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3. Forecast of Consolidated Financial Results for FY 2018 （October 1, 2017 – September 30, 2018） 

（The percentage indicates the change from the previous fiscal year.） 

 Net sales Operating income 
Ordinary 

income 

Net income 

attributable to 

owners of the 

parent company 

Net income 

per share 

 ¥million ％ ¥million ％ ¥million ％ ¥million ％ Yen 

Full year 30,000 15.9 1,200 (33.6) 1,200 (35.6) 700 (39.7) 58.40 

          

（Note）Revisions to consolidated financial forecast for the current quarter: None 

 

※ Notes 
 

（１） Changes in important subsidiaries the period 

 (Change of specified subsidiaries that lead to a change in the scope of consolidation) 
：None 

（２）Specific accounting procedures: ：Yes 

（Note）For more information, see page 11, “2. Matters Concerning Summary Information (3) Adoption of Accounting Method Specific  

to Preparation of Quarterly Consolidated Financial Statements”. 

 

（３）Changes in accounting policies, changes in accounting estimates, corrections and restatements and retrospective restatements 

1) Changes in accounting policy resulting from revisions to accounting standards ：None 

2) Changes in accounting policy other than above ：None 

3) Changes in accounting estimates ：None 

4) Retrospective restatements ：None 

 

（４）Number of shares issued (common stock) 

1)Number of shares issued and outstanding (including treasury shares) 

 Year ended March 31, 2018 11,868,146  Year ended September 30, 2017 12,293,300 

 

2) Number of shares treasury stock issued and outstanding 

 Year ended March 31, 2018 －  Year ended September 30, 2017 100,047 

 

3) Average number of shares during the period (quarterly consolidated cumulative accounting period) 

 Year ended March 31, 2018 12,003,986  Year ended March 31, 2017 11,906,443 

 

※ Notice regarding audit procedures  

    This quarterly financial result is excluded from audit procedures based on the Financial Instruments and Exchange 

Act. As of the time of disclosure of this earnings announcement, auditing procedures for consolidated financial 

statements based on the Financial Instruments and Exchange Act are still in the process of being implemented. 

 

 

※ Explanations related to appropriate use of the performance forecast other special instructions 

(Note on forward‐looking statements) 

This forecast of performance is based on the judgment of the Group in accordance with information that was 

available at the time of its creation, and includes factors of risk and uncertain elements. 

Please refer to the section of “Qualitative information on consolidated forecast” on page 6 of the attached documents 

to the summary of quarterly financial statements for the suppositions that form the assumptions for forecast and 

cautions concerning the use thereof. 
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1. Qualitative Information on Quarterly Financial Results for the Period under Review 

 
(1) Analysis of Operating Results 

With regard to the online advertising market where the Group operates its mainstay business, 

according to research by Dentsu Inc., in 2017, internet advertising spending reached ¥1,509.4 billion, 

up 15.2% year on year, supported by growth of the performance-based advertising on mobile devices 

(Note 1.) and the video advertising. In addition, performance-based advertising costs rose 27.3% year 

on year to ¥940.0 billion, due to the fact that more advertisers are using data and technology as well 

as the spread of programmatic ad trading (Note 2.), with its increasing significance in branding and 

market reach. 

Under these economic circumstances, the Group has developed its business in three reportable 

segments, namely: 1) the “Ad Platform segment” which operates ad distribution platforms, 2) the 

“Points Media segment” which plans and operates promotional online media such as point collection 

websites and point exchange websites, 3) the “Incubation segment” which develops a variety of new 

businesses in the internet services field. 

As a result, the Group posted net sales of ¥14,355 million in the period under review (up 6.8% year 

on year), operating income of ¥846 million (down 35.8% year on year), ordinary income of ¥954 

million (down 31.8% year on year), and profit attributable to owners of parent of ¥578 million (down 

37.2% year on year). 

 

Financial results for each segment were as follows. Sales of each segment include intersegment 

sales and transfers. 

 
1) Ad Platform Business 

The Ad Platform segment mainly operates the SSP (Note 3.) “fluct” and the service for advertisers 

“Zucks”. With the rapid spread of programmatic ad trading in the online advertising market, the 

Group has made efforts particularly in proposing the introduction of “fluct” for smartphone publishers 

and using it to provide support in maximizing advertising revenues, making the most of its know-how 

developed in operating the Group’s Media segment. In addition, “Zucks” was robust as the Group 

enhanced its services and functions, while capturing demand of clients. 

However, a careful examination of client media conducted at “fluct” in the previous fiscal year 

resulted in a decline in sales, and the Ad Platform segment recorded sales of ¥9,482 million in the 

period under review (up 0.2% year on year), and segment income of ¥724 million (down 28.9% year on 

year). 

 
2) Points Media Business 

The Points Media segment operates the marketing solutions business for companies, while running 

its own media that utilizes points, mainly “EC Navi” and “PeX”. In its own media, the Group has 

tackled a drastic restructuring, including enhancing the return of points to users and cutting costs, in 

order to achieve business growth over the medium- to long-term. 

Consequently, the Points Media segment recorded sales of ¥3,708 million in the period under review 

(up 23.1% year on year), and segment income of ¥134 million (down 54.3% year on year) due to the 

increased share of sales from the point exchange business with lower profit margin despite a steady 

increase in sales from “EC Navi” and “PeX”. 

 
3) Incubation Business 

In the Incubation Business segment, the HR field, EC field and FinTech field are considered 

expansion fields, and the Group is actively investing in these fields in order to create businesses that 

will be a third pillar in the medium- to long-term. Currently, the Group operates the new graduate 

recruitment services business in the HR field, the planning and direct selling business of mail order 

cosmetics as well as the online sales business of housework support services with Kajitaku Co., Ltd., 

an Aeon Group’s subsidiary in the EC field, develops FinTech related business and operates FinTech 

funds in the FinTech field, and develops mainly the game publishing business in the other fields. New 

graduate recruitment services were robust with clients continuously increasing, owing to start-up 

companies accepting science and engineering students as candidates. In the game publishing business, 

the Group has developed business partnerships with multiple major overseas game developers, and 

can now introduce titles that are expected to make a steady contribution to its revenue. On the other 

hand, expenses increased due to increasing the number of personnel in the Incubation Business, which 

is a growth field, with an aim of optimizing the allocation of personnel within the Group. 
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Consequently, the Incubation segment recorded sales of ¥1,268 million in the period under review 

(up 16.8% year on year), and segment loss of ¥12 million (segment income of ¥4 million in the previous 

fiscal year). 

 

(Notes) 
1. Performance-based advertising is a method of advertising with platforms that process vast amounts of 

data to help optimize ad distribution either automatically or instantaneously. Typical examples include 

search engine advertising, certain ad networks, as well as DSPs (systems that aid advertisers in 

maximizing their advertisements’ effectiveness), ad exchanges, and SSPs (systems that aid publishers 

in maximizing advertising efficiency). Selling advertising space, tie-ups and affiliate advertising are not 

included in performance-based advertising. (Source: Advertising Expenditures in Japan, 2015, Dentsu 

Inc.) 

2. Programmatic ad trading is a form of trading that enables the automatic online purchase of advertising 

space based on audience data, where advertisers (buyers of advertising space) and publishers (sellers of 

advertising space) make transactions through ad distribution platforms such as a DSP or SSP. 

3. SSP (Supply Side Platform) is an ad distribution platform for maximizing publishers’ advertising 

revenues. SSP connects to multiple ad networks, DSPs, and ad exchanges, delivering the most 

appropriate, highly profitable ads for publishers. 

 

 

(2) Analysis of Financial Position 
1)Assets, Liabilities and Net Assets 

(Assets) 

Consolidated assets as of the end of the period under review totaled ¥16,575 million, a ¥799 million 

increase from the end of the previous fiscal year, primarily due to increases in accounts receivable – 

trade and other current assets. 

 

(Liabilities) 

Consolidated liabilities as of the end of the period under review totaled ¥8,487 million, a ¥825 

million increase from the end of the previous fiscal year, primarily due to increases in accounts 

payable – trade and loans payable.  

 

(Net Assets) 

Consolidated net assets as of the end of the period under review totaled ¥8,087 million, a ¥25 

million decrease from the end of the previous fiscal year, primarily due to an acquisition of treasury 

shares more than offsetting an increase in retained earnings from the recording of profit 

attributable to owners of parent. 

 

 

2)Cash Flows 

Cash and cash equivalents at the end of the period under review (hereinafter “funds”) decreased 

¥185 million from the end of the previous fiscal year to ¥5,259 million. 

The following is the status and factors of each cash flow during the period under review. 

 

(Net cash flows from operating activities) 

Net cash flows provided by operating activities amounted to ¥338 million, compared to ¥1,653 

million provided in the previous comparable period. The main positive factors included the recording 

of profit and an increase in notes and accounts payable – trade, while the main negative factors 

included an increase in notes and accounts receivable – trade and income taxes paid. 

 

(Net cash flows from investing activities) 

Net cash flows used in investing activities amounted to ¥111 million, compared to ¥587 million used 

in the previous comparable period. The main negative factors included purchase of intangible assets 

and purchase of investment securities, while the main positive factor included invest dividends 

received. 

 

(Net cash flows from financing activities) 

Net cash flows used by financing activities amounted to ¥411 million, compared to ¥238 million 

provided in the previous comparable period. The main negative factors included purchase of 

treasury shares and repayments of long-term loans payable, while the main positive factors included 

proceeds from long-term loans payable. 
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 (4) Notes to Condensed Interim Consolidated Financial Statements 

（Going Concern Assumption） 

None 

 

（Notes on significant changes in the amount of shareholders’ equity） 

The Company acquired 351,900 treasury shares for a total amount of ¥499,946 thousand during the 

period under review based on the resolution at the meeting of the Board of Directors held on October 25, 

2017. 

The Company also cancelled 451,947 treasury shares as of February 28, 2018 based on the resolution at 

the meeting of the Board of Directors held on February 8, 2018. Consequently, retained earnings and 

treasury shares decreased ¥571,179 thousand respectively during the period under review, and retained 

earnings amounted to ¥4,657,751 thousand at the end of the period under review. 

 

(Adoption of Accounting Method Specific to Preparation of Quarterly Consolidated Financial Statements) 

Tax expenses for the period are calculated by multiplying net income before income taxes for the period by 

the reasonably estimated annual effective tax rate after applying tax effect accounting which is calculated 

based on the estimated net income before income taxes for the entire fiscal year. 

 

(Segment information) 

Ⅰ For the six-month period ended March31, 2017 （October 1, 2016 to March31, 2017） 

1. Information on sales and income by reportable business segment 

    （thousands of yen） 

 Reportable Segments 

Adjustment 
Consolidation 

(Note）  
Ad Platform 

Business 

Point Media 

Business 

Incubation 

Business 
Total 

Sales       

Outside Sales 9,429,677 2,979,700 1,034,586 13,433,963 － 13,443,963 

Intersegment Sales 

or Transfer 
29,400 31,581 51,383 112,365 (112,365) － 

Total 9,459,077 3,011,281 1,085,969 13,556,329 (112,365) 13,443,963 

Segment Income 1,019,016 294,659 4,565 1,318,240 － 1,318,240 

（Note）Segment income is adjusted on operating income on the quarterly consolidated statements of income. 
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2．Information concerning impairment loss on noncurrent assets, goodwill and other items by 

reportable business segment 

 (Material impairment loss on noncurrent assets)  

No significant items to be reported.  

 

(Material changes in goodwill) 

In the Ad Platform Business, shares of CMerTV Inc. were acquired and said company was 

included in the scope of consolidation from this quarter. Also, the increased amount of goodwill 

caused by this event was ¥527,906 thousand for the current first consolidated cumulative 

quarter. 

(Material profit from negative goodwill)  

No significant items to be reported. 

 

Ⅱ For the six -month period ended March31, 2018 （October 1, 2017 to March 31, 2018） 

1. Information on sales and income by reportable business segment 

    （thousands of yen） 

 Reportable Segments 

Adjustment 
Consolidation 

(Note）  
Ad Platform 

Business 

Point Media 

Business 

Incubation 

Business 
Total 

Sales       

Outside Sales 9,455,590 3,701,604 1,197,846 14,355,031 － 14,355,031 

Intersegment Sales 

or Transfer 
26,632 6,693 70,957 104,282 (104,282) － 

Total 9,482,212 3,708,298 1,268,803 14,459,314 (104,282) 14,353,031 

Segment Income 724,683 134,571 (12,865) 846,390 － 846,390 

（Note）Segment income or loss is adjusted on operating income on the quarterly consolidated statements of income.  

 

2．Information concerning impairment loss on noncurrent assets, goodwill and other items by 

reportable business segment 

 

 (Material impairment loss on noncurrent assets)  

No significant items to be reported. 

 

(Material changes in goodwill) 

No significant items to be reported. 

 

(Material profit from negative goodwill)  

No significant items to be reported. 

 


