KaKakKu

Results Briefing for 1Q FY2019/3

August 2, 2018

Kakaku.com, Inc.

KaKakKu



1Q FY2019/3
Financial Highlights

KaKakKu



S
1Q FY2019/3 Consolidated Results (IFRS)

Both sales and operating profit were inline with projections. Due to a one-time recording of
200 million yen in additional taxes, net income attributable to shareholders of the parent company in
this Quarter was slightly lower than expected, with 3.5 billion yen, an increase of 1.6% yoy.

(Unit : million yen)

FY21O?8/3 FY210?9/3 yoy 2QFI(_;\r(ezcoalsg’t/3 AChiS;E?ent EEUJ;Z?[ AChiF?;/‘?i(Tent
4/2017-6/2017  4/2018-6/2018 (6 month total)
10,651 12,513 +17.5% 24,000 52.1% 52,000 24.1%
PGl 5100 5560 +9.0% 11,430 48.6% 25200 22.1%
WS 5096 5533 +8.6% 11,370 48.7% 25080 22.1%
Net income
attributable to
shigihsﬁgrr]stof 3,479 3,534 +1.6% 7,750 45.6% 17,090 20.7%
company
RGGICIN  47.9% 44.4% -35pts  47.6% : 48.5% -
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1Q FY2019/3 Highlights

Sales were 12,513 million yen, with strong results from Tabelog's restaurant promotion
business, Kakaku.com and Tabelog’s advertising business, as well as New Media and Services.

This positive trend was also reflected in operating profit, which was 5,560 million yen.

(Unit: million yen)

60,000
50,000
40,000
30,000
+17.5%
20,000 yoy
10,000
12,513
0
1Q

< Sales> Projections and Actuals < Operating Profit> Projections and Actuals
Achl:eavttia:ent ( ) Achievement
Unit: million yen ratio
24.1% 30,000 22.1%
52,000 25,200
25,000
Achievement 20,000 Achievement
ratio ratio
52.1% 48.6%
15,000
24,000 11,430
+9.0%
10,000 o
5,000
5,560
0
Half Year Forecast Full Year Forecast 1Q Half Year Forecast Full Year Forecast
FY2019/3 FY2019/3 3
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Quarterly Sales by Business Segment (Consolidated)

14,000

12,000

10,000

8,000

6,000

4,000

2,000

0

(Unit : million yen)
m Kakaku.com
Tabelog

New Media etc.

10,464

47.4%

42.0%

10.6%
1Q

4,958
4,389
1,117

JGAAP

11,379 11,405

40.5% —
o 10.2%
2Q 3Q
FY2017/3
5,161 5,396
4,606 4,843
1,612 1,165

Note: Amounts exclude inter-segment sales and transfers

11,840

48.8 9

40.3%

10.9%
4Q

5774
4,768
1,297

10,651

43.7%

8.2%
1Q

5,124
4,654
872

IFRS

11,829
11,018

44.5% 44.1%
8.8% 8.5%
2Q 3Q
FY2018/3
5,142 5,605
4,909 5,215
967 1,008

*1) As FY 2017/3 applied JGAAP, consolidated subsidiary Time Design’s travel product sales included purchase costs.

Due to a voluntary adoption of IFRS as of FY2018/3, it's sales are now recorded on a net basis.

Consolidated sales, for FY2017/3 was as follows: 1Q: 10,189 million yen, 2Q: 10,633 million yen, 3Q: 11,096 million yen, 4Q: 11,547 million yen.

Copyright® Kakaki.com, Inc. All Rights Resarved.
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13,285

40.4%

13.7%
4Q
6,101

5,369
1,815

12,513

Kakaku.com

41.4%

45.6% Tabelog

New Media
13.0% & Solutions /
Finance
1Q

FY2019/3
5,181
5,701
1,631

4



Quarterly Cost Breakdown (Consolidated)

JGAAP IFRS
6,200 6.006 6,111 6,133 19.4% .
5.609 5 552 5,629 23.5% . Advertising
! 14.9% ’
. 18.9% 20.8% 20.6%
19.4% 20.2%
26.2% 26.8% Commissions (*1
26.3% - 24.6% 25.1% ) 26.7%
25.9% 26.7%
25.3% 21.8% Personnel Cost
26.2% 9
28.5% 240 28.6% 28.2% 26.5% 25.4%
8.3%
o 4.2% 10.0% 10.0% o 10.3% .
]‘.10‘.54%6 31% 4.7% _— 10.5% 10.3% 10.3% 10.5% . Outsou.rmhg
3.5% 3.3% 3.2% 5.7% 5.8% 53.%‘;/; 6.3% g.go//o Depreciation
% 0, 0, 3.6% .6% -9/0 2% 970
1.7% o 12:3% 1L0% 83 55% 63% 1% 66% o (o
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
(Unit: milion yen) FY2017/3 FY2018/3 FY2019/3 |1
m Advertising 838 926 1,135 1,273 1,079 1,136 1,263 1,600 1,347 mw
Comissions (*1 1,475 1,623 1,479 1,631 1,436 1,602 1,682 1,812 1,862 Expenses
Apr-Jun 2018
Personnel Cost 1,601 1,570 1,571 1,502 1,689 1,687 1,627 1,729 1,936 Sorver
Qutsourcing 582 514 603 610 583 578 632 711 719 Ma‘”;‘;:f”ce:
Depreciation 257 261 284 322 315 328 342 421 401 feoruiting
Rent 197 192 195 196 202 203 203 219 229 78m
Other (*2 656 1,111 736 674 348 295 384 297 460
Number of 741 (117) | 748 (125) | 744 (123) | 727 (121) | 740 (114) | 751 (116) | 770 (119) | 851(130) | 917(166)
employees (*3
Note:
*1) Commissions = various commissions paid + Advertising agency commissions *2) Due to a voluntary adoption of IFRS as of FY2018/3, consolidated
subsidiary Time Design’s sales are now recorded on a net basis. *3) The number of regular employees, with the average number of temporary employees for 5

each quarter shown separately in parentheses.
Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.
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Kakaku.com

Kakaku.com: Overview

Due to strong results in ad revenue, sales for Kakaku.com were 5,181 million yen, up by 1.1% yoy.
The number of Kakaku.com’s monthly users was 56.64m (as of June 2018)

Kakaku.com Quarterly Sales Trend (IFRS)

7,000 +1.1%
yoy
6,000 5 10 5 142 5,605 5181
5,000 . ’ ’ Shopping
, +0.6% yoy
4,000
Service
3,000 -0.8% yoy
2,000
1,000 Advertising
+7.2% yoy
0
1Q 2Q 3Q 4Q 1Q
(Unit : million yen) FY2018/3 FY2019/3
m Shopping 2,213 2,196 2,408 2,431 2,227
Service 2,095 2,023 1,957 2,484 2,078
Advertising 816 923 1,240 1,187 875
Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple times over a month is counted as one. 7
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Kakaku.com: Shopping Segment

Kakaku.com

Positive trend overall, with higher commissions for durables and growing GMV for consumables, but due to a
drop in commissions for consumables, only limited sales growth of +0.6% yoy, with 2,227 million yen.

< Durables> Average user no. for popular products

The number of users searching for popular products is still
growing, but the number of users searching for television games,

has dropped significantly since last year.

+16 3%

MFlat-screen TV _|_2 8% MAir-conditioning

1Q
FY2018/3 FY2019/3 FY2018/3 FY2019/3
. () . 4 0
M Drive recorder +35.0% B Television games 48.8%
yoy yoy
1Q 1Q 1Q 1Q
FY2018/3 FY2019/3 FY2018/3 FY2019/3
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< Consumables> GMV

+8.4%
10 20 30 4Q 1Q
FY2017/3 FY2018/3 FY2019/3 8




Kakaku.com: Other Segments

Kakaku.com

Comparison of credit cards and overseas wi-fi services were growth drivers for the service segment,
but due to weak results in the comparison of card loans and car insurances, sales dropped by 0.8% yoy,

to 2,078 million yen.

Due to an increase in advertising clients, total advertising sales for Kakaku.com were

up by 7.2 % yoy, to 875 million yen.
Service Segment: Sales by Category

Growing revenue from comparison of wi-fi services, credit
cards and moving services

Personal Finance
+3.3% yoy

Telecommunications

+1.4% yoy
Car
-11.0% yoy
Moving Companies
+17.8% yoy
1Q 1Q
FY2018/3 FY2019/3

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.

Advertising Segment: Sales by Category

1Q
FY2018/3

1Q
FY2019/3

Listing Ads
Network Ads
-1.3% yoy

Banner & tie-in Ads
+9.8% yoy




Kakaku.com: Outlook

Kakaku.com

Provide video content, in addition to user reviews and articles.
Release of Crypto Compass, a website dedicated to providing information on crypto currencies.

< Richer Content>» Product Videos

Providing users with richer content, in the form of product
related videos

e

Articles by

Experts Product Videos

User Reviews

Purchase

{fi+&.com

KaKakKu
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< Crypto Compass> New Service Release

Site providing everything from basic information as well as
the newest trends on crypto currencies and blockchain,
provided by experts in this field.
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Priceprice.com

Three-country total number of users was 13.91 million, +78.9% yoy (as of June 2018)

Priceprice.com India to close down.

3 Country Total Number of Users Service improvements by country
+78.9%
(Unit : million) yoy
1500 13.91
M Indonesia
Start of monetization through ads and
affiliate networks
10.00
7.78 M Philippines and Thailand
Content improvement to capture more
users
5.00
M India

2017/06

Note: - 3 country total consists of Indonesia, Philippines and Thailand

- The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple times over a month is counted as one.
Copyright® Kakaki.com, Inc. All Rights Resarved.
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Planned closing, due to low market share
and limited profitability

2018/06
11
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Tabelog

Tabelog: Overview

Due to positive results in the restaurant promotion segment, Tabelog’s sales were up by 22.5%, with 5,701 million yen.
The number of monthly users was 154.19 million (as of June 2018).
The cumulative number of online seat reservations made through Tabelog surpassed 40 million, as of June 2018.

(o)
Tabelog Quarterly Sales Trend (IFRS) +22.5%
yoy
6,000 5.369 5,701
1.909 5,215 ’ Advertising
0,
5,000 4,654 ’ +4.3% yoy
Premium
Memberships
4,000 +1.0% yoy
3,000
Restaurant
Promotion
2,000 +30.2 % yoy
1,000
0
1Q 2Q 3Q 4Q 1Q
Advertising 527 531 607 550 550
Premium Memberships 760 813 688 681 768
m Restaurant Promotion 3,367 3,565 3,920 4,138 4,383
13

Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple times over a month is counted as one.

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.




Tabelog

Tabelog: Restaurant Promotion - No. of Fee-Paying Restaurants

Due to the growing number of new subscriptions, coupled with a high number of restaurants switching from
the old plans, the number of restaurants currently subscribing to the new plans has grown to 26,500, bringing
the total to 56,300 fee-paying restaurants.

Breakdown of Fee-Paying Restaurants

(Unit : thousand)

60.0 56.3
55.2 55.7 .
53.1 54.6
50.0
40.0
30.0
48.2 15.4
20.0 39.3
34.4
29.8
10.0
0.0
Jun Sep Dec Mar Jun
2017 2018
No. of restaurants subscribing to old plans m No. of restaurants subscribing to new plans 14
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Tabelog: Restaurant Promotion - Online Reservation Growth

As more restaurants are offering online reservations, the quarterly total of seat reservations increased to

6.46 million, +91.8% yoy.
Quarterly average of monthly revenue per restaurant reached 25,900 yen, surpassing company targets.

Number of seat reservations (Quarterly Total) Monthly revenue per restaurant (Quarterly average)
(Unit : million seats) (Unit : thousand yen)
6.80 6.46 27.0

5.9 5.9 25.9
26.0

yoy

24.0
3.37

3.40 23.0

22.0

21.0

20.0

0.00 0.0
1Q 2Q 3Q 4Q 1Q ' 1Q 2Q 3Q 4Q 1Q

FY2018/3 FY2019/3 FY2018/3 FY2019/3 15
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Tabelog

Tabelog: Premium Memberships and Advertising

Even though the number of premium users decreased, higher commissions from affiliate partners resulted in

sales of 768 million yen, up by 1.0% yoy
Ad revenue was also up by 4.3%, with 550 million yen, due to growing sales from ad campaigns carried out in

collaboration with restaurants.

Number of Premium Users New Initiatives in Advertising
(Unit 2 million) Example of advertorial content featuring restaurants
1.80 offering Asahi Beer on tap. Placement of QR codes on beer
cans to generate traffic for the online content.
B - MTie-in content B Asahi Beer
1.557
1512 149 1463~
1.261
0.90
ey
0.00
Jun Sep Dec Mar Jun
) ) B lns
2017 2018 THERY—a | OWNY 16

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.



Tabelog: Outlook

In order to drive online reservations, Tabelog will continue to focus on providing restaurant information and
improving its functionality.

Rolling out of various initiatives, such as collaborative campaigns

< Richer Content>» Restaurant information and New Initiative

greater funCtlonallty Collaboration with START TODAY CO.,LTD., operating
To improve the online reservation experience, Tabelog will continue company of fashion eCommerce site ZOZOTOWN:

to provide rich information, such as detailed menus and seat Customers, who shop more than 5,000 yen on ZOZOTOWN,
availability, while at the same time improving its functionality in receive Tabelog’s Special One Coin Lunch Coupon
catering to users’ reservation needs. Booklet as a gift.

“ B Tabelog’s Special One Coin H Coupon Page in the Booklet

Lunch Coupon Booklet

Searchf Make an online :
arcaiora reservation after N AT .
restaurant on A e PYFBOYIAITRRERS!
Tabelog and make a restaurant on ECOIN
reservation by phone Tabelog LUNCHBOOK
| wonder it Dotk S e
they have have ::y Tabelog provides
private fixed price solutions, both for
. 4 menus? basic and special user

\ needs -

22X

Users booking online snveranagsoamans: N

22X

Users booking by phone

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.



New Media and Solutions / Finance
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New media * Solution/Finance

New Media and Solutions / Finance

Due to positive results from Kinarino and Kyujin Box, the consolidation of LCL and gaie as of last Quarter,
coupled with strong results in the finance business, sales in the New Media and Solutions Segment were
1,631 million yen, up 87% year-on-year.

Quarterly Sales 2({I){I)-'ORS) 187.0%
, yoy
1,815
1,631
1,600
Finance
+44.2 % yoy
1,200
967 1,008
872
200 New Media
and
Solutions
+105.8 % yoy
400
0
1Q 2Q 3Q 4Q 1Q
(Unit : million yen) FY2018/3 FY2019/3
Finance 267 277 299 376 385
m New Media & Solutions 606 690 709 1,439 1,246 19

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.



New media * Solution/Finance

New Media and Solutions

Time Design, webCG, Kinarino and 4travel, all showed revenue growth.
Kyujin Box started monetizing in Q3 of last fiscal year and sales have been growing steadily, up by 86% qoag.

Sales by media (IFRS) < Kyujin Box>» Monthly users and quarterly sales

LCL B Kyujin Box M Sales trend
consolidated

(Unit : ten thousand)
as of 4Q +370% 186.0%

gaie 160
Consolidated yoy qoq

as of 4Q

140
Kyujin Box
N/A
120
Time Design
+34.1% yo
e 100
eiga.com
-2.7% yoy
yoyaQ 80
-24.4% yoy
webCG 60
+26.3% yoy
Kinarino 40
+146.8% yoy
20
4travel
+14.1% yoy
e WP P 3Q 4Q 1Q
S

[an]

1Q 1Q Sumaity
+2.2% yoy

A
FY2018/3 FY2019/3 MEEMEE I Y FY2018/3  FY2019/3 20
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New media * Solution/Finance

New Media and Solutions: Outlook

icotto undergoes site renewal and continues to enhance its content as an online travel media
focusing on overnight trips.

Enhance existing businesses while exploring possibilities in new business domains.

<icotto> Site Renewal Expanding business portfolio into a variety

icotto is rebranded as an online media helping users discover of business domains

travel destinations for overnight trips to “refresh their mind” - Content improvement and monetization of existing businesses,
based on their growth phase.

- Continue to explore business opportunities in new domains.

BPC Version M SP Version
; Real
Estate
New
e 1A 7 = Business
[FR] Baps3s  VEE e | .
:s:r»xun;ssﬁ“’ - o o | Domain \

New Media
+«— and Solutions Hobby

- rERLD
BVLWORKDESETTRRTI00ENE |

:.. BPOONCTSONBAEARIESRTBLATAYS 3 mdiuplindes - = ‘ Leisure
e
ERRALSBY Insurance Travel
&Twa e et
nes o e 21
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Capital alliance and business alliance
basic agreements with KDDI
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-
Capital alliance and business alliance basic agreements with KDDI

We have entered into a capital/business alliance with KDDI, which acquired former principal
shareholder Dentsu’s entire Kakaku.com shareholdings in August 2018. To continue to provide
services of value to our users, we will partner with KDDI in each other’s business domains.

The alliance will not have any effect with either company’s relationships with other business
partners/collaborators.

B Content of business alliance discussions with KDDI

Promotion of businesses that capitalize on both companies’ strengths,
including online advertising and digital marketing businesses

Potential business expansion through service collaborations between
the two companies

Potential development of new businesses that utilize various assets of both
companies

23
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Kakaku.com Group Strategy

Continued strong growth for Kakaku.com and Tabelog.

Raise sales ratio of new media and finance business segment to 20% in the mid- to long-term.

Monthly User Ratio by Business Segment (%)

100% 100%

50% 44.8% 47.6% 49.6% 50%
30.1% 28.4% 28.9%

0% 0%
2016/03 2017/03 2018/03

New Media & Solutions mTabelog mKakaku.com

Sales Ratio by Business Segment (IFRS)

42.8% 43.0%
0
8.2% 10.0% 20 A)
FY2017/3 FY2018/3 Mid- and long-term
target
New Media & Solutions 1 Tabelog m Kakaku.com 25

Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple times over a month is counted as one.

KaKakKu
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Kakaku.com Group — Future Outlook

B Kakaku.com

Enhance value proposition as a shopping assistance site
Increase articles written by experts as well as video content and expand

initiatives for online to offline user acquisitions
Tabelog

Become No.1 gourmet site for online reservations
Increase no. of restaurants subscribing to the new pricing plans and

increase no. of online reservations

BNew Media and Solutions / Finance
Enhance content of current services based on their growth stage and
expand into new business domains

Increase no. of users and expand monetization

Ka Ka Ku Copyright® Kakaki.com, Inc. All Rights Resarved.
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Business Divisions and Segments

Type Business Segment Description
: Commission from registered shops based on the number of clicks
Shopping and sales performance
Commission based on the number of contracts for broadband
networks et al.

Kakaku.com | Service o . : :
Commission based on request for estimates and/or information
materials for car insurances, personal finance services or used cars.

= Advertisin Advertising income from banner and text ads, content and search
§ g based advertising on the Kakaku.com site/app
é Restaurant | Monthly fees for promotional services for restaurants as well as
E) Promotion | commissions based on online reservations.
C .
— Premium
Tabelog .| User fees for access to premium content.
Memberships
Advertisin Advertising income from banner and text ads, content and search
g based advertising on the Tabelog site/app
Other New Media | Revenue generated by sites and services, such as Sumaity, LCL,
Solution 4travel, Kinarino, TimeDesign or Kyujin Box
()
c Fi Commission from general insurance business for life insurances,
© Inance e .
= non-life insurance, etc.
L

KaKakKu

Copyright® Kakaki.com,

Inc. All Rights Resarved.
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S
Total Accumulated Traffic for Kakaku.com Group

Total accumulated monthly traffic for all sites of Kakaku.com sites as of June 2018, was
289.72 million average visitors, up 40.6% yoy.

350 +40.6%
icotto
yoy
300 = Kyujin Box
— — m TASCLAP
250 _— =
— Kinarino
m N
= . [ |
200 = == - mwebCG
I o | [ L [ L eiga.com
150 = - = = =
— = — g W [ )
. —_— - [ | . [ | [ ] ® Sumaity
= |
100 m 4travel

priceprice.com

50
I I I I I I Tabelog
0
Jun Sep Dec  Mar

m Kakaku.com

Jun Sep Dec  Mar Jun Sep Dec  Mar Jun Sep Dec  Mar Jun
2014 2015 2016 2017 2018 Other
Note: As of November 2016, the Company changed the measurement logic in order to reflect the diversification of web pages on mobile devices. 28
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User Profile

Male- Female Ratio : . :
Kakaku.com has more male users, while Kinarino users are predominately women,
Tabelog is used almost equally by men and women.

" Male Female

ffifd.com 'fxO5 *r1)/

Kakaku.com Tabelog Kinarino 15.0%

41.1% 45.3%
0,
—— 54.7%

85.0%

Source: Nielsen NetRatings (Home&Work Data),, Macromill Survey

User distribution by devi
The majority of users accesses Kakaku.com, Tabelog and Kinarino from their smartphones.

% PC 1SP
ffif.com Kakaku.com ﬁ"\ﬂ') Tabelog * F 1)/ Kinarino

(o) [0) [0)
100% 100% 15% 100% S
39%

[v) o, [v)
50% - 50% 85% 50% .
(1]

0% 0% 0%
29

Source: Adobe Marketing
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Sales Contribution by Business Segment by Fiscal Year (Consolidated)

JGAAP IFRS
46,782

45,089
41,275
35,787
Kakaku.com
Tabelog
41.3% 43.0%
38.2%
34.9%
25.8% .
New Media &
11.09 11.5% 10.09 Solutions/
8.2% 9.2% e . e Finance
FY2014/3 FY2015/3 FY2016/3 FY2017/3 FY2018/3
(Unit : million yen) (JGAAP) (JGAAP) (JGAAP) (JGAAP) (IFRS)
m Kakaku.com 19,669 19,993 20,967 21,287 21,973
Tabelog 7,695 12,476 15,782 18,608 20,148
New Media etc. 2,448 3,318 4525 5,192 4662
30

Note: Amounts exclude inter-segment sales and transfers.
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Operating Income by Quarter (Consolidated)

JGAAP IFRS

7,000 60.0%

6,000 50.0%
5,000
40.0%
4,000
30.0%
3,000
20.0%
2,000
1,000 10.0%
0 0.0%
1Q 2Q 3Q 4Q 2Q 3Q 4Q 1Q
(Unit : million yen, %) FY2017/3 FY2018/3 FY2019/3
mmm Operating Income 4,854 5,178 5,398 5,729 5,100 5,392 5,700 6,684 5,560
Margin 46.4% 45.5% 47.3% 48.4% 47.9% 48.9% 48.2% 50.3% 44.4%
31
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Kakaku.com Group Service Overview

@ [Kakaku.com]
Purchase support service

fiifg.com

@ [tabelog]
Restaurant discovery and reservation

o9

@ [yoyaQ.com]

Hotel deals and last minute discounts

@[PHOTOHITO]
Photo sharing community

©PHOTOHITO

@ [4travel]

Travel review and comparison site

£ ﬁtravelfjp

®[ciga.com]
Movie discovery platform

Ri@.com

@ [Sumaity]
Online residential real estate portal

@jvf?f

@ [Kakaku.com Insurance]
Insurance consulting

KaKaKu

inNsurance

@ [Priceprice.com]
Shopping support site for Southeast Asia

(@ Priceprice

@ Time Design Inc.
Dynamic package reservation system

Time Design

@ [Kinarino]
Lifestyle media

& [web CG]
Online media for car lovers

weblh

Car Graphic

@ [Kyujin-box]
Job classifieds

# SKAR VTR

*r/
®licotto]

Online Travel Information Media

teoll

@ [FX Compass]
FX related information, commentary and
forecast on foreign exchange market

N FX L

@®[Akiba-souken]
Akiba style information and community site

T FINFEAR

@[TASCLAP]
Online media for men’s fashion

TASCLAP

@ [Yako Bus Hikaku Navil
Highway and overnight bus price comparison

t)) https://www.bushikakuAnetul.

| RIGNRALEBLET

KaKakKu

32

Copyright® Kakaki.com, Inc. All Rights Resarved.



S
Company Profile

B Company Name Kakaku.com, Inc.

B Address 3-5-7 Ebisu minami,
Shibuya-ku, Tokyo 150-0022

B Founded December 1997

B Website http://corporate.kakaku.com/

B Share Listing The First Section of Tokyo Stock
Exchange

B Stock Code 2371

B Related Companies Kakaku.com Insurance, Inc. URL: http://hoken.kakaku.com/insurance/company.html
4travel, Inc. URL: http://4travel.jp/
eiga.com, Inc URL: http://eiga.com/
Time Design Co., Ltd. URL: http://www.timedesign.co.ip/
webCG, Inc. URL: http://www.webcg.net/
LCL, Inc. URL: https://www.lclco.com/
gaie, Inc. URL: https://gaie.ip/
Catapult Ventures Pte. Ltd. URL: https://www.moneysmart.sg/
LoveBonito Holdings Pte. Ltd. URL: https://www.lovebonito.com/

Note: Information and projections of future performance contained in this document include the Company’s judgments
premised on information available at the time of preparation and assumptions concerning uncertainties.

They may differ from actual business performance and results due to a variety of factors.
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