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No ISR Revenue
1|Nike 32,376
2/Addidas 20,960
3Dick's Sporting Goods 7,921
4Under Armour 4,800
5Puma 3,941
6/Skechers 3,560
/IAsics 3,540
8/Columbia Sportswear 2,377
9The North Face 2,371
10/Converse 2,000

X HE:Top 10 Sports Brands in the World 2017 (MBASKOOL)
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