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Business results remained steady despite seasonal factors. 

Omiai results remained strong.

●Upward revision of the financial results for the first half of the fiscal year
* No change in the full-year earnings forecast

First Half of the Fiscal Year Ending June 30, 2019
– Summary –

Company-wide

●Sep. 27

●Sep. 27

●Aug. 10

Corporate

QooN

Omiai We reviewed the promotion strategy between October and December. 

We took steps to optimize marketing and then relaunch an efficient way 

to attract customers in 2H.

We responded to changing market environments, such as the 

diversification of advertising methods and the expansion of media to post 

ads.

We took steps toward social issues in cooperation with local government 

bodies (ESG activities)

End of the service on March 28, 2019 (see the disclosure on February 12, 

2019, for details).

Business

Media Business

Advertising Business

●We continued sales activities by attaching weight to up-selling and profit increases of existing projects.

●We took steps to reinforce/support social media ads.

●Nov. 2

Forecast for the size of the 
domestic online love & 

marriage matching service 
market

Upward 
revision

See p. 20 for details

Announcement of Medium-Term Management Plan to announce a three-year plan including strategic investments

Holding of an ordinary shareholders' meeting, at which a dividend was distributed for the first time

Announcement of executive appointment, aiming to clarify the division of roles and improve management efficiency

Further enhancement of corporate governance 

Issuance of new share subscription rights in a third party allocation and introduction of trust for such rights 

issued at market value
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End of the QooN Service

We ended the QooN service and 

focused management resources on our main service, Omiai. 

Time and date of the end of the QooN service:

12:00 P.M. on Thursday, March 28, 2019  

Unclear prospects for earnings

of QooN service

It may affect the achievement of 

the full-year earnings forecast and 

the Medium-Term Management Plan 

Management resources

Management resources Focus management resources on Omiai 

such as the advertising budget/Reinforce 

business competitiveness 

Increase our probability of achieving 

the full-year earnings forecast and the 

Medium-Term Management Plan 

Current Media Business

Media Business with Management Resources Reallocated

Disclosed on February 12, 2019

Announcement of the end of the QooN service

* The impact of the end of the service on the business results of the fiscal year ending June 2019 is immaterial. Moreover, there is no change in the figures of the plan regarding the Company’s Medium-Term 
Management Plan. If a material impact is anticipated on our business results and strategies in the future, it will be made public as soon as it becomes definite. 
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Gap between 1H Earnings Forecast and the Results

Changing market environments

Diversification of 

advertising methods

Disclosed on February 12, 2019

Announcement on the gap between earnings forecast

for the first half of the fiscal year and the results 

Expansion 
of media

Optimized 
marketing

Reviewed 
the promotion strategy

No change

Full-year earnings forecast

Reviewed the promotion strategy and responded to changing markets. 

Optimize marketing and 

relaunch an efficient way to attract customers in 2H. 

Relaunch an 

efficient way to 

attract customers 

in 2H
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Million yen 2Q Actual 2Q Earnings Forecast Change

Net Sales 6,533 6,652 -118

Operating Income 25 -169 +195

Ordinary Income 21 -169 +191

Net Income ９ -170 +179

Year-end Dividend 

(Payout Ratio)
0 yen 0 yen －

Second Quarter of the Fiscal Year Ending June 30, 2019
– Financial Results Summary (Opening Earnings Comparison) –

As for the results for the first half of the fiscal year, 

net sales were almost the same as the earnings forecast, 

income substantially exceeded the earnings forecast. 

No change in  the 

full-year earnings 

forecast 

Full-year Earnings 

Forecast

14,465

373

372

258

5 yen

(28.2%)

Reviewed promotion strategy for attracting customers 

in the Media Business (October-December).

Advertising expenses and others are yet to be appropriated. 

Relaunch an efficient way of drawing customers in 2H

by optimizing marketing.
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443 

554 

2017.6 2018.6 2019.6

9,868 

11,209 

2017.6 2018.6 2019.6 2020.6 2021.6

Performance Trend for the Second Quarter of the Fiscal Year 
Ending June 30, 2019
– Total Net Sales and Operating Income –

Net sales grew by 45.2% in the full-year earnings forecast.

2020.6 2021.6

Net Sales (Million yen)

373

Operating Income (Million yen)

14,465
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consolidated

Non-
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Non-
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Non-
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Non-
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* Although we announced the consolidated financial results in the fiscal years ended June 2017 and 2018, this report contains non-consolidated 

results because we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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Second Quarter of the Fiscal Year Ending June 30, 2019 
– Financial Results Summary (Reference: YoY Comparison) –

Net sales grew by 30% year on year.

Operating and other income decreased year on year due to the 

investment phase of the current fiscal year.

Million yen 2019.6 2Q 2018.6 2Q
YoY 

Increase/Decrease

Net Sales 6,533 5,021 +1,511

Gross Profit 1,953 1,516 +436

Gross Profit Margin (Gross Profit/Net Sales) 29.9% 30.2%

Operating Income 25 305 -279

Operating Income Margin (Operating Income/Net Sales) 0.4% 6.1%

Ordinary Income 21 317 -295

Net Income 9 222 -213

* Although we announced the consolidated financial results in the fiscal year ended June 2018, this report contains non-consolidated results because 

we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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Second Quarter of the Fiscal Year Ending June 30, 2019 
– Segment Information (YoY Comparison) –

Both the Media Business (Omiai) and the Advertising Business 

grew substantially. 

Million yen 2019.6 2Q 2018.6 2Q

Media Business

Net sales 2,053 1,507

Operating Income -18 263

Profit Margin (Operating 

income/Net Sales)
－ 17.5%

Advertising Business

Net sales 4,480 3,514

Operating Income 314 266

Profit Margin (Operating 

income/Net Sales)
7.0% 7.6%

Adjustments

Net Sales － -0

Corporate Expenses -269 -224

36.2% 27.5%

0

1,000

2,000

3,000

4,000

5,000

6,000

7,000

2018.6 2019.6

Media Business

Advertising Business

Media Business 

Net Sales

YoY

Advertising Business

Net Sales

* Although we announced the consolidated financial results in the fiscal year ended June 2018, this report contains non-consolidated results because 

we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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Second Quarter of the Fiscal Year Ending June 30, 2019 
– YoY Comparison of Net Sales by Segment: Media Business –

Net sales grew by 36.6% year on year.
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Made prior 

investments in Omiai

promotion, etc. 

Apr.-Jun.Jul.-Sep. Oct.-Dec. Jan.-Mar.

* The figures in the graph include segment adjustments.

* Although we announced the consolidated financial results in the fiscal year ended June 2018, this report contains non-consolidated results because 

we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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* The figures in the graph include segment adjustments.

* Although we announced the consolidated financial results in the fiscal year ended June 2018, this report contains non-consolidated results 

because we have changed to non-consolidated financial settlement from the fiscal year ending June 2019.
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Second Quarter of the Fiscal Year Ending June 30, 2019 
– YoY Comparison of Net Sales by Segment: Advertising Business –

Both net sales and operating income remained steady.
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Love & Marriage Matching Service
– Initiative for the Expansion of Market Share –

Changes in the market environment, such as diversification 

of advertising methods and expansion of media. 

Took steps to optimize marketing.

Facebook

約2,800万人

Twitter
約4,500万人

Instagram

約2,000万人

アフィリエイト広告

動画広告

SEM/SEO広告

インフィード広告

YouTube
約5,500万人 アドネットワーク

Facebook

Some 28 million

Twitter

Some 45 million

Instagram

Some 20 million

Affiliate ad

Video ad

SEM/SEO ad

In-feed ad

YouTube

Some 55 million

Media expansion

Ad network

Diversification 

of methods

TV
commercial

+

* Nielsen survey for YouTube, official announcements by each company for others 

* MAU is used for Facebook and Instagram, no. of monthly users are stated for Twitter and YouTube.
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30,000

40,000

50,000

60,000

70,000

(Members)

64,502

Fiscal year ended June 30, 2018

+2,679
+837

+3,994

40,118

2017.9 2017.12 2018.3 2018.6

Fiscal year ended 

June 30, 2017

Relaunch an efficient way to attract customers in the second half 

by optimizing marketing. 

44,949

47,628

44,112

2018.9

+5,779

53,407

Second Quarter of the Fiscal Year Ending June 30, 2019
– Trend in Number of Paying Omiai Members –

+11,095

Fiscal year ending June 30, 

2019

2018.12

＋759

65,261 

2017.6

Number of paying members

Number of members who use the monthly subscription service as of the end of June 2018 (excludes members

who do not use the monthly subscription service and have purchased the point premium pack only)
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The certification ratio of telephone numbers during account 

registration rose and the dependency on Facebook declined. 

Media Business: the Second Quarter
–Traits of New Omiai Members–

Breakdown of new members by certification*

92.7% 48.7%

51.3%
End of December 2018

Certification ratio 

of telephone numbers

7.3%
End of April 2018

Certification ratio 

of telephone numbers

* A breakdown that shows whether new members used Facebook or a telephone number as a certification method during the Omiai account registration

Facebook certification Facebook certification
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Childbirth

Initiatives for Social Issues: Cooperation with Local Governments

Create opportunities for 

encounters

Love
Love & marriage 

matching

Marriage

Time line for life events

Work on social issues in cooperation 

with local governments nationwide

Initiatives for social issues
Marriage Employment Childbirth

Business Nurturing

Lifestyle Relocation Sightseeing etc.

Cooperation

Events, etc.

Common target

Local 

governments

Host

events
Attract users for 

participation

Declining birthrateSocial issue

Major factor Lower marriage rate
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Cooperation with Local Government Bodies

Source: website of Izumo City

Held on February 9, 2019

60 personsParticipants Men

Women 30 persons

30 persons

Held an Izumo × Omiai 

Match-Making Party
in Omotesando 

Okayama Prefecture × Okamorikai × Omiai

Held on August 25, 2018

Participants
58 persons

(Men: 28 persons/ Women: 30 persons)

First time

Past event

Okayama Omiai Marriage Matching Party (held at Shinbashi, Tokyo)

Hosted by the Match-Making and Settlement Section, 

Comprehensive Policy Department of Izumo City 

（estimated）
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Market Data
– Total Number of Internet Users in Japan –

27.98 million

14.63 million

Number of men and women in their 20s and 30s in Japan

Number of 

Unmarried

8.04 million 6.59 millionMen

14.19 million 13.79 million

Women

Men Women

Total 

number Non-Facebook Users

Approx. 72 million
Facebook Users

Approx. 28 million 

2017

Total number of 

Internet users in Japan

Approx. 

100 million

+

* Prepared by the Company based on the basic aggregation results of the 2015 Population Census (Ministry of Internal Affairs and Communications)
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High growth market of approx. 50% toward 2021

Market Data
– Love & Marriage Matching Service Market Projection –

Projection

(Billion yen)

Now

Projection Projection Projection Projection

49% growth

Final year of 

Medium-Term 

Management Plan

Upward revision of the market size prediction

¥69.3 billion

Survey in 2018

¥78.9 billion

Projection

Survey in 2019

Prediction 
for 2021

Source:MatchingAgent, Inc./digitalinfact 

Prepared by the Company based on the Domestic Online Love & Marriage Matching Service Market Projection for 2016-2024
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34.0

61.4

80.0

119.5

149.0
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201.0
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2,500

2015年度 2016年度 2017年度 2018年度 2019年度 2020年度 2021年度

High growth market of approx. 35% toward 2021

Market Data
– Social Advertising Market Projection –

(Billion yen)

Size of social 

advertising agent 

market 

ProjectionProjectionProjectionForecast

2015 2016 2017 2018 2019 2020 2021

250.0

200.0

150.0

100.0

50.0

Source: Prepared by the Company based on MIC Research Institute 2018

0.0
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Market Data
– Affiliate Marketing Market Projection –

202.9 
231.6 

261.5 

293.3 

340.8 

399.5 

536.8 

0.0

100.0

200.0

300.0

400.0

500.0

600.0

2015 2016 2017 2018 2019 2020 2021 2022

(Billion yen)

ProjectionProjectionProjection

462.8

Note: Estimate for FY2018 and predictions for FY2019 and beyond as of December 2018. The market size was calculated by adding the 

rewards for results from affiliate advertising, fees and various expenses. 

ProjectionForecast

Projected Size of 

Affiliate Marketing 

Market 
(FY2015-FY2022)

A market where stable growth is expected 
toward fiscal year 2021 

Source: “Trends in and Outlook for the Affiliate Marketing Market 2019” by Yano Research Institute
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This material was prepared by Net Marketing Co. Ltd. (hereinafter referred to as “the Company”) to increase understanding of the current status 

of the Company. The information contained in this material is derived from various sources including knowledge within the Company and public 

information available to the Company and the Company makes no guarantee of the accuracy of such information. The actual performance of 

the Company may differ due to a variety of factors.  


