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Consolidated income statement Slide 3

= Sales is 102.7% of prior period, mainly due to the store expansion in Japan and overseas

» Operating profit is 87.3% of prior period. Strong China business offset by the challenging
environment in Japan and the mark-to-market loss from RMB assets

(IPY mil) 2017F18BHA3QRETEE X45E BIEE[EHALL
Actual % of Sales YoY

?;lieg%' 49,059 100.0% 102.7%
é%rfjﬁ'ﬁit 28,085 57.2% 100.4%
i}%%%&@‘—ﬂﬁ%ﬂ% 24,449 49.8% 102.6%
?ifﬁ N 3,636 7.4% 87.3%
ﬁﬁfﬁﬁf(:l}ﬁ@émﬂﬁ (489) #EFIZS > 291 e 83.6%
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Consolidated sales analysis Siide 4

= Overseas, department store brands showed strong growth of 122.2% and 134.1% of prior period
= Shopping centre brands performing on track at 103.8% of prior period
» Fashion building/station building brands at 91.2% of prior period, focusing on improving the profitability

Sales growth breakdown

(JPY mil) 177.2%
50,000 36§)thers N 654
Overseas 3,449 1 22. 20/0 41217
2,568 134.1% 3,444
40,000 Department Store Brands
20000 23,763 103.8% 24,671
Shopping Centre Brands
20,000
10,000
17,609 91.2% 16,075
Fashion Building/
Station Building Brands
0

3Q Jan 2016 3Q Jan 2017

FB/SBJ S>> K SCIS> Rk Lo avT -BEEISUR Bt Z oAt
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Consolidated profit analysis Siide 5

2017 1”4

HISEEIHALE

3QXRETEIAE YoV

Actual

pnlint New stores in Japan, . 0
Sales overseas, EC performed well Increase in sales 49,059 102.7%
2= | gF| e Inventory control by sales

70Tt promotion at outlet stores GP% deceased by 1.4pt 28,085  100.4%

e [t and third party EC platform

RSB — IR Listing fee, increased

expenses for supporting Well controlled, in-line with

24,449  102.6%

? 2 § £

SG&A , increase in sales

overseas business
EEF Negative impact from lower . : . 0
Operating Profit gross profit Decrease in operating profit 3,636 87.3%
RS Mark-to-market loss from Negative impact due to stronger 3432 80.5%
Recurring Profit RMB assets IPY ' 270
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Consolidated balance sheet Slide 6

= Cash 197.8%, Equity 261.1% compared to the beginning of the financial year due to IPO.
»= Inventory 101.1% of prior period

Oct 2015 Jan 2016 Oct 2016
(JPY mil) ﬁgﬁ $§E§Ztt ﬁéﬁ $§E§Ztt & ff%ﬁsztt BIEERIEARLE BIEERAR L
Amount Amount Amount YoY % to previous year end

g
Ecﬁihﬁ 6,475 22.0%| 7,845 27.7%]| 15,514 40.1% 239.6% 197.8%
SchtE
. 6,683 22.7%| 6,145 21.7%| 6,094 15.7% 91.2% 99.2%
Accounts Receivable
it ) 7,226 24.5% 5,348 18.9%| 7,362 19.0% 101.9% 137.7%
Inventories
TOMFRENEHE o o o o o
Other Current Asset 1,416 4.8% 1,152 4.1% 1,710 4.4% 120.8% 148.4%
51T E7E 7,684 26.1%| 7,808 27.6%| 8,039 20.8% 104.6% 103.0%
Non Current Asset
B
29,485 100.0%]| 28,298 100.0%| 38,728 100.0% 131.3% 136.9%
Total Asset
aE
. 25,181 85.4%| 22,445 79.3%| 23,446 60.5% 93.1% 104.5%
Liabilities
EE?E 4,304 14.6% 5,853 20.7%]| 15,281 39.5% 355.0% 261.1%
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Japan business income statement Siide 7

1Q and 2Q were on track. 3Q was challenging due to unpredicted weather

Reasonable priced item aiming to increase customer number, resulting in decreased store sales as
the increased customer number did not offset the decrease in spending per customer

EC very strong at 117.5% of prior period

Gross profit is 99.6% of prior period, reflecting the earlier-than-scheduled inventory control (sales
promotion at outlet stores and third party EC offering discount)

: 20175 1 ARA3QRETERE pOp BIEEEIHALE

’STL% 44 843 100.0% 101.2%
ales
[5&H55 £ /Store Sales 36,563 81.5% 98.2%
EC5c_L/EC Sales 5,212 11.6% 117.5%
7 LRI . ]
Gross Profit 26,601 59.3% 99.6%
IREEBENO—IREIEE
SGRA 23,219 51.8% 103.0%
BRI . )
Operating Profit 3,382 7.5% 80.9%
ERRIZS . .
Recurring Profit 3,137 7.0% 72.4%
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Japan business same store sales Siide 8

= 100.3% in FY2016/01 with very strong 3 Quarter
» Challenging FY2017/01 due to higher base but showing improved performance in December

SSS 2016 January and 2017 January

(yoy)

1109% _108.1%

106 R0/
106.0% ~~"° "7 106.0% 105.9%

100%

90%

80%

700/0 T T T T T T T T T T T
28 3H 48 5H 6H 7H 8H 9H 104 114 12H 1H
-@- January 2017 -@- January 2016

X Same Store : Stores and online stores operated fully through the previous year, excluding stores which closed more than 7 days
in @ month due to the renovation and other reason.
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China business sales and profit Slide 9

= Strong growth in wholesale and royalty due to store expansion
= Total profit from China business (O+@+®) 106.9%(in JPY), 125.4%(in RMB) of prior period

In JPY In RMB
SHI3QRET | AIHAZQRET |FIEEEHA SHA3QRRET | AIHA3QRRET |FIEEHALL
(JPY mil) Actual Previous Year Actual Previous Year YoY
REFEHNSDTE L REFEHNSDTE L
Sales from China 1V Sales from China JV
7S 4,094 2,952 138.7% 75 248 153 162.7%
Wholesale ! 4 : Wholesale ’
O U5+ 01U~
Royalty 232 165 140.6% Royalty 14 9 164.9%
HEESEAEBENSOF HEESHSBENSOF)
Profit from China JV Profit from China JV
B aig &R S waprresd= ik
2 Equity method investment gain 88 LIS 49.6%| Equity method investment gain 2 ¢ SE2 Y
DERRFEIF D D51% DERRERF T D51%
@519 of v subsidiary Lo 34 292.9%| @50, of v subsidiary 6 2 343.5%
O US> FitkiasE O YU« ke
& Royalty after tax 162 116 140.6%| © Royalty after tax 10 6 164.9%
O+@+® 351 328 106.9% O+2@+0 21 17 125.4%
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China business wholesale

Slide 10

»= 3Q cumulative wholesales is 130.8% (in JPY), 154.8%(in RMB) of prior period

China Wholesale in JPY China Wholesale in RMB

(JPY mil)

6,000

4,000

2,000

2,059

1,156

1,091

1,081

2016 January
1Q

2Q

3Q

1,727

1,030

1,499

2017 January

4Q

(RMB mil)
400
300
109
200 112
-~ 187.2%
60
100 “111.6% 02
55 e
" 150.6% 85
56 150.6%
0
2016 January 2017 January

1Q ~ 2Q m3Q »4Q
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MOUSSY/ENFOLD store opened in New York

Slide 11

MOUSSY/ENFOLD store opened in Manhattan, NY in September 2016

Many inquiries from prestigious department stores/select shops about wholesale opportunity,
especially for MOUSSY jeans

Main customers are Asians, especially Chinese people living in NY and tourists from China
Fashion trend information gathering and global marketing for the group

| -

MOUSSY

MTTTTTTIE

et

In NY

ENFOLD

In NY
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Outlook for 2017 January (no amendment)

Improved performance in December. Outerwear sales picking up
Plan to facilitate profit/inventory controlled during year-end/new year sales

2017 January

Slide 13

2016 January

(JPY mil)
tt=
Sales
B
Operating Profit
e
Recurring Profit
HEM%RECIRET D

A (MM=HA) #EFIZS/Net Profit

RSO SR (TUEE) #EFZ
EPS

=S Xt5E_E BIEE[EHALE ST J5%
Forecast | % to Sales YoY Actual % to Sales

72,843 100.0%
6,146 8.4%
6,386 8.8%
4,424 6.1%

136 75%%

5.9%

2.5%

4.0%

4.8%

3Q
X575 £
49,059  100.0%
3,636 7.4%
3,432 7.0%
2,221 4.5%
70938k

S5 XJ55_
Actual % to Sales

68,769  100.0%
5,996 8.7%
6,141 8.9%
4,221 6.1%

1349858
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Company overview Slide 15

Name

Established/
Incorporated

Business

Capital
Representative
Office address
# of Employee
Sales

# of Brans

Store #

Baroque Japan Limited

March 2000/August 2003

Specialty retailer of private label apparels, designing and selling of women's
fashion apparel and accessories

JPY7.9 billion

Chairman & CEO, Hiroyuki Murai

Meguro, Tokyo

1,679 (temporary staff 142)

JPY68,769mil (January 2016)

Apparel 13, Shoes 1, Private Brand Select Store Brand (Store and EC)

Japan 360, China 176, HK - Macau 8, US 2

% Employee Number is as of August 2016
X Store Number is as of October 2016. Store Number for China is as of September 2016
% Stores in China are operated by JV with Belle International Holdings Limited
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H IStOI’y Slide 16

= Qur philosophy “we make what we want” never change
» Started from a 350 sqf store in Shibuya 109, expanded globally supported by our loyal customers

20004

20065

20074

20084

20104

20124

20134

20164

> MOUSSY achieved a scale of JPY10bil turnover in just 4 years

History

6 founders started [MOUSSY] from Shibuya 109. “we make what we want (because there
is none in the market!)”

Designed to accentuate the sexiness of women, MOUSSY jean sold out everywhere

China business expert, Mr. Murai (current Chairman and CEO) on board

MBO by CLSA and senior management

[AZUL by moussy] launched to target customers at shopping centers (reasonably priced
item, offering women, men, and kids item), still offering MOUSSY-style shopping
experience and store atmosphere

1st MOUSSY store opened in China

> Established “Domestic Contemporary market*” *more mode/edgy than domestic office

TENFOLDJ launched to target sophisticated women in 30s and 40s

wear brands, and yet cheaper than imported contemporary brands

CLSA sold all the shares to Belle and CDH Fund. China JV with Belle started

® [RIM.ARK] launched, positioned as “Norm Mode"” brand, enjoying simple and easy style.

® Started as an EC exclusive brand (later with actual stores opened)

TMOUSSY] TENFOLD] stores opened in Manhattan, NY

COPYRIGHT © 2016 BAROQUE JAPAN LIMITED. ALL RIGHTS RESERVED.



Company Philosophy Slide 17

[ Bk#% | BAROQUE¥ R\

[BAROQUERD 77y>ar 75 N 2BADRBEN L 77y2avy T3 RELTHAAREZE S
BEBR . COEEREBEOERICATT.AZYy7—=AVQEYDPEBDENVEEBAT
BERICEEL.HRPOSELIIHSZF I3 70-NIEEEZEELTEBYET,

Company Philosophy : TCHALLENGE ] From BAROQUE to the WORLD
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Future strategy

Slide 18

[Our 3 Strategies for future growth)

@®Japan: Continued store network expansion and improving

profitability by scrap and build

@EC: Further expansion supported by our renewed EC platform

®China: Accelerated sales growth by JV with Belle

COPYRIGHT © 2016 BAROQUE JAPAN LIMITED. ALL RIGHTS RESERVED.



1 1st Strategy: Japan Slide 19

= 47 store opened and 23 store closed by 3Q, net addition of 24 stores
= Focus on opening in Tokyo area, improving profitability by scrap and build in other areas
» Forecasting an average of 20 stores net addition per year

EREHEDORR tiEE

9

G5t 360/E8 13 C
TRR28F108HiF 46 157 :
o 21 75k = I

3 : B B v HEEH i om

i - o RsR

mm HRER

e hE - E3[E]
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2nd Strategy: EC Slide 20

= First mover in Store-EC-Magazine platform “SHEL'TTER"” (started in 2007)
» EC sales breakdown: 65% from SHEL'TTER (our own EC site), 35% from third party EC site (zozotown etc)

» Renewed EC platform can manage customer data from all channels (store, EC, Web magazine), enable highly curated
direct marketing

= Target to increase EC sales from 9.6% of total sales (January 2016) to 20%

Future Platform Action Plan

BAROQUE Platform Customers | ® User Friendly System
- New EC platform manage data from all
SHEL'TTER customer facing points
SHEL'TTER rignga " v New CRM system manages all data,
WEBSTORE /{M(\W analyzing the purchase pattern of
(EC) customers and make accurate

recommendation

(Blog / SNS) v Combine the customer database from
store and EC, offering customers 24/7
access to shop

NOU"Y

h.!?#«ﬁ‘,"l

Customers‘

/ ti‘e)

i v' Minimize the loss of selling opportunity by
i SHE!'ITER linking inventory info between stores and
= %5 FC

i - SHEL' # Global EC to reach customers oversea

: «,-,. v/ Multiple language/currency setting at

] (I: 1 ) D e Rl SHEL'TTER website

! agazine

v Selling via overseas EC site

Customers

*CRM : "Customer Relationship Management”

Database Management

Database

COPYRIGHT © 2016 BAROQUE JAPAN LIMITED. ALL RIGHTS RESERVED.


http://ameblo.jp/rienda-girls/

3rd Strategy: CHINA Slide 21

= JV with Belle accelerated business growth in China
» Continued aggressive store network expansion while keeping MOUSSY/SLY’s brand image and value

Store Network Expansion in China
(store)
Average store opening : 7.3store | Average store opening : 57.6 store

250 -

197

200 - o

|

|

|

|
150 - 136 :

|

: Why MOUSSY/SLY are

I popular in China?
100 -

B Recognized as [brands
for fashionable people]

v' Positioned as cool and
unique brand

78
50 - . .
v/ Same shopping experience
22 24 as Japan
v' Make-up for shop staff,

11
0 2 ,—| —H styling skill fully supported

. . . . . T . by Japan

2011/01 2012/01 2013/01 2014/01 2015/01 2016/01 2017/1(%) m Copying the success
A model in Japan
JV start

v Charisma shop staff contest
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1 3rd Strategy: CHINA Slide 22

= Fully utilizing Belle’s infrastructure/logistic network and the sales/demographic database of 20,000
stores operated by Belle in China

= Aggressively opening stores,in 3 tier cities where the fashion appare) market is ready to develop
D

giEtTU”

(3Q January 2017)
m Store Number : 176 stores
« 1sttier city : 4 cities 78 stores
- 2nd tier city : 19cities 76 stores
- 3rd tier city : 10cities 22 stores
m # of city with stores : 33cities

oy

o, HE

i _ S o T BRIUF

,Z\_'}‘I‘I o - .. L B
ﬁi; - - . ..

PE J-EHE

S
v
Definition

1st tier (4&Br) : BB - JER - LM - RE>
2nd tier (27#FT) :/ULE> -5 - BE - TIRL - ARE - XE - K2 - Hull - S - R - 8N - 80 - B8 - B2 - RE - B2 - %8 - 8N - BN - DILATF - AR - FmE - iR -
BEB - ERE - B - B
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Return to shareholders Siide 24

Dividend

= 10 yen per share as a special dividend to celebrate the new listing for FY2017/01
* 30%-40% payout ratio from FY2018/01 onward

Shareholder Incentives

®who is entitled ®what are incentives

W Shareholders on record as of January 31st m As followed
and July 31st with 100 shares and more

who incentive
@when to receive Shareholders with 2,000 yen coupon to be used at stores
m Schedule to distribute by late April and late more than 100 shares and company EC site

October

COPYRIGHT © 2016 BAROQUE JAPAN LIMITED. ALL RIGHTS RESERVED.
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uary 2016 is not reviewed by the auditor based on the exemption rule of E£FIEEFESIE
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1 Brand Introduction---FB/SB Brand [Urban Arean, Major Fashion/Station Building]  gjige 26

g Cusomersase J  Coneept | qtems |

Y2 O75)IL b
S R7H)L

MOUSSY -

MOUSSY
D—F>T0H—)L
(D—0F—RFvrS5U45-)

[DENIM] [STANDARDJ] T[VINTAGEl [BLACKI &
W34DDF—T— RZ#IF. Work., Weekend. Luxury
RE. H5WBS—>DTrend StyleZizE
MOUSSYD\ &5 T dDenimE LERINR—2 v o
TATLERLIHEE DRI TE, NEDESE
ELETESIZFHL. BAOMNLRLEGEZEIED EIT3
BIORITZERHL. BoEEZERRAL. BRUEEITS
IRTCOLEEEBENEF A1 TIVIT SR

Y2 O7H)IL b
bS>R7H)L

SLY

D—F>T0H—)L
(D—DF—RFv>SU5-)

[NEW SEXY] ZF—T—R(C. REDFIFRE.
RIFRERET. mDHDITIS—RBRRAFIAILTHRTID
IR ERRE

ENRITREENSEXFIND. BASLVWERSE
EEHZEFS. ANTERDBA Lt GEL

Yo O75)L b B TASLRATTATFOTA T+« ZBEDBRNZHEDIZSHIC, &
HES LLW\BHEBSEDSISHUTINB ALY (I EIRE
rienda 'D—:F‘/O"jj‘—)l:
(IS —TLHZR n L — 2R USRS S ST U—, TS UL
Fvr3>5U5-) BN ERIAT B R LD T PERER
RS> ZRT7H)L S
‘ n W< DT> THECHLOER > TY UTHRETIE<
Lilidia J—F>0H—-)L BEnNfcWaECEFT. @M > TR EAD

(Jz==>F—R
SVIORFvSU5—)

WO NZS I EHT SA TR I ZERE
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1 Brand Introduction---SC Brand [Shopping Centers in suburban area]

Slide 27

AZUL

by moussy ‘\7\/0
Yo O75)L b —~ _ N -
Ty g >— [CUT=BCE =
NS~ X)L S XEMCUEECRUEZIR
SCIER DITRIT 7Y IUMEDHIST . BRUT —ME
(:E_ hj]il?}l/%z‘\‘j]‘yj)l/ JIINFv—RBIEFTTITOISA IRIAILAKF
« J7=1)—SPA)
RODEO .
A%
o O7E) b ADZTAFACTLOSHENZ,. WETEETRES
NS> Z2745)L & AFALIVCRLATY T UTIRE
"AMERICAN W oS —H-IL JPYSaSCRIBRNI TR (JIT 51/ ULDE,
YouTk! ; (TPADD - Fvv5U5-) PFHEZEORM) EOFES — > THESISUDERZTWMD
MMMMJ#“ SCER AAURAVSFUFT 1 HAIND TSR

(FrIILRBFFvSU45—)

JOF1—Y—(CKTFEEERZDX, SESRMUR
PATLZF v YFIIH_HSE. BOICBRERT 7Y
23>z RIR<EERRZRF O, BICEFEST .
BHTUSYIRTEDIVIRRIAIERRE
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Brand Introduction---Select Shop/Dept Store [Dept store, Major Station Building] gjiye 28

e Cusomersase | Coneept [ Gtems

ENFOLD

bS>R7H)L
7

u
NS XFrUT
(3O>F2RSU—E—R
FrS5U5-)

[HIDDEN BEAUTY] (Eanrex) #+—7J—RI(C.
HENDIEH(CHEIBEZ UTESOTRL., REESEN
FEDHRGHEFBICRNBRZRTTILTRE

(4

BLACK

BY
MOUSSY

bS5 R7H)L "

7

NS2RAFv U7
(D—=DF—RFv35U5-)

BOS5UK&EZTBRCEDELTEM> TWBEEIESIC
mIFT. [BLACKO—E—hUESE] [BASICHK
TATA]l [HENICEMBICTIED D IERNED]

TANBIITZCEDVWEELWSILIY M 2O
[CUTEEREIRE

PEGGY LANA

S PEGGY LANA

bS5 R7H)L
7SI b

D—F>T0H—)L
(FF213IILE—RR/I(—WY)

[Fe MODE| ( ITJAILLRELWE—R] & TEBR
BRERUDIUMS U] ZRIGSEZ. E5AELT
W5 USYORBDHD AT AIL)

TAIVLICCTEDDRADLZEDBHZIEZ DT E—X,
ALL IN ONED LSRR A 1)L, TI\L— N TOEBEFEHLULA
T=Z/) vty hPy S MBD/\Y— 2 ([CLBIHER
JSORE, BB CETTEODDBWNZETAILL, Ta4FT—

LT [BHENDR] ZIRE
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1 Brand Introduction---Others Slide 29

House__Commune ... i AEVES Rl H hRK g B—

m J7vSa>REFTRS SAD m JUITAFT4TFT4 Lo —hEEEN = [NORM MODE/
ZIAILDTICELESERDBAD WIRT 3L HEEEEIC, ParisdU 7 WMERREDONYIZTE & ENIZNORM
JS5>2R IWRSAITRAFAIL =BT [HDOD CORE/ XX )L CRELAXE &R XKIR

B SRUTEETEHRBVITNE, FER%E FF1 W] =L HDNE n FHA, HS—. AFA(USIT
FIBUAZBIEDIFB LS Hh%E BESAKADTIEICEIETY E2 2w BEDRAT - R ILEED AN
2T 7SI ILEREIEE VIR0 — RO—-J7Z4RR HNSATILD T FHEIRER

(2016 Spring Summer> E£1—] (2016 Spring Summer>t 1—]

Company’s Brand Select Shop/Online Store

STACCATO SHEET | ]
A
SHEL'TTER

m Belle International HoldingsdEE TSN ER T D m [MOUSSY| Z(&Us [SLY] TRODEO CROWNS]

ISR [riendal FDBMHI S REmEA 2 R— hEmEN
n YUY I THESNERE. BRERLY—>1—X MIXENIZHRRV D (FVDUO—Ey b

Z, BABEIDIHZ 1 7)ILISHEFIIRRBDODE LUeNSA 2% m BO50L, MBAEENDLKO-FT 0% — bEEE

TRL<HMDETZZS n CLON 23V TROREREAS S NTEER

B THAEESE3A. BEOMICEIZD 122 1 —XZRE
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Highly Recognized Brands

Slide 30

= MOUSSY/SLY positioned within top 10 among Japanese apparel brand Instagram follower ranking

Japan Fashion Apparel Brand Instagram Follower Ranking

# of # of

21 1 KENZO IKENZE) 1,402,814 1,529
69 8 Comme des Garcons COMME des GARCONS 807,349 108
86 9 A Bathing Ape 666,225 5,324
136 19 MUILEHRREE MUJI 464,726 417
E|ERm
143 21 MOUSSY MOUSSY 441,977 4,385
151 23 UNIQLO 427,149 701
205 36 EMODA EMODA 332,678 4,157
206 37 SLY 332,206 5,734
218 39 GU 317,997 993
287 50 WEGO 244,978 1,848

HPr : 20168128 1HEFR User Local “Instagram A&

S5
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//upload.wikimedia.org/wikipedia/commons/6/60/MUJI_logo.svg
https://en.wikipedia.org/wiki/File:UNIQLO_logo.svg
//upload.wikimedia.org/wikipedia/commons/e/e9/GU_logo.svg
https://kaumo.jp/image/2173376

Brand Portfolio covering Wide Range of Customers siide 31

= Started from FB/SB brand, continued to launch new brands covering potential market, resulting a
strong brand portfolio covering wide range of customers

» Stable income and profitability

Strong Brand Portfolio
Potential Market

(Age)
45~

Potential Market Select Shop/Dept Brands

/ HOWSE_COM AEVES\
40~ FB - SB Brands _ 23,000 36,000

\QE:GGY LANA
SC Brands / staéeato N 18,000 LD
~ 16,000 \ 0
35~ Azul CK
6,000 MQ@USSY RIM.ARK 00
vanLily o 5 5Eq ,000 13,000 ilidia
30~ 000 5000 / \“ 7,00(
/ ‘:
E \ /
2> 11,0 ] = —
]
20~ N /
Potential Market
5,000/ 10,000/ 15,000/ 20,000 ~ (Customer

40,000F Spending)
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Dedicated Shop Staff at Multiple Level Side 32

= SNS by shop staff is one of the most effective way to reach to the customers

= Shop staffs not only promote the brand merchandise, but also their lifestyle, gaining the loyal
customer base

Multiple role by shop staff Top Staff Instagramer

SHOP STAFF F1H B wadarisa JJMIE FZS corina_718
> Not only at the store! = rienda = Rienda
SHIBUYA109/& e A—/\E
a rigpga R m Folower # 75,700 s JAOD—% 61,5000
A4 b ' A
Design development styling SNS/Blogs

MHE BF%E marie_0905 4t BB marinakamura_

?- ~ RIMARK = MOUSSY = RIM.ARK
'ﬁ. FrFILS T A=) S TALU5—
» Jx0D—# 55,800 m JAO07—# 51,200

designer Brand producer

*Follower # as of Dec 1, 2016
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HK/China Business Structure Slide 33

Customers

(49% Associate)
Fa(dtR)EHBEIRAT (Retail)

. (49% Associate)

(100% Subsidiary) (51% Subsidiary)
BAROQUE HK LIMITED BF (L5 REERAT (Wholesale)

Factories, Trading Companies

: Merchandise : Order
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1 Belle International Holdings Limited [1880:HK] Side 34

» Shoes Manufacturer and Retailer, operating in China, HK, Macau and US

Company Overview Sales and Store Number

m Established in Shenzhen China in 1991, (fERMB) - FoOtwear s Sportswear & Apparel ——s=Riskfasaay (T/58H)
Listed in HK in 2007

m One of the biggest Shoes retailer in China. Two business
segment, Shoes/Sports wear and Apparel

m 20,873 stores (Feb 2016)

m 13,726 stores (shoes), 7,111 stores (sports wear & apparel)

m Financial year Feb 2016 Result > 1RMB=19.07JPY
Sales: 40,790mil RMB(JPY778,262mil)
OP Income: 4,202mil RMB (JPY80,163mil)

400

Net income: 2,934mil RMB (JPY55,982mil) 0712 112 12712 142 152 162
Sales Breakdown for Sportswear & Apparel Sportswear & Apparel Brand Portfolio

(f8RMB) m tst m 2nd Apparet(Others)—g 1st-Tier 2nd-Tier Apparel

V p“m\""( MOUSSY
2 B WY
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(HFr) Belle International Holdings Annual Report [http://www.belleintl.com]



Disclaimer Slide 35

B This document contains forward-looking statements. All statements other than statements of historical
fact included herein, including without limitation, those regarding our financial position, business
strategy, management plans and objectives for future operations are forward-looking statements. Any

such forward-looking statements are subject to risk and uncertainty and thus could differ materially from
actual results.

B The risk and uncertainties that could affect the forward-looking statements are difficult to predict. The
company assumes no obligation to publicly revise or update its forward-looking statements in the case of
unexpected changes, events, or circumstances that could affect them. Given the uncertainties of forward-
looking statements, we caution readers not to place undue reliance on these statements.
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