

F ] 4'J) WeRLD T1=4Cy "REALITY SPECI AL

Surf Snow Skate S POIRTS ANIME 24 CHANNEL P LUS

FSy B s/ Owsc ¢z

Hi TS

Abema

Deavartery KFTTe <ob®in) Ryh FREPH
e Y fs23ML
5@” =)= 5=y CLuB

SPORT HD CHANNEL

Abema™

SELY BRwE Rgr—/ Eresw [SRESRR




6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ CuberAgenlj®

[AbemaTV] @ Contents lineup

Abema3 Original channel

24 hours news channel
n e w s produced by TV Asahi News Division

Q@ Q 9
5 7& Abema news bema P[imeﬂ

Q 0 0 O O

Harajuku Abema news AbemaPrime Yoru Buzz

Cast = Nicole Fujita. Hana Imai, et al Cast: Daisuke Muramoto(woman Cast: Mino Monta

rushhour), Kendo Kobayashii, et al
A program for teenager to 20s Live broadcast 8pm on every Saturdy

(smartphone used generation) Live broadcast from 8pm Mon to Fri Mino Monta made a comeback as a

Live broadcast from 6pm Mon to Fri at Edgy news program newscaster in 2.5 years
Harajuku open studio

39



6. Up-front Investment (AbemaTV & AbemaTV FRESH!)

#fl CyberAgent.

[AbemaTV] @ Contents lineup

Abema

SPECII#L

M[}@fﬁﬁ

7.( :

The Night

From 1am Mon to Fri

Cast: Speed wagon (Mon),
Mari Yaguchi (Tue), et al

Like a radio style program
brought to you from
Chateau Ameba every late
at night

Mogami Moga no

mogamaga
From 10pm every Mon

Cast: Moga Mogami
( Dempagumi.inc), Nobuyuki
Tsuchiya (Knights)

A program for learning
magazine work from various
specialists as a chief editor

Original channel
Original live broadcast program such as
24 hours monitoring someone

Mousou Monday

From 11pm every Mon

Cast:
Yuji Ayabe (Peace), Anna
Konno, Misumi Shiochi, et al

A fancy program to cheer up
a blue Monday

Wakatsuki Chinatsu

to nama de ittemita
From 8pm every Wed

Cast: Chinatsu Wakatsuki
Chinatsu Wakatsuki, kind of a

big sister for the young, unzip
the real school life




6. Up-front Investment (AbemaTV & AbemaTV FRESH!) o\ (:HberAgenlj®

[AbemaTV] Achieve more than 10 million views after a week since it launched

B Transition of number of views
Unit: K

11,134

Best 10 channelsx

AbemaNews

10,000 9.816

Midnight Anime
7,924
7,384 Good old Anime
6,717 6,762

Anime24
Drama

5.000 A 4,862
AbemaSPECIAL
MTV
Variety
Family Anime
Reality Show

4/1 4/12 4/13 4/14 4/15 4/16 4/17

N =2

o|v|o N[N |H~|W

—

*The figure indicates the cumulative number of views from Apr. 13, 2016. 41
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Summary



2. Business Forecast for FY2016 @A CyberAgent.

[Operating Profit (Image)]

To accumulate profit through the AD Business and
Game Business, invest in the Vedia Business, and Media
grow it as a pillar in the mid to long terms. Business

>

Investment in video content business

Investment in smartphone business

Game Business

AD Business

2004 2010 2015
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7. Summary

&l CyberAgent.

Develop Media Business
as a main pillar in the mid/long term

Ad Business

Media

Business

Steady progress. Its share is estimated to expand.

Strengthen the self-regulation and enhance the
Soundness.

Regard video business as a first year, and will
enhance the up-front investment.
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[New segment (FY2016)]

(1) The game section of the Ameba Business is categorized into the Game Business
(2) New Business (video businesses & 755) is categorized into the media business (Ameba)

Media Business
(Ameba)

Other
Business

Internet Ad Business Game Business

Former Segment (FY2015)

New media] Existing
. . Business [ Business
Internet Ad Business Game Business




#fA CyberAgent.

The financial results for 3Q of FY2016 are scheduled to be released at
15:00 or later on Thursday, July 21, 2016.

[Notes]

The future information, such as earnings forecast, written in this
document was produced based on the available information at that
time, and our company does not guarantee that they will come true.
Actual performance, etc. may be different according to various factors.

We would appreciate your understanding.
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